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Enclosure to item No. 4,‘2'

UNIVERSITY OF MUMBAT

MODIFIED SYLLABUS
OF EXPORT MARKEING
AT

T.Y.B.COM.
EXAMINATION

(with effect from the academic year 2006-2007)
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|

WODIFIED SYLLABUS OF EXPORT MARKETING
9T LY.B.COM w. e. f. 2006-07

1. Introduction to Export Marketing: (8 Lectures)

Meaning and Features of Export Marketing - Need and Importance —
Difficulties/Problems in Export Marketing. India’s Export Trade — Brief
Outline of India’s Composition of Exports and Direction of Exports during

the last decade. Reasons for poor Share of India’s Exports- Guidelines for
Successful Exporting,

2, International Marketing: (7 Lectures)

Meaning — Trade Barriers — WTO — General Implications of WTO -- Major

[rading Blocs — FEuropean Union — NAFTA — ASEAN- SAARC-
anplications of Trading Blocs.

3. Preliminaries for Starting Export Business: (8 Lectures)

Selecting and Designing the Product — Product Positioning in Overseas
Marke_t. Selection of Markets and Buyers — Negotiations with Overseas
Buyers — Appointment of Overseas Agents — Methods of Exporting.

4, Export Marketing And Export Promotion Organizations:
(10 Lectures)

Export Organization’s Structure — Various Export Marketing Organizatio: s

~ Functions of Star Export Houses - E P Cs — Commodity Boards — MPED 4

-APEDA - FIEO - IIFT - IIP - ICA - 163% EOUs - STPs - IT Parks -

‘Pecial Economic Zones - Techno Parks and Service Sectors. Chambers of
Ommerce, ITPO.

EXIM Policy: (7 Lectures)
| (i"aclll:ld(-)bjemves — Highlights of 2004 - 2009. Foreign Trade Policy (FTP)

INg annuaj revisions) and its implications — Negative List of Exports.
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6  Export Pricing (8 Lectures)

Factors Affecting Export Pricing — Break Even Point — Simple Problems on
Break Even Point- Main Quotations -FOB, C&F, CIF, Simple problems on

FOB Pricing — pricing strategies .

7 Export Finance (10 Lectures)

Pre - Shipment Finance and Post Shipment Finance — Features — Procedure -
Forms-Export Financing Institutions - Commercial Banks - EXIM Bank -
Methods of Payment - Documentary Bills - Letter of Credit, Types, Parties,

Procedure.

'8 Export Procedure (10 Lectures)

\
]
Brief Outline Of Export Procedure - ISO Certification - Procdure To

Obtain ISO Certification - Appointment Of Custom House Agent (C&F
Agent) - Services Of Custom House Agent - Customs And Shipping
Formalities - Marine Insurance - Checklist For Submitting Documents To
Authorized Dealers For Negotiation Or Collection Of Export Bills.

9 Export Documents (6 Lectures)

Vaf-ious Documents In Export Trade- Commercial Invoice, Certificate Of
Ol‘lgin, Consular Invoice — Shipping Bill - Mate’s Receipt — Bill Of Lading,

Ho Export Assistance and Incentives (6 Lectures)
Brj . .
el Outline Of Various Export Incentives — MDA — EPCG — Deemed

B:E();ts — Blanket Permit, DEPB Schemc — Financial Incentives, Tax
thits,

x
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