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Time:- 03Hours Marks:- 100
Note: 1. All questions are compulsory.
2. Figures to the right indicate full marks.
Q.1 (A) Select the most appropriate answer from the options given below. (Any Ten)

10.

11.

12

Nike's Brand core product is shoes. But now it also sells sunglasses, basketballs and
golf equipment. This is known as (Brand mark, Brand Extension, Brand
equity, Market segmentation)
is not a function of packaging. (Product protection, Pricing
objectives, Promotion, Product identification)
After the success of Test Marketing, the company introduces a new product on a large
scale in the entire market is called (Commercialization. Idea
generation, Test marketing, Idea screening)
among the following is not a mechanical test. (Psycho
galvanometer, Tachistoscope, Camera test, Consumer Diary test)
Selecting style, tone, and words for making ads are part of . (Message
Execution, Media selection, Measuring communication, Altering Communication)
Personal Selling works on the principle of (indirect contact between
salesman and buyers, contact only between salesmen, personal and direct contact
between salesman and buyers, contact only between buyers)

is a critical evaluation of the past and present sales performance of the
company.  (Sales Forecasting, Sales Analysis, Motivation Research, Marketing
Information System)
Demand in rural markets depends on production. (Foreign,
Business, Industrial, Agricultural)
International Trade Policies largely affect the marketing of goods and services in

market. (Global, Local, Regional, Domestic).
was established by the Vikram Sarabhai group. (IMRB, ORG, MARG,
NCAER)
The findings of outside professional agencies are . (Biased, Unbiased,
Prejudiced, Influenced)
. Professional standards while conducting research have to be followed by
. (clients, respondents, research firm, all of them)

(B) State whether the following statements are TRUE or FALSE (Any TEN) 10

SR A
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Brand loyalty is the intention of the buyers to make a repeated purchase of a product.
The objectives of the firm are external factors affecting the price of the product.
Product modification is one of the areas of motivation research.

Transportation is the component of Supply Chain Management.

The checklist method is a post-test method of testing advertising effectiveness.

In a zero-level distribution system, the goods go from the producer to the traders.
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7. Sales research helps to avoid overstocking and understocking problems.

Global marketing research is also called domestic trade marketing research.

9. Inrural Marketing Research; support of Sarpanch as opinion leader is important in
collecting data.

10. When data is required continuously, it is better to conduct research with the help of
the Marketing Research Department.

11. Traditional management does not give much importance to Marketing Research.

12. HTA stands for Hindustan Thompson Assurance.

©

Q2. Answer any two of the following 15
a) Define Product research. Give a brief explanation on any five areas of product
research.

b) Explain the concept and importance of Packaging Research.
c) Discuss the methods of pricing research.

Q.3. Answer any two of the following 15
a) Discuss the various forms of Distribution channels.
b) What is meant by promotion? Discuss various elements of promotions.
c) Describe different methods of conducting Consumer Research.

Q. 4 Answer any two of the following 15
a) Discuss the scope of sales research related to sales forecasting and sales analysis

b) Explain the concept of rural marketing research. What are the sources of data in rural
marketing research?
c) Deliberate on the scope of global marketing research.

Q5. Answer any two of the following 15.

a) Explain the merits and demerits of having an in-house marketing research department.

b) Explain the professional standards to be followed in the conduct of marketing
research.

c) Describe the activities of any two research agencies.

Q6 Write a short note (Any four) 20
a) Components of a brand
b) Do’s and Don’ts of Rural Marketing Research
c) Objectives of consumer research
d) Post test methods of testing advertising effectiveness.
e) Internal factors affecting pricing
f) New product development
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ITAT AT TEeTet TR JUT T[0T gviaaTd.

.3 (37) QT 9FIAHYA qaiq I I (Aae. (10 T)
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ATS AT A HET ICATE FgUTSl I Mg, T AT o TATHH, dTehea (o AT
TToF ITHLI TG Teehel. ATAT

(7T AT, s faeaTe, | sfadt, arehe faramh)

g RN T ATl

(Icares "o, T 3R, y=Te, ScuTe diew)

. oo =mEfi=aT FamEaT, FOEt ST FTSIT /ST THIVEY AT 3CITaT J1a7

L, ITAT TEUTATA.
o . . o
(FATAATHTHRT, HohoudT M, FT=0 oo, SsheadT TSaTeauiT)

. ETeArerteht g FTTr AT THhTT AT,

(AT TeegATH I, STheeFhiT, AT FTF(, ATEH ST ATH0M)

. SR |TST Qe FT ATt 9re8 Maeor g T 9T 3Tg.

(F29T FATaA, ATEAH [Hae, a1 79, H47% 98d)

ERISEREETE T TTATAL AT HLd.

(Faorar it ITgh Fi=aTa et §ush, Fae fehcaraed gush, faerar snfor ares
FAT=ATT SATheh AT I HY, Fid e ATSHTHL T THIH)

&1 AT qAHTD AT AAHT Tehl HIANI TAHTIA 2.
(Fersfy staret, ot fergeror, Seor Hemre™, oo ATt Jorret)

TTHTOT AT T FETOTT STITEATAY. AT ST

(Traeft, e, s, )

AT AT &0 TTHEAT AT FEq AT EAT FEaoETET

T FAaTd.
(STRTTeR, TATIA, TTRTTR, Zoraiid)

. T3 ATTATE T ST helet] ST Fgurst

(IMRB, ORG, MARG, NCAER)
AT ATFATAT Feai= ohy AT,

(TEraTaT, eaTdT, Euegud, T9Tad)

9 RS FLATT JTa T SATAATAH HIHAH Tl ATigold.

(ITEe, TTaETEHRd, TATIT HEIAT, I 99)

(@) ETeiie e @8 it @ T THE F (-l <80). (10 7o)
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A< 9T TSl ATghi dF IcaTad Tral @ial HvdTy 328 g,
eI 3T g ScATaAT=AT AT TiRums FHT a1 g A,
ITATE AT 51 ITT HLTLIATAT Tk 7T 372,
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ARTTEE T5d gl AT <Td TATAdH T TETa/TEe-AT=v T5d e,
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& SEI-TaO AT IO STATEHRTRSH ATITATHS HTe ST,

\o. Tkt HemTemTHes STTET |17 SATTor HHT HTST ATHTLEAT THEATIHA 979 gial.

¢. ST Ao HemedTaT Feraetd SATIT oo Hemee &gl Fgurdrd.

R. UTHIOT fA9ore HLTEATHET ST HHAATHTST GLUATH AAHgATd e,

%0, SegT IR =T Tad AT T, TogT (v Herae framm=ar gad =
TIEA HLOT ATl ST,

98 TLILNT ST AT FOTEATAT BT Hgd <d ATal.

9R.HTA =orst fRgear v s79e.

.. 3. @It ARl a9 T qI<4l, (15 797
) ITITEA HLATLT FEUST 1T ? IATEA HETLATAT FHIOTATET qT= &=+ HTerT TS reR<or
<T.
§) ATAHRTT HTLHAT AT HReTAT A7 oF o Hg<d TTF il
F) TFaa HemreT=ar Tgdiage F=1 .

T.H. 3. GTAAdh! FHIVTdat QI T qiedT. (15 1)
&) fraeor arEea=aT ey saeaiEa =T 4.
&) far FET(Promotion) Tgurst w192 fasmT gt = fafae oe vow #.
F) UTEF FATEA FLOATAT AT AT TG AU .

W5, ¥, @rATrdeht HITdet < 1T qieal, (15 77)
an) Tkt sieTer efor fosfy fagroromefy sataa fasht goneamm=ar srdat ==t #:<0.
) ATHTOT FrqoreT HemeaT=T HehedaT Y FHIT. ATHIOT A0 Ferremrdie qrigdi= &
FHIOT?
%) STRTeR [Aur HOeT=aT SATH Y Hiaede =71 F.

TH. Y. @IAAdehl HIordal QI T qiedT. (15 IroT)
) FAT AU (ST-BTS9) HTEA S ATT=AT BT A7 it = TTSiheor 2.
) U HeTeAT=AT AATE g d o T FATHIST SATAET A HTHH ™ TTSRTT 2T,

%) FIUIATST TTF FIMER TEITAT FTHFHATATH T .

T.%. <. AeFaa g PEr (Foraair In) (20 71)
) e/ THTE
) TTHIOT Ao G9medT= LT AT e 7 9T AT
%) UTEh qeTedTH 3es
T) ST IROTHERCehdT STevETdt Tee 32 Tgl-
%) fFaday ooy T Sl oo

%) A IcqTaA AT
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