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SET- III 
Programme: MMS   Subject: E-commerce                                 Semester- I 

Time: 2 ½ Hours         Marks: 75 

N.B:    1. Q.1 would be compulsory. Attempt any 4 out of the remaining 6 questions. 

             2. Figures to the right indicate full marks 
 
 

Q.1 Select the appropriate option and rewrite the statements.    (20)  

1) ____________ is a social media site designed for promotion of the products.  

a) Jio     b) Star Bazar 

c) Reliance Digital   d) Pinterest 

2) _____ helps to resolve issues arising during the transaction and also helps to close a sale. 

a) Spy     b) Chat-Bots 

c) Keypad    d) Retargeting 

3)  OXL is an example of _____________ e-commerce. 

a) B2B     b) B2C 

c) C2C     d) C2B 

4) ________ is a sales technique used by businesses to group many items together in a printed piece or an 

online store for selling purpose. 

a) Advertising    b) Sales promotion 

c) Point of Purchase   d) Catalog marketing 

5) EDI stands for ___________ 

a) Electronic Data Information b) Exchange Data Internet 

c) Electronic Data Interchange d) Exchange Data Index 

6) ____________ refers to the outsourcing order fulfillment process. 

a) Third-Party fulfillment  b) Merchant fulfillment 

c) Drop fulfillment   d) E-fulfillment 

7) In ________ model of B2B e-commerce model, there are few buyers and many suppliers. The buyer 

has his/her own online marketplace. 

a) Seller centric model  b) Buyer centric model  

c) Intermediary centric model  d) Supplier centric model 

8) _______ is an example of web advertisement. 

a) Hoardings    b) Wall Painting  

c) Remarketing   d) Poster 

9) _________ are technique used to verify and validate the authenticity and integrity of the digital 

document.  

a) Digital Writing   b) Digital Pen 

c) Digital Verification   d) Digital Signature  

10) The Information Technology Act was passed in the year ___________. 

a) 1990    b) 2000 

c) 2005    d) 2010 
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Q.2 Answer ANY TWO of the following        (10)   

      (a) Explain the concept of remote sensing and procurement. 

      (b) What is e-commerce and explain its components 

      (c) Discuss C2C, G2B and G2C business models of e-commerce with relevant examples. 

 

 

Q.3 Answer ANY TWO of the following        (10)   

      (a) What are post-sale services and explain its importance. 

      (b) Explain the procedure of order processing.    

      (c) Describe the various elements of cost estimation in project. 

  

 

Q.4 Answer ANY TWO of the following        (10)  

      (a) What is Electronic Data Interchange (EDI)? Explain its characteristics. 

      (b) Discuss the EDI architecture. 

      (c) Write a note on web advertisements. 

 

      

Q.5 Answer ANY TWO of the following        (10)  

(a) What are the various risk management options for e-payment systems? 

(b) Explain the various types of smart cards. 

(c) Write a note on order fulfillment. 

 

Q.6 Answer ANY TWO of the following        (10)  

      (a) Write a note on types of firewalls. 

      (b) What is the role of intellectual property in e-commerce? 

      (c) What are the various cyber crimes punishable under the IT Act, 2000? 

 

 

Q7 Answer ANY TWO of the following        (10)  

      (a) Discuss the advantages of e-commerce. 

      (b) What are the types of channel conflicts? 

      (c) Write a note on Challenges & Opportunities faced by managers in E-Commerce Sector. 

 

Q8 Answer ANY THREE of the following       (15)  

      (a) Factors contributing to success of e-commerce 

      (b) Types of after-sales service  

      (c) Security tools in e-commerce. 

      (d) Risk Management Paradigm 
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