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Note: 1. All Questions are Compulsory
2. Figures to the right state the marks allotted to the questions.

Q.1. A. Select the most appropriate answer from the options given below (Any Ten) (10)

1.
identity.

3. Under
company.

is the process of giving distinct name to a product so as to give a distinct

Marking
Naming
Pricing
Branding

objective of export pricing is often adopted by Government and non-profit
making organizations.

Social Responsibility
Early Cash Recovery
Image Differentiation
Profit
Quotation, the importer has to pay for the freight of the shipping

Free On Board

Cost & Freight

Cost Insurance Freight

Free On Delivery

among the following is an advantage of direct exporting.

High Risk

High Investment
High Overheads
Spreading of risk

warehouse keeps the products for a relatively long period of time.

6.  Trade fairs and exhibitions is an important element of

SY
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Distribution
Storage
Bonded
Public

Marketing mix
Promotion mix
Consumer mix
Trade mix

Open account, against shipment on consignment and deferred credit are all methods of

in export marketing.
Promotion

Payment

Insurance

Inspection
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8. is provided after the shipment of goods.
e Pre-shipment finance
e Post-shipment finance
e Packing credit
e Seed Capital
9. ’G’ in ECGC stands for
e Guarantee
e General
e Government
e Goods
10. Exporters of products like coir, coffee, spices etc can register with
e FIEO
e EIC
e RBI
e Commodity Boards
11.  Customs Examiner issuesthe  order after physically inspecting the export
goods.
e Carting
e Let Ship
e Let Export
e Let Sail
12. states that the goods which are exported are from a specific country.
e Consular Invoice
e Shipping Bill
e Certificate of Origin
e Letter of Credit
Q1.B. State whether the following statements are True or False. (Any Ten) (10)

1. Packaging performs dual functions i.e., of protection and promotion of the product.

Exporter may charge higher price if he is providing longer credit policy.

INCO Terms are universally accepted.

A company’s corporate image does not influence the selection of distribution channels.

Stowage is the amount of space available for stowing materials aboard a ship.

Personal Selling provide an excellent opportunity for the exporter to demonstrate the

product

Barter trade is considered to be the oldest form of countertrade.

8. Packing credit is required to meet the working capital requirements of the exporter
before the shipment of goods.

9. EXIM provides fund and non-fund based assistance to exporters.

10. EPCs promote agriculture related commodities.

11. Custom House Agent provides services at the post shipment stage.

12. The shipping bill is issued in a single copy to the exporter.

o0 AW

~
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Q.2. Answer any two of the following (15)
a) Explain the importance of packaging in export marketing
b) What are the objectives of export pricing?
¢) Calculate the minimum FOB price which can be quoted by an exporter to an importer
from USA from the following details. Also calculate the amount of foreign exchange
that can be earned if one American dollar is equal to Rs. 80/-

Particulars Amount
Ex-factory Cost 48,000
Packing Cost 7,000
Transport Cost 5,000
Contribution to Profit @10% of FOB cost
Duty Drawback @10% of FOB price
Q.3. Answer any two of the following (15)

a) Give distinction between Direct and Indirect Exporting Channels.
b) Discuss the components of logistics in export marketing.
c) Explain consumer oriented sales promotion techniques in export marketing.

Q.4. Answer any two of the following (15)
a) Explain various benefits of countertrade.
b) Explain procedure to obtain export finance.
c) Explain the role of EXIM bank in India.

Q.5. Answer any two of the following (15)
a) Discuss the procedure of quality control and pre shipment inspection of export goods.
b) Explain the role of clearing and forwarding agents in exports.
c) State the importance of consular invoice.

Q6. Write Short Notes on the following: (Any four) (20)
i) Branding decisions for export marketing
ii) Need for Labeling
iii) Essentials of advertising in export marketing
iv) SIDBI
v) Procedure of realization of export proceeds
vi) Bill of Lading
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Q. g Hrs 4@ (ECGC) #Hrar 'G' Fgurat
e Guarantee (8#T)
e General (ATATY)

e Government (A{hR)
e Goods (d&)
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9.5, @rellel ASEiaT gl feur fogr: (Foreamdl ar) (20)
i) foaie fauorerardy geiee Ao
ii) gor fagrr (etferer) I’
iii) foaTa faquTardier SfeRIcidiel 3aedes arelr
iv) f&ssr (SIDBI)
v) TR 3cueeT aeer soar gishar
vi) STgrel $ROT 9
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