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i Enclosure to Item No. 4.33
13.2.2009

UNIVERSITY OF MUMBALI

. = _

Revised Syllabus |
and
Pattern of Question Paper

For

Commerce Paper II & 111

at S.Y.B.A.
(With effect from the academic year 2009-2010)
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Revised Syllahys forsyp A

(w.e.f. Academic Yeq, 2009-2010)
COMMERCE PAPER. 11
FINANCIAL MANAGEMENT

SECTION.1

IntrOduction to Financial management-

_ , Meaning- Objectives-
FuncthIlS-

(7 lectures)

Financial Planning- Meaning- Importance-

. i S ) ST
" pssentials of Sound Financial Plang cope- Objectives

(7 lectures)

. Concepts- Theories  of  Capitalisation- Trading on Equity-
Capital Gearing- Over & Under Capitalisation ( Causes- Remedies-
Fffects) (10 lectures)

 Capital Structure- Meaning- Importance- Determinants of Capital
Structure- Sources of Capital- Owned Capital- Borrowed Capital-
long term Capital- Short term Capital- Comparative Siud, oi Sources
of Capita, (10 lecturcs)

). hdising Lvisg eiie suenac@- Venture Capital- Initial Public offer -
M. Jusue of Shares - Right Issue - Role of Prospectus- Underwriters-
Types of Shares- Types of Debentures- Financial institutions-
Ploughing Back of Profit — Public Deposits. (10 lectures)

SECTION-11

. Management of Fixed Capital- meaning- Importance- Sources-
Determinants of Fixed Capital. (5 lectures)

. Management of Working Capital- Meaning- Importance-
Classification of Working Capital- Factors Affecting Working Capital
Requirement- Sources of Working Capital. (7 lectures)

- Capital market and Stock Exchange- Meaning- Importance-
Functions- Growth- Primary Market- Methods of Marketing
Securities in Primary Market- Secondary Market- SEBI- ( Formation-
Objectives- Functions) (8 lectures)
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Funds & Merchant Ry
tual . : anking- ' S
. f(;l‘,antagcs’ Status in India. (7 lCCtures) 8- Meaning- Functions-
_on Direct Investment- Meanine : '
0 Fo)llel(7 lectures) 8 ~ Importance- Public Opinion on
FL-

ERENCES
QL

phall v.K. Financial Management & pojjc
Publishing House, 2006,

Chandra Prasanna, Financial Management : Th & Practice, Tat
’ c-Graw Hill, 2005. eory ractice, Tata

y — Text & Cases, Anmol

, Khan M-Y-:_ Financial Management Text, Problems & Cases, Tata
Mc-Graw Hill, 2005.

» Kishor Ravi M" _Financial management — Problems & Solutions,
Taxmann Publications 2007,

, Pandey IM Chandra, Financial Management, Vikas Publishing House,
2005.

o Srivastava RM, Financial Management & Policy, Himalaya
Publishing House 2007,

o Van Hornes James C., Financial Management and Policy, PHI, 2005.
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B: 1) The Question Paper will he
N Comprising of the sy
Sectron IT for Secon

of 2 Hours
lfabus in Section I
d Term Examinati

duration, carrying 50 Marks each,

for First Term Examination and
on.

' ' i ing i hoices.
2) All questions are compulzory, with each question having internal ch

Question No I Objective

Type Question (Explain the meaning of axg)?
Terms/ Concepts _ out of 10) 2 Marks each (14 Marks

Question No 2 Answer any 2 (Out of 3) 6 Marks each (12 Marks)

Question No 3 Answer any 2 (Out of 3) 6 Marks each (12 Marks)
| ks
Question No 4 Answer any 2 (Out of 3) 6 Marks each (12 Marks)
‘ OR et
Write Short Notes on any Three (Out of Five
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Revised Syljalyy, forS.y,g 4

(we.t. Academic vy, 2009-2019)

COMMERCE PAPER. 111

: EJIBQ'D'U CTIONTO MA&% (Lectures)

es in Economy ip 21 »
The chang yin2] Century- Definition of Marketing-

ifferent Concepts of Marketing. e, .
Bla cketing- Marketing mix. ence between Selling an(cé :

pMarketing Environment-
Need to analyze marketing Environment.

O : Macro Environment &
Micro Environment- Indian marketing En

vironment, (5)
. Buyers Behavior-

Types of Buyc_ars- Factors Influencing Buyer Behavior- Buying
Motives- Buying Process- Broad profile of Indian Consumers- Middle

Class Explosion in India- Buyers Satisfaction- Meaning & Need in
Marketing. (8)

. Market Segmentation & Target Market-

Introduction- Need for Segmenting Market- Bases used for market
Segmentation — Choosing the Target Market- Importance. (8)

. Product Management

* Definition of Product- Classification of Product- Main Task in
Product Management- Product Mix.

Product Differentiation- Meaning- Importance.

Product Positioning- meaning- Importance.

Brands- Meaning- Significance- importance. :
Product Life Cycle-Meaning - Stages of Product Life Cycle.
Product Development- Designing- Test Marketing-
Commercialisation of Product. (8)

: Pricing

Importancc of Pricing- Factors Influencing Pricing- Objectives-
Methods of Pricing. (7

4
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SE
[ CTION. 1y

pisfl‘ibuﬁon Managemen
1.

Meaning - Factors Deteryi:

’ channels for Congy oung
products.

, Retailing- Nature & Scope- Ret

, - Commerce- Meaning & Imp

¢ Chanpe]

Mer - Prodygys. Ch f' Distribution-

annels  for Industrial

atling ip India.

0
rtance- Advantages & Problems.

. M arketin Communicatigl (10)

Meaning and Importance- Persona] Selr; : .
Relation & Publicity- Trade Exhibi?ilg:f - Direct Marketing- Public

ing - : — Events Management i
Marketing -Advertisements- Audio . v: Mlanagement in
Importance- Advantages & Limitations_vmal — Audio & Visual —

(10)
g, Marketing Information & Marketing Research -

MIS- Signiﬁcancq- Requisites of Good MIS- Features- Database-
Marketing Intt?ll1geqcc- MR- Meaning-  Importance- Steps-
Advantages & Limitations- Problems i conducting MR. (8)

10.Marketing of Services

Meaning- Features- Problems- Use of BPO in Service Marketing —

Growth of Service Marketing in India. (®)
11.Rural Marketing
Meaning- Characteristics- Problems - Factors for the Growth of Rural
Market. )
REFERENCES:

* Aaker. David. A., Building Strong Brand- Free Press, New York.

* Bateson. John E., Managing Marketing- Dryden, Hinsdale.

* Dairymple. Douglas J & Cron. William L. Sales Management- John
Wiley, New York. . .

* Jobber, David & fahy, John- Foundations of Marketing. Zn

* Kotler Philip- Marketing ManagCn}cr‘lit' —1 gggalysm, Planning
Control, New Delhi, Prentice- Hall of India, - :

* Mehta Subash C., Marketing- Envircnment, Concepts & Cases- Tata

McGraw- Hill Publishing Co. Ltd., Nuw Delhit.
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am?®

1.
Muﬂ‘on william J- Fundamentals of

Staﬂi company, New York.

[ ] r
Boqudhaﬂ.» Santkumar - rural M
Vel
" Aelht.
giicf J - Marketing in the New Millennium
;{;mse New Delht

wamy V.S. & Namakumgr ¢ Marke:
g, Implementation & Contro| Ma awkeling Management

¢ Millan India Ltd., 2005,
Markcting- Tata McGraw- Hill

arketing, Sage Publications, New

CE Scanned with OKEN Scanner



, . Paper Pattern for ¢ PAPER T
:‘ uesﬂou . e FirSt
Q=" with effect from the Acq denl:i‘:: SYE:;:;iO"f]erm Examination

N B: 1) The Question Paper wijt be of

.. 2 :
Gt T o S T8 i S
| ination. amination and

(14 Marks)
estion N
Qu 02 Answer any 2 (Ot °f3) 6Marks each (12 Marks)
Question No 3 Angwer any 2 (Out of 3) 6 Marks each (12 Marks)
Question No4 Answer
Olgny 2 (Out of 3) 6 Marks each (12 Marks)

Write Short Notes on any Three (Qut of Five)

C} Scanned with OKEN Scanner



