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Paper / Subject Code: UBCOMFESIV501 / Advertising-1|

Q.P. Code: 00004254

[Time:3 Hrs] [ Marks:100 ]

Please check whether you have got the right question paper.
N.B: 1. All questionare compulsory.
2. Figures to the right indicate full marks.
3. Students answering in the regional language should refer in case of doubt to the

main text of the paper in English.

Multiple Choice Questions 10

Select the most appropriate answer from the option given below (Any Ten out of Twelve)

1. InIndia, radio broadcasting was started in
a. 1927
b. 1920
c.- 1915
d. 1918

2. refers to the central idea or message which.is reflected in all the ads
in an ad campaign.

a. Advertising cost
b. Advertising compensation
c. Advertising campaign
d. Advertising expense
3. What is the primary advantage of celebrity endorsement in advertising?
a. Increased production costs
b.- Higher advertising clutter
c. Enhanced brand credibility and visibility
d. Decreased consumer trust

4. Advertising are the persuasion that stimulates a person to buy a
product/service by highlighting to an individual's needs, interests, or wants.

a. Audience
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b. Audio
c. Appeal
d. Association

5. Which of the following is a characteristic of a low involvement product?

a. High consumer involvement

b.” Complex decision-making process

c. Lengthy product evaluation
d. ~Limited consumer attention

6. refers to imagination of something for creation of an idea for
advertisement.

a. Virtualization
b.. Visualization
c. Visionization
d. Verifiable

7. DAGMAR advertising model was proposed by in 1961.

a. Russell Colley
b. Philip Kotler
c. 'F.W. Taylor
d. Abraham Lincoln
8. Doordarshan was established in................
a. 15th September 1959
b.- 15th September 1958
c. 15th'September 1948
d. 15th September 1968

9. i, is a.common form of advertising and is done through pamphlets and
brochures.

a. Direct mail
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b. Mobile advertising
c. WAP banner ads
d. SMS advertising

10. Which of the following is a commaon form of Point of Purchase (POP) advertising?
a. Radio commercials
b. Social media posts
c. In=store displays and signage
d. ‘Email newsletters

11. Which of the following statements best describes the purpose of a Unique Selling
Proposition (USP)?
a. To highlight common features shared with competitors
b. To communicate the distinct benefits ‘and advantages of a ‘product or
service
c. To focus on generic marketing messages
d: To lower the price of a product to attract more customers

12. Under strategy, advertiser undertakes during season and no

advertisement as season comes to an end.

a. Pulsing
b. Flighting
c. Seasonal

d. Alternate month

Q.1 B. State whether the following statements are True or False (Any Ten out of Twelve) 10

1.7 Media refers to a platform or medium through which a message can be sent to a

large audience at-a same time.

2. Reach refers to the total number of people or households exposed, at least once,

to a particular mediavehicle during a given period.
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3. The ad budget depends upon frequency of advertising.
4. Celebrities are known faces to the public.

5. Humor appeal type helps to grab attention of audience.
6. Logo acts as a corporate signature.

7. Buying motive refers to reason why the customer purchases the product.

8. Informal balance is one where the elements of the ad are placed at random.
9. Low involvement product is generally of lower price.

10. In advertising, USP stands for Unique Selling Price:

11. Competitorparity method is variation of percentage ofsales method.

12. Every-ad must have a headline.

Answer Any Two of the following Out of Three questions: 15
a. Explain different forms of outdoor advertising.
b. ~Discuss the advantages and disadvantages of Television Advertising.

c. Describe the Various forms of digital media Advertising.

Answer Any Two of the following Out of Three questions: 15
a. Describe the methods of preparing advertising budgets.
b. Explain the Steps in Planning Advertising Campaign.

c. Write a note on Factors'determining advertising budgets.

Answer Any Two of the following Out of Three questions: 15
a. Explain importance of creativity in advertising.
b. Discuss different techniques of visualization in advertising.

C.. What do you mean by appeal? Discuss various types of appeals.

Answer Any Two of the following Out of Three questions: 15

a. Explain different pre-testing methods of evaluation of advertising.
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b. What do you mean by Layout? Explain-the principles of good layout.

c. Describe the concept of story board in detail.

Q.6 Write notes on Any Four out of Six: 20
a. Write a note on Door Darshan code
b. Media Research.
c. DAGMAR model of advertising.
d. Essentials of copywriting.
e. . Write a note on Reach, Frequency and GRP.

f. Types of Advertising copy.
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