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ENCLOSURE 10 i1EM No. 4.43
15.04.2008

// UNIVERSITY OF MUMBALI \

REVISED SYLLABUS
FOR THE
SECOND YEAR
BACHELOR OF MASS MEDIA
(SEMLIII AND IV)
EXAMINATIONS

| (with effect from the academic year 2008-2009.)/
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Nomcnclature for S,y

B.M.M. Semester 111, 1V

=1

,,__.__..——-_-—r—-"’"i
New Syllabus (Rccummcndu )

IR

B

Introduction to (,'rcniﬁr\;\’riﬁ"ﬂ
Introduction to Culture Studies
Introduction to Public Relations
Introduction to Media Studies
Understanding Cinema

Advanced Computers

Introduction—tc Advertising
Introduction to Journalism
Print Production and Photography
Radio and Television

Mass Media Research

Orgunisationnl Behaviour

Class Old Syltabug [ New Syl
{Y,B-M'M' Introduction to Advertising
seﬂl-'m Introduction to Journaligm
Introduction to Publice Relations
Introduction to Media Studies
Introduction to Culture Studies
Introduction to Creative Writing
W Mass Media Research
Sem.—I\f Organisational Behaviour
Understanding Cinema
Radio and Television
Advanced Computers
Print Production and Photography
| T e

_'_____-_'____,,__.__.-
o —
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objective: To encoyry I
" a
creatively. 8¢ and enable Students to Write stori l
nes, poems, plays

Syllabus:

N Formal aspects of Shoyy stories
Genre — science fict

Theme
Plot
Character
Point of View
Setting

g. Tone

h. Symbolism
Analyse at least 7 contempor:

. ary short storics on the basis of cac .
formal aspects, which will enah 1€ basis of cach of these

le the student in his/ ite S
.. his'her ¢ ! S
Story as a part of their oroect work /her attempt to write Short

. 5 .
1on, horror, romance (12 Marks)

™o a0 oW

2) Formal aspects of Poetry
Theme
Diction
Tone
[magery
Symbolism
FFigures ol Speech
Meter, Rhythm, and sound
. Structure & form
Analyse at lcast 8 contemporary poems on the basis of cach ol these formal
aspects, which will enable the student in his/her attempt to write Poems as a
part of their project work.
3) Formal aspects of Drama (12 Marks)
a. Theme
b. Character
c. Plot
d. lorm.
¢. Dialogue writing :
alvee vist 2 ¢ qmporary p
ﬁ::.::;r;s‘[:lc:::_hi\.l;i:]?l\‘\l:]1 Ll-nahl;: l:w student in his/her attempt o write Drama
as a part of their project work.
3) Screen play writing

(12 Marks)

S0 0 L0 o

avs drama on the basts ol cach of these

(12 Marks)

e eean awpeves wb-uis COTICEITICN TUDLIUMGLLL
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a. CO“V o1t 5 : 1
c (,ltlng I\h('ll S‘OI'ICS inl() SCI Yy
SCreen plﬂ S

al Assessment
n ¢ Gro S
':ew ClaSS Test ? up P[O]Q
RV - study -l _
jcas® .L y / Presentation { pow

‘Cntatlon / Oral er Point / Audic
- ) -

Fresentatlon}

Total Sessions - 48 of 50 Minutes cact

e ach

rern
ct / Indivi
lividual Project / Book
Visual

ol

peferences :
1y The Anatomy of Drama — Boulton, Marjoric
2 On Writing the Short Story (Harper & Row) — Burnett, Hallie

Fiction Writer's Handbook (Harper & Row) — Burnett, Hailie

3)
4y The Way to write Novels (Elm Tree Books) - Kitchen, Paddy
5) Poetry in the Making (Faber) — Hughes, Ted

cinnati, Ohio}

6) The Creative Writer (Writer’s Digest, Cin

The Writer’s Handbook
book for writers (Prenti
as Y. Crow

( Writer Inc. Roston)
ce Hall) = Howell, James & Dean, Memering
ell Co. N.Y.)— Marden.

C. Henry

Orison Swetl

8) Brief Hand

9) Hints for young writers (Thom

s Art (George Newnes Ltd.) — Warren

10) The Writer’

******ﬂ*****

3
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| €ubjcct

pape’

ovject

Semester 111
Intr i
1troduction to Culture Studics

I1

es:

To lmmd.ucc students 1o a set of approaches in the study of cult
To examine the construction of culture y of cufiure

L J

To understand how the media represents culture
| a) EVOlUliOH‘ and nee‘d to stu.dy cultural studies 3)
b)(joncepl of ‘Culture’; examining definitions and theories of culture (5)

. Mathew Arnold

. Herder

« Weber

. DBalagangadhara
7 Popular and Mass Culture 6)
, Stuart Hall = circuit of culture
. Fiske — ‘culture industry’ vs. reading popular culture

ition (10)
3. Culture and Conditioning
o [anguage
o Gender
o Class
« Race
(6)
4 Construction of Culture |
| d religious aspects of cultural construction
‘ . ¢ and relig as
iti 1al. economiC

Political, soc "
5. Globalisation
| yin India - wends and

s . ‘-‘L \“‘ i(”
Ll N ) .(| ) ) .\’l()l-

Global - [ocal
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gubject
INTRODUCT
CTION TO PUBLIC RELATIONS

paper . -

-~

oObjective: To familiari
: mili
its role in the w arise the student with
orld of business and com the conee=: of Public Relations =
merce.

(¥

Syllabus:
I DC[ln.lliO-n’ concept and use ol Publi .
a) anindividual ublic Relations & Commur 220ns Iv7 -
b) a group
[nternal PR Ixter o
s 01:§ibl ic External PR-The various stakeholders to whid® IR pers
sponsible- Consumer, Shareholder, Government E: TRI i
General Public. 4) . E—ployvee.
public Relations & related liclds

Jom'nalism.(4)
4) Stralegles of PR and current Industry Scenario (H

- Press Release
. Press Conference & Other media 1022 used.
11 Roleof Public Relations in different sectors (8-
a) PRin Manufacturing Sector.
b) PR in Services sector — Public & Private.

¢) PRin Non- profit organisations.

d) Relevant Case Studies from cach sector.

e) Financial PR

Nt ¥4 [

like Adverusing. B

¢s in Public Relations

111 Code of Ethi
ards (6)

Need Lo establish proi‘cssionul stand
a) Guidelines for ethical prucl'icc e
b) Code of ethics ol the Am'cncun R .~\-ssc‘)§1a‘l.._.., :
d) {’RSI(I’ublic Relations Socwq gi na‘_j §F
»atterns [or improving public Relz -7
t'()llo\\'illg((>)
ing comm
i { business Sk
cultz?

ercial €7 . ~arises

v Bchu\'iouml[
1) An Overview ©

l.huicrslunding Jaws
Study. rescarch & understd
l".\'ull::ltioll and aduplulnlu_\' to cor
Umicrslumling

{ the
povern
) nding ©
porzuc

(g on busIness: : it
comme o e relen 1% BOR T
Underst
Relations:

ilions:.\':

sries f.."imumc;'.

[s to mprove gtratctIes i Ak

¢ 7 ' ousT < Unoaens. -
3 y or Jqnisation throus™ - mmul

anding

2) Creaung cond
3) Maintaining <
O
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Understanding the Media
Understanding the Congl‘ni‘"d the handling of Med
. : sumer & keeni cdia Relati
S < : y 1 ‘ ;
6) Crist IM111agclllq|11 with case qmd.chmg him informcdc'“lztmn.«. (4)
spcc.lﬂ co_nlexl with specific ing 1cs. I)chlopingc (2) .
SPCClﬁC situations. (4) 1stances like Natural Cr‘l‘sllS handling techniques, &
al Calamities, Air Crash, & Similar

] Assessme

Interna nt : Grou i

/ class Test /Case Study /pPPrOJOCt / Individual =

resentation / Oral resentation { Powei prfroj"""‘ / Book Revliew

. oint / Audlo - visual
-IlllllIIIl

Preseﬂtatlon}
'..----..--.-.-.--........I..I..l...l.
LA N ENNENNENERSEB}N) LI
L] sgmnew

References :

A Handbook of Public Relations and Communication — Lesle Philip

?&I;dl?(q)ol;;f I;:Iedia & Public Relations — Judith Ridgway
1€ -the realities of Public Relation - I:‘e\v;on Turk.Kkruckeberg

(Thomas Asia PTE Ltd)
Dynamics of public Relations — Ar
! — Arya Ashok — Manas P blicati I
Corporate Public Relation — K_.R.Balan — Sterling uplicaon, 2=
kin Otics, Craig

The profession and the practice, Brown and Benchmark — Bas
Relations-(A Times Mirror Company).1997

Aronoff, Dan Lattimore, Public
Effective Public Relations — Cutlip & Center
A practical Handbook of Public Relations — Cole Robert
Introduction to Mass Communication - Emery, Ault & Gee
. Public Relations Today — Ghosh Subin
_The Practice of Public Relation = JHoward Edward

. Pubiic Relations in India — Kaul J.M.
“Teach Yourse ‘c Relations — Lloyd Herbert
blic Relation Collier Books Macmillan

If Public
Making it in Pu ons — Mogel Leonard —

Publishing Con_n_n

W N —

SN W

o oSO ® N

any
ll;llllllllllllll
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Se
%

iect : I
Sllb]c “"“dllction to Megj
1 Studies
pape’ ) %
Objcai""S:
, Toexpose students to (e

well dev

RO clope ) .
al skills that wi)| Ped body of med;

To foster analytic
Aow them (o view

atheory and analysis
e the media critically

. lntrOduction to Media Studies
(6)

a. Definition

b. Three questions of Media

c. Four kinds of Media Theory

d. Four Eras of Media Theory

e. Media Theories based on: Effects, Content and Audience

7. Media Studies as an Interdisciplinary Approach
(8)

. Media Studies as a Social Science
. Karl Marx

¢ Juergen Habermas

4. Stuart Hall

Karl Lazarsfeld

Michel Foucalt- Power an

marshall mcLuhan

d Autharity

s o o

3. Early Effects Theories

(6)

a. Mass society Theory

b. Propagandistic theones

C. Normative Theories
4. Limited Effects Theories
(8)

heory
' rep flow
a Lazarsfeld S Two iitupde pht Theory

5
h Carl Hovlan d Legacy
. Hovlan heory
¢ Lazt;arrstfiierton's middle range 1"

(. Robe€
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~~

e. Joseph Klapper's Phenoministic Theory

, Cultural and Critical Theories

(8)

a. Emergence of Critical
b. Marxism o

c. The Frankfurt School
d. Political Economy
€
f

cultural theories

British Cultural School
Raymond Williams' Technological Determinism

5. Media and Society @)

a.
b.

Harold Innis’ Bias of Communication
Bernard Cohen's Agenda Setting

7. Introduction to Audience Theory @)

 Dominizk, Joseph

Types of Audiences

Uses and Gratification

Audience Reception

Dependency Theory

e.Cultivation Theory Psychoanalytical Theory

McQuail, Denis (ed.
Sage Publications
Branston, Gill, and Roy Stafford. Th
Rayner, Philip, peter Wall, and Step
Essential Introduction. Routledge.
Baran, Stanley J. Introduction to Ma

Higher Education.

hen Kruger. AS Media Studies: The

ss Communication. McGraw Hill

R. Dynamics of Mass Communication. Mcgraw-Hill

College (o
Williams, Raymond. Television: Tec

Routledge.
McLuhan, Marshall

hnology and Cultural Form.

e amassz
"thnammsssmnmenasenannd

. wermrare Acuon Taken Report will be sentin - -

G Scanned with OKEN Scanner

e Media Student’s Book. Routledge.

). McQuail’s Reader in Mass Communication Theory.



al Assessment
class Test
e .
case study / Presentation ( Power Point / Audio
; -eiresentation}
5

rntern Group Project / Individual Project Book

: Y. . adsworth
and Davis; Mass Communication theory: (2000); Thomas - Wadswor

1. Baran
Fiske: [ntoduction to Communication Studies; (1982)

1. - ) I . - Theory: ~nd cdi[ion; (1L)t)_, ).
[nfante, Rancer and Womack; Building Communication fheory. =

3. In ’
waveland Press

4. Berger: Media Analysis Techniques: e iaaaes

(} Scanned with OKEN Scanner



SEMESTR, I

iect
ubiee UNDERS’I‘
STA
. NDING CINEMA
et : \%
ObjectiVes:
. To acquaint the sty

throughay

dents w; ;
. the wor With the various st S i
) 4 discussion of o Id, yles and schools of cinema

1 3
ary narratjye cinema

o A screening and discusg;

" Prabhat Talkies' films_ o

1 . < likc D d '
ong w W a adasaheb Phalke's films and
development of the studi g with 4 discussion of

0 system in Indja. early Indian cinema, and the

E

Studio System

4) A discussion of Italian neo-realism, and i(s im ] ; T
. . ’ act on tl / '
Bimal Roy (screening of The Bicycle Thief p le films of Satyajit Ray and

5) A discussion of French New Wave cin

ema (screening of Jean-Luc Godard's
) Breathless)

6) A screening of Kurosawa's film along with a discussion of its imapact on Hollywood
cinema and Hindi cinema.

I1) A discussion on Hollywood classical narrative films like Hitchcock, A catiia Christe.

13) A discussion on the Super Star system and the Hindi formula film (selection of films
from Rajesh Khanna, Amitabh Bachchan to Sharukh Khan, Amir Khan can be

screened) ’

14) Screening and discussion of contemporary Ilollywood film makers of 90°s and 2000
like Steven Spiclberg, Ang Lee.

15) A discussion of Indian-global cinema like Salaam Bombay, Namesake, Provoked

16) Discussion on Award winning Indian Regional films and film maker iike Shantaram/

Satyajit Ray/Adoor Gopalkrishnan

' ike Shiyam Benegal/
]7) S d Di ijon on cross-over films and film makers like Shiye ot
creening and Discuss

Madhur Bhandarkar

(3 Scanned with OKEN Scanner



pe Business of C{nem;; : b
— Prody

l] 8) t' - d :l.O “
.”10 10N dAn Marke“’n f . 1 n, DiSII.I)I] 1
l:lo g 0o I‘llms, g “0“‘ L‘Xhibili()n B di
, branding,

9 Majot Film Awards and Institu(
ons.

20) A ViSO 8 shoot in Film City

21) Lccturc-dgmonstrations on technical
offects, MiS€ en scene, sound al aspects of film: cj

. m: cinem 0 -

atography, editing, special

caching Plan :
. imum of 1 3
A Mini 0 to 12 hrs of Lectures to discuss the fil
€ I1ms.

Rccommcn[(i)iu‘d list for the Library -
Cinemd aradiso. an talia . :

é. 7he Sound of Music (1 ()(ii:)n film made in 1989, by G Tomatore:
3. Singing in the Rain (1954)

4. A-f[ugha/-e-/i:am (1960) - the B/W version

5..5'l{f(lf’l({ (1959), dir: Bimal Roy ’

6 gawara (1951). dir: Raj Kapoor

7, Pyaasa (1957), dir: Guru Dutt

g Suhib. Bibi Awr Ghulam ( 1962)

9. Achhut Kunva (1930)

16. Modern Times (1936
|1. Chashme Buddoor (1
12, Juane Bhi Do Yaaron (1982)

13. Chori Chori (1950 stairing Margis & Raj Kaj
14. Umrao Jaan (1981); Dir: Muzaffar All

15, Maachis (2004). Dir. Gulzar

16, Mr & Mrs Lver (2006). Dir: Aparna Sen

). C Chaplin

981). dir.: Sai Paranjpye
_dir: Kundan Shah
YOOT

_ Filmographies,

the siudents in journal stating
Emergence of

ociation with accolades//\wards,

ties, Influences etc. _ ; .
I S mins °1 fetional/factual Lopics as

taries upto !

Internal Assessment:

Assessment of the Cinema viewed by
Genre/Style, period, Relevant assocl
trends — Social, Technical, personall

Group project {or Short films, ocumen

suggested by the faculty
ded only as 3 guideline for the

faculty. PP
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| peference:
; ill Nichols: :
1, Ed. B1 S; Movieg and M
. . ethod-
et 1976 od; 2 Volumes; Univcrsily of Calif
) Sity. alifornia,

! 3. Gaston Roberge; Chjq Bani: A p
it 00k on Fijy, . .

' 4. Cherry Potter, Secker & Wal‘bul-g e ilm appreciation
48€, Sound

1990 | and story — The art of telling in Film:
5. Gaston Roberage; The Ways of Film Studies: A:
€5} Ajanta Publications: 1992
ies.' The University of Chicago Press 1981
an Film; Oxford University, Press, 1980
rd University Press, 1997

6. Gerald Mart; A short history of the Moy
7. Erik Barbouw & S.Krishnaswamy- Indj
§. Torben Grodal; Moving P-ictures; Oxfo

R
e

G Scanned with OKEN Scanner



SEMESTER 111

ADVANCED Co mp

jcct
UTERS

sub
]‘;lh(‘l' Vi

osktoP Fublishing
. Should merge  printing ‘e
g wriling, editing, typography. phot by ( ¢
g. typography. photography (us¢ ©

The lay :
I’holoqhop). d) Oul Lllld dCSlgn‘

projects

.~ PageMaker for
sing Pad the PC, students should be asked to create Of atleast

(U
\‘.’Ofk On Some

type of Publications.

( Encourage students {
modern

o translate all information into printed form & incorporate

layout technigues. (12 Marks)

Advanced Desktop Publishing
hics in PageMaker and in other
spot colour separations, utilize

| design technigques.

| learn to manipulate grap
scanner, produce
d creale specia

Here students wil
graphics programs. using a
templates and style sheets, an

Projecis: -
e, or PR documents for an educational Institution,

+ Preparation of a brochur
a Corporate oOf

a Media Agency.
orel Quarkexpress. (12 Marks)

e illustrator or C

(Work on projects using Adob

G Scanned with OKEN Scanner



" mpute’ Animation
ts should be introd
wdeﬂ X _0 uced t
fﬁulﬁ‘Med'a and Television prod?'(iz

0jects”
'].0 \\.'Or
L esibly gain some experienc
. perience and e

as
well as 30 Anim

ns. ations for use in the

k on Macromedia Flash

- mation Xposure with i
.’lhllﬂ“l like 3d S with introduction to High-end
. ‘S 1 2] 2 -
software ¢ 3d Studio Max, Maya, Soft |
Yd o mage, cte
&by 1L, (12 Marks)

web page Designing

. A th > [

The
in M. an work
Visual Interdev 6.0

Front page 2000

Dreamweaver
jntroduce HTML & JAVA Script. (12 Marks)

internal Assessment : Group Project / Individual ProZ=s< 00«
jew / Class Test / Ay
ower Point / Audio -~ visuzl

case study / presentation { F

sentation / Oral
?resentat ion}

Rev

pre

0 minutes each
llllll.llllllll.l'lllll

II.IIIIIIIIIIII.IIII'II

Total Sessions ~— 48 of 5
Illlll'll.Illl"ﬂll'lllllll

Refesences .
« Learn Microsoft Office in 24 hrs

o CorelDraw:

« CorelDraw 12/13 10 Simple Steps: By Dream Tech
+ CorelDraw _ A official Guide: By Dream Tech

+ CorelDraw 12 Training Guide: B.P-B.

+ Photoshop

« (S2 in Simple steps - By Drea
+ (S2 Bible: By Dream Tech

¢ Photoshop Savvy: By Dream Tech
+ Down and Dirty Tips & Tricks:
* Indesign

* {S2 Bible : Teeh Media '
* Classroom ina book : Tech Media
* QuarkXpress

m Tech

N
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5 for windows and mac : Tech Media
visual Quickstart Guide : Tech Media )
Premiere

Classroom in a book : Tech Media

After Effcets

Classroom in a book : Tech Media

[Flash

Simple steps: By Dream Tech

A tutorial Guide: Tech Media

Creative Web Animation : Brooks Ptatton
Foundation Flash: S.P.D. Publication

Dreamweaver
How to do Dreamweaver § — A beginners guide: By Dream Tech
n simple steps: By Dream Tech

Drecamweaver 8 — i
By Dream Tech

Dreamweaver 8 Bible:

16
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SEMESTER 1V

INTRODUCTION TO Al gy e

L ive: sof insioht ¢ adveitial
("'Jm'l‘o give briel insight about adv ertising

) e s o Media & its different aspects to the
stt : '

G\'":‘hus

Advcrlismg — Meaning., Definition and functions

—

Fvolution of Advertising National & International level

2

The structure of and Ad agency and the functions and service of each department
Relationship between various participants of advertising ( Client. agency. media
_consumer) s
Research in Advertising — Pre and post campaign testing

Economic and Social Aspects of Advertising )

6. Types of Advertising

USRI ]

o A

« Consumer advertising

o Industrial advertising

« Classified advertising

+ Retail advertising

o Financial advertising

« PR advertising

« B2B advertising

« Political advertising

« Image advertising

+ Lifestyle advertising

* Internet and Viral advertising

* The www as an advertising medium
Internet v/s conventional media

7. Introduction to Integraicd Madkciing Communication

( ~ . ' 4ol
). 1 echniques and strategies of web advertising
10. public Service advertising its role and importance
17
'\,.
e,
h’sﬂ.\' .

(3 Scanned with OKEN Scanner



11 | « juction to advertising Strat
1) ‘Cgms-
lﬂogl 'l‘ha ( ()llCCpt Of US[) D/\\ D[\(JMA‘ £
: {, l!\r()rmilli(m meC“'
. Ssing
" lntr uction to Agcncy C()n]n i
| ‘llSSiOI’H /
R l'ClﬂillCl" i
ships, med;
3, ncd\ﬂ Cot i
j C “mlﬁsi()n.

' C[‘l[gi
h “p

Lo networking :
comml““" g/blogging/chat iy

as a Care (I

» . r ‘r. . HY
dar cunl, ) A verlis lng ()pp()rlllniliu in
1 L g

Assessment

na ¢ Gro

mt€ . Test /Cas \p-Ero
e Study / Pt‘es

~1ao-
Lt
wSL‘,[l

ject /

v i Indivy;
ré ration / Oral Presentati €ntation (Pldua]FToject / Booy
P 1on} ower Point /A .u-,," Deves s
-.l.-.--.-..ll-.-.---. udio - Yisu4al

"eTNsemag
LR N RN .

peferences:

1. pssentials of advertising — Amita Shankar

Advertising and Sales Promotions- Belch and Belch

2

Ler’s advertist ;
pp! e rtising procedure: Thomas Russell and Ronal Lane

[

Kle
Handbook of advertising ; Herschel Gordon Lewis and Carol Nelson - NTC Business

4
hooks 2000
5 Advertising — principles and practice - William Wells. John Burnett and Sandra
Moriarty — Prentice Hall 1993
- William F Arens and Courtland L Bovee - [rwin 1994
Neil Barrett

6. Cintemporary advertising
7.Gelting your message across the World Wide Web -
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pape’
To give students a
journalism in (e

.(_(.(i\' S
obl .

n undcrslzmd'

g of 1he
global gy the Indigy -

hlslury
. Introduce studens o coneeprg l
S re

Ndiap Contey

lated 1 ey,
(0 news 0 Journalistic

and development of

practice

S\"
ory - from Guttenbe .
{istory { lL.nbn.rg (0 the Interney. changing . .
how cach new medium hag Impacted | e e of the ey
an . : P ~
.:1 journalism in India - Stages of dey

Early development and the e 0
The rise of the nationaljst Press(2) fM movements(2)
post-independence Nehryvian era(2)
The Emergency(2) -
. Post-Emergency magazine bogm (2)
The nineties(2)
_ Definitions of 'News', 'hard' anq 'soft’ news (2)
. News sources - Staff reporters, correspondents, news
_ The Role and Functions of Journalism - [pter
values, entertainment, development 4)
6. Organisation and structure of the newspaper (6)
Editorial, Management, Advertising
The structure of the Editori
chain
T Journalistic writing formats
0 Report — Style. Structure. basic principles and types of reports
B [cads — types and functions (4)
B News angles
o Teature (2)
0 Lditorial )
‘Principlcs/(‘anons of Journalism (4)
Objectivity
f\CCurzlcy
Freedom

' S imcnmti'm;;l!;( L)
nndjoumalism itself.

L) @&

agencices and syndicate (4)
pretation, Linkage, transmission of

(VS

and Circulation departments
al department and the roles of each element in the editor,

Independence
["‘Pill'liZIIil}' and fairness
Balance

19
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1 Assessme
terna nt Gr
Iﬂclass Test /Case Stcud o
/ . entation / Oral "

es .
I:r_esentatlon}

p ProjeCt y
ew

Pre Individy-
sent ridual Project / Book gevi

atiOn {
Pow -
wer Point / Audio - yvisual

Reference :
Mencher, Melvin; N .
: 5 WS : ‘
Repomng and Writing; 71 odition: (1997): Columbia

1.

Univ. Press
2. Ed Bﬁ)‘yce, George; Curran, James; Wi

thfj‘ 17" century to the preserlt d;nf:s, Wingate. Pauline: Newspaper History from
3. Wilson, John; Understanding jo,jh (1-978); Sage
4. Mazumdar, Aurobinda: l::ﬁan rr:)ahsm; (1966); Routledge

- ongmids . Indian Press and Freedom Stuggle; (1993 Orient
5. Parthasarthy, Ramaswamy; i
6. Brumley a‘nd O’Malley; X,J?Srr:allsist:qeg::ii;r-(1(?3;)7: S F[{cr“nlgd
7. ng'ard,'l;News . A Reader; (1991); OUP ’ et
8. Williams, Francis; Dangerous Estate;'(1957)‘ Longman
9. Dhavan, Rajecv; Only the Good News: (198§): Bh:ara:t Enterprises

ia; (1984), 5. Chand and Co. Ltd.

10. Sarkar, R.C.S: The press in Ind
. Raghavan, G.N.S; PTI Story; (1987); Indraprastha Press B
¢ whip; (1977 Popular

{2. Rao, Amiya and Rao, B.G; The press she could no
Prakashan
13. Srinivasan. R; Crusaders of tl rtiya Vidya Bhavan
14. Smith, Anthony; The News — (1979); Thames and

Hudson
15, Hohenbergs

Lo 4 Estate; (1989): Bha
An [nternational History;

The v‘n-r\rr\cc;r\nrﬂ TAanrnalict
The proiCossses Tonrmalist
-.-...'...-.-.. -.-.'..."..'-'-.....-..‘---.'l-
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gibiect © PRINTPRODy oy
| 5 AND PHOTOGRAPHY
pape’
. ctives:
Objc¢ : To help students under

anic
I

o

Camet

[
2.
.
3.

Stand the pripc;

. les an .
€njoy photogmpp S and practice of photography

To enable students to
0y as an art.
principles
properties of light clectromagnetjc
and polarisation of light. Different
propertics

ntrolling light, pi :
Contr . g light, pin holg camera, concave and convex |e i
and vulua! timage formation. Lens - W ide Angle, Tele I:I cnselszand s e
) ysensiti tal 3 . S sNOTHIAL, Z00m.
Photc itive material, image formation, latent image development as fixing

spectrur i el
l\{)pe o [1_1‘ reflection, transmission. refraction
) 12ht sources and their sources and

(
r\‘/icch'a[nsn.l of aperture, shutter, camera body view finds. transport. lenses
Classification of camera and their relative comparison
Camera operation, exposure light tables Good and Bad Camera HAbits

Basic Photograplty

-l 1D e

:C'_

wn

Coloy

‘d 1D ——

IJ_.

‘s

0.

Various parts of the camera

Loading and shooting on black and white {ilm
[:ffect of aperture

[(Tect of shutter speed

Using flash light

Use of camera accessories

Care and maintenance of camera equipment

ir photography

[ntroduction to coleur film it -‘
- . > ¢ W 3

Chemistry of colour development and enlargemc

Contact and projection printing - colour sensitive colour emper
COIOUI' zmd liuh[ - basic prinClplCS of colour Stiks

reversal film, colour negative tilm o

- - . 1 (

Light and lighting - outdoor. night. 1me

Colour development

ature. colour

or lighung, indoor portratture

Co
"(‘ v N . o,
IS of composition
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L‘L@l—s—essm“ =35 of 50 Minuteg
S_ecach

WL‘M

Major landmarks in history
pasic print processes, conta
print machines and image ¢

);»

glld developmen
» Projection, ¢
arriers
Letter :
press, offset, si
I » offset, silk sereeq digital pri
Ldig print

L of ret
On(:t print technology®
OS . . . 1
Posttion, inprinter, special effect printer.

pTP
Future trends in print technolo
Exercise for handling typical j§g<

Internal Assessment
preview / Class Test /
case Study / Presen i
- = tation v :
_esentation i* oeal { Power Pcint / Audio - Visual
presentation}

: Group Prosect
P Project / Individual Project / Book

Total Sessions - 13 of 50 Minutes each

References :

1. Mitchell Beazley — The Art of Colour Photography — Octopus publishing Group Ltd.
v-Collins & Brown

7. John Hedgecoe — John Hedgecoe’s Creative Photography

3. M. Beazely-John hedgecoe’s Workbook of Darkroom Techniques-Red International
Books Ltd.
4. Steve Ba
5. John Hedgecoe —~

Collin’s & Brown Ltd 2000

ography — Collin's on Brow
)

i _ Dioital Photography —
vister — Digital Photography  1td 2000

John Hedgecoe’s Rasic Phot

2
[Se]
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ob jcc(ivcs

To introduce tt i
1€ basic
M iral term
To give an overview of the Sstand Concepts of 1 d
ructy roadcastin
g

To create an av
vareness re and fi i
of the 4 unction
eV Of lh ‘ .
elopment of bmadcaLtbmadcaSt fciry
ast media and y
current trends

RndiO

| The history of radio (2)
a. The growth a X
T nd devel
Ny opment of radio abr
growth and development of radli?) ?111]}?1?1?
d

5 Radio as a medium (1)
q. T > g v 3
q.  The uses and characteristics of radio

Radio transmission (3)
. l. ypes of sng‘nal ~ AM, FM, shortwave, digital
b. Satellite radio i
¢ Community radio
d. Internet radio

2

4 Professions in the industry (2)
4 The production stalf

b The talent — the radio jockey.
afl - station director. progmmmmg

r. the talk show host

the news ancho
heads, clc.

¢ Management st

o programme (3)
gramme :
d the discuss

3. The radi
4 ['he music pro
b, The talk show an

Otll'lll‘-llﬂd

‘ J features

on

[he phonc-in pr

C.
Ocumcnl

d. Radio d aries an

v

rding proce” (

0. The production and reco eiew
L apas novet g
a. The hroadcast pro~ras | jucer Grudi
- =3 uee ; sudios
T work » radto prot s, R cording * . )

b1 he w 01'1\ ol IFIL Live % iio ‘_)mdxo \s. Re (€S’ ribbon. moving cotl

. : wols S b C e - ~ick oup pa chiio-

. I pes ol >llldl‘ Types of pit i
i jones — - P

of miCmPl

d. Iypes
M crophone”

\od
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3':& >
' ) Sound editing
[ f. Recorders and mixers - Vi
| ‘ - V[rluvll ([
al (DAW)

! Owucrship 3)
AIR and public service broadeastj
adcay lng

7. )
b. Major FM channels in India
current trends in radio (2)
8. a. The growth of FM
b, Devclopment communication
Telc\'i-‘io"
9 The history of television (2)
' a. The growth and develo -
' pment of televisio ,
p. The growth and development of lelevisiO: ?:rl(;(lid
ia
0. The rcchnology of television (3)
a. Types of transmission — Cable, DT i
i able, DTH, satellite, te i
b. Types of signal - UHT, VHE, digital, anzllolg‘c. FpestrA
(. profcssions in the industry (4)

4. Production staff

b. Post production stafl
¢. Newsroom staff

(2. The television script (6)

The treatment

a.
b. The (wo-column script
¢. The sereenplay format
d. The storyboard

. Interactive scripts

[ Narration scripts

13. Producing the television programme (4)
.. The proposal

b. l’rcproduclion

pProduction — types of camerd shots and m_o'\!cmcm.?' - )
L;ll _ linear vs. pon-lnear cditing, onhne, oltlin

~

e, chroma.

l’osl—producli

Audio qweetening

coo o

14, Research for radio and television (4)

a. Programme rescarch
b, Audience research
¢, Raungs and calculanon

d  Audience (cedback
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(5. Ownership (3)
a. Media monopoly

-ences
Rcfclcn
AcLeis r .
¢ [l\).c7Lcmh.Il{{obm_ Radio Produg;
1Zazzo, Ray ; Hop:
3 azzo, Ray, Cm[“‘l‘illc Med, ?n, Manua for i3
. Newcomb, Horace Televig "‘lm(lucliun Focal S el
. * ’ x . e o 1 (“ | . P
. Sharma, Jitendry Kumay l)'_“f‘- The Crigiga Vi :m
. . A Digital Ry W OxTord University Press
o Bell, Angela, ang Joyee Mar nlmdlmsl“‘i‘. Journalis i ”‘, -
Hodder Arnold. « Mark, ang Rivers ; atism. Authors Press
Biagi S‘hil’lcy Ani S Danny, Advanced lLevel Media
'] His v e !ltroducl.
. 10N 10 Maec
Zetl, Herbet. Telovic; 0 Mass Media 71
o LAt - Television p, . edia. Thoms adaus
T 1 ro 150n Wadsworth
. Hilliard, Robert L. Writin 'd?cuop llandbook. Wadsworth Thomson Learning
Thomson LCal’ning g lor Tclcvisiun, Radio and New Media. Wadsv:nrth
» Shamsi, Nayyar, Encyclopaedia of M
. . < \ . . .
Publications Pvt. Ltq. ass Communication in 21* Century. Anmol
Internal Assessment Gr
(18] 1B s
peview / Class Test / P Project / Individual Project / Book
- case Study / Presentation € ;
_resentation / Oral | Power Point / Audio - Visual

oreséntation}

2
N
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SEMESTER v

ject y Ma :
ass Mediy Rese
Starch

: \Y

octives:
o Introduce stude
’ Is to carr n1s to debaes ;
100 carry on researel; I Researct, ap
To un@erstand the sco S
|im1tat10ns

PC and techp; and equip them with
Nique :

ques of mediq research, their utility and

! danc

. lntl‘Od“CﬁO" to Research conceps 2etfion

Chaptcr i d .
rodu
|, Introduction to Research - Defi

y. Scientific Research * basic pri

(35 Lectures)

niti ; 4 lec 5
ion, types, necd for AT (4 lectures)

nciples Empiric:
I ‘- “pe
-LMpiricism, verifiability, generalization

chapter — 1
Steps in conducting research — |

1. Selection of a problem
Formulation of the problem
_Objectives
. Hypothesis — Definition,t iti i
Research design — case ;tzl(;;S,SCSrﬂ\f:IIIOITS O-f’ hyp0t11681$,fe§tllfes
. " y,experiment,longitudinal
rescarch,observation,concepts analysis,introduction o ethnography
6. Concepts and their operationalisation A

(9 Lectures)

bl

o

Chapter IT1 (@ Lectures)
Steps in conducting rescarch -1l

| Measurement and scaling techniques
f data — primary and secondary

2. Sources ©
ata collection — observation, inter

3. Tools of d view,questionnaire, schedule

Chapter - 1V (6Lectures)
l. Determination of sample size e . .
2. Sampling procedure - probability sampling and non probability sampling and its
. types
3. Processing of data _

4. Analysis and interpretation
3. Writing of a report
(10 Lectures)

- > ,‘, . « ] o-rclallon
1 C dllld d(.\‘ldllon al (‘ C
Zln,lﬂc.dlﬁll.

ssta“S[iCal procb\durc — I\’le

(3 Scanned with OKEN Scanner



- Applicntion of rescarch in mass med
3 ¢ i'.\

GcC‘ion
(13 Lectures)

chant® I
content analysis — D‘{ﬁ“i‘ion and users.steps. lim;
1 S [ S Rcscm'Ch in print media Steps.limitations
fh‘lpltl., (- Rescarch in Advertising ‘ (3 Lectures)
Chﬂl"t:_ V- Rcscnrch in Public Relations (2 Lectures)
chap'®” v - Mass media Rescarch and the Internet (é l“cc“"t‘f‘w)
.Lctures)

napte’ =~
chap 2 Lcclurcs) .
_VI-= Research 10 Media Effects

Chgplcf

(2 Lectures)

| rnad posessment @ GROUD Brodact / indly
R:View Class Test : V idual Project / Book
e & gtudy / Presentatlon { Power Point / j 1
_ration oral Audio - Visual
sentation}

References :
. > ol
ri: Researca Methodology, New Age International Publication, New

. CR. Kotha

Delhi, 2004
5. B.R. Dixon, G.D. Bouma, G.B.J. Atkinson: 4 Handbook ef Social Science
ress, 1987 '

. Oxford University P
_Wimmer and Joseph R. Dominick: Mass Me

Introduction, Thomson Wadsworth, 2006
4 Shearon A. Lowery and Melvin L. DeFleu

Research, Allyn & Bacon, 1995
Barrie Gunther: Media Research

age publications, 2000
and Frederick G. Fico: Analyzing Me
ce Erlbaum

dia Research: An

nmunication

()

r: Miiestones in Mass Cor

Methous: Measuring Audiences, Reactions and
dia Messages:
Assoc Inc.

wn

Impact, S

6. Daniel Riffe, Stephen Lacy,
Using Quantitative Content A nalysis in Research. Lawren
July 2005 . {
7. Research Methodology and Analysis - gharma R.P- publisher- DP1
Publication,New Delhi -
’ . . i 1-P l Cl-
8. Methodology of Research in Social Seience — Krishna gwami-l ublisher
Hime 2 Publicati - her-
e Resounch - lied Oriehtation y Nar¢ 1 K. Mathotrd _publisher
e

i’ ;\)Aark"tiﬂg Research — An app
rentice Hall of Indai publication is K. Davis -
10. Mass Communication-Theory by Stan ey J. Baron & Dennis

Publisher-Thomson/ Wwadsworth-

€
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SEMESTER IV

Subject : ()rgunisatiomll Bchaviour
Paper : Vi
Objectives:

e Orientingstudents to issucs in organisational functioning
e To introdice students to the concepts given below at a preliminary leve!

Syllabus:

1. Nature of Organsation Behaviour (4)
e Concept of (rganisation Behaviour
 Organisationl Behaviour Models

2. Structural Dimesions of Organisation and its Environment (4)
» Organisatiovand its Environment
» Formal Orgaisation: Design and Structure
e Division of vork and task interdependence

3. Organisationai Culture CH3
¢ Sources of (ganisational culture
e Types of orzanisational culture
» Manifestation of organisational culture
e Managing crganisation culture
e Organisational sub-cultures
e Socio-cultual features of India and their
Impuct onoorganizational culture
4. Motivation
e Theories of motivation
A] Need theornes
i, Maslows' Need Theory
ii. McCelands’ Need Theory
B] Process theories
i Reinforcement theory
i, Vrooms' Expectancy theory
iii. Equitytheory
iv. Goal setting theory
5 Motivation Theory - Application o
e Job Design
e Job Enrichment and cnlar'gf':mcm
b rotation and cross training

(8)

. ‘]() > CAl
e Oualil) of Work Life
o };Usilivc reinforcement programmes

()
o2
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: s
Productivity gainsharing approache
. rodat

(5)
* Parlicpative managegf(‘)‘flp Dynamics
6. Groups in organisation and
*  Concept of group
*  Typesol groups
Group norms
Group cohesion

(5)
7. Group Decision making
Group think o
Risky Shift and Polarisation ision making
Techniques for improving group dec',‘ ons
Decision making in networked organisation (7)
and Authority
Concept of Power
Types of Power
Concept of organizational politics
‘ “4sons of organizational politics
L

Minimising organizational politics
Coneept of Authority

ol Authority

L ]
Power

8.

-

*  Sourceg

9. Dynamics or Stress

(5)
*  Cuncept of Stress

“  Causes of Stress

o Lffects of Stress

]

Coping strategies

References:

1. Toss, Rizzo and Carrol; Handbook of organization behaviour: Infinity Books

2. Robjins, S.p; Organisational Behaviour - concepts, controvel.s-lcs’ applications.
(19€9); Prentice Hall

3. Lutians, Fred; Organisational Behaviour, g™ edition; [rwin McGraw Hili

4. Newstron and Davis: Organisational Behaviour - Human behavioy, at work: 1ot
ediion: (1997); Tata McGraw Hill

3.

Fisher, Dalmer; Communication in the Or

ganisation; "¢
P'udlishing

cdition: (1999).
6. 1. M Prasad - Organisational Behaviour - Sultan Chand & Sons Eq. 2 004
7' s S' Khanka - Organisational Behaviour - S..Chand & Co. 1tq. Ed. 2007
8. I‘Nt Sanjay Kaptan — Cases & Problems in OB & Human RclationS-E\:eres
" Publishng Houses 1% Ed.1999 S |
0 ‘)‘ ] if sz-ris/Smdra J Hartman — Organisational Behavi
{ ¢! -oh [ O¢
House 1id.1%2002

Jaicq

our - Jaico Publishin

lll.lIl'l".-..-...-..-....-.-..-.'....-lll.lu.
sRuEmRER

A gauEN

e dn u!

Saasa?
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