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Please check whether you have got the right question paper.
N.B: 1. All question are compulsory.
2. Figures to the right indicate full marks.
3. Students answering in the regional language should refer in case of
doubt to the main text of the paper in English.

Multiple Choice Questions:
(10)

(A) Fill in the blanks choosing the correction option (Answer Any 10 Questions):

1) Interactive media can be best described as

(a) Media that allow two-way messages between company and consumer
(b) Marketing Mix

(c) Marketing Communications Mix

(d) Customized Marketing Messages

2) A is a time-table showing dates and timing of execution of the advertising
campaign in media.

(@) Media schedule
(b) Marketing research
(c) Solicitations

(d) Media buying

3) advertising focuses on touting the benefits, ideas, or philosophies of
your business, or its entire industry, to enhance or repair its reputation rather than selling a
product or service.

(a) Political
(b) Rural
(c) Green

(d) Institutional
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4) “Advertising is any paid form of non-personal presentation and promotion of ideas,
goods and services by an identified person”.

Who stated this?

(a) Australian marketing Association
(b) European marketing Association
(c) American marketing Association

(d) Indian marketing Association

5) Advertising targeted to individuals, who buy or influence the purchase of industrial
goods or services for their companies is known as advertising.

(@) Consumer
(b) Business-to-Business
(c) Trade

(d) Professional

6) includes those marketing activities that provide extra value or incentives
for purchasing a product, such as coupons and premiums.

(a) Direct Marketing
(b) Advertising
(c) Public Relations

(d) Sales Promotion

7) is a presentation by advertising agency people to a prospective account.
(@) Client Servicing
(b) Accreditation

(c) Creative Pitch
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(d) Client Turnover

8) is responsible for managing communication with the media,
consumers, employees, investors, the general public and writing press releases to promote
products or other company news.

(a) Copywriter
(b) Brand Manager
(c) Media Buyer

(d) Public Relations

9) Advertisement is @ mass communication. It addresses to masses and it’s a form of
communication.

(a) Personal
(b) Non-personal
(c) Direct

(d) Indirect

10) creates a differentiation in the minds of customers and makes it a choice
above the others in the same product class.

(a) Brand image
(b) Brand awareness
(c) Media selection

(d) Brand Loyalty

11) of the Act grants consumers the right to be informed about the quality,
quantity, potency, purity, standard and price of goods or services, as the case may be so as
to protect the consumer against unfair trade practices.

(a) Section 2 (r)
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(b) Section 5
(c) Section 6

(d) Rule 7

12) The primary goal of an integrated marketing communications program is to

(a) have complete control over all the channel partners in the distribution channel and to
slow down the rate of diffusion of a new product among the customers.

(b) create a strong distribution network, via marketing, that is capable of destabilizing any
competition.
(c) communicate with customers primarily through mass-media advertising.

(d) have a company's entire marketing and promotional activities project a consistent,
unified image to its customers.

(B) State whether TRUE or FALSE (Answer Any 10 Questions): (10)

1) Celebrity Advertising also known as “guerrilla advertising” is a unique kind of
advertising in which a product or a particular brand is incorporated in some entertainment
and media channels like movies, television shows or even sports.

2) The choice of medium of advertisement depends on the contents of the message.

3) The purpose of the Consumer Complaints Council (CCC) is to ensure that every
advertisement is a responsible advertisement. All advertising must be legal, decent, honest
and truthful and respect the principles of fair competition, so that the public can have
confidence in advertising.

4) The research department functions before and after a commercial is made for pre-testing
and post-testing its effectiveness.
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5) An advantage of publicity over other forms of promotion is its credibility.

6) Brand awareness helps a brand to achieve a unique position that makes it stand out
among the crowd and give it a sort of exclusivity.

7) Mass media requires pretty much zero customer involvement and all that it asks for the
customer to do is to listen.

8) Business-to-business advertising is limited to industrial goods; services such as insurance
and finance and banking are not included in this category.

9) Client turnover has negative effect on the agency as it adversely affects its image and also
its revenue.

10) Sales promotions targeted at the ultimate users of a product, such as sampling, coupons,
contests or sweepstakes as part of trade — oriented sales promotion.

11) Under the cost-plus system, the agency pays the bill on behalf of the advertiser during
its difficult period.

12) The Australia Association of Advertising Agencies has defined an advertising agency
an independent business organization, composed of creative and business people who
develop, prepare and place advertising on advertising media for sellers seeking to find
customers for their goods and services.

Answer Any Two of the following questions: (15)

A) What do you mean by Integrated Marketing Communication (IMC)? State various
Elements of IMC.

B) State different Features of Advertising.

C) Write about the various types of advertising with suitable examples.
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Answer Any Two of the following questions: (15)
A) Define Creative Pitch and Explain the steps involved in preparing a creative pitch.
B) State different Career Options in Advertising.

C) Define Advertising Agencies. Also, state different types of Advertising agencies.

Answer Any Two of the following questions: (15)
A) Discuss the Ethical and Social Issues in Advertising.
B) What is PRO BONO ADVERTISING (Social advertising)? State its advantages.

C) Explain the importance of self-regulation laws in consumer’s protection.

Answer Any Two of the following questions: (15)
A) Explain the role of advertising in developing brand image?
B) What is Green advertising? What are its features?

C) Explain the features of rural marketing.

Write short notes on Any Four of the following: (20)
A) AIDA MODEL

B) Role of Advertising in Marketing Mix

C) Media buying services

D) Agency Accreditation

E) Benefits of Advertising to the Customers

F) Corporate Image Advertising
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