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[Time:3.00 Hrs] [ Marks:100 ]

Please check whether you have got the right question paper.
N.B: 1. All question are compulsory.
2. Figures to the right indicate full marks.
3. Students answering in the regional language should refer in case of
doubt to the main text of the paper in English.

Q.1 A) Select the appropriate answer from the options given below. ( Any 10) 10
1) The first newspaper advertisement was printed in
a) Times of India, b)Bengal Gazette, c¢) Maharashtra Times d)Kesari

2) means offering monetary support in return for agreed benefits.

a) Publicity b) Sponsorship c) Advertising d) Media Agency

3) is the oldest type of advertising:

a) Print, . 'b) Outdoor, . ¢) Radio d) Television

4) department is concern with routing & scheduling of advertising
departments.

a) Production, b)Traffic, c¢) Artwork d) Commercial

5) means communication through visuals.

a)Animation, b) Graphic designing, . c)Voice - over d)Print media

6) refers-to closing account with existingagency & switch to another
agency.

a) Accreditation, - b) Client turnover, .c) Creative pitch d) Assessment
7) ASCl are a body.
a) Statutory, b) Non - Statutory, c) Government d) Private

8) is the official advertising agency of the Government of India.

a) SEBI, b) DAVP, c) AAAI , d)IMC
9) The Indian Advertising industry is regulated & controlled by

a) SEBI, b) ASCI, c) DAVP d)AAAI
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10) The alphabet I in AIDA process stands for
a) Interest, b) Initiative, ¢) Install d) None of Above

11) refers to the value and strength of the brand that indicates its worth.

a) Brand Image, b) Brand Equity, c) Brand Personality d) Brand Loyalty

12) advertising is aggressive in nature.

a) Advocacy, b) Product, c) Institutional d) None of Above
Q.1) B) State whether the following Statements are True or False. ( Any 10) 10
1) Salesmanship-is a means.of mass communication.

2) Industrial advertising-is technical in nature.

3) Is advertisement always state the truth?

4) Account executives must-have communication skills.

5) Voice modulation is required for modeling.

6) Creative pitch is the presentation by advertising agency to prospective clients.
7) Self-regulation-laws provide guidelines for ethical conduct of advertising.

8) It is ethical to advertise for harmful product.

9) Advertising encourages materialistic values.

10) Political advertising differ from commercial advertising.

11) The advertiser decodes the advertising message.

12) Brand equity & Brand personality are synonyms term.

Q.2 Answer the Following. (Any 02) 15
1) Explain the benefits of advertising to business firm.
2) Classify advertising on the basis of Geographic area & Target Audience.

3) Explain the role of advertising in IMC.

Q.3 Answer the Following. (Any 02) 15
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1) Write a note on maintaining agency client relationship.
2) What are the career opportunities with advertising agency?

3) What is client turnover? What is its reason?

Answer the Following. (Any 02) 15
1) Explain the Importance of ethics in advertising.
2) Explain‘the Social issues in advertising & its negative impact.

3) Discuss the role of ASCI in self-regulation.

Answer the Following. (Any 02) 15
1) Explain in detail the communication process in advertising.
2) Explain the role of advertising in developing brand image.

3) What is Rural advertising? Explain its Features

Write a Short Note. ( Any 04.) 20
1) Career in Modeling
2) Pro bono advertising
3) Brand crisis
4) Broadcasting advertising
5) Integrated Marketing Communication

6) In - house agencies
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