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U3A3/20 .

REVISED SYLLABUS
AND
QUESTION PAPER PATTERN
FOR

1.Advertising : Applied Component Group S.Y.B.Com.

2. Commerce: PAPER-III T.Y.B.Com.

(Marketing & Human
Resource Management)

1. Export Marketing
2 Marketing Research
3. Business Insurance

Purchasing and Applied > T.Y.B.Com.
- Store Keeping Component
S, Entl‘em'eneurshlp y, Group
*l‘ﬂd Management of
Small Scale Industry
i | | |
(With effect from the academic year 2010-2011) /
A
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Adverts,
(App"em
At the 8.Y.B.Co 8toup)

ml 1 -
(Revised Syllabys W.ef, acade)(amlnatmn

emic yeay 2010.2011)

oduction to Advertising
e

jtroduction  to Integrated Marketing Co

salesmanship — Sponsorship - Advertising —
Advertising - Features, Active
Communication and society,
Advertising and brand building

() dlassification of Advertising

On the basis — Area,

0]

mmunlcatlons ~ Pub| :
Sales promotion. Icity ~ pypy Relation -

partlcipants, Role of Advert]slng in Marketing Mix

Audience, Advertiﬁers, Media, Objectives,

Social Advertising, Political Advertising

Advocacy Advertlsing,
Advertising, Corporate Image Advertisin

A Retail Advertlslng, Financial
B Primary & Selective A

dvertising,
) Media in advertising

» Comparative analysis of Media options for advertisin
OD), Radio (special reference to FM), Internet, prin
Outdoor advertising,,

Emerging Media Options - New 0

8 ~ Television (cable [ satellite /
t, ‘Film (Product Placement) and

ptiohs of Transit Advertising,

Marketing Through Social

sites, Advertising through cell phones

* Media planning — media scheduling strategies and media objectives - Reach, frequency
and GRP

Concepts - Media buying, Media Selling,
Need for media research

National Readership Surve

Media Mix, Clutter, Zipping & Zappin,g,.
and Organizations conducting media research. Media survey,

y (NRS), Television Rating Points (TRP)

10 lectures
‘ CO .
10mle & Socja) Aspects of Advertising
: o t,
(a) Ec"noml'c 3spects of advertising - impact on production, distribution and consumer cos
Advertigin . in advertising.
g8andc on, waste in adve ; , standard of
(b) Sogia) aSpects of :dmvpei;zllngl advertising and culture (values, MRSHVE OTstomala S
liV[ng . . - : '
) ethl - ) . . : |
o Regy ationczrlxr:iacdvimlsm’g.advertising in India — Advertising Standart:i C°Lt‘.:c“hjlfr:$rls (Ascl),
ontrol on i casti
Yertising Agencies [l)\ssociation of India (AAAI), Information & Broa 8

10 lectures
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o R dveitistog AeeteY ¢ services offered, types
" _ definition, types ? S terfoniays ofpget:f ady rtig;ng .
(a) Advertising ABEN°Y ncies, agency selectto itation and client turnoyes & EMS iy 2

. !
. structure of ad a8€ pitch, agency accredit fove ent ' s;]e:,‘,
reference to Cr€ Hve . advﬁtis[]il
h

's scenario. : i
agencys S available in advertis!

er options " e
© rc:sr:arch and allied fields — printing

T, curr

ng field = advertising agency, media, pry "
ics and animation, modelj Ction
graphi fl\g and dubbing hQUSQs

16 |e(;tureS
4. Planning an Advertising campaign
Meaning of advertising campaign

Important aspects of campaign planning

The farget audiente — need for segmenting the market and bases of market segmentt,
Objectives of ad carﬁpaign - communication {DAGMAR) versus sales objectives
' Media Select}on & factor determining selection of Media
Advertising bﬁdget ~ Factors affécting budget / Methods
Requisite of an avdvertisement — AIDA, role of persuasion
Determining the messa.ge th'eme - UspP

Decision on advertising appeals and selling styles (soft selling / Hard selling skills)
16 lectures

5. Creativity in advertising

(a) Psycho_logy in advertising — perception, attitudes and values, personality, mothel
(including buying motives) and beliefs. '
(b) Visualistaion techniques

(c) Copy- types and essentials

(d) Elements of copy - headline (funcﬁons and types), overline; underline, body copY, cap

taglines, slogans, call to acti : {
’ ion, lo 0, CO
(€) llustrations - functions and ty;Jesg ' Fompany name and signature.

(). Layouts - stages, functions, types and essentials

Types of
(m;fa .advenlsjng Options - dramatization, animations, testimonials, dem
ormative, educative and fantasy)

fions |

nstraﬁ“"

Copy writi ‘ ¢ st
¥ writing for print, outdoor, radio, web and television {concept ofstoryboar®
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ft
5;‘ erti "
n
g ance of research in advertlsing
orter=

sing effectiveness —
i
mpP
of research - COpy research ang behavioyrq) research

yP

(esting and Post-testing methogs of evaluation —
pre-

; hods - methods fo h
.testing met F concept tegy .
ggit.testing methods ~ sales 5 "8 and copy testing, .

nd responge rat
: : e ;
ttitude and opinion tests > recall tests, fecognition tests ang
a

Joences

patra Rajeev, Myers John G., and Aake
prentice Hall India, New Delhi, 2004, '

r David a, Advertising Management, 5th eq,,
pech G. and Belch .M,
communications Perspective,
pelhl, India, 2003,

Advertising and Promotion,

An Integrated Marketing'
6th.ed., Tata McGraw-Hi| Publis

hing Company Limited, New

« Bergh B. G. V. and Katz H., Advertising Principles, NTC Business Books, Lincolnwood, lllinois,
USA, 1999, )

Clow Kenneth E. and Baack Donald, Integrated Advertising,

Promotion and Marketing
Communlcations, Pearson Education Inc._, 2002,

Kazmi S, H. H. and Batra Satish K

-» Advertising and Sales Promotions, 2nd ed., Excel Books,
New Delhi, India, 2004

Keller Kevin L., Strategic Brand Management, 2nd ed., Pearson Education Inc., 2007.

Wells William, Moriarty Sandra and Burnett John, Advertising,

Principles and Practice, 7th
ed, Pearson Education Inc., 2006. '
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y four out of six)

. (An .
Q1. Explain the terms / Concepts ( o8 M‘L
. of three) . .
Q2. Descriptive type question (any two out 16 mar
three)
Q3. Descriptive type question (any two out ol 16 mapy,
10 mayy,

Q4. Notes (any two out of four)

Total = 50 marks Time = 2 hours

m and second term exanmiinations.

o Project work for 20 marks to be awarded at the end of the ye.ar. '
e Marks at the first term examination and second term examination to be converteq into ¢

marks each term, total 80 marks, and 20 marks for project work. .

¢ Same pattern for first ter

a
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rketing and Hy ce Py
M C N8V ;nﬁ?kllJResourc plevli‘ III
: Ve ana
N el g 022010 _2%?lment)

duc :

'Intfo is; Selling Concept, M ) Nat

C‘.’Il‘\flflrketing Managers in Cha;rll(gitrllngl\ioncept frrffl’ Slg?ortame and Scope

N ity Analysis- Marketing chszzketing Enviroilert;énfoncgpt' Role
r : ) Market

0
opP -Conc o
(MIS) epts, nature and import "¢ Marketing Information

0
otem
Syste ance i
Inm i isi
arketing decisions.

(10 Lectures)

Behaviour '
. COnsumzl;l factors iir;?u Ma.rket' Segmentation: Cons .
Nafure % mentatigr—:N encing it. Consumer’s bu;/‘m u(rln er Behaviour ~
arket e‘g - ature, importance and basis of § gerisions process.
Marketmg’ ustogler Relationships Management segmentation. Niche
impOftance - Techniques of building CRM. (CRM) - Need &
(12 Lectures)

; N/Iaﬂ(ﬂmg'Mi‘)%: Nature and Impprtance. A. Produ(':t.Mix- Product Life Cycle
ing- Brand Selection- Brand Extension- Brand Positioning and

LC) - Brand
‘Brand Equlty . B. Prlce Mix- Fa}ctors influencing the price- Pricing Methods.
c. Place Mix- Direct and Indirect Marketing- Factors influencing channel
(Distribution Network) D.

Managing channel intermediaries.
Mix- Elements- Role of Advertising, Salesmanship and Public

;on- Recent Promotion Tools used by Indian companies.
(12 Lectures)

decisions-
promotion
Relations in promot

4, Recent Trends in Marketing: A. Service Markf:tingf Special features-
Problems in marketing of services. B Rural Marketing- Nature and Growth-
problems of Ru . in India- Measures for. effective 'Rural

arketing- E- Event Marketing- F.

Marketing C. Socia i : : .
G. Telemarketing H. Retail Marketing. i  actures)

M,-
T
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‘Reference Books:

d Gary Armstrong- principles of Marketing,
ler an

Pr Ctice.
. Philip Kot Ha of

India Pvt. Ltd. . Marketing :
2. Jerome Mccaﬁhy%fr?c?;?nﬁltals of marketing, McGraw-Hill

iljam Stanton- ari- Marketing Mana €me | ;
431 XIV.IS. Ramaswamy and S. Namakum Sement, Macm‘“an

India Ltd.
5. Rajon Saxen
6. Paul Baines,

gement, Tata McGraw-Hil]

Chris Fill and Kelly Page- Ma.rketmg, Oxford University Pregq

7. S. K. Sarangi- Marketing Management, Asliin EOtCi)kS i/IVt' Ltd; New Deyp,;

8. Douglas Darymple and Leonard Parsons- Marketing Management- Tey, il
Cases, John Wiley & Sons

9. Nikhilesh Dholakia, Rakesh
— Marketing Management- Cases and C

a- Marketing Mana

Khurana, Labdhi Bhandari and Abhinandsy, Ty
oncepts, Macmillan India Ltd,

‘Human Resource Management (HRM) - . (45 lectures)

1. Introduction to Human Resource Management: A. Concept of HRM- its
Nature, Importance and functions- Role of HR Managers in the changing
Business Environment. B. Human Resource Planning: Importance and Steps
in HRP - Job Analysis- Meaning and Uses — Recruitment and its sources-
Selection Procedure- Employment Tests & Interviews - their roles & types-
Importance of Placement and Induction. |

(12 Lectures)

2. Human Resource Development (HRD): Concept & Scope of HRD- Training
and DeVCl?PITleI}t- Importance, Types and Methods- Performance Appraisel
benefits, limitations, and techniques of appraisal. 360 Degree Appraisd,

Employee Retention - Compensation & Incentives - Performance related
pay. 8.

(12 Lectures)

3. Human Relations: Nature a
Traits and Styles. Motivatio
Maslow’s Theory,

Employee Morale-
Procedure, :

nd Importance of human relations- Leadersl.'ﬂP'
n- Factors of motivation- Theories of motivaio®
Herzberg’s Theory and McGregor’'s X & Y Theot)
Nature and Importance. Grievance Handling @
(10 Lectures)

R 2 P e e . -
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el 1 Resource Accounting-

y con
A‘C Huﬁ“ Resoul:ce Audit- ObjeCtiVesC :I:xtc’l S¢o
: g;loup Dynamics artld "l;learn B“il_ding- Nature ang ¢
j Emptional Quotien Cal.nDMentormg, Meanin
' careef I"lanmng and Development _ S
1 gyecession Plann*crllg i

Emp Owermecnl'tl&?lrllenzzztlcilg atgﬁi\flneaning and significa 1E8
: f:;:;giﬁg downs'izing, outsourcing Managing workforce diversity-
gafety and SECUrILy management - iy,

iEénifu:ancc:
g and Importance

re and importance. Need for

rtance
'

eferenc® Books: R

K ‘g, Gupta- Human Resource Management, Sultanchang & Sons

le' M, Prasad- H}Jmanf\essou\rlce E\}/Ianagement, Sultanchand & Sons

"¢ B. Mamoria an « Y. Gankar- ersonnel Mango i
'Piblishing House ahagement, Himalaya

: actice, MacMillan
and Company . .

1A, MOnaPPa and M. S. Saiyaddin- Personnel] Management, Tata McGraw-
Hill .

i Pigors Paul, Myres Charles A, — Management of Fuman Resources,
McGraw-Hill

j. Scott Walter, Clotheier Robert and Spriegel  William-  Personnel
Management, Principles and Practice, Tata McGraw-Li]!

0. K. Aswathappa- Human Resource Management-
McGraw-Hill '

IL.H. John Bernadin-

¥t and Cases, Tata

Human Resource Management, Tata 1cG raw-Hill
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n Paper pattern:—

Questio
wo Sections of 50 Marks eq,|
= 2Ae 1,

e The paper will consist of T
111 have five questions, each question (.

Each section W1

e Questions 1, 2, 7 of section I and questions 6, 7, &

be essay types having either/or option (internal OI;tizu O % 0f geqy

1] and Q. 10 in section- 11 will be On)ﬁ lon
£ writing short notes on " “Case Sgyq.,

Q.5in sectior
ith option 0

marks each, W1
any (w \]
out offf l

each carrying five marks.
e Every essay type question will consist of a term or gy
o be written. Or concept 4 ’

meaning needs t

)
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bus in the subje
p syllabyis Ject of gy
pﬂoPOSE Subjects) f°”mplement§t°|: h?ark
n iy

Export Marketing

Ctlon tO

rod!
ures of Export M

3nlnga dﬂfz:ttlc marketl}?ig an;rk::lng- of Ex

e gen . py Indian export POt ma eting. "5 for a pay

¥ " faced by 4 Dir ‘: ers- Trengs | 0rlgTM° ationg ¢, on ang
sition ana Direction of |ngj. rade-

0 ,Compo dia’s Export trade since 2 ° Sunrise €Xports - Ing-Presany

[%P 4trade: 000, Reasons for India’s Services

\Aorl i Poor share ;
ma»;ona| Marketing (8 Lectures) e
e L
it
rade barriers- tariffs and non-taris.

A
Meanini% 0 agreements : TRIPs, TRIMs, GA

WTO and its

Mplicatio
‘ S, Agree NS on Internatjona .
g Natlons- Regional Economic Grouplnggs- &:Tts o Agriculture ang jys |nr:1:|::::2gwnh
ns on

. Major regional economic groypj ications of Trage ¥
reting Ma) . PIngs-EU, NAFTA ocs for International
szferences among Developing Countries (Gstp), =~ ASEAN, SAARC- Globa| System of T;';‘:
) (8 Lectures) . _ ,

- prellminaries for Starting Export Business

overseas market research-ldentifying forelgn markets- factors for sele
glanning strategies for exports- New product development Process-
vethods of entry in forelgn markets- Channels of Distribution in expo
necessity In export marketing- Product promotion In export markets.
(sse Studies, _ 10 Lectures (16 Lectures)

cting forelgn markets- Product
International Product Life cycle-
rt markets- Warehousing and its

\-Export Marketing and Promotional Organisations in India

! : io i isations- Promotion Councils-
Biport Marketing Organisations- Export Promotion Organisations- Export
(ommodity Boards- MPEDA- APEDA- FIEO- IIFT- National Council for Trade Information (NCTI)- mio-
BC- IIP- ICA- Department of Commercial Intelligence and Statistics- Directorate General of Flgr::g:
Trade- Chamber of Commerce-STPs- EOUs- SEZs- Sales In DTA- Incentives to units in SEZs- Contributio

ofSEZs In India’s exports.

V-Foreign Trade Policy (FTP') Ex llence
ns of Export Excefiences

itiatives- Tow :
Maln objectives- Highlights of FTP_2009-2014- ssed:;sl;:::hl\l Houses/star Trading Houses/Premler
Ellglblllty Criteri /Star'Export ou
a for Export Houses,

. .

(8 Lectures)

Vi ]
Export Pricing ns, Marginal cost pricing

i ing decisio
poft pricing simple problems on FOB

d for ex

Factor. d
S deter
* . ons-

Xport p
Pflc]ng'

mining export price- Basic datare

Ficing Strategies- Main Export
' (8 Lectures)

8
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-shipment and Post-shipment Fi
¢ finance- Features of Pre-shipm Nance.
of expor
Meaning and types

men e

aymen
- )
procedure for opening L/C, Parties involved, Important Types of e 1 .
terms- Letter of Credit- Pro

CtUrEs)

cedure ,
Vil Ex;.wort 'Pr°t rocedure- Exclse clearance procedurfe- Role of Custlc))m Housi Agents (CHa
Sta:e;u'sntoe:io;orzalltles- Marine Insurance- Negotiation o:: E)g)or:t ocuments-
Z:oceeds- ISO Certification- Procedure for obtaining ISO Certification.

(8 Lectures)

)~ Shipy;
Realisation of Exp?ri

IX. Export Documentation

&

<

Main documents used In export trade and their importance in export trade- Commercial Invoice. Shipping
Bill- Certificate of Origin- Consular Invoice- Mate’s Receipt- Bill of Lading- GR.qum.
(8 Lectures)

X. Export Assistance and Incentives

Main export incentives extended to Indian exporters by the Indian goverriment-
Scheme- MDA- MAI- DEPB Scheme-

Duty Drawback- EPCG
Deemed Exports-
exporters,

ASIDE-Other incentives available to 'Indian

. (8 Lectures)
Suggested References- '

International Marketing- p KVasydeva- Excel Books, New Delhi.

International Marketing Management-

An Indian Perspective- R.L.Varshhey & B. Bhattacharya, Sultan
Chand & Son;, New Delhi.

Forei.gn Trade Policy 2009414, Government of India, Ministry of Commerce and Industry.

)
R Y
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ttern of Quesﬁon quer

Marks Theory Examinati
ents, 80 : o1 (To Atternpy g,
College St:tdion and 20 Marks Project Work and iy, or refent:tcigr?n o) oo anda
of - our AU ' TR .
. ot IDE , 100 Marks Theory Examinatiqp, (To A

n | ttempt Section | and Sectiop II) for
0

npt All Questions.
e .
. Al ing of tHe following Terms/Conccpts in about 3 words
4 .1 the meaning
Jain

(Any Eight)
LB Terms/ Concepts from the entire syllabus) 8X2 16
Ive 16T |
(T\Vc 4 )
following:
e from Four Questions, from Modules I and Ir) S
Two Ir
(Any ,

er the following: . - oF T
e Four Questions, from Modules ITI, IV and V in the Ratio of 1:2:1)
from :
(Any TWO

2X8 16

16

ini ice (from Modules VI)
) Simple Problem on Célculation of Minimum FOB Price (
. i dules IIT)
) One Case Study with Two Questions (relating to Modu
B) One Case _
C) One Question (from Modules VI) |
D) One Question (from Modules VII)

- ‘ i00f2: 1:1) 2X8 16
3. Answer the following; ' 'VIIL IX and X in the Ratio of 2: 1:1)
' les VIIL,

odu
(Any Two from Four Questions, from M

SECTIONII

; issi i Y B Com

S | Coaxse 20
e Academic Year 2005-06 or Earlier) ing the entire syllabus) 4%
coverin
L Attey Six Short Notes (
Ptany Four from Six

]!

: : ner
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Marketing Research
Third Year B. conf\l( 2010 - 41
Revised Syll_abLIlQS:gg'ThA- (10 Lectures)
Unit Iﬁ;ﬁgﬂgu@;g;g: Mggi(rﬁttig:wgan: Growth — Marketing Information System ang
; -

: — Advantages '
Marketing Research — Growing importance Of Mgrx/leaﬂrllgtir?; steasr:grch. 95 and
Problems of Marketing Research — Liberalisation an

. . . ures

Unit Il — Branches of Mark?tm'gtth?efse?:r:g:‘ tb(l?olgfcitRese;rch, Price Research,
. — Components wi - ,

Placing:mlgggjgrieh, Promoﬁion Research, Sales and Ad‘\(/etr_tASInEgveR;Tsse_arCh. Consumer's

Research, Test Marketing — Shop Audit, Research for Marketing '

Unit Ill — Methods of Conducting Marketing Research : (‘:35a r';:C:U"AiSa? .
Desk Research - Field Investigation — Observation - g ysis -
Experimentation — Consumer Panel — Shop Audit.

Unit IV — Techniques of Conducting Marketing Research : (2_0 Lecture_s)
Detailed study of steps involved in Marketing Research — Population — Sampling -
Methods of Sampling — Comparative study of Methods of Sampling.

Sources of Collection of data ~ Primary Sources.— Secondary Sources -
Comparative Advantages and Disadvantages — Methods of collecting Primary and

Secondary Data — Questionnaire — Pilot and Final Questionnaire — Types of Questions -
Why Test — Advantage of Questionnaire.

Data Processing - Editing — Classification — Tabulation — Interpretation — Use of
popular Statistical Methods — SPSS — Technology in Data Processing. ‘

Reporting — Types — Contents — Essentials — Significance.

Unit V —Organising Marketing Research Activity : (10 Lectures)

Separate Research Department — Professional Agencies - Advantages and

Limitations — Professional Marketing Research Agencies in India. Comparative Study
between Owned and Hired Marketing Research activities.

Unit VI - Rural Marketing and Marketing Research : (05 Lectures)

Features of Rural Market — Factors contributing to the growth of Rural Marketing -
Significance of Marketing Research in Rural Marketing.

Unit VIl - Current Issues : (12 Lectures)

Profile of Marketing Research in Commodity Marketing - Financial Security
Marketing - Service Marketing — International Marketing. -

Professional Standards in Marketing Research — Ethics — Social Responsibility in
Marketing Research.

| Z

& ]
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Marketing R
Third \% esearch
.~ 'Carp
dents, 80 Mark uTeStlon aAna. Com
e y & S
jege S% tion and 30 may. 0Ty Bxa Per Patter
00' f duratlot 'arks Pm]e mlnauOn T n
‘Foralf Ho ts of IDE, 100 marks TheQTy Et aark ang \(11\7 ey Sec
H tudeunrs duratior}. ) Xamina ion (Ta:t‘t'ESemaﬁon n Iy) for oy )
. esti ar emnt
%) Al questions are compuisery N 2y
: . . Sectjq
i priefly the fOllowlng ter n .|
Exr;'wa’e”r any two of the following s (Any Eigpy) o
n 3
(3 A(b) () f the followi | (16)
@ cwer any two of the following . ,
S AN
‘ c (16
(3) @ (Zzﬂeg a)my two of the following : )
(4) @;\ r(Ib) : (C)ny two of the following ; "
g Answez a) ' (16)
c -
_@ @) (0) Section -l (For Ipg Student Only)

ite short notes (Any Four)

W (20)

(6)
(@)
(b)
(0
@)
(e)

-
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Marketing Research

Third Year B. com

Reference Books :

(1) Marketing Research — G. C. Beri, Tata McGraw - Hill Publishing Com, Ltd., Ney
Dethi.

(2)  Modern Marketing Research — Prof. M. N. Mishra, Himalaya Publishing Hoygg
(3)  Marketing Research — David J. Luck, -

Ronald S. Robin .

Prentice — Hall of India Pvt. Ltd., New Delhi.

(4)  Research Methodology —

R. Panneerselvam,

Prentice — Hall of India Pvt. Ltd., New Delhi.

(5)  Research Methodology in social sciences
Prof. Dr. D. G, Girdhari,

Uday Publication, Aurangabad. 4
(6)  Marketing Management- Philip Kotler
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(Reviseq Syllabyg fom. X mlnatio/nvm)
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Mic yeay 20
10201

Propose |

Meanins Nature - Functlgns_ Role ang L
Role and heed, of Insurance " Meeds of Ingyranc
. Instrument of Economlc - Growth

Unit 2. Principle of Insurance o

Utmost good faith (Ubernmm
Insurable Interest

. “Indemnity
Subrogation and torts
Contributions

a fidei.'_'COntracts)

Doctrine of Proximate cause/ nearest cause . -

Unit 3. Risk Management —

Concept o risk — risk vs uncertainty
Types of Risk

- Risk Management process- technlque
Risk Management objective
Risk Management information system

Unit 4, Insurance Intermediaries :

Insurance Broker —?B'roker ship—

Code of Conduct for Broker

Insurance Agent — Appointment license ~ ~ functjons

Code of Conduct — Training and development e o it
" Surveyor and loss Assessors = — function - duttloefsT i
" Third Party Admlmstrator— code of conduc
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Unit 5. Insurance Product: )

A) Life Insurance — purpose- product- procedure to obtain policy- computations f
' 0

- whole life policy- endowme
premium — rate & bonus = cove.rage At type. Ch“dren
assurance plan- health and pension plan

Procedure of taking policy - |
B) Marine Insurance — Products- coverage- Marine Losses and Perilss
C) General Insurance — Product- Policy
- Contents and coverage — fire, theft and
- Bulgory = Engineering Policy- Procedure — For taking policy
D) Accident Insurance - Natu're coverage
- Personal Accident & Sickness Insurance
- Motor Insurance Group Insurance — Cattle and Liability and Crops Insurange

Unit 6 . Insurance Legislation ‘ ' - 17

History of Insurance legislation of India

Life Insurance Corporation Act . 1956- (Scope and l»’mportarice)

General Insurance Business ( Nationalization) Act.1972 ( Scope and Importance)
Marine Insurance Act .1963 ( Scope and Importance) '
Insurance Regulatory & Development Authority (IRDA) Act. 1999

Scope Importance, (IRDA) (Licensing of Insurance agent- regulation 2000)
IRDA ( Protection of Policy holder's Interest. 2002)

Consumer Protection Act.1986 . with reference to insurance

Employees State insurance Act (ES1). 1948 (Scope and. Importance)

- Unit 7, Claim Management ' ' 1

Claim Settlement procedure and documentation
Life insurance- fire insurance

Motor Vehicle Accident insurance, theft and burglory-insurance

* Marine Insurance

Lok Adalat- Arbitration — Ombudsman
Re- Insurance tyb_es and Methods

a8
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v,

ynit

8 Current Affairs & Insu'.anCe

) Government insyrance Policy ang Scheme 12
a . . . (3 .
2 Natlonal Agriculture insurance Scherne

. personal accident and social secyrity scheme
Hut insurant scheme | ,

b) social Responsibility of Insurance

. concepf — need - rural and sdcial sectolr insurance
. Argument fér Social Re‘sponsibility__;

. 50cfal Security programs i,n,develop.éd coﬁnt‘ri‘e,s
Emergin needs in India |
concept.of Social ResponsibiIiFy = Need of A
| Sbci_ai Responsit;ility = Social Résponsibility-,of:

LIC, GIC and IRDA Rural & Social Sector Insurance.
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peference Book
J. Mathew RBSA Publication Jaipyr

o ice — M.
principle & Pract ase of life — Challenge & responge

Insurance New Millennium Ac

insurance Industry in
sushilchandra Pal
Rajat Publication
. Insurance Principle an
_ Marketing of Life Insurd
Discover Publication New Delhi
_ Insurance Management Principle
Deep and Deep Publication =
;. Insurance in India- Dr. Sajid Ali- Riyas Mohamad
Mushrique Ahmed . Regal Publication |
7. Life Insurance — Underwriting A practical insight — Dr. Kanika Mishra — Deep ang
Deep Publication :
8. Insurance H.R. D. Practice — Manila Jain Ritu Publication
9. Fundamental of Insurance —P.K. Gupta '
10. Insurance fundamental Environment and Procedure — B.S. Bodla . M.C. Garg. k»,
Shivah Deép & Deep Publication

4 practice- M. N- Mishra |
nce Business — p.K. Biswasroy- B Venkateshwar Raq

nd Practice — Karan Pal- B.S. Bosla. M.C. Garg

11. Life Insurance Corporation of India — Impact of privatization-and performance-
- Sumender Kaur Bawa Regal Publication _
12.Insurance Management —Surender Mausla Vishvabharti Publicétion .
13.Insurance = Principles — Performance — Dr. Harish M. Chandarama Paradies Pub- -
(Jaipur) ‘ '
14.Risk Management - 5.B. Verma Deep and Deep Publication
15. Risk Management - Insurance Institute of India o
16.Re- Insurance - Insurance Institute of India
17.Life Insurance Principle & Practice - Insurance Institute of lnaia
18.General Insurance Principle & Practice - |nsurance'lnstitufe of India

19, H‘ealth Insurance - Basic Benefits & Claim — R.K.Reddy — ALP Books
20.Risk Management in Banking and Insurance —

Shivgstara Deep & Deep Publication
?; l‘:surance Julia Holyoake, William Weipers 4"
-Recent Trends in insurance sector in India. Abj

S.B. Verma Y. Upadhay- RK

Edition, CIB Publication.
jit Publication — Delhi- 94
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For:alf

fof
h
TB(

a

N.

our
ents of IDE, 100 marks Theory gy

ours )
Al questions are compulsory

Write short notes (Any Four)

Third Ye

Question p
e students, 80 Marks Theory gy
duration and 20 marks PFOjecta

aper Patter}q

Mination (To At

tem ~
Wark and Viva Presepr:tgt?grtwlon ' only) for two and
amination ( '

To attempt Section | and Il both) for

“siness Imsyurance

duration.

‘ Section .|
ain briefly the following terms (Any Eight)

fth ing : (16)

AnSBNe'('cany two of the following : | (16)

Ar(15. wer any two of the following : (16)
) (b) (© N

Answer any two of the following : (16)
@® © i

Answer-any two of the following : : (16)
) () (©) '

Section -l (For IDE Student Only)
(20)
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d Combonent

an of Applie¢ 0!
an eeping (T.Y.B.Com,)

»d Pl
PI‘OPOSLd P ld StOl'C I{

Subject: - purchasing

Mﬁtérinls Mhnngcmcnt L | |
. Objectives, AFunctlons of Materials Managcmc]]l"

« Meaning, Importance Scopé,

Materials requirement Planning o

Materials — Raw. Material, Parts,” Work-in-Progress, ]"Vemolri
: B y

ds, Tools, Equxpmcnts. {

a) Classes of
s Management Department with other. Depaﬂmem%‘

Finished Goo

Co-ordination of Mat§ria'l .
Buyer-and Seller Relationship.
Materials Budget —Factors, Procedure.
Use of Modern devices - E-Materials Management, Computer Application
Operation, Uses, Advantages. : o

Personality Traits for Purchase Executive (Qualities & Qualification).

b) Purchasing ' | _ L
. Types of Buyer — Consumers, Make, Buy or Import Decision.
Scientific Purchasing — Principles, Techniques, Importance of Purchasing.

~ ¢) Essence of Sound Purchase Policy
Purchase Policy, Speculative Buying v/s Conservative Buying, Concentrated

Buying v/s Diversified Buying, Reciprocal Buying.Policy. - Ethics in Buying.

d) Purchase Metliod f .
Market Purchasing, Centralized Purchasing, Decentralized Purchasing, Confriil

Purchasing, Forward Purchasing, Group Purchasing, Job'Lot Purchasing throug
.commission agent etc. R : : : '

‘e) Purchase Procedure - ' '
(i) Home trade goods purchasing — Purchase Requisition, Quotation. favoice !
__ final settlement and payment - Vendor Rating and Vendor Development
(if) Import Trade — Indent house/firm, Functions and Services offered bY Indei
house, Procedure of Importing, Documentation, etc.

s
2B

l
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. €Ping ang .
pic Workmg In Store Department
) Receiving Seetion — Funegjo, of Store
3 Cpanmcm

Section —

torage .
b) S(i) L (O:f Py 1) Mportance iii

9 Sk ponniple ) SR D T
vi) SPEEL aterialg Vii) Needs  Docunicnts
Respons‘b’lmes of Store keeperlst‘)ren::l())(::rir‘\f ¢ Methods Vi) Functions

: er,

unting Sectj :

Store Ac'co 100~ Meanj
iz’ork Experience. ng., AdvantaSCS, Documents maintained -

Issue SCCtion .‘ MethOds of rici . ' .
dC)()lm'01 of Material cost, Val“atlpon lonfgpl\i::ﬁs’ M,eth‘)ds of valuation of M
method. LIFO method, Sim tehases, Ide

aerials .
ey iy ple Average
I ethod. Materials handling s¢ g d't‘i‘;‘:“

ntifiable cost method - FHFO

°°ﬁ°n-—lea » Periodic weighted average prics

' [ stéck Records

. VSu.rplus of Stock Materials.
ate N e :
Srack Audit rial return note, Material transfer note.’ Stock taking on-d
oc * _ o

e

W '-_[nvehto:ﬂ, Control

a) Meaning of Inventory Control — Objective, Technigues, Perpetual Inventory
Control System - Inventory_COntrol Te 1

_ o A chniques, Importance, Advantages. Essentials
of successful Inventory Control System, Zero Inventory culture. -

'b) Inventory methods — Various stdck levels

- Maximum level. Average teve:.
Re-order level, Minimum leve] - Re-

order Quantity, Economic-Order Quantity,
Project Work Recommended:-

Field / Industrial Visit

Work Experience

Book Review.
Case Study

(} Scanned with OKEN Scanner



Suggestcd Reading Material:- .
Notes on Materials Managemen,
I.

2

8.

9.

Heinemann Publis

 Baily, Peter : Purchasing Principles and M

tive Staff College of India :

Alford, L.P. and Bangs, John R : Production Handbook (The Ronald Pregg ¢
ord, L., ’ Ry ¢

York).

Administra

Ammer, Dean S ; Materials Management (Richard D. Irwin -Inq. US.Ay).

Peter, and Farmer, D. : Purchasing P
hers Indla-Ncw Delhi, -

rinciples and Techniques . AmOId'_ '

Baily,
anagement.

Benjamin Melnitsky : Industnal Storekeeping Manual (Chll“’“ Company,

Philadelphia).

Benjamin Melnitsky : Management _Ihduétrial Inventory : Mast Publication, py, {

' York

Branch. Alan E. : Intematxonal Purchalsng and Management : Thomson Learning,

Buchan and Keemgsberg Scientific Inventory Management Prentxce Hd” USA,

10. BuffaE.S. : Modern Productlon Management (John Wiley & Sons. New Ymk)

11. Burton. J.A. : Effective Warehousing (Mac Donald & Evans Ltd.. L.ondon)

12. Bagade, Shankar' D. : Production and Materials Management : Himalaya.

13. Chadha, HL. : Indusmal Purchasing and Materials Manavement (Jaico Publmhm’

~House, Bombay).

14. Datta, AX. : Modem Materials Management (Indian Soéiety for Materiah

Management, Calcutta)

I5. Deb. A. : Materials Management (Academic Publishers, Calcutta)

{
|

4
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ponald W. : Purchasin

gand §
oble” 2000.. Upply Ma
{6- 11\)/1 raW Hill, : nageme,}t =~ Text and Cases : lata

9. gokarm P.R. : Essentials of Materjalg Managémeni’
!

opa ak]'lShnan’
90. G 4. New Delhi).

Somaiya
P. & Sandiya, Mg, .
o P‘-lmhasmg Strategy (Stt-rlm“ Publishers v

11,0 palaknshnan,

P. & Sundarcsan Material :
: s ter:
New Delhi). ' a a‘enals Management : Prentice Hall of Indiz,

hnan, P. Purch
2. Gopalekris asmg and Mate“als Managemenc Tata MeGraw Hill. 2003

23. Heinritz. Stuart F.

Plltchasmg Princj
plee and
USA). n Apphcatnons (P

lenllce all Liee .
m«

yLa l(apOOI', P.P. : Modem PUIChasmg PTmClples and Practues S Chand & Co.l4d .
T New Delh1

25. Lee, Lamer : Purchasi_ng and .MaterialslManagement — Texts and Cascs : 'l'nml
McGraw Hill. : N : Ie

2%, Magee. John F. : Production Planning and InventorQ Control (McGrow Hill. LS. A.
77. Materials Management, Ihvehtory Co.ntr.ol and Logistics — Texts and Cages.

28. Menon Kl.S. : Storés Management : McMillan India Ltd., 1996.

29. Menon K.S. : Purchasing and Inventory Control : Wheeler.

30. Miles, Laurence D. : Techniques of value Analysis and Lingineering (Richu:.|
D.Irwin Inc., U.S.A.). '

23
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itman Publishing Co:
- Long
On

e and Control of Stock (P
).

31. Morrison, A : Storag
rials Management ! Vikas.

N.K. Purchasing and Mate

32. Nair.
B.K. : Management of Ma

terials. (Sultan Chand &
. ¢ H”.{. A

33. Roy Chowdhury.
Delhi)
Principles of Management (Richard D. Irwin, Ilinois)

3-3. Tery, G.R.:
35. Varma : Essentials of Storé Keeping and Purchasing : M.M. Sultan Chang
: : n
36. Westing, J.H., Fine, LV., Zenz, G. 3o Purchasing Managemem' (Wiley
. ’ : ’ . 'aslt‘m Lv,;

New Delhi).
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fépe r Pattern for the T.Y.B.Co

) - ) M. Annual Exanmin. e . : T
‘ 0 uegtl‘{": J Component subject - P“rchasing and § tore’fémmutmn in Commerce Papet
(Apph A.cademic yYea

) ¢epi i s he
2010207, P8 With effect from the

The paper Will be of 2 ¥, hoyr

. s duration cappy;
A. and 3 hrs duration canying 1

The paper will _h’ay"ez tWo sections, the first section for regular and [DE studems
and the second section for IDE students only. : ' .
c All students have to attempt any 5 questions out of the 8 given in Seetion |

p. Each dueétibn will carry 16 marks.

_ which may bedivided into two parts of 8
marks each:

' e R
“Seation 1 will consist of one qu;e;stibn'ofzo' marks, Stidents have 10 anem TETOE
4 out of a set of 6 short notes . = |
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proposed Syllabus for T.Y.B.Com Applicd Component Group-
ropos *

Entrcprcmzurship and M.S.S.L.

(13e;cr;lngriii‘::Sirgraduate students aware of the role of small scale sector in the
.To '

i / ent of a country. ) . .
e;"['}()on:‘l,cql(l‘;‘t?:,l:{lnderstand the procedure for setting up a business unit.
3. to en‘able them to analyse various business opportunntlgs. |
4. To motivate them to become self- reliant through self employment.

_ Small scale industry- Meaning, definitio, features.. * =

SSL-Evolution and growth since economic liberall';atlon in India.

SSI and its export oriented contribution to domestic and global economy. (with

reference to exports). -

4. SSI support mechanism in India—Central and State level, Government and non
Government agencies with due emphasis to concessions and incentives.

5. Steps in setting up a small scale unit in India with special reference to clearances
and permissions that are required.

6. Resources required for setting up a small scale unit- financial, managerial,

material, technological and problems with reference to éach of the above.

Marketing related problems of SSI and measures to reduce them. |

Role of Self Help Groups (SHGs) in development of small scale units- SSI and
Special Economic Zone (SEZs). ' '

W

o

9, Entreprenuership-Definition, functions and importance.

10. Factors stimulating entreprel_leurship—-Ehtreprenuership as a career- obstacles i
entreprencurial development. ) ‘ ' » :
11. Typ'es_of e:ntrepl:eneurs and qualities of entrepreneurs. Entreprenéurial education
and training including knowledge of different Acts required for running a business unit-
Role of entrepreneurial development institutes in India. :

12 Steps in converting business opportunities into business organization.- Project

plam'ling, Feasibility study and preparation of project report with special reference to
location and environmental issues. '

13. Women entrepreneurs—Role, importance and need for assistance.-|Agencies
supporting women entrepreneurs in India. '

REFERENCE BOOKS ON ENTREPRENEURSHIP AND SMALL SCALE INDUSTRIE®

New Venture Creation: Entr ip for the 21
e e ‘n epreneurship for the 21st Century by Jeffry A. Timmons

t: Vgiipiélg Entreprencurial Motivation, By M.M.P. Aukhori, S:P.
Behavioral Exercises and aaem (NIE

- SBUD), NSIC-PAT
and N » NS C Campus, Okhla. do
P. Mehta and M. Nan dami.games manual for trainers, learning systems, by M. V. Despal |

3

|
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. py Prof. H.N. Pathak, Pub. By (NIEspy

gelectio” 1 pment — Dr. S. Moh D), NSIC-p
o | Dev - S. Moharana and Dy, -PATC Campus, Okhla.

uria |
5 C.R.Dash, pu, by RBSA

P Jaipul
::Lﬁshfgz,uriﬂl Dcve]opment by S.S.Khanna, S.Chand & Company Lid.,, R
: \d., Kam Nagar
e, , ment by C.B. . ’
ue'preneur;fllllifgfvl;’{; pmem{ Pr?nc?p‘;g;a ;gﬁg\i'e-i’-snnivgsan, Sultan Chand & Sons, 1992
pevr House, Madras. and Programmes by P. Saravanavel,Ess

e ching
gr® publish
’ Wﬂi) andé)evelopment, by Rashi Ali, Pub. by Chug _—
| Lines, Post Box No. 101, Allahabad-211991 Y EHkg bublication and

. l(;)re neurshi? Gro
wof " 4, Civl
HROA® " d Entrepreneurship Development o

g eneur &7 " lahabad and Planning in India, by D.N.Mishra,

New

rship (A Four S_tage Approach to Self Em 1 i
" Uspr;n;:ilali.(_mdian Institute of Entrepreneurship (II)II(?)(ment S S oAl Career)
20D

Bﬁcw
®

gaterprise pevelopment ( Policies & Programs ) Indian Institute of Entrepreneurship

\(agazines (A Bi Monthly Publicati '
Mgt Te _Entrepreneur i Month y Publication), centre for Enterprenurshi
ienc M.P. (CEDMAP), 60 Jail Roud, Jhangerbad , Bhopal -461:2p008. >

Questlon Paper Pattern
fur College students 80 Marks Examination (To Attempt Section 1 only) for Two and Half
tourduration and 20 Marks Project wark undViva or Presentation

£yrstudents of IDE, 100 Marks Theory Exanijiution (To Attempt Section I and II) for Three

Hours duration.

Question Paper Pattern

NB. All Question are Compulsory.

Section I e et §xX2=16

|) Explain briefly the following terms (Any:ight) (8712)

) Answer any two of the following )X 8=16
4y B O

) Answer any two of the following 21X 8=16

: A B) O

) Answer any two of the following 2X8=16

) B O |
swer any two of the following - - 2X8=16
A B O ”

o :
oHon~ 11 (For IDE Students Only)
Tite short notes (Any Four) 4/6

e e AT
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