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Note: 1. All questions are compulsory.
2. Figures to the right indicate full marks.

Q.1 (A) Select the most appropriate answer from the option given below. (Any Ten) 10

1. B2C distribution channel describes business transactions between manufacturer and
a) Wholesaler b) Customer c¢) Target market d) Advertiser
2. Filtering the ideas to select the good ones is called as
a) Idea generation b) Idea Screening c¢) Concept Testing d) Test Marketing
3. When certain emotional or personal qualities are associated with a particular brand, it
is called as
a) Brand equity b) Brand personality c) Brand image d) Brand Experience
4. The purpose of supply chain management is
a) Provide customer satisfaction b) improve quality of a product
c) Integrating supply and demand management d) increase production.
5. The step in developing an advertising program is to set advertising
objectives.
a) First b) Second c¢) Third d) Last
6. involves running two or more ads on a limited scale to determine which is
most effective in terms of maximum inquiries for the offers made.
a) Post-test inquiry test b) Pre-test inquiry test
c¢) Recognition test d) Port-folio test
7. is a critical evaluation of past and present sales performance of the product.

a) Sales Analysis b) Sales Forecasting c) Sales Prediction d) Market Research
8. Indian Rural Markets are growing because of

a) Government support b) Changes in consumption pattern ¢) Growing literacy

d) All of these
9. is an important factor affecting Global Marketing.

a) Exchange Rate Fluctuations b) Domestic per Capita Income

c¢) Changing demand of local consumers d) Government policies for local business
10. The respondent’s right to be protected from psychological and physical harm is called

Right to

a) Privacy b) Redress c) Information d) Safety
11. In professional marketing research agencies, __is responsible for data collection.

a) Research Director b) Fieldwork Director c) Financial Director d) Client Officer
12. is called as Think Tank in Applied Economic Research.

a) NCAER b) ORG c)HTA d) IMRB

B) State whether the following statements are true or false: (Any 10) 10
1. Test marketing of a new product is done in a very large market.
2. A trademark is a part of the brand.
3. In Break-even pricing the firm determines the level of sales needed to recover all
variable and fixed cost.
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Personal selling is the most effective tool at later stage of buying process.
In co-incidental surveys, consumers are informed to record the details of
advertisements they watch or read.

Inventory has no impact of supply chain.

Census Survey is one of the sources of collecting rural markets data.
Global Marketing Research is useful for multinational companies.

9. Market Research is a part of sales research.

10. Professional Research organizations offer only research services.

11. Nielson is a global marketing research firm.

12. The cost of conducting research by outside agency is expensive compared to
maintaining a separate marketing research department.

o

© N o

Q2. Answer any two of the following 15
a) Explain briefly any four methods of conducting product research?
b) What are the components of a brand?
c) Explain features of price research. Explain external factors that influence pricing.

Q.3. Answer any two of the following 15
a) Explain briefly with the help of a diagram the different types of distribution
channel.
b) What does advertising research mean? Describe the scope of advertising research.
¢) What is consumer research? Explain its objectives

Q. 4 Answer any two of the following 15
a) What is Sales Research? Explain its significance in an organization.

b) What is Rural Marketing Research? Discuss do’s and don’ts in Rural Marketing

Research.
c) Explain the concept and scope of Global Marketing Research

Q5. Answer any two of the following 15
a) What are the issues involved in organising marketing research activities?
b) Discuss the merits and demerits of professional marketing research agencies.
c) Write a note on services offered by Indian Marketing Research Bureau ( IMRB) and
Operations Research Group (ORG)

Q6 Write a short note (Any four) 20

a) Product Modification

b) Packaging Research

c¢) Elements of promotion

d) Pre-testing methods

e) Methods of Sales Forecasting

f) In-house Marketing Department
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