Paper / Subject Code: 27911/ Public Relations Campaigns
M.A. (Sem-Il) July-2023

Public Relations : Public Relations Campaigns

Time: 3 Hours Total Marks: 75

Instructions:

1. All Questions are Compulsory

2. All Questions carry equal marks
3. Figures to the right indicate marks

Q1. A. Explain the role of Public Relations in managing organizational reputation. How can

effective planning contribute to the success of Public Relations efforts? (15)

OR
Q1.B.How does public opinion influence the practice of Public Relations? Explain the role of
Public Relations in managing and shaping public opinion. (15)

Q2.A.Explain the process of developing a PR policy from taking the brief to preparing the plan.
How can a PR policy help guide the decision-making process in Public Relations? (15)

OR
Q2.B. How can organizations assess their own strengths and weaknesses in the context of PR?
Discuss the significance of stakeholder analysis in PR planning. (15)

Q3.A.How can organizations set aims and objectives for their PR campaigns? Explain the

importance of target audience selection in PR communication. (15)
OR
Q3.B. Discuss the ethical considerations when engaging with the media in Public Relations.
What are some strategies for effectively pitching stories to the media? (15)

Q4.A.Discuss the importance of considering the interests and influence of different publics. (15)
OR
Q4.B. Explain the role of transparency and accountability in managing PR risks. (15)

Q5. Write Short Notes on ANY 3 out of 4: (15)
Role of creativity in developing PR tactics.

Risk Analysis in PR

Evaluation Techniques

SWOT analysis
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