Paper / Subject Code: UBCOMFSIV501 / Advertising-11
QPCode : 00005707
Time: 3Hrs Marks: 100

N. B 1. All questions are compulsory.
2. Figures to the right indicate full marks.

Q.1 (A) Select most appropriate answer from the options given below. (Any 10) (10)

1) Magazines are ............. publications.

a) Periodical b) regular c) daily d) frequently

2) Pilferage of data is common in .<..-..... media.

a) digital b) print c)-broadcasting d) outdoor

3) ABC is operating in India since ............

a) 1948 b) 1945 ¢) 1950 d) 1986

4) Doordarshan does not accept ads of .............

a) chit funds b) travel agents c) insurance companies d) banks

5) i, Is necessary for planning the advertising campaign.

a) Continuity b) celebrity c) survey d) research

6) i, Is the second communication goal in the DAGMAR ‘model.
a) awareness b) action c)research inputs d) Development

T) eeeiiiiian media scheduling strategy is suitable for a brand of shampoo.
a) Steady advertising b) Bursting'c) seasonal d) unseasonal

8) Media planning helps in media .........

a) selection b)-identity c) study d) research

9) Unique Selling Proposition involves ............

a) one selling idea b) two selling ideas c) several ideas d) zero idea

10) Middle class family buying its first car is considered asa............ involvement:
a) high involvement b) low invelvement c) moderate d) low

1) helps to overcome language barrier.

a) lllustration b) Headline ¢) Body copy d) headline

12) ool copy is also known as reason why copy in advertisement?

a) Hard'sell b) Soft sell c) Testimonial d) taglines

Q.1(B) State Whether the following statements are true OR false: (Any 10) (10)
1) Magazines as a medium allow more selectivity of target market.
2) Radioas a medium has the advantage of grabbing attention while the consumer is engaged in
other activities.
3) Television is more interactive than the print media.
4). Print media such as newspapers and magazines allow for limited exposure.
5) Media planning is time consuming.
6) Target audience is defined in a geographical area.
7) Steady strategy is.not popular-with advertisers.
8) Flighting strategy of media scheduling has periods of no advertising.
9). Story boards-are necessary to create out of home advertising.
10) Photographs are more believable in “before and after advertisements”.
11) Descriptive copy is suitable for financial product advertisements.
12) Body copy is considered soul-of advertising.
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Q.2 Answer ANY TWO of the following: (15)
1) What are the advantages of newspaper advertising?

2) What are the advantages of Digital advertising?

3) State the need and functions of media research.

Q.3 Answer ANY TWO of the following: (15)
1) Discuss the steps in-planning advertising campaign.

2) Explain the task method of setting advertising budget.

3) What are the factors to be considered in advertising media selection?

Q.4 Answer ANY TWO of the following: (15)
1) Discuss the concept and importance of creativity in advertising.

2) Explain the features of selling points.

3) What are the advantages of celebrity endorsements?

Q.5 Answer ANY TWO of the following: (15)
1) What are the different types of copy in advertising?

2) What are the principles of effective layout in print advertisements?

3) Discuss the steps in consumer jury test.

Q.6 Write short notes on ANY FOUR of the following: (20)
1) Advantages of Television advertising

2) Communication objectives

3) Types of buying motives

4) Types of Hlustrations

5) DAGMAR model

6) Media objectives
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(3TM9) (FRIST BUTTR)
RTET: Q) Fd T STEi aTe.
Q) SoTdThSter 3ieh quf ot Fefferera.

T 9 37) Wl TR AR 9 fHasT ( PIowe 38 7) -
9) ATRIB & ... YHTRT YT 3T

a7) fere te &) YAt 1Y@ &) T du=ar §) danr

Y). & STTTERTT Fifevr PRI HRUATITS S1aedd 3R,
37) AT &) URIE h! &) TET0T ) FLE

&) e DAGMAR JTRoU e el SER YU 2163 3Te.

3T) STFRaeT &) il ) HeTET Hfecl ©) faepra

9) vt & HTERH (RIS GR0T ST SSHIT AR 371R,
37) ReR SfERTCH &) TTas @) &I S) depiodt

¢ ) T RIS AT Hed R,

37) fras ) eNoxg &) NI ) e

37) Uehet fershl heuT o) fer faisht dhetmT o) TepTiereh bl S) [ edT
90) FEIHETT PeaT R UfReTET AR AT ATeT TRET BRUI S ...

37) o9 AHM &) DA ASHFT ) HEIH ) HHT
99) ... g‘HINWl 3TS oo TdX HIT PRUITT HGd hXd.
37) FRE10T ) FIoT ) G AT Ul §) HefesT

4) e BT TIfCRT STITERTC R Teft _UAT IR SRAE! FRUTTT?

a7) Brdlet fashl ¥) fSfTcet foht &) ULRATI $) HeresT aTdRy
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T .9 9) Gieilet fem e 3 3Ty & AR (PIE 90) (90)
q) HTEH TV HIRID o1& TR GepTaAfereh s ehruay SigHei! HaT .
R) 3T & HTEH TR SIeaT AT SR PIAHEY Jclelell SN <teal

oTef Y HUATY HE .

3) ST HTERHTUET SRE Afep HaTal 3R,

@) G JTOT HTRYS TFRARET BTl ATz AT UG =T URaTt Sar.
Y) ATEHT RIS IS, TR,

€) AT Drerep HiFMfores Qe aRTTRe dhet STTaT,

9) RreR ERUT STERTAERITE ATHIRT 7.

¢) ATEH RIS GRUITE) STTeRIC g Jad T4,

Q) ST TR TR FROTRAST HRAHS HreTds MTLT s IR,

90) BRITRA "STfexIdar Fedra g Jifa™ 31feren fTerITe SRTdTd.

99) guiHTEHS U fIhT SUTEHTAIT STTfERT AT TR 3R,

93) BT U & SRR STTeHT FTFell ST,

T0.3. WG BHIVICATET ST FaTa I forer . (94)
9) Y ST BrIS TIE .

?) $TIAT SRR HRIS T P,

3) ATEIH TG TR 3NTOT BRI FUE T

T1.3. WTeleidht HIUTCATE! I Fea I fore . (94)

9) SITTRRI AR RIS fafrer qrm=m ¥ &,

R) STERIA SfeTSUADIC T A& UGl TUT .

3) SRR HATeH T fere BRATT BIUI TTh STl eTd ANTId,

.8, Wl BIUcITar I U&iay I foTeT. (94)
9) STfeRId e fhamefierdr g Agcd T P,

?) farchrar feigrer fafarer Afare wue .

3) AT e fhHcdTd STfexTdld el hide T P

.4, WTeleTiehl HIUITET I Tt S forar. (94)
q) STIRRTT HIPR fAfeer TepR TIE .

?) BT SIfERIc et T STRRESAT I fafder ded DIur! JMTed?

3) UTED HS® ATV Uil UfehaT TIE DT

.5 ST foTaT. (SIS 08) (:0)
9) GREL STl BRI ) A g Sieey — 3) &l SRy g YR
Q) eI o TR 4) DAGMAR Hfset &) ATegHT fafder Sfewd
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