UNIVERSITY OF MUMRBAT A
No.UG/ 168  of2007

ence 18 invifetdSt.O c';l.le Ordinances, Regulations and syllabi relating to
paster of Managem?n l\;u tes (M.M.8.) degree course vide Pamphlet No.126
the s office Circular No.UG/346 of 2000 dated 25™ September, 2000 and

2000 and the Director iaj
UE . : or, Jamanalal Bajaj
No. o Of Management Studies and the Directors of the recognized Management

; cil at its meeting held op 12° at the recommendation made by the
o y on 12™ May, 2006 vide item No.4.4 has been

cep'fed and that in .accor.dance therewith the syllabus for the M.M.S. degree
igurse (Sem.I to IV) is revised as per the Appendix and that the same has been

rought 100 force with effect from the academic year 2007-200§.
| RAI400 032 AL
[/ /M-”MBAI T X ’:y‘\ R
/ n® April, 2007 for I/c BE@STRAR/\,\;
i TO, ,'/ i’/'}/»} ,‘ 4}/{] ‘\\‘,',\

The Director, Jamanalal Bajaj Institute of Management Studies and the
' pirectors of the recognized Management Institutions concerned

No.A.C/4.4/12.05.2006

ek ook ok ok s

| NoUG/168-A of 2007 21% April, 2007,

. Copy to the Chairman of the Board of Studies in Management Studies
' (Under Graduate/ Post Graduate) for information. |

ok ok sk sk ok o R ok

| 'COpy to :-

TN A

N iT}:f‘ Dll“ECtO_I'. Board o_f College and University Developmen‘g , the Deputy Registrar (Eligibility
:_ -A.. [Ug;" 10111 t*ffcy’flon), the Director of Students W elfar_e, the Executive S?:cretaly to_the V: 1ce-Chapcellpr,
by © Pro-y {c;-C}lgx1ccliu1, and P.A. {0 the Registrar and the Assistani Repistrar, Administrative
%, Ratnagiri for information .

ACCoungh(g Officer on Special Duty and Controller of Examinations (10 copies). the Finance and
;ER"%iShm- B Alcer@ copies ). Record Section (5 copies }, Publications Section (_5 copies), the Deputy
12 copieg olment, Eligibility and Migration Section (3 copies ), the Deputy Registrar, Statistical Unit
)ff\mliﬂtiﬁr; S ¢ Deputy Registrar (Accounts Section),Vidyanagari (2 copies ). the Deputy Registrar,
i,\llivcrsil; Eecmm (2 copies ), the Director, Institute of Distance Education,( 10 copies) the Director
:' Celj) the OMputer Center (IDE Building ), Vidyanagari, (2 copies ) the Deputy Registrar ( Special
'ﬁsiStam Reg\;tty Regls“‘ar,'(PRO) . the Assistant Registrar, Academic Authorities Unit (2 copies )and the
o Ponbonﬁ’ Executive Authorities Unit (2 copies ) . They are requested to treat this as action
:Cgcul:“ and thyg © concerned resolution adopted by the Academic Council referred to in the above

"lituen COll:;:eLp;nmte Action Taken Report wiil be sent in this connection. the Assistant Registrar

v it (2 copi i -
fop“-rat Tector, Centmhze(hcomes ), BUCT(1 copy). the Deputy Account. Unit V(1 copy ), the In

B L] e -omputing Facility {1 copy ), the Receptionist (1 copy), the Telephone
2 the Sy ©Opy), the Secretary MTTAQA £1 mnied +hn 12.}_ : E

ey

il e At Daid N hiinta Qantinm £ D ismadaa
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Enclosure {o item No. 4 '~

~
UNIVERSITY OF Al

1

Revised Syliabus
for

The Master of Manageiment

Studies (MMS)
2 vears full-time Degree course

(With effect from the academic year 2007-2008)

rﬁ
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4

d for new curriculum

Baf-k rou2
.
p aster of Management Studies) is a 2 year Full (i
] ‘ Ime Degree course of Universily of

) at. .
‘ Mumb o MMS course is through MH-CET

dmiSSiOn t o this o
ming thi i :
re running this course in Mumbaj

(Maharas "
’ ;0 colleges & htra Common Entrance Test).

with in ; i
In take capacity of  students every

yedt . rMumbai also runs BMS
Y versity © as a3 year full ti
; ' S} [;n o I time undergraduate course in

ing this course are ¢ : .
Jents pursuing  are competing with s
W { programs run with approval of AIC’l‘EtEUdemS from other autonomous

' en
last revised in 2000 and there is a need for up gradation of curri in i i
e eots, industry and faculty urriculum in line with

0 \ufse "\'
( t ’ecmtlons 0:

s in Current Curriculum

9, Gaps Im>=

ents & Faculty Feedback

21 Stlld

-

gudents, i.n view of a highl.y cc.)mpetitivej(?b market tends to benchmark university courses with
- other leading manage_mc:nt institutes of India and abroad and prefer to have flexibility in choice of
CQUISES for their MBA program.

Faculty, who are teachl_ng these courses are also drawn from industry, would like to bring in current
nanagement practices included in the curriculum to make it more contemporary.

2.2 Industry Feedback

Leading management practitioners have expressed some comim:o: COGCEINS about MMS
| cumiculum which are enumerated below:

« Big perceptible gaps in soft skills — Analysis, Judgments and Creativity
« Cross-functional skills and holistic thinking (lack of big picture!)

« Business Communication skills (both oral and written)
+ Lack of understanding/ appreciation of ethical behavior and corporate governancs

+ Lack of prior industry experience of teaching faculty and students

« Lack of appreciation of Indian ethos in management

¢ Course delivery needs to be balanced between theoretical principles and management
practices

¢ Lack of feel for financial figures across

* Standardization of examinations (in internal assessm
to degree offered by university.

* Lack of understanding principles of ¢

all functions (Marketing, HR. Operations i)
ent of core subjects) to lend credibility

hange management.
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r

s objectives for new Curricufum,
G -
3‘ .

New Curriculum

( Goals °f
2 ; :
dcmic“”y challenging curriculum
: centrations tailored to career goals.
con g opportunities for experiential learning.
Nu[n

nth the preadth and depth of our core, majois and electives, students can take a
“ll,mdiscipli“af)’ approach or delve deeply into a single area.
m

objectives of New Curriculum
3.2

pporate seme flexibility for institutes to teach new and contemporary curriculum
InfO reater employability of their students.
. rrool pgrovide opportlfnil_y for %nstitutes to.innovaie, design and deliver new cu :
ypdating syllabus in lfne \Vlth expectations pf stakeholders - corporate and stu cpls
Need to benchmark \\flth curri culun_l of leading management institutions fitting wit
reputation of Uni\{ersny. of I»iumbm | |
Need to create a clear dlfferentl'ator from BM-S and a_l.oglcal progression.
, Remove major overlaps in curriculum to avoid repe.tmon ' oo
Need to have anew syllabus ready for implementation from Ac:%demlc year 2007 —r 1'.,m<
Make the course attractive for more no of studen's to specialize in systems and operations

stream.

rriculums
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, Structure .
-ourse S :
b e ¢ 4

psted structure fora “Reviseq” mys Course

1 sug9
A First Year: Semester |
Ma
cubject/P“Per :;:1&2‘ Number of sessions
: sive Management 50 of 90 minutes.
12 F;qnaa rial Economics \ 100 %6
(3 M ations Managemen 100 o0
14 orF:anisatiOnal Behavior 100 26
05 Ou.cmess Mathematics 100 5
1§ K;rmaﬁon Technqlogy for Management 50 14
1; ’nomﬂ1unication Skllls 100 26
1§ Narketing Management 100 26
| joEtective | - 100 26
T Elective 2 100 26
3 —_—
1.1 Total 1000 262
Electives: .
(Students need to opt 2 electives.)
110 Selling & Negotiation Skills _ 100 Marks
111 High Perform.ance Leadership 100 marks
112 Indian Ethos in Management 100 Marks
113 Corporate social Responsibility projects 100 marks

Note 1: All subjects/papers for semester | wili be internally assessed by the institute.

Note 2: All new electives proposed to be introduced by the institute, apart from electives lisled in the new
syllabus, need to inform University in writing outlining the details of the course with leaming objectives,

learning outcomes, cetail syllabus, teaching learning plan and course evaluation procedures at least one
semester in advance.
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Master of Management Studies
First Year Semester |

C} Scanned with OKEN Scanner

/A subject Periods per | of theory Marks
k- 90mins R
NO ( ' Hrs. E Continuous
’ /// Each) xamination | ;0 Lo | Total
i / PerspECtive 2 2 3 50
L y Management 0 20
' | —Fmandal 2 3 60 40 100
~1 42 | Accounting - _
2 :
// Managel:lal 2 3 60 40 100
3 1.3 | EconomicS )
. Operations 2 3 60 40 100
| 14 Management 1 B
_—+— | organisational 5 3 &0 40 100
5 15 | gehavior j E———
= Business ) 3 60 a0 100
| g | 16 | mathematics e
| L t
i Information 0
27 Technology for 2 2 30 20 S
Management I I
, /”’“’8" Communication 5 3 60 40 100
fle ] 18 | skils e ]
| Marketing 2 3 60 40 100
9| 1% | management o I
] 100
11 1.10 | Elective 1 2 3 60 . (I
To
. 100
1 { 1.13 | Elective 2 2 3 60 40 )
Total 22 600 400 1000 |
6



First Year: Semester ||

Maxim
.c(;{/?aper Mal::‘s Number of sessions
5Um . . . . of.90 minutes. .
) aspects [4) usmgss
- ogd & ra:agement Accounting 1100% -
chost& ia'EnVironment of Business o 5%
5 m _ .
/ f gconoﬁons Research - a4
37} 0’ Resourees Management a0 s
3.5- Huma?ch Viethodology & Fundamentals of MR 100 : 222
! 'Resea 0
1 0 14
gl MlS sal Management ) 4h0 14
28 Fma‘?et ppplications & Practices 400 2
ar
1 gjective | 100 o
%ow Elective 100 o
213
Total ECC 62
- flectives: ' E
(students need tc opl « eiectives.)
210 Decision Science A 100 Marks
211 Managerial Process Skills 100 marks
100 Marks

f financial statements

912 Analysis O
s (German, French,Japanese) 100 marks

113 Foreign langauage

.~ Note 1: All subjects/papers for semester 11 will be internally assessed by the institute

introduced by the institute, apart from electives lisled in the new
ting outlining the detaiis of the course with learning objectives,
plan and course evaluation procedures at least one

Note 2: All new electives proposed to be
slabus, nead to inform University in wii
lleaming outcomes, detail syllabus, teaching learning
semester in advance
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Master of Management Studies

First Year Somester ||

CE Scanned with OKEN Scanner

No. of Duration -
// subject Periods per | of theory Marks
' o code week papers S
90mins _
NO- / ( . H " nt ‘
Each rs. Examin nterna
- ) alien Assessment it
T { eqal & Tax aspects 5
| 2.1 l(;f%usiness 3 60 40 100
1 ' e e e
1 cost & Management 5
o 22 | Accounting 3 60 4C 100
Z
| Economic .
23 Environment of 2 2 30 20 50
3 i Business
—T Operations 5 I
T 2.4 | Research 3 60 40 100
1 g
1 Human Resources ‘
5 25 | Mmanagement 2 3 60 40 100
| Research [ Ep—
Methodology & '
6 | 26 | Fundamentals of 2 3 60 40 100
MR -
//“‘ _— e —
Management
7| 27 | |nformation Systems 2 2 30 20 50
/ . . e e ]
Financial
8 | 28 | management 2 3 60 40 100
// . . tr  —
Market Applications
9 | 29 | g practices 2 3 60 40 100
10 | 2.10 | Elective 1 2 3 60 40 100
_| To ’ I
11| 213 | Elective 2 2 3 50 40 100
=t - S P
Totat 22 600 400 i 1000
3
F 3




r | | Second Year: Semester

s
) 510 Paper
(* _yrape Assessmert o
bl University 12 Maxi
5 Int national Business nl\é%rslty Internal );\;lr:rl}'(rz Number of Sessi.ons
30" gyratedic management 0" 00 . 0F90 minutes
302 7 er Internship Report 100 100 26
3 sum 100 26
3.0- e 100
5 ecializaﬁon subjects:
gl
KETING
j AR .
'eCUPaper ’ ssessment % .
subl University Internal Maximum Number of sessions
Marketing Strategy 66 40 Marks of 90 minutes
340 1 iegrated Market ] 100 26
312 'nb‘mmunications 00 100 26
A consumer Buying Behavior 100
313 " Market Research Applications 50 14
4p Sales Management 100
3t gales Promotion 50 14
istribution & Supply Chain _
31‘48 D Management b o0 14
31.5A product & Byand Management 100 -
3.1;58 Marketing Finance 100 50 13
yaiketing Electives: (Students reed to choose electives for 300 marks.)

1.6 |nternativnal marketing . ) 100 100 26
34.7 Retail mana.gement 100 ' 100 oo
31.8 B26 Marketing & CRM 100 100 26
31.9 Rural marketing 100 50 14
31.10 Marketing of nonprofit organisations 100 50 14
5 1.11 Quantitative models in marketing 100 50 14
11,12 Marketing audit 100 50 : 14
2. FINANCE:

3.21 Advanced Financial 60 40 100 26

Management

3.2.2 Corporate Law 100 100 %6

3.2 3 Financial Markets and Institutions 100 100 26

32 4 International Finance 100 100 26

3.2.5 Mergers, Acquisitions & 100 100 26

Corporate Restructuring
Finance Electives: (Siudents need to choose electives for 300 marks.)
3.2.6 Portfolio Management and 100 100 26
Security analysis

3.2.7 Strategic cost management 100 100 26

3.2.8 Fiscal policy & Corporate tax Planning 100 100 26

3.2.9Banking & Insurance y . 100 100 26

3210 Derivatives & Risk management 100 100 26

3.2 11 Wealth management 100 100 26

3.2.12 Quantitative models in finance 100 80 14

3.2.13 Corporate valuation - 100 100 26

3.2.14 Marketing finance 100 50 14
100 100 26

3.2.15 Fixed Income
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n
_pum? er
% Slub]ectlpap Univers"t\ssessment % Maxi
' ity Internal ' ?J’;:::Um Number of sessions
1 ; atioga| Tgheorles and . ) (s of 90 minutes
- Designs 0
3.3 strugturu " ' 100
fraining g Development ' %
3‘312 guction to Industrial Relation 100 ' ' ' ‘
3Intr® lrare g 30b |
’ etency and Performance ; %
00
M Resource Planning And Human 10 o 2
0 100 26

an
335 UM o esource Audit

ources Electives: (Students need t
o choose elective
s for 300 marks.)

yuman K2
o legislation '
3‘3-3 E% ensation & Bgnef:ts 1100 100 -
3.3'8 o(ganizaﬁcn Deveiopment 180 100 .
33 uantitative techplques in HR 1 0 100 e
3.3-10 guilding 2 1earning organization 188 50 "
3.3‘11 gtress management 100 20 14
a 0 14
s operations:
10 erations Planning 60 :
341 OF control (OPC) o 100 -
isti ty Chain Mana
42 Logistics & Supp'y gement 10
343 vaterials Management 108 100 2
344 Technology Management including 100 100 2%
A% anufacturing Strategy _ 100 26
345 gusiness Process Re-engineering & 100 .
genchmarking 100 25
operations Electives: (Students need to choose electives for 300 marks.)
34,6 quantitative methods in operations 100 100 26
3.4.7 World class manufacturing practices 100 100 o
348 Advanced supply chain management 100 100 1:26
349 Materials nandling & Transportation 100 50 ¥
100 50 14

3.4.10 New product development &

concurrent engineering
34,11 Industrial engineering applications 100 50 ”

& Management

5. Information Technology

3,6.1 Software Engineeringd 60 40 100 26
A 1.5.2 Technology Platforms 100 100 20
153 Enterprise Applications 100 100 26
b 15 4 Networking and Communications 100 100 6

nt Systems 100 100 20

3.5.5 Data base Manageme

y Electives: (Students need to choose electives for 30C marks )

Information Technolog
25

3.5.6 Managing Technology business 100 100 ,
3.5.71T governance & compliances 100 100 25
3.5.8 E - Commerce 100 100 25
359 T Quality management 100 50 14
3510 Information security & audit 100 50 14

100 50 14

3.5.11 Software architecture
electives listed in the nev/

arning objectives.

introduced by the institute, apart from
Jeast one

riting outlining the details of the course with e

Note: .
ofe: All new electives proposed to be
lan and course evaluation procedutcs at

syl ; g
Ie\;{an?us' need to inform University 1 W
ng outcomes, detail syllabus, teaching learning P

I s i
emester in advance
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\

10
Master of Management Studies
Second Year Semester |||
. No. of ] Duration
/ Subject Periods of theory Marks
9( Gode ’ per week papei
" (90mins, -
{3 Each) Hrs. Examination, |  Internal Total
] i | Assessment
. H S
// |ntematlonal Businass 2 3 60 0 100
2 3,0-1 R
1| _—"] strategic management 2 3 50 ar 00
vl 302 : —— N ., |
2| _— gummer Internship Report 100
1303 — | -
3// Marketing Specialisation
. \\ S — R —
— i trate
T 5 Marketing S ay 2 3 60 0 100—
4 ) — } _
;A Integrated marketing 5 3 - s 100
6 312 | communications
‘ /-"/’C’c;nsumer Buying 5 5 ] - . -
6 | 31.3A | Behavior N
| Market Research ) 5 o 0 0
7 3.1.38J Applications - |
//"
Sales Management & . . 0 50
g | 314A | sa1es Promotion 2 2 30 2
— | Distribution & Supply : ) - = 0
9 | 31.4B | chain Management | LT
N Product & Brand ~ 30 | _y 50
31.5A r—l\;anagement < 2 | - o
: B
3.1.5B | Marketing Finance 2 2 ' 3(3__ - ?(' . ___F)_O___
I Elective 1 2 3 60 40 100
3.1.6 :
To Elective 2 2 3 | 60 40 100
3.1.12 - i S e
Eiective 3 2 3 { 80 i a0 100
! _.__IA S — ST W ———
Finace Specialisation '! | R
[ Sy T
321 | Advanced Financial - 2 3 | 50 l 40 100
o Management - i
L — S |
3.22 | Corporate Law 2 3 ; 5C - i— P B __\1”_ |
323 | Financial Markets and 2 3 }l 50 \ 4 100
o Inslitutions .i
I _ | —
| : |
324 | International Finance 2 3 '! 60 \ 40 \ 100
325 | Mergers, Acquisitions_ & 2 3 % 60 \ 49) 100
Corporate Restructuring ] A R
e 1
Elective 1 - 2 3 | 50 "..___‘M__m B _-E)E_
326 1 |
To | Elective 2 2 3 ‘ 60 \ 40 100 ‘
3215 - -
| Elective 3 2 3 ‘ 60 \ 49 ‘ 100 ‘
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/Human Resources

/ speci,—,\iisa\tion
| _—"Torganizational Theories ) —
P 3'3‘1 and structure Designs . 3 60 40 100
? |(”-/-’/E’Dglelo ment : —_—
/33/2,1@2!1Ei P - - 3 60 40 100
2 /’ mtroduction {o !ndustrial - —_—
v 33'3 Relation & Labor Welfare 2 K 60 40 100
6|3
2// competency and 5 —_—
| 354 | performance Management 3 60 40 100
6l 3
2// Human Resource e ——
planning And Human 2 3
Vi 335 | pesource Audit 60 40 100
| Eective ! 60 a0 | 100
| 336 o~ —
AL s ) 60 40 100
s 3.3.11 | Elective 3 2 3 50 ~ a0 E=—= ’—1—0'6'
-
0L — operations R I
specialisation |
P operations Planning & N
51| 341 | contro! (OPC) 2 3 60 40 100
| Logistics & Supply Chain 0
2 3.4.2 | Mmanagement 2 3 60 a0 100
__,_’——'_ s — e feee————"
— 4
33 | 343 Materials Management 2 3 60 40 100
Hl =S =y N | T A T -
54 | 3.4.4 including Manufacturing 2 3 60 40 100
Strategy |
— T | Business Process Re- | I .
35 | 345 |engineering & 2 3 | 60 40 100
Benchmarking |
|t | i e — e
%6 Elective 1 2 3 | 60 40 100
346 s R
37 to Elective 2 2 3 [ 60 40 100
341 I N N
18 Elective 3 2 3 f 60 40 100
e ! I J U S ——
Information Technology |
Specialisation ‘
39 | 3.5.1 | Software Engineering 2 3 60 40 100
40 | 352 | Technology Platforms 2 3 ' 60 a0 00
! S NS I
41| 353 | Enterprise Applications 2 3 60 40) 100
2| 354 ggm;:“?g Eggs 2 3 60 40 100
F nica I
43| 355 |Database Management o 3 60 40 100
e Systems '
44 Elective 1 2 3 | 60 40) 100
- 356 |— | == S~
45| To | Elective 2 2 3 ! 60 40 100
— 351 : s C— =
% Elective 3 2 3 ; 60 40 100
| , ,
Total 20 , 660 440 1100
University Assessment " - ’
12
G Scanned

with OKEN Scanner



SECOND YEAR: Semester Iv

ers:
. e ! System 60
@ gment Control SYS €. 40
Manag - Ethics and Corporate Governance. 100
4_1 BL'Smes;neurship Management 100
42 Eﬂ(lf?prc Management 100
43 scf"'ce}ent Manqgen\ent 100
44 t-nvi.'cmwlty Techniques 100
45 produc
48 0R ity management 100
Total Q46
" . management 100
FIOJ[L iation project 100
1 T Spex
jisation project. Internal Assessment
¢)® ment 10 be made as given in the NOTES below)
ASSE=*

100 26
100 26
100 26
100 26
100 26
100 26
100 pis)
100 26
100
100 Marks

'a) 1he pProject work in the area of speciz'ization will carry 100 marks, to be allocaled as under
{

situation Analysis & Problem Definition

Literature Review (Secondary Data)
Methodology of Study

Data Analysis '
Conclusions & Recommendations

Guide's assessment of project progress by student.

Viva

Total

10
10
20
20
15
10

18

100

b) Student must identify the topic for the project work by end of August Semesler Il

c) Guides will be assigned by Mid September of Semester |ii

v 1 ast date for the submission of the project reports is 15" March of Semester [\
Y L

(
éd) Guide will have continuous monitoring of the progress made by the student in project.
(e
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Master of Management Studies
Second Year Semester |V

*University Assessment

& Scanned with OKEN Scanner

No. of | Duration |
/A subject Periods | of theory Marks
gf. cod® per week papers
NO: (90mins. o ‘
: rs. | Examinati nternal
/ =1 e Assessment
L Management Control 5 )
1 gystem * 60 40
1 ——
T o siness Ethics and
usiness 5
o 4.2 gorporate Governance 3 60 40
2 ' -
: // Entrepreneurship 9 . . “
3 43 | management
ol 4.4 Services Management 2 3 50 | 40
4 - @
.// Environment 5 " - 10
45 | Management
] Manag )
| .
T 46 Elective 2 . 3 60 40
L — e
/‘/“J
ialisation Project - - B B 100
7147 Specialis i
L - . , o
Total 12 360 240 | 700 \



f new curriculum design
Al
ol

ghtS Y
!

wile nmimz‘.inim; the current structure, all (he ey
y/hi

\ . ~atepories of Core (¢ '
* unde (hree untci,oldl HiiEriion, é lon_nnon for all Specializations), Majors ( compulsory for
lpCCi“H”‘“O“G) ml Jﬂ ll l‘cmlcc for students withip quCi'l“/"lli()nq.)' oLy

STV ide the flexibility for inst b specialization:

plectives provide s 155 y 9! institutes within the curricutum (o the extent of 20% for
gt three semesters and 15 % for last semester xle A
" ectives component will allow the institutes to proy

e ele .
1 ching and mentoring process to nurture profession

r ' of evint:
ent courses of existing curriculum fall

tde some mitiatives in new courses,

. by S al competencies. | A
0 (ev , ) petencies. List of elective
ss allows flexibility for institutes to teach courses of their choice and will also enable

‘Ol“ASL s " o o«
¢ pogmon1hcnm.lves based on their areas of experiise

them 10 il o .
yniversity assessment will be for 300 marks instead of 500 m
' eneral management and a capstone course for speciali,
® mester 4 ( general management).
s

arks with two papers ( one in
ation) in semester 3 and one paper in
Changes N nomciiclature of twe specializations * Personnel to Human resource:
panagement and Systems to Information technology.

Total overall marks for each semester remain the same.

i . Foundation courses are offered in first two weeks of (ie commencement of the course as a
pridge courses (for sludgnls not exposed to subjects earlier). All students will be evaluated at
{he end of each foundation course (objective on line testing). Foundation courses will focus
on core competence courses — Statistics, Financial Accounting, Communication and Basic

computer lilera;y. Tor the year 2007 , foundation course will be for one week on account of
‘ delavs in selection | rocess.

43 Changes Proposed:

Modified courses:
Semester 1

« Business maths in place of statistics for management will include Differentiation. futegration
Matrix algebra and Determinants in Semester 1 whicli are essential for ali quantitaiive
subjects.

+ Perspective management, Information technology for management covered  currently in
Semester 1will be half credit papers (1A for 50 marks each)

* Managerial economics and Business environment ( Economic environment of business)
currently covered in Semesters 1 & 2'will be interchanged i.e. Managerial cconomics in
Semester 1 and Business environment in Semester 2 (Ialf credit)

* Production management will be covered under Operations management with a new syllabus

* Organization Behavior a new course (IA for 100 marks) will cover both mdividuals &
Organization (sem 1) and Group and Organizational 2{fecliveness (Sem2). This will take car
of the overlaps in subject coverage in the old syllabus of Perspective manageinent,
Individuals & Organisation and Group and organizational cllectiveness.

CX Scanned with OKEN Scanner
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T

pster 2
el :
st ¢h mclho}dolg)l%)l')l\':ilélll)é.‘ l;:ﬂfurcdxt paper (IA - 50 marks) and Fundamentals of
< s A ! » H Y ] ~ )y + ehie
' \‘mm Research W ls : ': ong?l witk: this subject across all specializations in Semester 2
‘ﬂncpﬂ‘c’ them for ‘ummcr Internships, where majority of students are engaged in field
(¢ r\‘C"’mSCMCh projects.
su ) f . ) . . .
\lmagcr:al accounting, nm,i Costing will be covered together for a full credit
AL " 1 r Pr 1co T . . .
' arketing applications & Practices will be covered with a modified syllabus and a ficld
] o
poieet ts of business will b :
egdl and iax aspee S Wil be covered together in semester 2 (100 marks)

Secoﬂd year

2
gemester v

Cort courses = 300 marks

, Strategic management a capstone course for General management (hitherte covered m final
semester as Business policy).will be a core subject for this semester with internal.

assessment for 100 marks in place of Perspective managemchl 11

Summer internship / global internship gets formalized in ¢ the curriculum with due
weightage and recognition for the practical work carried o t by students for two months. The
assessment will be based on project repori and viva carrica eut by corporaic and faculty of
(he institute. Students in lieu of summer projects can also involve themselves into projects
commissioned by mstitute in soctal/ rural areas for two months.

. International Business has been advanced in to semester 3 from semester 4 (U~ 100

marks)

G Scanned with OKEN Scanner



Eh't age o the extent of 46% for
Y being done for all internal assessment

. . tes need 10 TEreRD §
f the cou . SHEd 10 inform universit
the dgtmls > rse with learning objectives, iearning outcomes 'llybm d
|earning plans for course delivery at least s o SRS

R one semester in advanc
dit course (100 marks) will be taught for 3 st in advance.

pull cre 9 hrs and half credit course (50 marks) for

20 hrs.

Keepmg in r_m.nd ﬂ]l? p:-essture (})1n (he university for timely declaration of the results for all
' _individual institutes should be allowed to issue mark lists for internal papers and
ity for all }lﬂl\'§r51ly examinations . This will reduce the workload on examination
d cpmmem of university for each semestcr.

Universi‘Y should ascertain tbe standards maintained for academic deliverables by institutes
lering MMS courses once in 2 yrs,
0

17
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’ syllabus:
etailed/' WE
g.[}/ : First Year - Fir
st Semester
Perspecﬁ\/e management — 50 marks
(ol
5 (:ontent
o tion to Man
i trodUC jon agement — Sci
Ma",aggné?r':itc'a 'l\"sgagefs_&_ Entrepreneurs , Mrgna Pergcuce . Environment of
SOCIa| sponsibilities. gerial Roles & Skills , Manager's
.+ — Role, Need for planni
9. Plann{ng ' planning, Type : .
planning & LoNg Range Planning ypes of planning , Leveis of planning , Corporate
5 o(ganizing _ Nature, Types of organizati P
3 Delegation nd Autonomy ganizations, Designing Organization structure,
4 Leadership & Management - Role of Committees & isi
{ A . Group Dec ing i
Management, Organizational Communication, I\/‘.anagemgnt gfcg\oanng/\eakmg ;
o ocess &- i i
5. control Pr Techniques. Use of Information Techrology for Controlling

R

—_—

il i il i o

oference Text

ivianagen.eni -
principles of Ma
Good tc Great -
Stoner, i
V.S.P. Rao &
Heinz Weirich:
Cerfo: Modern Mana

proach — Heil Reigel / Jacksorn/ Slocum

A compeiency building ap
nagement — Davar

Jim Collins

Gulbert: Management (Pr
hna: Management Text &
t (Tata McGraw Hiil) '
t (Prentice Hall India)

Freeman & entice Hall India)
\/. Hari Kris Cases (Excel Books)
\Managemen

gemen
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i O

l I Accounting 100 marks
ja

1o Accounting : Concept and necessity of Accounting: An Overview of

yction ment and Balance Sheet.

ne St

n and Meaniﬂng of GAAP; Concepts of Accounting; Impact of Acceunting
on Income Statement and Balance Sheet.

>
L 9]
(=}
=

mechanics : Process leading to preparation of Trial Balance and Financial

;nting - . "
ACC::;:eniSl preparation of Financial Statements with Adjustment Entries.
sla

w

onue Recognition a_nd Measurement; Capital and Revenue ltems; Treatment of R &
. gegxpenses‘ preproduction Cost, Deferred Revenue Expendilure etc.

Fixed rnssets and Depreciation Accounting.
ixed ¢ .

gyaluation and Accounting of Inventory.

preparation and Complete Understanding of Corporate Financial Statements;
I T Form and Vertical Form of Financial Statements.

5 Important Accounting Standards..

Corporate Financial Reporting — Analysis of Interpratation thercs! with reference 10 Ratio
Analysis. Fund row, Cash Flow.

10. Inflation Accounting

11. Ethical Issue in Accounting.

Reference text:

Financial Accounting: Text & Case: Deardon & Bhattacharya
Firancial Accounting for Managers — T.P.Ghosh

Financial Accounting — Reporlting & Analysis — Stice & Diamond
Financial Accounting: R.Narayanaswamy

Full Text of Indian Accounting standard — Taxman Publication

19
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Gourse ,

| Meanin
i me

g, Scope & Methods of Managerial Economics

.« concepts relevant to Business, Demand & S ) N
onomics 2 X ' ' upply, Production, Distribution,
) Egnsu mption & Consumption Function, Cost, Price, Competition, Monapoly, Profit,

Opumisation. Margin & Average, Elasticity, Macre & Micro Analysis.
Jmand pnalysis & Business Forecasting, Market Structures, Factors Influencing Demand,
0 Elasiicmes g Demand Levels, Demand Analysis for various Products & Situations, Determinants

{ pemands, Durabie & Non-durable Goods, Long Run & Short Run Demand & Autonomous
%pmand industry and Firm Demand..

cost & production Analysis. Cost Concepts, Short Term and Lonyg Term, Cost Output
9 Re|a{ionship, Cost of Multiple P.roducts, Economies of Scale Production Functions. Cost & Profit
porecaSﬁHg. Breakeven Analysis.

M

o Market Analysis, Competition, Kinds of Competitive Situations, Oligopoly and Monopoly,
Measuring Concentration of Economic Power.

> pricing Decisions, Policies & practices, Pricing & Output Decisions under Perfect & Imperfect
competition, Oligopoly & Monopoly, Pricing Methods, Product-line Pricing, Specific Pricing
problem, Price Dissemination, Price Forecasting.

q) Profi Management, Role of Erofit in the Economy, Nature & Measurement of Profit, Profit
“ Ppolicies, Policies on Profit, Maximisation, Profits & Control, Profit Planning & Control.

¢ h) Capital Budgeting, Demand for Capital, Supply of Capital, Capital Rationing, Cost of Capital,

Appraising of Profitability of a Project. Risk & Uncertainty, Economics & probability Analysis.

) Macro Economics and Business, Business Cycle & Business Policies, Econonic Indication,
Forecasting for Business, Input-Output Analysis

RS
I’

. Reference Text
,E!

1. Managerial Economics — Joel bean
2. Managerial Economics: Concepts & Cases — Mote, Paul & Gupta.
3. Fundamentals of Managerial Economics — James Pappas & Mark Hershey.
4. Managerial Economics — Milton Spencer & Louis Siegleman.
5. Economics - Samuelson
g
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' rations vianagement 100 Marks
: e
1 1’4'
Y
|nl|'0d
quct Deci

5@ conterit
u

sion/ operations Strategy / Competitive Advantage / Time Based Competition

sion and Analysis / Product Development

P10 N
# b) s selection / Process Design / Process Analysis
proc
‘

i tion
iity Loc@
g F°

, Facily Layou!

capacny planniig / Capacity Decisions / Waiting Lines
f)

! Aggregate Planning
g

) Basics Of MRP / ERP

i gasics of Scheduling

i‘ i gasics of Project Management

) Basics of Work Study / Job Design / Work Measurement

? ) Basics of Quality Control / Statistical Quality Control / Total Quality Management

m) Basics of Environmental Management and 1SO 14000 / 9000

n) Value Engineering & Analysis

Reference text

Production & Operations Management -S. N. Chary '

Production & Opeiations Management -James. B. Dilworth

Modern Pioduction Management -By E.S. BUFFA .

Production and Operations Management -By ' Norman Geither .
Theory and problem in Production and operations Management -By S. N.haty
Production and operation Management - By Chunawalla Pateld

Production & operation Management — Kanishka Bedi — Oxfor

Production & operation Management — R.C. Manocha

f . Production & operation Management - Muhlemann

2]
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ization pehavior 100 Marks
3od!

Jrse C Jﬂw"t

oy
1 organisatone =
peﬁonamy - Meaning and Determinants of Personality; Process of Personality Formatiori;
erson ality Types, Assessment of Personality Traits for Increasing Self Awareness. |
?’ PPmeption, Attitude and Value.: Perceptual Processes, Effect of perception on Individual

1 n-Making, Attitude and Behaviour. Sources of Value, Effect of Values on Attitudes and
gehaviour- Effects of Percoption, Attitude and Values on Work Performance.

o Concepts : Motives, Theories of Motivation and their Applications for Behavicural

. - Origin, Natu ;
netion t© oB s ature and Scope of Organisational Behaviour and its relevance
tional Effectiveness and Contemporary Issues )

DeCiSiO

yotivatio

change.

Group BeN
of group development. : Concepts of Group Dynamics, group conflicts and group decision

aviour and Group Dynamics : Work groups formal and informal groups and stages

en

making. Team Effectiveness : High performing teams, Team Roles, cross nctional and self

directed teams
3 Organisatiorlal Design:  Structure, size, technology, environment of organisation;
role conflicts and stress.

B
? organizational Roles : Concept of roles; role dynamics;

organisationai conflicts

>- | ead 2rship: Concepts and skills of leadership; leadership and managerial
litics: sources and

roles, leadership

style - and effectiveness; contemporary issues in leadership. Power and Po

uses of power; politics at workplace; tactics and strategies.

Organisation Development: Organisatioriai Change and Culture, Environment, organisational

culture and climate; contemporary issues relating to

[S3)

pusiness situations. Process of change

and Organizational Cevelopment

Reference Text

Understanding Organizational Behavior — Udai Pareek
Organizational Behavior — Stephen Robbins
Organizational Behavior — Fred Luthans
Organizational Behavior — L. M. Prasad (Su

.J\(A,N_A

itan Chand)

oo
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' iness Mathem tics 100 Marks
u
1.6 :
ten:
ourse go?
; ic statistical Goncepts
Bas rsation of Data
; 5 .jehcy Distribution
L Fregsures of Central Tendency
] Measures of Dispersicn
] e|ative Dispersion, Skewness
: Rinentary Probability Theory :
g Ffelative Frequency Approach
) Axiomatic Approac-t?
] subjective Probability
. varginal & Conditional Probability

independence/Dependence of Events
_payes' Theorem

_chebysehefi's Lemma
lementary Statistical Distributions
4 _ginomial, Poisscn, Hypergeometric

- Negative Exponential, Normal, Unifom

5 sampling distrioutions
" _For Mean, Proportion, Variance
- From Random Samples
- Standard Normal (3); Student's
And Variance ratio (F) Distribution
. Statistical Estimation

- Point & Interval est' mation & confidence
interval for Mean, P oportion & Variance

7. Testof Hypoihesis
- Tests for specified values of Mean,
Proportion & Standard Deviation
- Testing equality of two Means,
Proportion & Standard Deviation
- Test of goodness - of fit
8. Simple Correlation & Regression/Multi
- Spearman's rank Correlation
9. Analysis of Variance
- One-way & Two-way Classification
{for Equal Class) :
10.Elements of Integration & Differentiation
11.Elements of Determinants
12.Eiements of Matrix algebra

The teaching of the subject is to be integrated with widel
should use Excel to solve the problems given as assignmen

Reference Text

; Chi-Sqare

ple Correlation & Regression

- OO NP WM

Statistics for Management — Richard L Levin
Statistics a fresh approach — D.H.Sanders

Statistics concepts & applications - H.C.Schefler
Practical Business Statistics — Andrew F. Siegel
Statistics for Business with Computer applications — Edward

Basic Statistics for Business & Economics —

Sharma : Business Statistics (Pearson)
Beri: Statistics for Management (TMH)

y available software as Excel Students

Minieka & Z.D Kurzeja
Mason, Marehas

An Introduction to statistical methods — C. B. Gupta & Vyay Gupta (Vikas
R.S. Bhardway: Business Statistics(Excel Books)

)
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formation Technology for Management 59 Marks
n
i1
yrs€ content
0 i

pskills sutghna;:esf °_lf_ t,:?s,scgmgz a{lﬁi other office automation tools should be covered
535.'69 ne foundati® : will focus on conceptual knowledge about IT

urn . .
d Histofical perspective of Computer and Information Technology

1.
wa computer wo{-ks —Hardware and Software components and their characteristics from a
2. user/buyers perspective

sics of Networking — Need for, Components of networks, LAN/AWAN/MAN, various options

3. Networking for a business — Dial Up, Leased Lines, DSL Lj i ium f
gmmunicaﬁon — terrestrial. satellite copper fiber optic els Lines, VSAT. Various medium for

i gasics Of Internet — how intemet works — Familiarity with various components of the intemet —

growser, Web Server, DNS Server, Search Engine — Applications of Intemet — Websites,
Blogs, email, FTP, Voice over Internet

impact of IT on business and society

Role of IT - O\{erview of concepts such as ERP, SCii, CRM, Data WarehouSing and
gusiness Intelligence, e-commerce, e-Busiress, Knowledge management etc

Reference Text

e-Business: Roadmap for Success: Ravi Kalakota and Marcia Robinson

The Seven Steps to Nirvana: Strategic Insights into eBusiness Transformation: Mohanbir
Sawhney

competitive Strategy by Michael Porter

Knowledge Management by Ganesh Natarajan and Sandhya Shekhar

Business @ The Speed of Thought by Bill Gates

TechVenture: New Rules on Value and Profit from Silicon Valley by Mohanbir Sahwney
Alex Leon & Mathews Leon: Introduction to computers (Vikas)

Rajaraman: Introduction to Information Technology(Prentice Hal India)

Sanders, D. H. : Computers in Business: An Introduction (McGraw Hill)

0. Aricles from HBR, Journai of Marketing

— © N, W

24
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' pication Skills 100 Marks |

15.C°mmu
G'ourse Content -
) process of Communication
3 Communication in Organisation Nature, Function & Scope.
3 Management of Written & Oral Communication
9 parriers t0 Effective Communication
5) report Writing '
g Communication Technology & its Impact on Office Procedures and Automation.

Refereﬂce Text

; cottrell, S. (2003) The study skills handbook - 2nd Ed Macmillan

2. Payne, E. & Whittaker L. (2000) Developing essential study skills, Financial Tinies - Prentice

Hall

3 Turner, J. (2002) How to study: a short intreduction — Sage

4. Northledge, A. (1990) The good study guide The Open University

5. Giles, K. & Hedge, N. (1995) The manager's good study guide The Open Univorsity
6. Drew, S. & Bingham, R. (2001) The student skills guide Gower

7. O'Hara, S. (1998) Studying @ university and college Kogan Page

8. Buzan, T. & Buzan, B. (2000) The Mind Map Book BBC Books

9. Svantesson, |. (1998) Learning maps a‘nd memory skilis, Kogan Page

10. Theosarus — Merriliuh — Oxford

11. Sen: Communication Skills (Prentice Hall India)

12.J. V. Vilanilam: More effective Communication(Sage)

13. Mohan: Developing Communication Skills(MacMillan)

25
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keting panagement 100 Marks

o M

0 (‘.on(CIﬂ
Ll

. N’l rkcl'll con i
ot " tion {o Ma ng CGPL EVO|U\|OH of markeling & Customa antauon

parkeling gnvironment and Evaluation of Market opport
rtunities,

arket research & Markeling Information Systems

0 smand rorecasting and Market potential analysis

Consumer buying process & Organizational buying behavio
r

LS o)

. ting - i
pillars of Marketing - Market segmentation, Target marketing Positioning & Differentiati
iffcrentiation

parketing Mix

product decisions — Product Life cycle

. New product development process

0 Distnbution decisions — Logistiés & Channel decisions

1. promotion Qecisions — Integrated Marketing commuriicati
communication t00Is g ications concept,

12. personal selling & Sales management

Pricing decisions

—
2

Reference Text

1 Marketing Management - Kotler, Keiler, Koshy & Jha — 14" edition,

9 BasiC Marketing, 13th edition, Perrault and McCarthy

3 Marketing management — Indian context Dr.Rajan Saxena

4 Marketing Management — Ramaswamy & Namkumari

nagement An Indian Perspective (Suitan Chand)

5 R.L.Varshuey & S.L.Gupta: Marketing Ma

6. Adrich Palmer: Intrcduction to Marketing (Oxford)

1.10 To 1.13 Electives 200 Marks.
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First Year - Second Semester

g Tax Aspects of Business 100 Marks

2.,“,993!
&
" 1rse content
.. contract Act
{. :gg:gg Sale of Goods act,
2. galient Features of Companies Act:
3. 5% " Characteristics of a company
b Formation of a company
- Types of companies — private, public, G
d. Management of company DirFe)ctors', szeiir:én Téc%tﬁ't & Audi
;. Restrictive & Unfair Trade Practices. ' S SUAURIS.
5'_ salient Features of Negotiable Instruments Act
a. Bill of exchange, cheque, promissory note
b, Negotiation & Endorsement '
c. Dishonour of Instruments including noting and protest
6. glements Of Income Tax:
2. Scope and charge of income tax
b Selected definitions relevant to computation of Total Income
c. Residentiai status
d. Heads of income & computation thereof, with special reference to Business Income
& Capital Gains
e. Exemptions from Total Income & Deductions from Gross total Income
7 Salient Features of Cetral Excise Act — including assessable value, CENCAT credit
g Salient features of Maharashtra Value added Tax Act
g Salient Features of Central Sales Tax Act

Reterence Text:

. A. K. Majumdar & G.K. Kapoor. y
. S.K. Tuteja: Business Law for Managers (Sultan Chand)

Business Law — N.D.Kapoor

1.
2. Business Law — Bulchandani
3. Company Law — Aviar Singh
4. Income Tax-- Dr. Singhania
5:
6
7
8

Indian Taxes — V.S.Datey

. S.S. Gulshan: Mercantile Law (Excel Books)

Students guide to Company Law(Taxmann)

C} Scanned with OKEN Scanner



2.

3.

| . I\nam\gemen : Accounting 100 Marks

Termir'Ology of cost — Cost classification by elements, variability, cash flow etc

P gparatio” of cost sheet
f

ethods af
on & relationship among Financial Accounting, Cost accounting & Management

ing — with speci ;
costing pecial reference to job costing, process costing, services costing

M
DisiinCt

Counﬁﬂg

Margin?*’ costing (Break — even analysis)

a) computation o

AC

f break even point, margin of safety

b) Appncations of Break fzven analysis to export pricing profit planning, Make Vv/s buy,

operate v/s shut down.

Functional Budgets, Cash Budgets, Master Budgets — Flexible

gudgetary control —

g— Zero pased Budgeting — Responsibility & Performance Budgeting.

Budgeﬁﬂ
Responsibility Accc anting — cost centers , profit centers & investment centers Transfer

pricing, Use of responsibility accounting in performance evaluation

Reference Text:

Management Accounting for profit control — Keller & Ferrara

sis — Horngreen

Cost Accounting for Managerial Empha

g for managers(Taxmann)‘

T.P. Ghosh: Financial Accountin
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gc0“° mic gnvironment of Business 50 Marks

23

s conter!

0
0 b The pundamentals
FAR ' .
scope & Subject Matter of Macroeconomics

n Immduction to the Ecqnomics of Growth & Development
AN |ntroduction to the Indian Economy - Its Salient Features

' 'mestic Product & N ;
dia's Gross Domes et National Product (its S
: lnf ihe same t0 growth) (its components & the significance

0 AT
6. mler.Seclora! Distribution of the Gross National Product over the Five Year Plans Period.

Ta LI T

oART Il: The gconomic Varkets
e Product Market & How it Affects India's G .
z'me Money Market & How it Behaves WL EOEHIS
3.The Capital Market & its Variabilit
4 The Money Markct & the Role of Central Banking
_How does Commercial Banking Effect industry & Business : :
6.The Indian Labar Market & Levels of Unemployment & inflation since 1990

pART il Federal Budget

opjective is 10 EXPOSE the students to the various components of the national budget and how
{hese jmpact on the business world.

pART IV: India & the World

1. The capitalist world economy and India's position therein since 1980

o The World Bank, and IMF conditionalities leading to the liberalisation - privatisation -
globalisation exercise and beyond

4 India's balance of trade and fluctuations since 1990. How do er figure in the world order.

4. India's balance of payments and now its study can assist corporate decision making. What
is needed tc improve the situation, if at all it is poor.

5 The Business Cycle and how it is perceived to behave in the immediate future. What

business decision hinge on this analysis.
Reterence Text:

; 1 Economic Environment of Business, S K. Misra and VK. Puri, Hirmalaya Publishing House,
2005

Business Environment, Francis Cherunilam, Himalaya Publishing House, 2U05

Business Environment — Aswathappa, HPH

Raj Aggrawal: Business Environment (Exel)

Adhikary, M: Economic Environment of Business in India(Sultan Chand)

-
oA~

29
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s

T

10.

Costs Involved - Determinicti

,crﬁ‘ions research 100 Marks 29

OF
1
bt
(¢ an o OR @ Conce 3
uctio pts, Genes;
atrodU® e ndustry, Scop ' VENESIS, Applicali
0SS ¢ stry, Scope and Limitati -Ation Potentiat
pust ations ntial to Diversa Proolems in
. { Problem | (AP) -
jgnment s L Con .
. ‘Es“;iion " Maximisation / Miﬂimismionccms' Formulation of Mo
colt - Balanced / Unt del, Hungarian Mathod of
,.mpleml‘ alanced - Prohibited Assignments -

ation Problem (TP) :- C
TransPol e al - Concepts, For ;
4 optimality Check - B » Formulation of Model - Soluti .
g and 4 alanced / Unbalanced - Max'mimzlon 73\:}:'?1? P‘focrz(l‘r“e, {”rf

¢ imization - Case 9

B cyV - Pl(ihibiled Roulillg Pr m P «
Deaeﬂe a )’ Oble $ - Post-Optim ne Analys
[ - pll al Se Ji'iVily lysi
c le\J

ar Programming (LP) :- Concepts, Fo '
: . ncepts, Formulation of ; A
of Solu - ; e of Models, D , amd . Grs
Expl?::u/or:\mﬁcim $Z?iab?g2lel§at|0n / Minimisation - Simple;vfilrgs;r:l)r:(r)r:ﬂ’l;:o Gfmstlmlf"
Surp | Tébieau - (Unique C:Plﬁlir:?urr\r? '?Cle‘EOlewo-Phase Method - |r|ler;)r(:i’a'tign o?cthe;
. Multiple Optimum, Unboundedness, Infeasibility &

optima
redumdancy Problems.)

Liné

ramming (LP) - i S '
gAnaIysisg ff)r )Cﬁan[;:z“lis;] Pt-)mCIpIe - Primal /Dual Inter-relation Post-Optimal
Dual Simplex Method -vector, c-vgc_tor, Adaition/Deletion of Variables
bierms. Brief int . Problems Limitations of LP vis-a-vis - Non-lin
- introduction to Non-LF models and associated problems.

Linear Pro
gensitivity
/constraints -
programming Pro

ear

em - Maximal

Network Analysis : - Minimal Spanning Tree Problem - Shortest Route Probl
Problems -

Flow in Capacitated Network - Concepts and Solution - ,
. o ion Algorith >
project Planning & Control by use of CPM/PERT - Concep?s il m as Applied e

alysis and Derivation of the

roject, Jobs, Events - Arrow Diagrams - Time An
hing of a CPM

cepts of Floats (total, free, interfering, independent) - Cras
Assessment in PERT Network.

Definitions of P
Critical Path - Con
Network - Probability

s of Queuing Systems (use of 6 Character

s in Series and Parallel - Problems based on the results of following models
Queue with Poisson Arrival Rate, and Negative Exponential Service
Limitations of Queue Size (M/GI1) Single Channe! with Doisson

Service Time, PK-Feormulae.

Queuing (Waiting-line) Models :- Concepts - Type

Code) - Queue
(M/M/1) Single Channel
Time, With and Without
Arrival Rate, and General

Fixed Quantity/Fixed Review Perod -
- Economic-Order-()uarmty (E0Q) and
lysis of EOQ-EQQ Under Price Brealk -

atic Inventory Model - (Insurance

Inventory Situations :
¢ Probability Models
Sensitivity Ana
d Reorder Levels - St

Inventory Models - Types of

EBQ for Finite Production Rate -
Determination of Safety Stock an

Spares).

Random Digits and Methods of

Areas of Application -
ms in Queueing, nventory, Neaw

Digital Simulation : Concepts -
Application to Proble

Generating Probability Distributions -
Product, Profitability, Maintenance etc.
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2.

31

11.?\(’ lems subject Random Total Failure - Group vs

2 Gﬂ“‘es _ solution Procedures to 2-

1% p simplex including Duality - Application for Maximising / Minimising Players' Strategy.

1.

ement and Mainienance Models - Rep:
eplac eplacement of Items Subject to Deterioration

f Individual Replacement Policies.

. Concepts - 2 « -
e Theor ¢ Person, n-person games - Zero - sum and Non-zero-surm

Qer
Person zero sum games - Saddle point Mixed Strategy,

\
games Method formx2or2 xn games - Graphical Methods -

gquivalence of Game Theory and Linear Programming Niodels - Solution of 3x3 Games by

yote: Te teaching of the above subject is to be integrated with the most widely available
coft\"are'

Operation Research - Taha

Quantitative Techniques in Management — N.D.Vohra

qQuantitative Techniques in Management — J.K.Sharma
Operations Research, Methods & Problems — Sasieni M. & cthers
Principles of Cperations Research — N.M. Wagher

Operation Research — V.K.Kapoor

_ C.R. Kothari: introduciion to Operations research (Vikas)

Gupta & Khanna: Quantitative Techniques for decisior. making(Prentice Hall India)
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. Resources Management 100 Marks

. Hu™®
ours®
e Ma .
1 man Res?ouir-(l;uman??eg:o':}:mM its Scope, Relationship with other Social Sciences
~App,oach€5 ce Management / Inter-Disciplinary Approach
anization of Personnel Functions - Personnel Depa i icies
2 Responsibilitles and Place in the Organization. partment. lts Organizalon. Polees:
. Manpower Planning, Job Analysis, Job Description, Scientific Recriitment and Selection
. MG:hOdS.
4 Molivating Employees - Mqtivational Strategies, Incentives Schemes, Joh-enrichment,
: Empowerment - Job-Satisfaction, Morale, Personnel Turnover. '
performance  Appraisal Systems - MBO Approach, Performance Counseling, Career
5. ) pp ' g
Fianning.
g, Training & Deveiopment - |dentification of Training Needs, Training Methods, Management

pevelopment Programmes.
Organisation Development - Organisation Structures - Re-engineering, Multi-Skilling, BPR.
5. Menagement of Organizational Change.

g HRD Strategies for Long Term Planning & Growth.
Productivity and Human Resource Management

Reference Text

1.

2.

32

Human Resource Management — P.Subba Rao

personnel Management — C.B. Mammoria

Dessler: Human Resource Management(Prentice Hall India)
Personnel/Human Resource Management: DeCenzo & Robbins (Prentice Hall India)
D. K. Bhattacharya: Human Resource Management (Excel)

VSP Rao — Human Resource Management(Excel)

Gomez: Managing Human Resource (Prentice Hall India)
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zesed™®" methodology & Fundamentals of MR, 100 Marice
6, Q
A

t
Conten
rs€
cou

ance & Scope of Research in Mana

R‘“;Ie\; involved in the Research Process cemen

Idemiﬁcation of Research Problem.

Defining MR p_roblems

ReseafCh Design _

pata ~ Collection Methodology, Primary Data - Collection Methods / Measurement

Techniques — Characteristics of Measurement Techniques — Reliability, Validity efc. -

second?swet[gata Collection Methods — Library Research, References — Bibliography.

Abstracts, it

7. Prmary and S‘_aecgndary data sources and data collection instruments including in-depth
interviews, projective techniques and focus groups :

g Data management plan — Sampling & measurement

" pata analysis —.Tabuiatlon, SPSS applications data base, testing for association

16. Analysis Technlqt_les - Q_ualitative & Quantiiative Analysis Techniques — Techniques of
Testing Hypothesis. — Chi-square, T-test, Correlation & Regression Analysis, Analysis of
yariance, etc. — Making Choice of an Appropriate Analysis Technique.

11, Research Report Writing.

1'2__Computef Aided Research Methodology — use of SPSS packages

Reference Text

Business Research Methods — Cooper Schindler

Rescarch Methodology Methods & Techniques - C.R.Kothari

D. K. Bhattacharya: Research Methodology (Excel) _ _ .

P C. Tripathy: A text book of Research Methodoiogy in Sacial Science(Sultan Chand;
saunder: Research Methods for business students (Pearson) _

Marketing Research —Hair, Bush, Ortinau (2nd edition Taia McGraw Hill) o

Marketing Research Text & Cases — (Wrenn, Stevens, Loudczn‘ Jaico pUtha:m)bnr —_—
Marketing Research Essentials — McDaniels & Gates (3rd edition S\W College publicatl

Marketing Research — Aaker, Kumar, Day (7th edition John Wiley & Soris)

©Em DO LN
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an? gement Information System 50 Marks
; a
ol

| urse Content
| S

. tion Concepts and Definiti
asic Information - nd Definitions -Nea
1. inan organization — characteristics of Info et

(1S

formation and Information Systems

(1 snization form, structure , philosophy, hiera:g;]?if{; and Organisation with respect to

esof IS— Transaction, Operational Co
2. TYPES 2 o Information Systems ntrol, Management Control, Decision Support,
gxecull Y ' P

ning Information Needs fo o
petermining Needs for an Organisation/Indivi -
5 data flow method, analysis of information for decision plr\gg::"sxagtiger— overview of use of

srategic use of information and IS — Use of Information for Customer Boding, for Knowldege

t, for innovation, for M i !
management, . ' anaging Busi - ! \ )
models and new business reality. g Business Risks, for Creating a new business

mformaﬁont'si'(t:unltr?tt: Sttansitize students to the neea for information security, concepts such
as conﬂd'e“ iality, Integrity and Availability. Types of threats and risk 'overvie;N of some of
the manual, procedural and autorated controls in real life IT environments.

Reference Text:

1.MIS a conceptual Framework by Davis and Olson
2. Analysis and Design of Information Systems by James Senn
3 Case Studies:
Case on ABC Industiial Gases — Author : Prof Pradeep Pendse
Mrs Fields Cookies — Harvard Case Study
Select Business Cases identified by eacn Group of Students for work thru the entire
subject

2.3 Cases on Requirements Management — Author Prof Pradeep Pendse

4. O'brien: MIS (TMH)
5 Ashok Arora & Bhatia: Management Infoermation Systems (Excel)

6. Jessup & Valacich: Information Systems Today (Prentice Hall India)
7 L M. Prasad : Management Information Systems (Sultan Chand)

| — ) » . : e ——
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o

gan®!
e gontent
obi eclive of Financial Management
Fmanc’:‘"' performance Appraisal using Ratio Analysis, Funds Flow Analysis & Cash Flow
Analys's ’
inance - Sho
Gources of Fin t Term / Long Term, Domestic / Foreign, Equity / Borrowings /
Mixed elc. '
st of Capilal & Capital - Structure Plannin ; , o
AgaIysis (using Time Value for Money Theory) 9. Capital Budgeting & Investment Decision
1orking Capital Management - Estimation & Financing
a) Inventory Management
p) Receivable Management
c) Cash Management
pivided Policy / Bonus - Theory & Practice

Refereiice 73Xt

35

1.

~
L.

3.

Financial Management - Brigham

Financial Management - I(haﬁ & Jain
Financial Management - Prasanna Chandra
Financial Managemznt - Maheshwari

Financial Management — S.C.Pandey

Van Horne & Wachowiz: Fundamentals of Financiai Management (Prentice Hall India)

Sharan: Fundamentals of Finaicial Management (Pearson)
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11.

12.

arketmg Ap

p“cations & Practices: 100 Marks

nt
e conte

strategic marketing principles

Preparation of marketing and business plans
B2B marketing

Fast moving consumer goods marketing
consumer Durables marketing

Services marketing

Rrural marketing

Retaii management

Internet marketing

Direct marketing

Event & Media marketing

Field project involving preparation of marketing / business pla1in any

industry verticals.

eference Text

ro

Marketing management —

iiarketing Management — Ramaswamy & Namkumari - McMillan

A
0To 2.13. Electives — 200 Marks.

3¢

Marketing Management Kotler, Keller, Koshi & Jha — 14" edition - Pearson
Basic Marketing,13th edition, Perrault and McCarthy — Mcgraw Hill India

Indian context Dr.Rajan Saxena — McGraw Hill india

C} Scanned with OKEN Scanner



First vear Electives

ling & Negotiation Skills 100 Marks
05°
1

t:
Conten
rs€
6o

Negotiation
i Types of g

9 Negotiaiion Strategies

5, selling skills — Selling to customers
selling to SU periors
selling to peer groups, team mates & subordinates

6. conceptual selling, Strategic selling

7. Selling skills — Body language

ReferenceText
« Organisational Behaviour by Fred Luthans (9th edition)

. The Essentials of Negotiation — Harvard Business School Press
« Getting to Yes by Roger Fisher & William Ury

C} Scanned with OKEN Scanner



h pcﬁo”“a"ce Leadership 100 marks
Hid
i1

(se conte™
U

(,0
Theories of Leadership, Le

Lcadcrship - adership Styles

Lgership - Leadership Styles, Leadership Skills
Leace™

-2

Lcwdcrship Skills

o

adership Lessons through Literature

Leat™"*

Team work & Team building

nterpersonal skills — Conversalion, Feedback, Feed forward

7 'ntefperson"; skills — Delegation, Humor, Trust, Expectations, Values, Status, Compatibility

conflict management — Types of conflicts
Conflict Management — Coping strategies

10. conflict Management — Conflict Management Styles

11. Positive thinking — Altitudes, Beliefs

12, Positive thinking — Martin Seligman’s thecry of Learned Helplessness, Learned Optimism
peference Text

1 Orpanizational Behavior by Fred Luthans (Sth edition)

2. How to Manage Conflict by Peg Pickering

Lol
=
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gial gthos in Managemeui 100 Marks
i

1‘12 in
objectiVGSI
pjective is to sensitive participants of the programme to Indian culture and value systems and

e © o .

.mpact of this on management thinking and actjon, Participants will do desk research papers.
e :

nstitution will arrange guest lectures on various facets of this area. The evaluation will be
The

ugh @ project / term paper.
{hrovs!
Refergnce Text

; Management and the Indian Ethes : G.0.Sharma

» Indian Ethes for Modern Management . G.R Krishna

3. Towards the optimal organizations (Indian Culture and Management) : Rayen. K.Gupta (Excel
Books)

4. The seven spiritual Laws of Success: Deepak Chopra (Excel Books)

5. Blending the best of the East and the West in Management education: Subhir Chowdhury.

6. India’s contribution to Management: Pravir Malik (Sri Aurobinds Institute of Research in Social

Sciences, pondicherry)

7. Management Concepts from the Mahabarata: N.M.Khandelwar (New Century Publications, New

Delhi)

8. Vedic management: Krishna Saigal (gyan Publishing House, New Delni)
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/ g sif‘" gcience 10C Marks i

pec’
, content

o™

on making under certainty, risk and under uncert

Decisl ainty stalions

pacision tree for decision making

v payesian approach in decision making
greakeven analysis unde( uncertainty’
[nvestment analysis under uncertai.nty

competitive strategies

o

single equations models with one and two explanatory variables plus ANOVA in regression

analysis.

statistical forecasting techniques
5. Auto correlation, Hetroscedasticity multicollinearity & distributed lag models, Simuitaneous
equations models

6. ldentif cation problems; Estimation of structural parameters by ILS, SSLS & IV.

Reference Text
« Quantitative Techniques in Management — N.D.Vora
« Quanlitative Techniqués in Mahagemem —JK.Sharma
< Eccnometrics — By Damodar Gujarathi

« Koutynuous.

T

40

"'_.3,‘
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9.

orial Proces 5 Skills = 100 marks

namics of Entrepreneurship — Commitment & Determination; Leadarship

Dy
namics Of Entrepreneurship — Opportunity Obsession: Tolerance of Risk

Dy

pynamics of Entrepreneurship ~ Ambiguity & Uncertainty; Creativity, Self-Reliance & Abilily

(o Adapt
pynamics of Entrepreneurship — Support from Significant Others; Motivation to Excel

,n"apreneu.'ship, Entrepreneurship Project

Engrepreneurship Project
methods for generating ideas

creative Problem Solving Techniques

Lateral thinking -

10. Analytical skills

eference Text

1.
_ The Essentials of Managing Change and Transition — Harvard Business School Press

2

Organisational Behaviour by Fred Luthans (9th edition)
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r

le)’Sis of financial statements 10g Marks
N

e content
Cgl -

o of Balance Sheet and P&L statement
"Rew'lr'“;i““ Accounting Standards f

ndian Accounting Standard vs US GAAP

. he manipulatj
< would also covert pulations often do -
(m\h Elow Analysis ne by Companies to show higher profits)

s C8s X : ) :
2" \easuring operaling / financing and investing ¢
) cash flows and life cycle state of a corhpanyg ash (ogs:

cash flows and financial flexibility (linka ivi .
ssing Business Performance ¥ (linkages to dividend policy and over retention of profits)

Ndamentals,

3 AsSE : . .
v operatlonal efficiency ratios  (Gross profit, net . i . .
Liquidity ratios — Current Ratio / Acid test profit margins and various turnover ratios)

profitability ratios, Valuation Ratios

. EPS/ ROE/ ROCE/ Tota! Sharenolder returns, Linkayes between ROE & ROCE. & optimal
capital structure and determinants of PE multiple, Price to book value, EV/EBDITA multiple
. Capitalization ratios- Debt Equity, Debt {o Assets. ' ) .
. Du-pont Analysis
. Coverage ratios and credit analysis and ratings
(The emphasis will be on correct interpretation and correct measurement i.e. with necessary
accounting adjustments for these ratios).
4 Free Cash fiows to Equity / Firm
. From earnings to free cash flows
. Adjustment from standard accounting to correctly measure free cash flow.
« Capitalisation leasing expense and R&D expenditure, correct treatment for amoitizetion
expense and deferred taxes
« Measuring correct ROE & ROC after adjusting for inter-corporate investments.
+ |mplication of the above mentioned adjustments on fundamental valuations / company and
PE or Price / Book Value or EBDITA multiple.
5 Introduction to Advance Accounting Concepts
« Merger and acquisition
« Consolidation of balance sheets

« Deferred taxes, minority interest
« NOPAT and adjustments to NOPAT from EVA perspective to measure correct aconomic

cash flows. -
+ Economic value added (EVA) and linkages between value of a company and EVA.

«  Equity Analysis, Stock Splits and Buy back

+ Managing Productivity of Corporate Capital

« Composite Index for measuring productivity
6. Forecasting FCFE / FCFF and Security Valuaticn

Reference Text

* Financial Management by Prasanna Chandra
* Financial Management by Khan and Jain.

2
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r - Second Year Third Semester Core Courses
' nal Business UA - 100
o ln“’:gg anagement 1A - 100
gjo_g giuf; mer 'ernShlpl global internship / Social, Rural institute led project — (A —100
302,
pake i
n i
| speclﬂ"za"o
's gy H - —
m Finance uman Operations Information
arke LEHOLICe technology
management
W 5.2.4.Advanced |3.3.4. 3441, 3.5.1 Software
A UA - Financial Organizational | Operations Engineering
sifateg¥ s Management Theories planning & IA - 100 inarks
1100 ma UA - 100 marks | Structure & control UA -
| Design . 100 marks
| UA - 100 marks ]
m@;ge‘d' 372 Corporate | 3.3.2. Training |3.4.2. Logistics | 3.5.2.Technology
3te Laws & Development | & Supply chain | Platforms
”\e“ng . 4
A naelhd s | 1A= 100 marks | 1A~ 100 marks | management | 1A~ 100 marks
gOmT()o marks | . IA-100marks |
:.41—3 a) "13.2.3. Financial | 3.3.3. 3.4.3 Materials | 3.5.3. [=nterprise
iohs'umer/ markets & Introduction to management Applications
V| - justrial Buyer institutions Industrial iA — 100 marks | UA - 100 marks
‘@ havior A — 100 marks Relation &
i 50 marks Labour welfare
b) Marketing IA = 100marks
‘research
| applications — ’.
VL N S - o
' [314a). Sales |3.2.4 International | 3.3.4. 3.4.4. 3.5.4.
& Sales finance I1A — 100 | Competency & | Technology Networking &
| promotion marks Performance management Commuunications
' management - management — | including IA — 100 marks
50 marks | 100 marks Manufacturing
b)Distribution ' straleqy
and SCM IA =100 marks |
b = 50 marks B - 1_____ -
i 1.5.) 3.2.5. Corpo""ﬁ | 3.3.5. Human 3.4.5 Business | 3.5.5. Data &
¥ Product / Brand | restructuring inc Resource Nrocess | Database
| Management — | M&A planning — 100 Reengineering | Manaiement
S0 marks 1A — 100 marks * marks &Benchmarking | 1A — 100 marls
 b) Marketing b A =100 marks |
Finance | i
'A~50 marks | i ~ e ] :
21:(:? To3112 | 326703215 | “3‘3’,'5 To3311 [3.46T03.4.11 1356 "0 3.5.11
‘ *1arkl:)es (300 i electives (300 | electives (300 electives (300 | elzctizes (300
| Marks) % Marks) | Marks) | Mark::)
iy H | B TR ]- I
;1%‘3(‘8“00 “! Total 1100 marks | Total 1100 Total 1100 | Total 1100
\ [ B _l_m_grAks ‘rj_\_arks Afkn-\arkv

(3 Scanned with OKEN Scanner

|

|

\

1\



Second Year - Third Semester

mtcrnational gusiness - University Assessment 100 Mark
arKs

overvieW of the International Business Process

peEST factors affecting International Business

3 Government influence on trade

|nternational Trade Theories

5. FOI
country Evaluation and Selection

Co\laborauve Strategies

8. |nternat’|ona\ Marketing

g. Internationa\ Trade Agreements

10. lnternational Trade Organizations

11. Forex

12. internationai HR Strategies

13. International Diplomacy

Reference Text

1 International Busin€ss = Daniels and Radebough

gundaram and Black

ro

International Business —

\nternational Business = Roebuck and SIMor

o

A International Busin€ss — Ccharles Hill

international gusiness — subba Rz20

(@2}

C} Scanned with OKEN Scanner



|

ol
4

traiegic management 100 Marks
5

b ‘

5@ conte nt
ot

gtrategic Management Process: Vision, Mission, Goal, Philosophy, Policies of an
Organization.

o Strategy: Strategy as planned action, Its importance, Process and advantages of planning

strateqic V/s Operational Planning.

3. Decision making and problem solving, Categories of problems, Problem solving skill, Group

decision making, Phases indecision making.

A communication, Commitment and performance, Role of the leader, Manager v/s Leader,

Leadership styles.

5. conventional Strategic Management v/s Unconventional Strategic Management, The
differences, Changed Circumstance

6. Growth Acceierators: Business Web, Market Power, Learning based.

7. Management Control, Elements, Components of Management Information Sysiems

8. Mckinsay's 7 S Model: Strategy, Style, Structure, Systems, Staff, Skills and Shared values.

9. Group Project
Reference Text
1. Strategic Management — Thompson & Striekland McGraw i irwiti

2. Competitive advantage — Michael Porter

3. Competitive strategy — Michael Porter

(3 Scanned with OKEN Scanner
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Optional Group - Marketing
) Markeﬁ“g strategy — University Assessment - 100 marks
o

C.ur.‘*? content
0

Marketing strategy — Overview

, piliars of Marketing — STPD strategies

aarket situation strategy - Leaders, challengers, followers, nichers

b)

i competition analysis — Porter's 5 forces mode! for compelitive environment, Benchrnarking

exercise, understanding competitive moves and postures

o

sustainable competitive advantage — Porter's generic straiegys

g Portfolio models — BCG and GE McKinsey matrix

- New product strategies — Innovation, Market entry, Product line extension

8 communications strategy — Managing communications mix for products, brands

2 Adverising and sales promotion strategy - campaigns

10. Brand building - FMCG, Consumer durables & Services cases

11 Distribution straiegy — Desigﬁing of chénnel systems, Managing multichannél syﬁems
12 Pricing strategy — Value pricing, Optimisation of pricing

12 Marketing Planning - Introduction, growth and mature markets, Pruning of products
Reference Text
1. Marketing Strategy — Boyd, \Walker and Larreche  MeGraw Hill rwin

2. Marketing stratcgy — Stephen gchnaars Free Press

David Aaker John wiley & sons

(&)

Strategic Market management =

Strategic marketing text & cases - Cravemns

(3 Scanned with OKEN Scanner
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Y

34

cov

1.

12.

10.

mtegrated Market Communications 19g marks
2

o conients:

COmmunicahon Process — Communication models for urban and rural
communication, Integrated-Market Communications -

advertising — Organizational structure of advertising agency and its function

gvaluation of agency functioning_

Advertising objectives with specific reference to DAGMAR, Brand objectives

consumer attitude and market structure

Brand position and brand image strateqgy development.

persuasion and attitudinal change through appropriate Copy development.

Creative decisions

Copy decision — Creation and production of the Copy

Advertising buaget, Media planning and Media research

Advertising Research,

Public relations & Publicity campaigns

Event management

Role of adverising manager in firms, advertising briefs, Agency coordination «ctivilies,

managing advertising campaigns

Reference Text

)

~om oA~ W

Advertising and Promotion: An Integrated arketing Communications Perspectiva
George Belch, San Diego University Michael! Beich, San Diego University

Advertising Management: Rajeev Batra, John G. Myers, David A. Aaker

Logo — Naomi Klein

Brand Reporter fortnightly

Other Guy Blinked , The - Jesse Kornbluth
Belch: Advertising & Promotions (TiMH)

J-V Vilanilam& A. K Verghese: Advertising Basics (Sage)
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sumer Buying Behavior 50 marks
w

Dlversny of consumer behavior; Role of consumer behavior in marketing strateyy.

ndividual aspects of consumer behavior: Perception, Learnlng & Information plocessmg

. Motivation and involvement, Attitudes and Personality.

4. extemal influences: Group behavior; Social class; Opinion leaders: Reference groups

Role of Culture and subcultures; Family;

ecision process: TSR ; .
g. consumer d p Problem recognition: Search and evaluation of alternatives;

purchase process; Post purchase tehavior and cognitive dissonance.
7. Consumer adoption process and diffusion of innovation; Situational influences.
8. Organization buying process: Roles of buying centers/ Decision making units.

9. Application of consumer behavior studies in Consumerism in india and global markets.

Reference Text

1. Consumer Behavior Schiffman & Kanuk 6" edition Prentice Hall india
2. Consumer Behavior Loudon & Della Bitta 4™ edition Tata McGraw Hill

3. Consumer Behavior building marketing strategy: Hawkins Best & Coney 7'

edition McGraw Hill International edition

4. Consumer Behavior in Marketing sirategy : Howard Prentice Hall Interationa!

5. Consumer behavior , a strategic approach -Hendry Assael - Biztantra

6. ms. Raja & Dominique Xardel: Consumer Behavior, Concepts, Application & Cases
(Vikas)

7.

Salish Batra & S. H. H. Kazmi: Consumer Behavior Text & Cases (Excel)
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wet Research Applications 50 marks

o Contcnt

Role and value of market research In marketing framework

pata analysis = Tabulation, SPSS applications data base, testing for association
Multivariate techniques — Interdependence techniques: Factor / cluster analysis;
gependence analysis: discriminate analysis; combination with cluster analysis; conjoint
analysis.

perceptual mapping applications in market research

applications of MR in consumer research, advertising, test marketing, Us2ge altitude
studies, Telavision viewer ship surveys; Media effectiveness study; Annual readership
survey of print media etc.

Report preparation and presentation; interpretation of MR reports; how to read ORG-
Nielson's store audit report. .

Brand tracking study

Field project on market research on any functional / industry verticais.

Reference Text

49

[or]

Marketing Resaarch —Hair, Bush, Ortinau  (2nd adition Tala McGraw Hill)
Marketing Research Text & Cases — (Wrenn, Stevens, Loudon Jaico publication)
Marketing Research Essentials — McDaniels & Gates (3rd editivis SW College
publications)

Marketing Research — Aaker, Kumar, Day (7th edition John Wiley & Sons)
Marketing Research — Burns , Alvin, Bush, Ronald (3rd edition Prentice Hal)
Rajendra Nargundkar. Marketing Research (Macmillan)

S. L. Gupta: Marketing Research (Excel Books)
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 Reference Text

sale? ling functio
- ns — :
he gelling The importance of syste

gales -

9. Planning and design

%
2 Professional Sales
3.
4

Organization and its evaluaticn - jop
-JOD g
gement in Organizations,

f services as opposed i Ms selling i
to selling of tangible pros:j?x‘g?sg  celing o CmRpE
~ selling process -

man?%?mer_\t Planning - Sales M
Managemen anning — Forecasting, Sale anagement . |nf :
. . S . ormat
man ower Planning for the sales organizat Budgeting and Pannin lon _ Syslems, - Sales
cuitment, selection, traini ation for and d g quotas
R_ece and Térritory Mana Ining, and development of sal?a\;eilfpmem OF sales orgamz=ion
glans]es of territory design gnfgzt?gcti— Tertitory Planning, estai?s?\?nel' »
sle to territori  re s of territory design includi hing and revising ierntones,
sales pecpie ¢ ritories route planning and terri cluding computer models iani
sales incentives and sales compensa g and territory coverage. SRS
o iy the ies. B oSl sation, Sales Force Performance evaluati
ne ons r and trade promotion activities i valuation an_d control
charactenstius and application ivities in terms of differences,
sales promotion strategies to integrate below the li
: ) ] e line promotion into th icati
mix. - (ocess of researching, pla X ) into the communication
P g, planning and setting goals , to measure and  test the

effectiveness of .

selling ©

ing sales promoti . .
g P ion Programme with specific reference to sales contests,

trade-in discounts, coupons etc.

— Still , Cundiff & Govani Prentice Hall India
Hair & Bush Tata McGraw Hill

Management — Anderson,
McGraw Hill International

les force — Stanton & Spiro |
Futrell 6 edition Thomson South western

Sales management

Management of sa
Sales mManagement —

(} Scanned with OKEN Scanner



The roles of distribution function in the marketing mix and the meaning of distribution

equiy-

Channel design and management for consumer, industrial products, rural markets and
2

Tasks and responsibilities of channel members.
3.

channel selection, training, development and motivation and performance appraisal of
4,

chanrel members.
5 Financial dimensions of dealer management.
s Management issues in distribution viz. channel conflict, use of power bases, disputes tc.

7 Supply chain management ~iscues, opportunities and strategies.

s, ERP so'utions ~ opportunities and challenges.

g  Distribu.on Budgeting and control sysiems: Cost of distribution: inventory, warehousing,
material handling, order processing, packing and transportation.

10. Fiscal levies / requlations in distribution — CST, LST , Octrai , Excise duties etc
Reference Text

1. Logistical Management Donald J Bowersox

2 Logistics Management Bowersox & Closs
3 Physical Distribution Management Logistical Approach Dr.K.Khanna

& S.L. Gupta: Sales and Distribution Management (Excel)
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A product & Brand Management 50 marks
1.5
3.

t
Conten
rs€
cov

mtrouucuon to preduct management

nd operation of Praoduct management in marketmg

Role @
Z.
product analysis: category/competitor/customer/ demand
” New product development process and role of product managers
e
4.
Brand VS- product, Brand elements
5. .
and extension / Brand relationships spectrum
6. Br
7 Brand identity
8 grand Equity
| 1di tegies
d building stra
9. Bran

Reference Text

s ehrﬁann

1 product Managemeﬂt - id Aaker

) — Davl A
tegic Brand wanagement er

2, Bla Noel Kapfer

ement —
: nd Manad
strategic Bré
> aﬂds == Keller

r
. Building strong ?
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! ceting Finar ce 50 Marks

= as an Integral El
.ALESR t I:J‘;J?szles Revr?nue /(:r:r:j;:issmo(f:o;‘e. ovenue - Investment Framework by ROI -
K Wnpge rsenordel's elc. Analysis of Marketing Cosl\:; in term Prfoguctg, I bl b
[N ome c y e 5 of Engineered Costs it
| st0 Costs and Managed Costs Classification of Marketing Costg by Funcgil:n‘- N&?l?r?l?:\é

i ‘h‘et auocaﬁons and its limitations for Managenal Decisions.
0$

o

U\RKET!NG |N(_\:/§§|IMP?I\:J -_Mgnag.ement of Accounts Receivables and Inventories - Credt
N isions and ©F  and “51' ’ Epemal. Promptton and Marketing Research Expanditure its
e xeting Investment ; eir Evaluation using the Prohabiity Theory and Decisions Trees -
1 ating Retur on Marketing Investment - Developing arid Launching New Products and the
ncept oi Investment in Life Cycle of pr

oduct - Application of DCF to Evaluations of
,;\.estment in Product Development Marketing Product Mix and Linear Programming

-

. policy DGQiS'O“i?"_‘_j Marketing Finance - Pricing of Joint Product and Application of Linga
g Programmlr\g - +~ncing Of.NEW Preducts under ROJ Concept - Bayesian Decision Theory and
pricing - Gov?rnment.Pr}lce CO“tFQ‘.- Dual Pricing - Approaches of Government Bodies to
pevelopment Fair Price" - Submitting Tenders - Agplications of DCF Techniyue. Export
yarketing and'Fmance - Fllnan.ual Incentives, Export Costs and Export Pricing - Export Credit -
7ax concessions. Applications and Forecasting Techniques to Develcping Marketing
audgeting - Developing Sub-budgets by Marketing Segments - Adverting Budgut- Budgeting
sales fore Efforts - Optimum Level and Allocation for Selling Efforts among Dealers Developing
comparison Plans <or Sales Force - budgeting Samples. Warehousing decisions -
Transportation Decisicn - Deliver Route Decisions - Cost Anaiysis for Distribution alternatives
Financial Analysis for switching over form. Soul selling agency to Direct scling to Trace
channels - Economics of directs rating by manufaclurer. Impact of marketing strategies on
organization structure design and consequent financial implications. The Concepi of lMarketing

Cost & Value - Measuring Marketing Value - "Value Added" by marketing effoit Productivity
Marketing and its social justification.

g) Terget Pricing - Pricing of Turn Key Project - Notional Pricing - Brand Valuation - Financial
Aspects of Brand Management - Impact of Transfer Pricing - Mecharmism on Marketing
Performance - Value Chain Analysis & relevant decisions abcut Marketing Costs & Marketing
investments.

1. Marketing Finance — Dr. B.K.Chatterjee
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Marketing Electives:

(crnaﬁonal Marketing 100 marks
'1

pinancial transactions between exporter & importer open account D/P, D/A, Letters of credit
c. - Exchange control regulations regarding export and foreign exchange expenditure on
export promotion, pre-shipment and post-shipment finance from banks - policies of ECGC.

Decision and nged to .enler into International marketing organization problems =
xnternalional markgtmg environment — Institutions in world economy, GATT / UNCTAD -
Trade Groups in different countries — legal environment of international marketing - Politica!
environr:.ent — cultural environment - economic environment — India's trade relations with
other countries — gevernment assistance for exoort.

international marketing intelligence and task — Appraising opportunities and risks —
product planning and development — managing channels of distributions, foreign market
channels & global logistics — study of U.S.A. Canada, Latin America, Middle East, Africa, -
south East Asia and Europe for export potential — marketing research and export promotion
_ international marketing operations and communications — export pricing and costing —
case studies.

Export procedures and documentation — registration with various agencies -- compulsory
quality control and pre-shipment with inspecticn — processing export orders — export
production and packing — nrocedure for claim of central excise duly on export goods —
customs znd shipment procedure — duty drawback — procedures to claim REP license and
cach assistanca — export houses etc.

Reference Text

My

W N -

International Marketing — Onkvisit and Shaw
International Marketing — Keegan
International Marketing — Cotera
International Marketing — Bhattacharya
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: ofail vanagement 100 Marks
3l

v

e Content
6oV
place of Retailing in the Marketing Mix.

1rends in retailing

petail Economics

Retail Merchan

dvertising and Sales Promotions

dising and Shop Displays

retail A

6 panaging peaple at Work - Recruitment and Motivation

communication and Customer Relations.

jnventory control and Financial Management

9, Retail strategies

10. Retail Marketing

11. Retail management information Systems :- Use of New Technology

12. Super Market / Departmental Stores /Chain store Management

13. comparative retailing across the World.
14.Role of personal selling in retailing.

15. Store layout.

16, Relationship Marketing

1/.Sunnly Chain Management
18. Retail Research including Retail Audits and Consumer Research at the point of purchase

19. On-line retaiiing
20 Trends in retailing shoula include the Indian 2s well as the international context.

Reference Text:

1. Retailing Management — Michael Levy
2 Retail Management — Barry Berman & Joel =vars
3. Retailing Management — Text & Cases— swapna Pradnan

4. Retail Management — Lusch, Duine

5 Reta! Management — Gibson vedaman

C} Scanned with OKEN Scanner
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528 piarketing & CRN ~100 marks

31
se Content
u . . ]
¢0"" | ptroduction to Industrial Marketing, Cifferences betwee i
" consumer Marketing N Industrial &
iai Marketing Envirori

2 [ndustr : g nment, Types of Customers, Types of buying situatic
Segmentatlon ying situations,

3. perived deinand concepts,Industrial Buyer Behavior & Industrial Markeling Research

trial Advertising & Promotio : '

el ns, Branding of Industrial, High T
commodities . High Technalogy &

5. p2B Product Decisions, New Product Development

6 |ndustrial Pricing Decisions.

7. Role of After sales services in Industriai Mar«eting

8 industrial Distribution

9. B2B selling & Sales management , key account management concepts, Negotiated
selling, Bidding for contracts, selling to Govt. customers

10. Concept & context of CRM:CRM as an integral business strategy

11. Customer Loyalty Program : A briaf discussion from Technology point of View

12. Customer knowledge: The individualized customer proposition

13. The relationship policy: Relationship data management:

Reference Text '
1. Industrial Marketing — Analysis, Planning and Control By Robert Reeder, Edward G. Briety

and Betly Reeder — Prentice Hall of India.

2 Industrial Marketing Management — By Michael D. Hutt [Arizona State Universityl. Thomas
W. Speh [Miami University] — Pubiished by Holt Sarenders

3. Industrial Marketing — By Krishna K. Hava!dar — Tata McGraw Hill

4. Customer Relationship Managemcnt, Jagdish Sheth & G shainesh

5. CRM - Emerging Concepts, Tools and Applications - Jagdish Seth & Parvatiyar

6. CRM Essentiais, J W Gosngy

Ny
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al mm—ke{ing— 50 marks
uré

aR
g1

.0 Gol‘tht;
(oU™ | ptroducti© e of rural
I+ pefinition = scop ral marketing - conce
c“ssmcation of rural markets —
¢

‘ rural marketing environment . )
2 ulation = occupation patten - income gene ' tatien
oputer T ration - location of ry ion —
xpenditure Falr:)er?amgter?? letVE| = land distribution - jang use pall;arlnp—o?rlrjig:t?:n -
devgl?Fl’n";Z'i‘a ?n rgral al‘ea:—arzglc::::z ;armlltlgs — fural credit institutions — rural retail outlets
;epn':gnd _ rural markst Index equirement - problems in rural marketing — rural

pts — comp

one s
rural vs, urban Mérkets nts of rural markets —

sarketing of_agncu!tur?| lqput -Mustration Consumable inputs — durable inputs — fertilizers -
prodUCt — price — dlslrlbqllon - prqmogion ~ SWOT analysis of fedilizer mark;t —agro
chemicals — product - price — distribution — promotion — SWOT analysis of agro chemicals
market — seeds — catlle — poultry — aqua feeds — tractors — power tillers — irrigation
equipments —other farm machinery
4. Marketing of consumables and durables
" product — price — distribution strategies — product redesign — modification necds
5. Marketing of agr!cultura! produce and rural and coltage industry products
Marketing of agricultural produce - raqulated markets — formation of cooperative
organizations — contract farming - agricultural exports zone (AEZ) — marketing of rural /
cottage industries — artisan products
6. Role of financial institutions in rural marketing

Agricultural credit situation —types of credit - rural credit institutions — NABARD —

commercial banks — state cooperative banks (SCB) — state cooperative agricultural and rural
development banks (SCARDB) - regional rural banks RRB — local area banks — flow of
institutional credit to agriculture — kissan credit card scheme — impact on rural market

7. Role of cooperative institutions in rural marketing

Cooperatives as organizations — structure of ccoperative organizations — types -- share of
cooperatives in national economy — impact of cooperatives on rural marketing

8. Role of cooperative institutions in rural marketing

Cooperatives as organizations — structure of cooperative organizations — types -- share of
cooperatives in national economy — impact of cooperatives on fural marketing

Refarence Text:

. Rural Marketing — T P Gopdlaswamy - Vikas Publizhing House
2. Rural Marketing — R V Badi, N V Badi— HPH, 2 /e, 2005
3. The Rurai Marketing Text Boox - Pradeep Kashyap, Siddhartha Rant — Biztantra:, 2005

Additional readings

—

Rural Marketing — Habeeb Ur Rahman — HPH, 1 /e, 2004

Rural Marketing — Sukhpal Singh — Vikas Publishers

Rural Marketing — C G Krishnamacharyulu, Lalitha Ramakrishnan — Paarson 2ducation
Agricultural Marketing In India — Acharya — Oxford | B H

(ST |

E=N
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(o2}

0 garketing in Non- profit Organizations g,
—9U marks

RatiOhal of Social Issues on the Indian Cont t
ext.
attitude Formation and Change
marketing of family Planning.
nnarketing of literacy, health management, Small savings, afforestati
, on

Measurement of effectiveness of social marketing Progra
mSs.

marketing of NGO's

Reference Text

1.

2.

Jha, S. M. - Social marketing
Quraishi, S. Y. - Social marketing for social change
Lazer, William - Social marketing perspectives and viewpoints

Weinreich, Nedra Kline - Hands on social marketing: a step by step guide.

Kotler, Philip - Social marketing.

& Scanned with OKEN Scanner



1he Place of Models in Marketing

..~ n Making Theories like tt
DeCIS‘On e Bayesian Decisio
n Theory.

'

. New product Design

o odels : Prici .
pricing M icing a New Product, Price-elasticity of Demand, Cross-elasticity

Dismbutio.‘. / Location Decision

3. communication Models: Objective Setting Prometion - mix, Budget Allocation

9. Media Models

10. Models to Measure the Effects of Advertising
1. Forecasting

12. Sales - force Devisions

Reference Text

quantitative models in marketing — By William King

3
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; Marketing Audit - 50 Marks

Gourse gontent
marketing Audit Process
marketing segment cost analysis
Marketing cost variance audit

4. Environment audit

5. New product launch audit

g. Company internal analysis' |,

= Competitive capability analysis

g. Brand audit

9. Distribution audit

10. Strategic audit

Reference Text

1. HBR articies

2. HBR and lvey league cases
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pACT
 RUTPIUE AND UNFAR TRADE PRAGTICES pcr

TR of agreements relating to restrictive Investigation by Commission -
=] n o uve {rade "
Eegistran'ge maintenance O-Offences and penalti practice p

N es u
-fTrade practices. nder the Act -
i

FEN.A-onS relating to FENA Companies

Ff‘":'j;tions concerning Import and Export

RedY ions and Sales of Immovable properies

A view of gxchange Control Regulations
ov

8l EBI Act, SEBI Rules, SEBI Regulations, SEB| Guidelines, SEBI Procedures Book

Rgference'

COMPANIES ACT:

1. Lectures on Company Law by S.M.Shah
2 Comgany Law by Avtar Singh

3. Guide to Companies Act by Ramaiah
RUTP ACT:

MRTP Act by A.M.Chakravorty

LEVEL OF KNOWLEDGE:

Sxpert knowledge of Company law.

~o

Basic knowledge of RUTP, FENA and SteBl

Peferance Text

S M SHAH Company law

2. Avatar Singh Company Law

3 Remaiya's company law

B L

e ———— A R 0 3= 2 Ve et e et e e
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Fina“"ia' Markets and Institutions 100 Marks

e content
o .
0 Juction to Financial Markets

! r'apita' MarketEsF‘nancial Ma

' AdVantage-"O ! arkets to livestors / corporates
'

sterminants of Interest Rate

2.0 peat and nominal Interest rates
Theory of Ter_m structure of Interest Rates
Monetary Policy & Role played by Central gan
Money supply and Demand

Measures of money Supply (M1 ¢ M3)
Influence of Interest Rates in other economics o domestic interest rates
5, Money Markets

", Why money markets aie needed

. Vvanous Money Market instrument

. Measuring Bond equivalent yield and discou
. How the Monetary Policy stance of centraj b

nt yield on Money Market Instruments.
ank gets percolated in the economy

4. Borids

. Bonds mathematics (YTM, Currency yield, duration convexit
etc).Application of Duration in Risk Management ‘

. Term Structure & Theories Behind term Structure

. Determinants of interest rates —(Role played by Central Bar k Monetar: &
Credit Palicy, Effect of Globalisation (Fed watching) elc. ’

» Govemment bonds & Corporate bonds (Credits Rating, Default Risk)

. Interest Rate Risk Management

« Introduction to FRA's / SWAPS

« Introduction to Mortgage Mathematics

Y. Zero coupon yield

5. Stock Markets
o Introguction to Portfolio Management Theory
» Understanding Risk , Diversification
» CAPM, Systematic / Unsystamatic Risks etc
o Understanding - Market Efficiency
o Historical returns from US Markets
o Historical returns from Indian Markets
o Fundamental drivers of Value of Stocks / Market (Index)
o Relative Valuation Measures Like PE Ratio, P/BV Multiple and their determinants

f Nutual Funds
«  Structure & Imporant regulations w.rt. MFs
+ Advantages of Investments through MFs
+ Types of MFs & Investment options . . _ K
* Accounling (NAV Computation) & Intermediaries assocngted with Mi=s
« The present status of MF industry in India and its potential.
*  Comparison of Indiar MF industry with US Mulual fund industry.
Stylas of Investment _
* tvaluating Fund performance on the bas_ts of
- (Sharpe, Treyner, Information ratiojetc
- Style (vatue / Growth - Momemlum) ‘ _ '
- Fund iManagar's past perfformance, AMC's Repulation etc :
+  Actual Performance of !ndian MF. (Returns delivered by Indian Mutual Funds)

(3 Scanned with OKEN Scanner



ign gxchange Markets
. Forcpurpose served by Markets
¢ Lot Rates / Forward Rate - Forej

Spo’ - nE
floatind / Fixed rate — Advanlagesg, D’issx:;\ange Mathematic
Determmants of Currency Movements or é’:&“gges

nge rate

al & Nominal Exchange Rates

Re
d Interest Parity

covere

Dcrwativcs & gisk Management
ynderstanding Basic Purpose of Derivati
gasic features of Futures and Optio::ahves -
pifference between Forward and Future mark
Introduction to Arbitrage & Risk Neutral Va;\:a;:)sn

o

Risk Management / Speculation

g Commercia: B:(xinks "
*, Understan ing the Balance S i
Under§tand§ng various .Rislgs 25::1' t?ya ggi‘@ﬁ?ﬁ?& r:tio - )
' Understanding the profitability drivers of the Banks anks manager these risks
estment Banking:
Role Of Merchant Bankers
Capital Structuring
Buy Back and its rationale
|IPO/Rights Issue Process
. ADR/GDR lIssue
important SEBI Regulations

10. Inv

Refarence Text:

Financial Markets and Institutions by Anthony Saunders- Tata McGraw Hill Publication

7 SEB! Guidelines (available on net) on Mutual funds
3 Handouts / Soft copies (‘Excel bond’) on some topics like Eond Niathematics, Faiiiolio

Management, Evaluation of Mutual Fund performance elc will be given.

—_
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Y | Finance 100 Marks &S

ation?@
for”
4, In
4 eGO"ten
) ‘ |

501 damen‘a| equilibrium retationships cove
r
ed interesy parity, purcha -

sing power parity &

pu
rOP meorem
M o Exchang® exposure; tran
- sac
tlon & Operahng

| Jatives pricing & Analysis; forei
. i gn exchange arithmet;
contr@ cts, financial futures & financial swaps. ic, foreign exchange swaps, forward

options fixed income anal
curren®y alytic & interest r
. ate options.

.1 pudgeting for interna
ap“al ..g theori . tional projects, international cash [
asset pricing eories, Financial Aspects of International N menesemer e
egotiations.

of foreign exchange
Operauons ge markets, modes &
. ' mechanism of spot & forward

, exc «change contracts.

wchangeé trading & position.

gyndication, Sw i
» Oyb aps, Options, Offshore banking, International Money. Capital &
Hong Kong

o EX

Foreign Exchange Markets with reference to New York, London Tokyo

& Singapore.

Theories of exchange rates.

asir J power parity theory.

. PUfCh
& elasticity in foreign exchange rate determination.

. aemand _unply
payments thecry. Historical perceptive on exchange ra

ability, Bretion woods, fixed exchangeé cates, fluctuatin
orld money-.

. palance of te, Gold standard.
o Inter-wer inst g exchange rates Case 107
fixed or fluctuating

e world money.

axchange rates. The changing nature of W

. The rise of privat
' Euro-currencies, guro-dollars, European currency Unit,

. C.R.U., their mechanics & impact,

vs & shOCKS.

. International capital-flov
its origin. pistory & & status.

. International debt problet -

. Intarnational liauidity & SDRs.
gement (with spevial refarett

Innovative Inter
Fmancm‘ pMana

. Socio-Polmcal Iss

to muiti-nalional CO(pO(c.(IO'\ 5)

erenceText: Adhal
1 ln‘eranuonal cinance — A2 / Rajwade
- J\ 1;30!‘[“._,«“

2. Faoreign ang®
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4 for restructur;ng

of Restructuri i
yarious IO fiNg. viz Mergers, Acquisitions, Amay m
- Amalgamation

<. Spin-off etc. and implicati

ake overs. 1ons thereof vis-a.yi

¢ -a.vis strateqi
Agic

Slumgp Salas (e,

-
' t'

yaluation “
5elc

‘o

ions U ,
statutory regulations nder Companies Act, SEBI Regulations Listing agr t
: sements allied

T

podies vis-a-vis compliance therewith.

Taxation aspects of restructuring, mergers efc..

Leveraged buy-outs

(& 2]

- poctrine of due diligence

g Other implications of take-overs mergers etc.

case studies of specific instances of Mergers, De-mergers etc.

Reference Texi:

1. Vaiuation — Ccapeland

2 Valuation - Damodaran
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Y | &
| FINANCE ELE 31y

ourity AnaYSE And Portfolio Managemany 19 gy
, ' . arks

simple one period

n common stock under uncerig;

Re { of probability Distrib certainty, for a single |

;zeW ’Concepent St Asoa nbution of Retyrns ock Expected Return, Variance of
.movem ; S returng, Me N

*  merical Example, Correlation Coefficient asuring of Covariance definition and Simple

NU o asset portfolio case, expected retyr

| b . N and vari
| ‘s ple men_ca\ Exar_nple and Graphical illustratio:lxa”ance 1 Tetums of  Two' susel Potiofe
. Di versification of Risk, Systematic and Unsystematic risk

yODERN PORTFOLIO THEORY
cal N-asset Portfolio Problem, Marches Mode

Y

, How Asset Returns move with the market.

. Slope of security Market Line (SML)

. properties of any asset on the fine.

. Assumptions and some empirical evidence of CAPM
. Arbitrage pricing theory - Introduction

A ARt
¢ Gi![lTe aning of Efficient Frontier / Set, Concept of CMLI.COb)ectwes Fur"CtiOH o captof Marke

; portfolio, Risk Free rate, Borrowing and Lending ratg'sapltal Heretne, Coneptat b

. sHARP'S SINGLE INDEX OR MARKET MODEL:

', :

|

’l

s CAPITAL ASSET PRICING MODEL:
« Statement of CAFM.
« Slope of security Market Line (SML)
« Properties of any asset o, the line.
« Assumptions and some empirical evidence of CAFM
. Arbitrage pricing theory - Introduction

5. EFFICIENT MARKET HYPOTHESIS (EMH)
« Random waik theory
: Weak, Serni-Sirong and Strong feim

Empirical Evidence of EMH , s Bt
Anomalies in the markets: Firm Size Effect, January Effect Monday Effect.

- ,_

D

PORTFOLIO PERFORMANCE MEASURES
* Sharp Index
* Treynor Index

* Jensen's Measure

| Fund performance & ENMH

[ e, . e —_— "
* tmpirical Test of Mutua
Reference Text:

nagement (60 Edn.) By Donald Fiscas and onsid

1. Security Analysis and Portfolio M;d
Jordan, Prentice Hall of india (199") ment
2. Securities Analysis and portfolio Manage '

) (2002 )

Prasanna Chandra, Tata feCrav il
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—1 oy O ke

Rel

onefit ARAIYSIS - with reference to Syt
spaCi ‘8gic Business Dacjej
sion Making - Qualitati/e a

vl

aspects of Strategic Cost Ma
\/alutc Analysis & Value Engineeﬁn':gemenl:
wasta o control,
Oisposai Managemem,

iness process Re-engineering

Total Quality Management, '

productlve Maintenance,

Total

gner@y Audit, .
Cantrol of thal Distribution Cost & Supot
cost Rreduction, . uppiy Cost
product Life Cycle Costing etc.

activity gased Costing
. arget costing
i Analysis & Long Term Cost Management

yalué chal
iective Based Costing

0b

galance score Card Concept

Cost Audit & Management Audit under com anie ; A

of cost & managerial performances. P s Act, witr reference 10 strategic assessment
ic Cos't-Beneﬂt Analysis of different business restructuri
entrepreneur™ approach to cost Management, with reference

advantages & long-term perspective of cost Management.

ng proposiﬁons,
to core competenties. strateqgic

2rance Text:

Dr. Govindarg;a

st Management —
Dr. Girish Jakhotiya

strategic COS
StrategicC Financial Management -

A_M'MW
G Scanned with OKEN Scanner

65



Ny

anti Corporat
policy antt rate Tax Planni
- rks

i congcnt

{ax pmnning

¢
fis d Indirect Taxes as Major Reyep,
picect E}?ldget & Tax Policy 101 Governmeq
b piscd ¢ quantitative Measures to prg
1aX8% ¢ state Level Taxes and Inter
ary Policy for Requ!ati
and Monetary _ CQuiating |nfiay;
S*“f (:5 ane e (Direct, Indirect, Cross, eit ation for Boosling Economic Growth
Tﬂ}_ gudget & Post - Bud_gel Taxes
et of Fiscal Tax Planning on Fiscal i
ImPa—Crce zones and Products Peficitang Surplus

¢ .
1 ”‘o’; ernment Machinery for Tax Referms, Re

1 Budgets

Mote i
Domestic Industry ang Exports

e R S

€

; : lating &
10. 9% arative Study of Fiscq 9” NG & Recove
“_anef Co!ns y d} Tax P\annmg it Developed tlgevel ing \ 1
Economlc ' oping and Underdevelopet
corporate Tax Pianning
axable iV — Dictine e
. Eﬁﬂ:@iﬂy as Tax Entity D\stmguushmg Features, when compared with cther Taxable

study of Specific Sections -
yiustrative List of Sections 2gB); 2(18); 1150A: 33Ac . _ | | ) |
updated with Annual Finance Act) _AC. T2 A; 73 Exp, 115-0; 801 A 79. 40 A. 47 A (To te
Tax Planning for Companies — Under Capital Gains & Under Bus; _
. i i : == 1der Business Hear
Taxation of Foreign Company (Brief Overview) ea

- . N
6 !mportan.teCase Law on Tax Flanning vis Tax Evasion and other relevant Gases related 1o
Companics

wr v

o 4=

~1

Planning of Corporate indirect taxes (including Customs, Excise, Modvat Octroi. Sales Tax,
stamp Duty, etc))

(=5

Tax Planning through Specific, Strategic Exercises like Amalgamation and merget

Reference Text:

Corperste Tax Planning - Dr.Singhania
indian Economy — Prof Agarnwal (Chapters pertaining to Fiscal Policy)
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g 7
‘[ : and Insurance 100 Marks

n

Gourﬁ yotion 1© Banking

intr® panks in an economy
pole © growth and development of banking i India
ank balance sheet and profit and |ogs account
nd funds management in banks
gementin Banks

—"
i wa
w

e

y management in banks

o

assets liabilit

gequiatory !
ooperative bankls, RRB's and rural banking in India
c

—~A

e of RBI and its molnetory policy

<

“w

specia‘ issues in Indian banking sector

L 10 Narasimham committee report
’

:; . Base! Il
f ., Assets Reconstruciion Companies
, securitization Act
\ , Consclodation In Indian banking sector
' 1. introduction to insurance
12. Grovih and Development of insurance in india
13. Range of products and services of insurance
14. Fund management in insurance sector
15 Opening up of sector in India and challenges

16. Regulation and reforms in Indian insurance sector

Reference Text:

, 1 Banking in the new Willennium by ICFAL University banking series edited by il Rajashekar,

: Year 2001, . : - /
2. Banking Strategy by ICFAI University banking series edited by Katuri Nageshwara Rao, Year
2 2002
3. Central Banking by Chaiies Goodhart . .
4 International Corporate and Investment Banking - Praclice and Law bylasgan Mark,
UK/Institute of Financial Services/2003 N i vlan a1 ey
5. European Banking and Financial Services Law by Gerster iSchwander. NathetandiKiuwe:
Law Int/2004 i i
g e WL e R tunng An  Intzrmational and
. Banking Supervis and Systemic Bank Restuc avendis Pub/2000
Com;Jagr'ﬂivoeu‘-Panl ;ggrSpective }bBY Mwenda Kenneeth Kaoma, LondonfCavendis Pubrzang
7. Risk rv“.an\ager;\egn{ in Banking- 2nd By Bessis Joel. Sl By \{\illg\;‘fczoogz nton E/K
8 Commercial Banking : T2 Management of Risk-2nd By Frster Donald RIiGup Bonton E/Kolart
Jaries W Austrafialsbuth-Westem/2001. : 21 ;
g o . . . ar A N, New Delhi/Deep &l2eep/20056.
9 Sirategic Business Management and Ban<ing. By Sark
i
A

s
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e B'asic

”
>

3. N

f

atives and Risk Management 109 Marks
en ‘

ducﬁon to D?B\::ar‘lc,:l?vcs for Risk M
itr0?” Scation © o>~ 1T ISk Management & & = ina)
in ,an||0$le$ & properties of Options / Fu'.\?res / f}:w;;‘:s:u!a(.on (Leveraging)

.
€ S
oS & OI'\V'lrd

Futurl ing & valuation of Futures/Forwards
: (Lck management using Futures

. m‘“oduclion to Currencies /Commodity/Interest rate futures

nics & Properties of Opt}ons
ﬂecnsundfy cenditions for options
put-call parity and its interpretation
options sensitivity to the

o Underlying

o Volatility

o Strike price

o Interest rate

o Time to expiration

4. Basic Option strategies

Trading

W RO —

Directional Strategies (A naked Call/Put/Bull Call/Spread etc.

Volatility based strategies (Straddle/Strangle /Calendar Spread)
£conomic Rationale behind spreading

Risk Management

» Protective Put
» Covered Call

. Introduction to Option Valuation

Binomial Model for Valuation : . )
Risk Neutral probabilities and their interpretation . |
Binomial Model's application for American options where the underiying pays the dividend
Black & Scholes Model

’ Understanding Weiner& Markov processes

Log — Normal distribution . ' A

ITO — LEMMA & its application in Stochastic proccsses

Using ITO — LEMMA — to derive Black & Scholes Model for stock /currency options
Interpreting the B & S formula

v VY YV
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Options Greeks

st
der> etaNegafx Gamma ricks of opti
ing option Greeks for vari ons
ic : vario .
amic Hed /arous tr )
. /l?ynd byb Blacglggsi?‘ilfs‘ahaﬁ the cf:gt";? géfllttegies (volatility & Di
- Model a hedgi'\g it iractional Spreads)
price

an y- the .fiSF. [ctur”"

Elastlc : .
(wthh is often misunderstood for vari
rvarious options trading strategies)
gies

NS yolatility

- option> - :
5 OF Lictorical & I.mplued Volatility

(=

yolatility smile
ure of Volatility
4els of volatility estimation

- e e e % =
<)
3 =
=R
o
=
@]
o |

ons, Futuré & Other Derivatives — by John. C.Hull

Opti
ied Derivatives = Richard J..Rendleman, Jr

Appl
special Focus om:

chap: 2 — pUT-CALL parity

chap: 3 & 4 -- ginomial Option Pricing Models

Option Volatility & Pricing — gheldon Naten Beig

AN excellent book from options trading perspecﬁve. A handout on option G
students at the appropriate time.

The New Options market — Max Ansbacher

Again an excellent pook from option trading perspective. A hando

be given {0 the students.
of Financé =~ J .
known disasters W

Derivatives — The wild peast
ith the follow

This bOGKS deals in detail wi

eeks will be given 0

ut on trading strategies will

) Metal\geselléchaﬂ - - .
Barings (LES 'g — CASE) ~
Hedge Funds & the colld fLTCM (Long TermC
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5TOGKS Intro

BONDS

gement 100 Marks

m various asset classes

duction to portfolio ma

o _ . nage

rket EFficiency penieey
grical returns from US Markets

157 ical returns from Indian Markets

.ndamental drivers of Value of Stocks / i
ding the Power of Cmepoumdini;;ﬂarkEt (Index)

atics (YTM, Currency yield, duration, convexity, zero coupon-yield etc)

Term sf,ructure & Theories Behind term Structure
Determmants of interest rates —(Role played by Central Bank Monetary & Credit Pelicy.

effect of Globalisation (Fed watching) eic.
Govemnment bonds & Corporate bonds (Credits Rating, Default Risk)

gonds mathem

MUTUAL FUNDS

nt regulations w.rt. MFs

_pstructure & Importa
f Investments through Mrs

Advantages O
Types of MFs & Investment options
mediaries associated with MFs

Accounting (NAV Computation) & Inter
The present status of MF industry in India and its potential.
Comparison of Indian MF industry with US Mutual fund industry.
Styles Investment of
Evaluating Fund performance on the basis of

(Sharpe, Treyner, Information ratio)etc
Style (value / Growth — Momemtum) _
Fund Manager's past performance. AMC's Reputation etc
f Indian MF. (Returns delivered by |ndian Mutua

(o)
| Funds)

o]

o
Actual pPerformance 0

G Scanned with OKEN Scanner



! FINP‘
it sycle
ife

ui;e Gyd‘%
k\sset A
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a
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NClAL an |a‘ P
oduct‘onetworth & Strategies ‘unn‘mg

Asset allocation strategies
qous \
Ve 1TER:igr[\\lof a Financial Plan Which

lanning '
Tg"y‘;ar cash flows (with)

PLANNNING | WEALTH

d advantages of Finane ANA

GEMENT
cation & Risk Tolerance (Expecteq Utility) ot
(Equity I Bong )

Would require

FOR FUND SELECTION

Existing Asset Allocation
Revised Asset Allocation
. Maximum Downside Risk.

£HAVIOURAL

B
GETING> N
AR creation CYCle, Role of Banks & Private Banking
I

yealth management Future & Vision

nr”;arketing in Wealth Management

' : iveness
onitor * Re\;\‘ligotiaﬁon Time Mgrt. Skills & ASSETE

cting, closing etc.
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oV o .
f ysis 107 profit planning

. of Learning Curve Models g Proft _

' }\PP“GZ"_OCOSt Analysis - The 'Multip|e Regfesszl::r:m 3

, \/olurﬂasti ng and Me?sunng with Correlation A"alysigaws's Roproach
ForeG easurement through Statistica| Correlating

pmﬁl A Utilization and Contribution Margir, g.

[H H 2
' y cost - An Appiication of Mathemeafic Programming

avly
ortunit

o plannig and budgeting :
greak- Even Analysis and Linear Programming

. pucation of Curvy-Lincar Break - Even analysis.

probabilities Profit Budgets,-

cost Volume - Profit Analysis Under Conditions of Unce

gudgeting with Net - Work Analysis.

PERT - Cost.

rtainty.

~ Costing And Pricing

Role of Cost in Pricing Joint Product.
. Multiple Product Costing and Muitiple Correlating Analysis.
. Apniicationof L Pto Determine Proiitability ¢f Products invoiving Joint Costs.

Cost Of Control

Evaluation of Training Expenses

Management Accounting for Research and D

Programming fo Pay Structure

7. Model for Human Resources Utilization.

8. Controlling Inventory - A Practical Approach. )

9. Application of Probability to Cost (;ontro!, Repo sModel

10. Linear Programming and Accoummgnitnformatlon :

1, Vi ing and Manageme" - i e - Cost Analysis -

12. Z;op?ilé;ttli\g;y onOféargnmg Curve Models to rE:roﬁt Planning. Volum i y
The Multiple Regression Analysis Approac - ating.

13. Profit Measurement through S_tan;tlcz;\llI Crt)fifn

14. Capacitv Utilization and Contrioutior ?hgem‘atiCEH rogramming.

15. OppOﬂdnity cost - An Application of Ma

evelopment Applying Linear

o o

(3 Scanned with OKEN Scanner
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i

planning Anc Budgeting
.l -
o _Even Analysis and Linear Programming

k .
pred™ = of Curvy-Linear Break - E :
‘ ation 0 ven analysis
' ptl;;bilities Profit Budgets.. e
. qut Volume - Profit Analysis Under Conditions
. g?d geting With Net - Work Analysis.

¢

of Uncertainty,

Cosﬁng And Pricing

Role of Cost in Pricing Joint Product.
Multiple Product Costing anq Multiple Correlating Analysis.
ppplication of L P to Determine Profitability of Products Involving Joint Costs.

- Cost Of control:

Evaluation of Training Expenses

. Management Accounting for Research and Cevelopment Applying Linear Programming to
pay Structure ’

. Model for Human Resources Utilization.

. Controlling Inventory - A Practical Approach.

. Application of Probability to Cost Control, Reperts.

. Linear Programming and Accounting Information Model.

« Productivity Costing and Management.

Reference Text:

Economic Times/ Business Standard (Daily) for news related to manageriai accounting practices

and accounting frauds
1

T
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s to Valuation

APprgfffted cash Flow Valuation
pis¢

2%, 8381 L inputs
b. gstimalind -p Discount Rates
« Growth flows
« Growth
« Growth Patterns

c choosing the Right Model
4 Loose Ends

. Déalipg with Cash and Cross Holdings
» Dealing with Management Options/ Warrants/ Convertibles

e. Examples of Valuation

| 5. Relative valuation

i

. Basics and Tests
b, Multiples
« PE Ratio
« PEG Ratios
» Relative PE Ratios
«  EV/EBIT Multiples
« Book Value Ratios
« Sales Multiples
= Choosing the right multiple

4 Branc Name \aluation

5 Valuing Private Companies

6. Option Pricing Applications in Valuation

7 Valuation in Acquisitions

8 Value Enhancement : DCF, EVA, and CFROI

Reference Text:

14

Koeller, Goedhart, and Wessels, Valuation: Me

asuring and Managing the Value of

Companies, John Wiley & Sons, 4th Edition, 2005.

Palepu, Healy, and Bem

Sons, 1st Edition, 2002.

Ross, Westerfield, Jaffe, Corporate Finance

Brearly Myers , Corporatée Finance
Aswath Damodaran, Valuations

ard, Business Analysis and Valuation Using Financial Statements,

Southwestern Publishing, 3rd Edition, 2009.
Pereiro, Valuation of Companies in Emerging Mar

kets: A Practical Approach, John Wiy &

G Scanned with OKEN
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MARK

i

Nt
AL

?3;;.'.!' : . B N e ST

keting Finance 50 Marks - 78

tent
o conte :
£S REVENUE as an Integral Elements of Cost

Investment Framew
Re\le"”e iy ork by Rol Management of Sales Revenue Analysis, of

Rrevenu® by Products, Territories, Channel, Customers Orders efc

g eti i 5
Analysis of Markeling Costs in terms of Engineered Costs, Capacily (fixed) Costs and
yanzged Costs

classtication of Marketing Costs by Function

parketing Cost allocations and its limitations for Managerial Decisions

ETING INVESTMENT

management of Accounts Receivables and Inventories

credit decisions and Credit Policy

special Promotion and Marketing Research Expenditure its Markeiing Investment and .their
gvaluation using the probabilty theory and decisions Trees

Evaluating Return on Marketing Investment - Developing and Launching New Products and
the Concept of Invesiment in Life Cycle of Product

Application of DCF to Evaluations of Investment in Product Devaiopment Marketing Product

Mix and Linear Programming.

Policy Decisions and Marketing Finance

Pricing of Joint Product and Application of Linzar Programming

Pricing of New Products under ROl Concept

Bayesian Decision Theory and Pricing

Government Price Control - Dual Prici.ng

Approaches of Government Bodies to Development *Fair Price" -Submitting Tenders
Applications of DCF Technique.

Export Marketing and Finance

Financial Incentives, Export Costs and Export Pricing

(3 Scanned with OKEN Scanner



credit- Tax Concessions.

o and Forecasling Techniques to Develaping Marl“.tlng Budgeting

o pmg sub-budgets by Market ng Seqments
ove

ising gudget - Budgeting Sales force Efforts
AV

d Allocati i
ool qum Level an tion of Selling Efforts among Dealers Developing Companson

ans for S¢S v
P

pudgeting el

Warenousing decisions

<aan sportaticn Decision - Deliver Route Decisions
cost Analysis for Distribution alternatives Financial Analysis for switching over form.
goul selling agency to Direct Selling to Trade Charnrels

Economics of directs rating by manufacturer.

impact of marketing strategies on organization structure design and consequent financial
implications.
The concept of Marketing Cost & Value Measuring Marketing Value - "Value Added" by

marketing effort Productivity Marketing and its social justification.

Target Pricing

.

Pricing of Turn Key Project

Notional Pricing |

Brand Valuation

Financial Aspects of 3rand Management
Impact of Transfer Pricing

Mechanism on Marketing Performance

Value Chain Analysis & relevant decisions about Marketing Costs & Marketing Investments.

Reference Text:

Marketing Management A Finance Emphasis B.K.Chatterjee

Finance Sense Pfasanna Chandra

Marketing Models (Chapter on Pricing) Gary L Lilian, P Kotler, KS Moorthy

Managing Biand Equity D A Aaker

(3 Scanned with OKEN Scanner
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3

co!

" Fixed Income 100 Marks
2

s content

understanding Basics of ond
1. . Yield to Maturity/Yielq 1, Calls Mathemm“:
. Spot Rates/Forwarq Rates ang ;
. Bootstrapping Process for Zerg pcir Yield
. Yield Curve slope ang the theory e
2. Understanc!ing Duration and Co i
» Measuring Duration ang ety

: _ Convexit

o Duration of Par [Discount IPremium g,

« Duration as'a Risk Measure Nds
« MSquare & Key Rate Duration

« Barbelle, Ladder & Byjjet Strategy

3. Bond Management Strategies
- Active and Passive Mana
« Classical and Contingent
« Duration Based Asset Lia

gement Strategies
Immunisatiun

bility Risk Managemenrt

Mortgage Backed Securities
« Mortgage Mathematics -
« MBS & Asset Securitisation
» Securitisation Structures

-

5. Interest Rate Futures
o T-bill & T-bond Futures
* Duration Based hedging using Futures

6. Interest Rate Options

« Forward Rate Agreement
Caps/Floor/Collar
Black's model of Interest Option Valuation
Caplet —Floorlet-Swanlet Parity

7. Interest Rate Swaps
¢ Basics Of Swaps
* Valuation of Swaps ( Fixed Side)
* Forward/Amortising/Asset Swaps
» Valuing a Swap during its Life

Reference Text:

1. The Hand Book of Fixed Income Securities- Fabozzi Frank McGraw Hill

International.

2. Fixed Income Markets & Their Derivatives: Suresh Sunderasan —Thomson

Learning. _ o
3. Swaps : Richard Flavell — John Wilav Publications.
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82

1

2

OPTIONAL GROUF - Himan Re

E\,omtion of organizational theories
Organizationa! design & effectiveness
Determinanls of oraanizational structyre

and culture

Ources Management

ganizationa‘ Theories and Structure Designs - yp 100 Mark
arks

= slrategy, technology, size, life cycle, environment

‘ ¢ of meraers, acquisitio iy ati S
, impaci© merg quisiions & globalization on organizational structures and

e

bads

1.

effectiveness

managing dynamic processes — decision making, conflict, power & politics

|earning organizations, virtual organizations, boundryless organizations, network

organizalions, organizational design for change and innovation

Daft, R. L Organization Theory and Design, Current Edition. Thomsen Southwestern

2 Robins Khandwalla, P. N. Organizational design for excellence, New Delhi, Tata McGraw

Hill, 1992

(3 Scanned with OKEN Scanner



Trainlﬂg

gnization

2 iples ;
Pﬂ"c{?\‘e Administration-

D T —.

sf,n .

ain’
Tre etency

1B g e

Pr ini Audit.

Reference Text

9 P.Nic

3 Employee
(Intemational Edition)

83

1 Effective Training System
« Blanchard, James
Training 2nd Development b

i & Development 100 Marks

or {0 human resource development
¢ Training in Organizations (Role of training, structure of training)
. \ ing

ove'". q0rd .
mind = < adult Learning. Motivation & Performance

training bud i
( g get budget training programmes, desian training calendar

edUIe;)g Need assessment.
_ modeling and mapping

. GO"TF’n- Training Modules

: Desllg entation of Training

o IMP7 gt training methods

and use of technology in trairing
valuation, cos
g ent Development.
3. Manee 0 & Organising con

t Benefit Analysis and ROl

ferences, seminar etc

s, Strategies and Practices
W Thacker second edition Pearson Education
 Raymond A Noe, 3ed. NicGraw Hili publication
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3 "1tr

pduction t€ Industrial Relation & Labor Weifare 109 k
args

tent
e con

industrial Relations & Labour Welfare

gtion entof IR
gue developm
m“‘g',owth i & developmentof IR

His!%" 5re independence

y post independence.

¥ post Liberalization.

i g5 in Organizations

ITR pefinitions

Di(ferent approaches to IR

- Functional approach

; systems approach & Dunlops Contribution.

v Oxford Model. '

> HR approach_.

¥ comprehensive IR model of internalist & exiernalist approach.

anagement of Conflicts as related 1o IR and diiferent methods of resolving conflicts.

Union recognition.
conditions for effective Collective Bargaining and process of CB.
adjudicating & Proceedings under ID Act & the role of Gowt.

Wworkers participation in Managemsnt.

experiences of Germany, France & Britain.
Indian experience.

suggestion schemes.

Kaizen, Quality circles, TQM.

1SO.

Trade Union

History & Development of TU.

TU politics.

> inter Union Rivalry.

e Intra Union Rivalry.

Vg Multiplicity of Trade Unions & implicaticns of MRTU.

Contemporary issues in IR

.

Rightsizing & VRS.
Business Process Re-engineering
Productivity & union.

Sacial Welfare

« Concepts of economics & social welfare.
* Role of TU.

» Role of state.

4. Role of management and corporate social responsibility.
5. Labour welfare in organized sector.
6. Gender Equality.

Reference Text: - _ _
1. Mameria, C. B. & Mamoria, S. Dynamics of Industrial Relations in India. Himalaya

Publishing House ) .
Sharma, A. M. Industrial Relations: Conceptual & Legal Framework. Himalaya Publishing
House

. Mamoria, C. B., Mamoria, S. & S. V. Gankar. Dynamics of Industrial Relations in India.

H'imalaya Publishing Heuse T
Venkata Ratnam, C. S. Industrial Relations. Oxford University Perss
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L 1

| .1 competence and

erial Performance Managam
ent

an®
Jrs€ content
GO

con‘lpetef“:e at wort
f competence, com
concePts ° ence, competency at w
Types of competenple_s---Behaviouralyand ']?rk "
Competency Description echnical
ompetency Levels
Desigﬂing competepcies Dictionary
Measuring or Mapping Competencies
BEl
_ssessment Centre
Conducting and Operating Assessment Centre
. Role of Assessors In an Assessment Centre
1 Designing iools in an Assessment Centre

. Feedback Mcchzanism

A

s

—

B) periormance Marnagement
objective of performance Management
Process of Performance Management
pp—Objectives, issues and problems
JO and PA

methods of Performance Appraisal
Appraisal forms and formats
Mezsurement in PA

Process and Documentation of PA

. Appraisal Communication

10. Appraisal Interview

11. Performance Feedbac
12. Career Development
13. Legal and Ethical Pers

k and Counselling

pectivesin PA

} Reference Text:

+ Performance Management by Julie Frgeman.
« Bringing outthe best in people py Daniels.
mes Neil.

« Eactive Performance Appraisal by Ja

G Scanned with OKEN Scanner



......

esource Planning And Hy %
| an R ' 'Man Resource Aygit 100 Marks

cource planning
e~

Pe.requisite forumanpower planning; : o
ing; i ' ' Planning as an integrated part of
1he lanning; selting manpower standarq: g as integrated pa

{. buS’"?csasl jabor, Integrated Budget for manpower Manpower forecasting for managerial staff,
ﬂ'mative and qualitative approaches tg manpo
a ing; An econometri )
2 manP® . plsggllg %c')r mampowr:;:fe glgnrﬁ%d‘?'{,? r national manpower planning; Demographic and
lciqler::t Science and manpower ar?éws?éhiﬂmatlcal models for staff structure evaluation;
models for training and recruiting g arkov Chain models for manpower system;

or gramming m:qa;z;'?r?"%%“r":é pl?nning; A simulation model for manposer planning.
blanning Careers: Jing career stuctures and evaluating maintainable career policies.

loping manpower strategies.

A

an Resource Audit
Hufs

, Audit
. ts of Business Assumptions

s of Business Goals and Plans
) Audi
audits of Business Personnel Practices

audit of Business Human Resource Utilization
Audit of Business Productivity norms

audits of Business Personnel Budgeting

Human Resource Accounting

Audit of executive Turnover

‘O

Auditing of Industrial Relation

10. Auditing of Industrial Committee Management Costs involved

11. Recruitment, Initiation and Training Job-evaluation Compensation Planning

12.HRD audit methodology and issues - Interviews, observation, questionnaire; The HRD
13.Score card and writing the HRD Audit report.

. Reference Text

' 1. Personnel & Human Resource Management — P. Subha Rao.
% 2 Human Resource and Audit — T.V.Rao
Y 3. Human Rescurce System — T.V.Rao & Udai Pareek

& Scanned with OKEN Scanner



Human Resourca tlectives

pour egislation 100 Marks
L

1 Factories Act.

shops & Establishment Act. .

payment of Wages Act.

4 Minimum Wages Act.

5 ESIAct

6. Workmen's Compensation Act.

7. payment of Bonus Act

8. Gratuity Act.

9 Provident Fund Act & Misc Provision Act.
10. Industrial Dispute Act.

11. Industrial Employment Standing Orders.
12. Contract Labour (Regulation & Abolishing)

13. MRTU & PULP.

14. Apprenticeshin Act.

Reference Text:

Bare Acts.

& Scanned with OKEN Scanner
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pensation and Benefitg

1 cem 100 Marke

t
e conten

Human Resources Philosophy ang Approach for
an Or

: . ganisat;
Reward Strategies — Articulating anq Understanding 4 ion
g

usiness context for reward straiegies

rd Management

ensation/ Remunerauon
, ComP Place in Rewarg Strategy

ynderstanding Elements of Compensa
6. tion Structyre — —Fixed , Cash, Benefits, Retirals and

5ocié! 1security, Variable Pay / Incentives / Stock Options
]

ng the CTC of each elemen; .
g Costing ment ot Compensation Stucture ( excluding stoci options)
ding Inflation — o )
1. Understanding tion ~ Neutralization of Inflation - Dearness Allowance , Consumer Price

|ndices

8. Understanding Provident Fund, ESiC, Gratuity, Superannuaticn, Borus under Payment of

gonus Act

g. Types of Variable Pay

10. Understanding Iincome Tax

t1. Ariving at the CTC of an employee/ candidate - costing elements, cesigning a salary offer
template

12. Making a salary otfer to a candidate — understanding salary ranqes

13. Remuneration Survey- choosing a partner, conducting a suivey. benchmarking, atriving at a
comparalor, target pcsition, understanding median , percentile, ageing of market data

14, Converting Remuneration Survey results into a Salary Proposal

15. Equity Compensation Plans — objective of equily compensation, typ=s of Stock Plans, valuing

stock grants, SEBI Guidelines, taxability of stock options

Reference Text:

1. Textbook of HRM — P. Subha Rao.
2. Managing Human Resources — Bohlander, Snell, Sherman

88
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ours® content
G

pefinitions. underlying assumptions and valyes of Organization Devel t
elopmen

-

Approaches to OD - Systems Approach, Action Research

process of Change -
organization Diagnosis & Diagnostic Models
5 Dala Collection & Analysis including Climate Survey

understanding Organizational Roles

, 0D !nterveniion theories and methods - Large Systems, Group and Individual Techniques

T

Reference Text:

cummings, Thomas G, Werley, Christopher G. Essentials of Organizationa! Develcpment and
Cnange...

.y

89
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auantitaﬁvc Techniques I Human Resources Management
9 ajemen

50 Marks
e Gonteﬂt

It

individual differences ang iat

g of indiVi nd quantita .

Pn’nclple tive approach 1o it measurement
logical tests : use, scope and limitg

) tio
Ps)'Ch:nd bias in testing. Essential consig o Srganizational
. ess

eralion of selecting 5 ¢ set-up. Role of test users.

est,

af

-
TS Y -

eristics of scientific measurement technj
. (;Nafaeliabuily : relative reliability and absolyte
¥, ReT le form, retest reliability usin

ques: R

eliability, Validi i
reliabili Yy ity and Standardization.

ity ; types of reliability - retest reliability

) . g e ui N . ™
uS'.ngiI?ily: factors affecting reliability estimz?lesv.alent form, spif-half s KU ERSrec!
rgna\/ sidity : types - operational and

e NG predictive validit
' iy, concurrent validity: valicating criteria: m
val elation. biserial correlation, {etrachoric corrélati

co:foff scores, differentiai predictors.
cut

¥ face validity, factorial validity, construct
ethods of calculating validity - simple
on, multiple correlation, expectancy table,

ost construction procedures and scaling tachniques ( A group project is compulsory which
st incorporate coqstrucu.on aqd validation of a test or revision of an existing test)

Developmgnt of ll_erps, |lt_em difficulty, item analysis, and nerms development

., Objectivity in administration and scoring. '

" |nterpretation of the test scores and drawin

ion ¢ g conclusions for prediction and decisicn making
(For beth individual and group testing)

5 measurement of intelligence ar d general abilities, different type of intelligence tests, creativity

and tests for measurement of creativity, issues related to intelligence testing in personnel
setection.

6. Aptitude testing, difference between intelligence and aptitude tests, different type of aptitude
tests, impertance and usage of aptitude tests in personnel selecticn.

7. Behavioral assessment in personnel selection, approaches to behavioral assessment, behaviar
observation, personality testing, different types of personality tests, usage of personality tests in
personnel selection and critical issues re!ated to personality testing, tests of vceational
interests, attituces, values and olher behavioral tools and their importance in personnel
assessment, issues related to systematic observation and judgement in behavioral assessment

, 8. Factor-anaiysis, ANOVA, Regression Analysis in personrel selection and behavioral
assessment.

J“9. Role of application blank and interview in personnel selection and assessment, performance
appraisal systems, objective measurement of performance and other job related behaviars,
Assessment Center approach in personnel selection and performance measurement.

10. Ethical and Social considerations in testing in organizations.

! Reference Text:

* Quantitative Techniques in Management — N.D.Vora

* Quantitative Techniques in Management — J.K.Sharma

(3 Scanned with OKEN Scanner
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4,40 guilding Learning Organizaticns 50 Marks

K
e Content

cour®

Emefgmg Business Realities

why organisations need to Learn

Organisational Lgaming : A Capabilities-Based View

w

;, Learning Tools and Techniques

System Thinking

Benchmarking and Process Mapping

Knowledge—based Competition
Knowledge-Creation and Acquisition Processes

7. Measuring Learning: The Intellectual Capital

8. Architecting a Learning Organisation

Reference Text:

Developing the Learning Organization by Peter Lassey.

& Scanned with OKEN Scanner



8.

9.

: 5tr055 Management 50 Marks

Nature of stress

occupalional Stress

Role stress

source of managerial stress
stress & thought process learning
stress & personality '
stress & motivation

vertal & non-verbal indications of stress

Assessment of stress

10 Stress & management of change

11. Stress & conflict

12. Leadership styles in stressful & non-stressful situations

Reference Text

1.

2.

3.

i'M ok-You're ok — Thomas Harris.M.D.
You Can Win — Shiv Khera

Notes complied and given by Faculty

G Scanned with OKEN Scanner



Optional Group - Operations

Opcrations Planning & Control (OPC) - yp 100 Marks
1
4

conient
rs€
gov

Pmduction Systems-operations, processes, manufacturing, services- lypes, models

product-Process Technologies
2.

Process-Product Matrix , Evolution of Production Systems.
Evaluation-&cleclion of Equipment Requirements-optimization
Layout-models--oplimization

Line Baiancing-models-optimfzation

production Plans-an overview, types

pemand Management-models

8.

9. Capacity Planning —models

10. Resource Planning-models

11. Aggregate Planning-mode!s

|2. Batch Sizing-models-optimization

13. Baich Scheduli‘ng-models-optimization

14. ERP/SAP-PPC Module, reports-interpretation-variance analysis-use in decision making

15 Advanced Concepts like JT, FMS, GT, MRP-I, CIM, Robotics, KANBAN, Agile

Manufacturing

Reference Text

Produciion Planning & Inventory Control - John F Magee
Production Planning & Control - L C. Jhamb

Elements of PPC - By Samuel Eilon
PP & Inventory Control - By Seeth
Billington

5. Manufacturing Planning & Control -

Ll .

arama L Narasimhan, Dennis W. Mc Leavey, Peter J.

By Vollman , Bery ., Why bark, Jacobs

(3 Scanned with OKEN Scanner



gasics of Logistics

Fgrecasting
Transportation
warehousing

DRP / MRP
Application of IT in LSCM

inventory planning / Inventory Control
Logistics Organisation

LogisticS Measurement

Logistic Costing (Activity Based Costing)
pasics of Supply Chain Management -
Supply Chain Management

0T SR O SN

10.
11.
12. lntegrated

43. Barriers to integration

14. Outsourcing

Reference Text

SCM by Rahul Altekar
Logistics Managemernt by S.C

Logistics
Supply Chain

-—

Management - Sahay

N

T —"— 2 A GIPPS I

gistics & SUPPIY Chain Management 19 y
Marks

Ailawadi & Rakesh Singh
Management by K .Sridhara Bhatt
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3.

o

4

3 M

;tefials Management 100 \grks

Content

als Management an overview

1) 21)8 lntroductiom

b)
c)
d)
e)
f
a)
h)
i)

j)

K)

ortance of Materials Management
objectives of M_aterials Management
costs involved in the Management of Materia|
Integrated approach 1o Materials Manageme t$
organizing Materials Management. )
organization based on Commoditics.
organization based on Location.
organization based on function
Inter-departmental relationships

centralized versus Decentralized materials management

wMaterials Planning

a)

c)
d)
e)

9)
h)

Introduction and factors influencing materials planning
Techniques of materials planning

gill-of-Materials

Materials Requirement Planning (MRP).

past Consumption Analysis Technique

Moving Average method.

Exponential Smoothing

Purchasing

purchasing principles, policies, procedures and practices
Objectives, scope, responsibility and limitations
sources of supply and Supplier selection.
vendor development-evaluation and rating.
Price forecasting
Price-cost analysis
Negotiations
Reciprocity
Legal aspects of purchasing
urchase orders/ coniracts
Method of buying- under certainty, under risk, and under uncertainty.

Purchasing and Procurement Activities under Materials Management.

a)
0)
¢)
d)

Supplier Quality Assurance Programme
Buyer Supplier Relationship

Self certified suppliers.

Elements of procurement cycle.

Purchasing of Capital Equipment

a)
b)
¢)
d)
€)
)

Significant differences
Considerations in evaluation of bids
Purchase cf used equipment
Sources of used equipments

Purchase versus lease.
Role of Purchasing Committees/ purchase Managers.

G Scanned with OKEN Scanner



v

8)

9)

natl®” .
o I8 et

P

e a>l procurement-lmpons,

onal commercial terms,

g) 0 prccedures and documentatio

) |mpP gories of importers. .
ication of foreign sources,

nt terms including Letter of credit

9) Zystom clearance:
h) gill of Lading and other documents.

C|assiﬁcation of Materigls .
introduction and objectives of classification.

asis of classification.

‘fication on the basis cf ;
0 clasS!ﬂC | ek .sc stage of conversion process
Classification on the basis of nature of materials.

d e .
e; ciassification on the basis of usability of materials.

0 Types of inventories.

lntema‘ assessment test/projects and presentations.

Materials receipt and stores ‘
introduction and functions of scientific store management.

g; Types of st.cres and benefits of scicntific storexeeping.
¢ Store (ocation and layout.
d) Typical jayout plans
e) storing practices and identification of materials.

f) Centralization and Decentralization of stores.

a) preservation of stores.
issue control.

h)
10) Codification

11) Standardization

12) Obsolete, Surplus and Scra

a) Introduction

b) Benefits of codification.

¢y Stages of scicntific codification.
d) Systems of codification.

e) Colour coding.

a) Introduction and different levels of standards
b) Various Foreign standards in use in India.
c) Howis an Indian standard gvolved?

d) Advantages of Standardization. _
e) Standardization as a tool for variety reduction
f) The Role of Materials Manzagement (Purchase/Stores)

Reduction.
p Management

a) Definition

b) Need for Scrap yard

¢) ldentification and control.

d) Categorization of obsolete/ surplus.
&) Control of scrap/ obsolescence.

f) Responsibility for disposal. .
) Procedures and documentation for dispos

in Standardization/ Variety

al of scrap/ obsolete/ surpius.
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counﬁ" and Stock vgﬁﬁcatlon - ‘ ) . : . 4(’
Y Rreceipt of Materials.
K 05",”3 f1ssues 10 Production,
) Cgsllﬂveriﬁcation_
P stoch‘ Veriﬁcatloln.
o) Penoet  verification.
:; peéfée s of verification.
i Pr

i Materials Management
gps I computeriz_ation_
a) g‘aQabase for Maieﬂals Management Systems.

i erials Mana
) D2 ities of Mat gement covered by Computerization.

0 N:nagemem reports on Materials.
) Benems of Computerization.
e

GorﬂP"ter?

!

i aterials Ma\_nagement
‘5)Etnlc ortance of Ethics :
) | iness Ethics

b) Eihics in buying

) ode of ethics

9 oplems in Ethics

%) Badeoorselling

>'\Me'A|I the above topics need to be supplemented by case studies.

peferenc® Text

(. Materials and Logistics Management By Prof. L.C. Jhamb (Everest Publishing House,
pune). _

5 purchasing and Materials Mapagement By P.Gopalkrishnan (Tata iicGraw Hill, New Delhi).

1. Materials Management —An integrated approach By P.Gopalkrishnan and M. Sundaresan
(Prenlice-Hall India, New Delhi).

4 Materials Management-Procedures, Text and Cases By A.K. Dalta (Prentice-Hall India, New
ethi). -

5. intreduction to Materials Management By JR Tony Arnold and Stephan Chapman (Pearson
Education, New Delhi) 2004 Fifth Edition.

6 Purchasing and Materials Management By N.K.Nair (Vikas Publishing House, New

Delhi)

Ry
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% ATechnology management Including Manufacturing Strategy 100 Marks
4'A

g .r6€ Content

ooV ate Strategy and manufacturing

r ?‘_ of functional based strategies

itfatle-’gic |ntegration of Manufacturing and Marketing

?gﬁcepf of Order Winners and Qualifiers

j nology Management and New Product Deve
2. Ifrhorate Strategy and New Product Developme
Organization for NPD

lopment (NPD)
nt

Technology management and ldea Generation for NPD
DisCOVeﬁr‘g customer needs

gources for new product ideas
warket assessment and value analysis
gvaluation of new product ideas

4 Technology management and NPD proiect selection
" assessment of product concept
assessment of competitors
concept testing
Financial analysis of projects

5. Technology Management and Product design
integra‘ed product design

Design for Quality using Quality Function Deployment
Design for Reliapility
Design for Manufacturability

6. Order Winners and Qualifiers

Dimensions of Order-winners and qualifiers — manufacturing-specific, not
Manufacturing-specific, not manuiacturing related
Dztermining order winners and qualifiers

Relating Manufacturing and markets — price, quality, reliability, speed

7. Process Choice
Business Implication of process choice — project, jobbing, line, batch continuous
Hybrid processes — batch related, line related

Technology Strategy — flexibility, push vs pull, technological opportunities

Product Profiling and Manufacturing

Manufacturing and product life cycle stages
Manufacturing for multiple markets

Manufacturing and incremental marketing changes

Focused manufacturing and Group Technology
Principles and concepts

Methodology

10. Make or Buy

Core elements of the business and strategic considerations
Span of proceéss and product technology

Product volumes, costs

Investment decisions
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facturing Infrastructure
Ma“unizational structure — specialists, generalists
Orgear stional controt — auality, inventory, manuf
Of

{1

acturing

ics of world Class Manufaciuring
12. gineral Pl'im';ip'es
pesign PAnciples
man Resource Principles
OLL'] ality and .Prgcess Improvement Principles
capacity Principles

13 Jus’.—in-Time Manufacturing
"principles
practices

(4 Time-based Competition
"Time as a competitive weapon
New Product Development and time to market

15. Mass Customization
Market trends
Pre-requisites for mass customization
Technologies for mass customization

16. Theory of Constraints (TOC)

Basics of TOC

Drum-Buffer-Rope solutions tc manufacturing

TOC in project management and supply chain management

Reference Text

Operation management for competitive Advantage by Chase-Jacobs - Acquilano
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~ags Process Re-engineering g g

g5 Process Fundamentals
1 Bus"_’f"o of Business Processes
pefintior Jrocesses and functional processes

oance of focusing on business processes
imP

derstanding Rusiness Processes
un focused analysis of business processes

2 er
%uitgf'; ng yalue adding activities -
|de

et iness Processes
cyalizing Busin -
S'mltsr oduction to flowcharting

TYP

4Types Of re-engineering
o ass Improvement with cost reductions

chieving pest-in-class with competitive focus
Radical changé by re-writing the rules

s Organizing for Process Improvements
Setting up teams, choosing team leaders
Training teams for process improvements

6.Benchmarking
Origins of penchmarking — Xerox approach

Definition of benchmarking

7 Intemal benchmarking _ 4
enchmarking against the bestin the unit
Benchmarking against the pest in the group.

8 External benchmarking :
Benchmarking the best in the Ipdusw
Benchmarking the best in any industey

¥Re-engineering and |nformation technology

Flowcharting information flows
Using IT to speed up processes

in 2 .
5 BU° nchmarking 100 Marks

es of flowcharts — block diagrams, functional flowchart with time-lines
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=&y
A ™,
i g

for re-enginee'ring
ng management commitment
zss,functiona! teams
teams with resources

izl
gd"
10-gtainmg :
0 eaﬁ”g. ¢
ngPf’“mg

ing — hase
eering — focus p
.%%‘30 o of key processes

ldentl:ﬁcati on of key people and getting their support

ldent-ﬁcaﬁon of benefits possible and resources required
iden"

ineering — design phase 3
f ,Re';?c?n of processes to be re-engineered
gzltfing time frames, targets

re-engineering - implementation phase
13C-;o-mmunicating the benefits for the organization
Commur‘.icating the benefits for the individuals
Monitoring progress
consolidating the gains

Referenca Text

Re-engineering the Corporation - Michael Hammer & James Champy

. Beyond Re-engineering - Michael Hammer

1
2
3. Business process Bench marking - By Robert C. Camp
4
5

. Process Re-engineering - By | on Roberts

. Business precess Orientation - By Kevin Mc Cormack, By William C Johnson
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Operations Electives.

Gtative Methods For Operations 100 Marks
saua™ :
g4
ntent
coufse o : .
" programming - Sensitivity Analysis - Parametric Programming - Industrial
ol olications Transhipment Model and Generalized Transportation Model - Capacitated
?Fan sportation Model. (3 sessions)
goal programming Concepts - Formulation of Multiple Goal Model - Goals Equality Ranked,
2 Doty Ranking of Goals (non - conflicting Goals - Conflicting Goals) Weighted priofity
"anking Of Goals - Computational approaches to Goal Programming, Applications of Goal
Programming.(’z sessions)
g Waiting Line Models - Single server queues in series and parallel for Erlang Services Time

Dismbuﬁons - Multi Seuyer queues in series and paraliel for negative exponential service
time distributions - machine Interference - Case Examples - Use of Finite queuing tables for

ractical problems - Non - Poisson inputs and outputs and time dependent queues - Caste
studies.(2 sessions)

advanced Inventory Models — EOQ models with non instantaneous replacement and

shortAges, EOQ for multivle items with space, investment and quantity constraints(1
session)

probabilistic inventory models — Continuous review model, Single period model, multi period
model(1 session)

PERT / CPM - Lustribution of job duration - Basics for the formuia used in estimation cf job
duration and finding variance of the eslimates - Uncertain duraticn and PERT Anaiysis -

Resource allocation and least cost planning Installation of network system - €25€ Studies. (1
session)

Integer programming - Formulations of | P Models - Geomory's algorithm for the all integer
problem - Algorithm for mixed inter contiguous variables - Zero - one problems - Implicit
Enumeration algorithm - Applications.(2 sessions)

Dynamic Programming — Dynamic versus linear Programming, Applications — Knapsack

model, Workforce size model, Equipment replacement model, Investment model, Inventory
models - Working and Cases.(% session)

Use of Computer in OR Studies - Standard available packages - Interpretation of computer
outputs - Organizing for OR in an establish merit - OR in corporate planning.(1 session)

Reference Text

e

Operations Research — An Introduction by Hamdy Taha, Prentive Hall
Quantitative techniques in Management by N. D. Vohra, Tata McGraw il
Quantitative Methods/Operations Research by Banerjee

Quantitative Methods/Operations Research by Hira Gupta

Quantitative Methods/Qperations Research by V. Kapooi
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Wor‘d class Manufacturing Practices 100 Marks
T

ntent
e €0
AUrs
cot

. PrinCiples of Japanese manufacturing philosophy
9. Total productivily through such practices

a. Kaizen

b. T.P.M.

c. S.M.ED.

2

5-S Principles

e. Housekecping
3. Getting the employee involved in above
4. Problem solving tools such as

a. TQC Tools — problem solving

a b. TQC Tools — Management

5. Indian examples of successful japanese Manufacturing Pr

~ebi~

actices & benchmarking.

Reterence Text

1. Toyota Production Systems - Taichi Ohno, Kaizen Masaki Imai

Chronicles of a Quality Detective - Dr Shrinivas Gondhalekar, Payal Shath

3 Beyond T.Q.M - By Robert L. Flood
) 4. T.Q.M Process - By Gopal Kanji, Mike Asher
s

Publications of JMAM, viz

i{ Gemba Kaizen, ii)5-S, iii) Total Production Maintenance
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Ad\,anced Supply Chain Management 100 Marks

ing the supply chain

v stand ‘
) Undvifrhat is a supply chain?
f a) pecision hases in a supply chain,
) process view of a supply chain.
6) T importance of supply chain flows.
d) competitive Supply Chain Stratagies.
g) Achieving strategic fit.

Netwofk design in the Supp_ly Chain.
2) a) The role of network design inthe supply chain.
b) Fartars influencing network design decisions.
A frainework for network design decisions
dels for facility location and capacity allocation.

d) Mo _
e) Making network design decisicns in practice.

ning distribution network in a supply chain

a) The role of distribution in the supply chain.

p) Factors influencing distribution network design.
Design option for a distribution network.

c)
d) Distribution network in practice.

3) Desig

Inventory Management and risk pooling

a) Introduction
h) A single warehouse inventory example

¢y The economic lot size model.
d) The effect of demand uncertainty

e) Risk pooling
f) Centralized versus decentralized systems.

g) Managing inventory in the supply chain

4)

5) The value of information
a) Introduction
b) Bullwhip effect
c) Effective forecasts
d) Information for the coordination of systems.
e) Locating desired products.
f) Lead time reduction
a) Information and supply chain tradc-off.
h) Designing the supply chain for conflicting goals.

’) Supply chain integration

a) Introduction
b) Push, Pull, and Push-Pull systems
tive Planning Forecasting Replenishment (CPRF)

c¢) Demand driven strategies, Collabora

concept.
d) Impact of Internet on supply chain strategies. (E-business)
t Cross-docking, Milk rin, transshipment.

e) Distribution strategies- Direct shipmen

11
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nal assessment test/proje

4 It “ls and Presentations,

{
ategic Alliances
framework for strategic alliances
b; Third party / fourth party logistics
¢ \wnatare 3PL/APL, Advantages ang disadvanta
\ Rretailer supphe[; partnership ges of AP, 3p|_j
p P, Requirement
Types of RSI s of RSP,
implementation, Advantages and dig Inventory owner
Q) pistribution Integration, Types of an

3
v

ssues and requirements?
shi in RS s5UaS ¢ - 51 5P
daqvantages of RSP. p dp, Issues and JtQDJ in RS
ISsues in Distiibution integration.

_orocurement and outsourcing
a) Introduction |
b Outsourcing benefits and risks,

A framework for Buy/Make decisions. -
F-procurement

e) A framework of E-procurement.

)

10) international Issues in Supply Chain Managzment

a) Global market / Technological/ Cost/ Political and Economi

b) Risks and advantages of international supply chain, A
c) International versus Regional products.

d) Local autonomy versus central control.

e) Regional differences in Logistics- Cultural differences/ infrastructure/ performarnca

expectation and evaluation, Information systems availability, human resources.
f) Global business logistics

11) Lean Manufacturing and SCM
a) Basic elements of lean manutacturing
b) Benefits of lean manufacturing
c¢) Integration of iean manufacturing and SCM.
d) Mass customization, characteristics of mass customization.
e) Implications and benefits of mass customization.
fy SCM for mass customization.

12) Procurement Management in Supply Chain
a) New Paradigms in Inventory and purchase management
b) Just in time, Elements and benefits of JIT systems.
¢) Vendor Managed Inventory (VM)
d) VMI Business Model.
e) Steps in setting up VMI, Benefits, challenges and limitations of VML
f) Overcoming limitations of VML

13) Customer Value and SCvi.
a) Introduction
b) The dimensions of Customer Value. '
¢) Conformance to requirements, product election, price and brand, Value-added services,
Relationships and experiences.
d) Strategic pricing
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nce Measurement and Controls in Sy
5 elforrf;z | ction and concept of Benchmarking
2) GapP :ctions in benchmarking for best practices,

b i i
KeY . w of Supply Chain Operations Refer :
9 oveVieT orecard for SCM. arence (SCOR) Modeling

ov c
¢) B

pPply Chain Managemant

| _aligsues in SCM il
: ‘;\Emlgip':w chain vulnerapuhty
;; Conformance to applicable laws such as Contract and commercial laws, trade regulation,

t procurement regulations . .
ovemm =1 i  Patents, copyrights sportation
and jugistics 1aws _and reyulations, environmental Ia%'sg A emans: taws, Sansp
nternational practices. :

g)) Conﬁdentiaﬁty and proprietary information.

: All the above topics need to be supplemented by case studies
NolE: '

1. supply Chain Management-Strategy, Planning and Operation By Sunil Chopra and Peter

Meindi (Pearson Education, New Delhi)

2. supply Chain Management- Concepts and Cases By Rahui V. Altekar (Prent e Hall India,

New Delhi)
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orial Handiing anrd Tranisportation. 50 Marks

f
o4 b

8
Conten
rgC
;oY

20 principles of Material Handling

palletisation
Containerization

Transportation Modes / Altributes
6 Transponation mix in Economy

6. Total cost concept in Material Handling and Transportation.

Reference Text

. I(ntegrated Material Management — P. Gopalakrishnan
. Stores Inventory Control — K.S. Menon.
.  Machinery Handbook.
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content:

ol

pefining for business goals

Time pound Research and development and prototyne manufacturing

3

Concurrent Engineering concepts and practices for easier and quicker delivery of prototypes

>

Applicaﬁons of VA/VE at design stage.

5 guccessful pilot ruin and productionisirig
Reference Text

1. Operaticns and Industrial Management — Donald Deimar

2. Operations Management — Decision Making in the operations function — Roge:

Schvoeder

. Operations Management for Competitive Advantage - Chase — Jacobs -Acquilanc
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1 Industrial Engineering Applications ang Management 100 Mark
TKS

urse content:
;o

1 industrial Engineering definition & applications
|L.0. book of Industrial Engineering Standards,
industrial Enginering and productivity

4. P,Q,R.S.T concepts in plant / shop Iay_outs and selection of materials handling equipment
and storage systems

Bk determined methods & time systems (PMTS) & application of low cost autornation.

Ergonomics — Definiiion and applications

7. Oraganisation Methods Applications in office and white collar prodtctivity

Reference Text

Industrial Engineering Applications and Management — Philip Hicks

Mathematical Techniques in Industrial Engineering — Shone K.oJ.

Handbook of Industrial Engineering & Management — Ireson W. G.and Grand E. L.
Quality Detectives — Dr. Gondhalekar & rayal Shetty.

10y
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5 oftware Engineering - UA 100 Marks

gy

xposure to software development process — s
' : e o — Softw '

Proto\vplng.dR?llonal Unified Process, Agile Methoggi Ll-fecyC|es ?UCt\ as Waterfall, Spiral,

jifecycle model, and the pros and cons of t ogies — Various phases in each

e ons) hese approaches to software development (2

Analysis and Design of Information syste ' i
Assess_ing the Feasibility of ays'ystn;;(q sessions)
Gathering detailed requirement
Use of Structured methods such i i
Use of Object Analysis and Desi;: g ot Entiy Relatioqiship fagrae fTo=

Use Cases and visualization ot the |
' T based soluti
Design of Inputs , Outputs and other ir.terfaczg uen

oo ooo0o0

Documenciiing fsoﬂware requirements - various documents used at different stages of
software development process — User Requirement Specifications — (2 sessions)

Soitlware E.Esumation - cha“epges in Estimation of software — methods of software estimation
such as Line of Code, Fundtion Pcint, COCOMO, Use Case Point Method etc — Estimating
a Coding Task versus non-coding activities such as Documentation etc {2 s€ ssions)

Software Quality and Testing — Need for testing, Qualily assurarce of software at each
phase in the lifecycle, Various types of tests such as Black box v/s White box, Functional
test, code reviews , Stress tests, load tests etc Use of Use Cases for functional testing,

Preparing Test Data and Test Cases, overview of Automated methods for testing - (2
Sessinns)

Review of Student Presentations on exercise which requires them to analyse a bUSINESS

process, document the requirements, Analysis and Conceptual design of the system,
estimation of the software size (1 Session)

Reference Text

110

Systems Analysis and Design by James Senn )
Software Engineering by &

OOAD - Buch and Rambaugh

UML by Wrox Publication

OO0AD & UML by Rambaugh

Software Metrics A

Nasscom Reports and Nasscom website for lqdustry Perspeclive
Structured systems analysis and design: concise study Ed: 1 Kelkar SA.

G Scanned with OKEN Scanner



hav d
24
°y

'r

3.52

Techf‘o'ogy Platforms 100 Marks

| e conte nt:

g’

Hardware Technelogies — Awareness

broad t
o
o]

i of varip ;

rends in these piatforms — comparicn . o Platforms in the prese

End User Hardware - Deg cross platforms e‘t)c nt context and the
Storage Technologies: Storage technof other mobile devices,

Storage Area Networks ( ano

Direct A
St NAS), Storage Area Network ttached storage,

S (SAN) , devices for backup

etail in the subject of
necessary for completeness

software Platforms —

0O

Operating System Platforms -

. Windows , Unix, Linux latf
overview of OS principles and je differe : o i il il i
) iffar i -
impact from buyars DerSpeciive y ences between the various platforms
Database Platforms — Commonly us i

: ed data based i S 2
Relat.m.na\ and object relational gonce o aogios (asec of e
specialized applications

« Software Development Platforms :

) o

O

« Future

. O

1.
2. Steven
3. Doanld

Web Platfor_ms — Various Protoco s used for the internet, the internet Protocol,
HTTP, email Protocols , FTP, etc

Basics of HTML — basic tags required to develop a transaction oriented form -
concepts related to dynamic HTML

Overview of one or more Scripting Languages such as VB, VBScript/lavaScript.
ASP, PHP etc

Cverview Dot Net and Java piatforms — esseniial differences
Overview of Platforms required for e-Commerce applications

Overview of platforms and protocols required for mobile computing environments

of platforms

Reference Text

Godbole A.3. — Operating Systems

Holzner — Visual Basic 6 Progran_\mi_ng o
Leach, Albert Malvino - Digital Principles and Applications Ed:5

pt. Databases for data warehousing and other
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353 gnterprise Applications 100 Marks

Ceurs

e content:

iew of icati i
viow f Aol e vetos e e cun kel cgaztons
Telecom, Healthcare et ustry verticals such as Banking and Finance, Retail,

Enterprise Resource Planning (ERP) - Funct

they are integrated using an ERP. Benefils olfocrjglpview of business processes and how

flljppl‘y ;Z?;“s?‘i?agemem — Need for Supply chain integration, Application overview of
ﬁpt'y h' lon, advanced concepts such as Demand planning and Supplier
Relationship management - functional and product perspective
Cﬁ:ﬁ?:r ?elatlonsh;p management — Concept of CRM, modules of a CRM product and
what they do — such as sales force automation, forecasting, contact management etc '
Business Intelligenice and Data Warehousing —
o Purposg of Data Warehousing, difference between data warehouse and a
conventional Database , Data warehousing products, Steps in building a data

warehouse — Extraction, Transformation and Leading (ETL) etc Data marts v/s Data
Warehouse

o Muitidimensional Analysis tools
o Data Mining — Concept of Data Mining, Various models and algorithms for mining,
technology tools used for data mining

Knowledge Management - Need for KM, Types of Knowledge, Capturing , storing, reusing
Knowledge , Implementing a KM initiative — application of KM in various industries.
Enterprise Content Management — role of content management — ERP and other
transaction related records, web content, and other unstructured content. Integrating
Content management in organizational workflows and ERP systems etc Examples of
content management tools and applications in various businesses
Enterprise Portals — Concept of an enterprise portal, benefits to an organization,
technologies available for buiiding such poiais
Enterprise Application Integraiion- Challenges in integrating various enterprise applications
— evolution of platform neutral concepts such as XML to achieve integration. — other modern
technolcgies for application integration

Reference Text

Cemos

/Screen Shots of ERP software such as SAP, CRM and SCM products
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54Nei working and Communications 100 Marks
if

p content:
(0

Need for netwgrkin_g, historical perspective
* \/afious classifications of Networks the basic pringi i
teihnologies associated with_each : asic principle of working and overview of

o, Geographical spread — LAN/MANAWAN

o Topology - Star, mesh etc

Medium of communication i

5 diun used - air,

o Switching technologies - Circuit and p::kpezer' fore

o Protocols used — IP etc
Netsorking .components = hub, switcit , routers etc -
Understanding Protocol Layers — ISO OS| Framewaork
understanding the TCP/IP protocoi
understanding Domain Addresses

. Ott:ef protocols required for a local area as well as wide area network - SLIP PPP, ICMP
e
. communications technologies such as Mobile technologies (COMA/ GPRS), other Wireless

technologies (802.11a/b/g), WI Max elc technoiogies and i h as
DAMA, TDMA etc g protocols used in VSATS such a

. Comparing the OS! model with the Intemet protocol Stack

. Telecom Technoiogies and services offered in the market place

, Taking an integrated view of Networking in a large Corporate — Understanding how multiple
iechnologies and protocols are used to creale a large scale business Network and telecom
infrastructure — the student should be able to work out a broad LAN /WAN/Telecom solution

for a given organizational context. Understanding of the related economics is also included
in the recommended solution. '

reference Text

1. Data and computer educaticn By William Sterling
2. Piirciple of Communication By Kennedy
3. Data Communication By Tanunbum
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555 0at2 base Management Systems 100 Marks

ourse content:
v

What 1s a Database, Nead and Objectives of a database and a DBMS

listorical perspeclive — e ;
b or volution of DBMS ~ fat files, hierarchical , network and relational
DBMS

understanding the Relational DBMS model — entities, tuples etc

concept of Normalization - 1% | 2" ang 3' normal forms

Use of E-R model or Object Relation model for Conceptual database Design

structured Query Language —~ Writing SQL queries for typical business situaiions —
developing an understanding of compiex query situations such as joins , inner and outer
joins nested queries and tree structured queries. Operations such as Union &tc

Hands on sessions on any DBMS would be required for this module so as to develop 2n

understanding of design issues as well as SQL

Reference Text

14

1.
2.
3.
4.

Database Management Systems by € J Date
Database Concepts by Korth and Silberscatzh
Database Concepts by David Lockman

Database Management System by James Martin
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Systems - Electives -

T managing Technology Businesses 100 marks

cou

. overview of the IT/ITES/Telecom and refateq businesses in India and the world

rse content:

- segments
of these industries , growth, forecasts;, trends, key players, reasons for their success elc
Study cf various business models including onsite/off shoring

e-commerce, e-business, m-
commerce and pure play ‘e’ models.

challenges for these businesses in the demestic and intemational markets such as

Business Developrnent, Pricing, Set up & Infrastructure Costs, Talent managemeant ,

Licensing costs & Intellectual property rights, Mergers and Acquisitions , Customer Contrac

Management and SLAs , managing Innovation , legal issues, Special Incentives and

schemes such as the Export Processing Zones etc

Case Studies of successful and unsuccessful technology companies

Reference Text

s

.

A Guide to PMBok — Project Management Institute
Various Cases on the subject — Prof Pradeep Pendse -
Managing !T Infrastructure — TMI
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(T Governance and Compliances 100 Marks
3.5

(se content:

cev

Need for IT Governance (COBIT Framework)
o Overview of various Standards and governance framework
o Introduction to the COBIT Framework as an umbrella framework
o COBIT Domains, Key' Process Areas and Process
o Implementing COBIT in an organization
o An Audit perspective of COBIT

. Overview of other corpliances :

o ITAct
o Sarbanes Oxley and the Graham Bleach Act
o BS-7799/1SO 27000
o ITILATSM
o RBI and other Banking Regulaiions and Bassel Il (for Banks)
o Data Protection Act

o Etc

Reference Text

o COBIT 3.0/4.0 —'T Govemance Institute
e BS -7799 — IT Security Standards

o Appropriate Standards like Sarbanes Oxley
* |IT Act 2000
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5.8 E- commerce 100 Marks

g-Business evolution

g-business infrastructure

E-Business — traditional business models. 828, B2C
E-business- Brick and click model

E-governance

Internet and Marketing

Emerging Trends in Telecom- Wireless Broadband, VolP Convergence

Emerging Trends in E-Business- Services trading, User generated content, Peer to peer,

Social Networking

Reference Text

117

_ Introduction to E-business- Ravi Kalakota
~ The World is Flat- Thomas Freidman

. The Economist- www.economist.com

McKinsey Quarterly- www.mckinseyquarterly.com

. ClIO magazine- www.Cio.com

Technology Forecast- Price Waterhouse Coopers
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(T Qualiy Management 50 Marks

s content:

pefinition of Quality in general ang specificaily in the context of Software
ing the im
. understanding portance of a forma| Process for software development
Understandmg the nature of defects In a software hfecycle
, Quality at different phases in the software life cycle
, Role of Metrics in Software — understanding of various metrics used at different stages in a
software lifecycle

« Process approach to quality — overview of process standards such as the tick IT , CMM,

PCMM standards — the various levels in the cerifications, the quality related documents
used the key process areas at each stage of a certification.

« Role of Validation and Verification

Reference Text :

* Any basic text related to Quality Management
« Standards in the area of ISO 8000
e BPB publication — Understanding CMM

¢ Manuals /Implementation guidelines for CMM, CMMI, Six Sigma
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10 jnformation Security and Audit 50 Marks

content:

Need for Information Security in an organization
dentifying Information Assets in an organization

threats and risks to Information

groad strategies for managing Information Security risks
Discussion on technical controls in the area of :

o Operaiing system

o Database

o Software Development process

o Network controls

o Access control

o Physical Controls

o Controls for iemote access

o Internet related controls — including spam, phishing, viruses, malware elc

o Controis for Wire less set ups

o Controls in the context of Mobi'e and portable devices

- Hardware related controls

Considerations for deciding appropriate choice cf controls

Basic Principles of Audit in the context of Information Security

A process view of Information security — overview of the BS-7799/1SC27000 standard.

Reference Text

)

IT Security Governance by IT Governance Institute (ITGI)
BS.7799/1SO/EC:17799

Business Application (System & Web) Process Flow and Security

Database Security
Network and Communication Security
Business Continuity Management
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goftware Arcnitecture 53 Murks

pient:
rse ¢0
cov

\What is architecture ?

Why Software Architecture ? - goals zang purpose of architecture

Types of Architectural views of software — Project Managers view, The Engineering view,

{he Usecase view etc 4+1 view of architecture
Layers of architecture — arganizational Architecture, Information Architectura, iT Architecture
_ Application Architecture etc

what is a Pattem ? Application to software design , benefits of using design patterns
Explanation of key Design patterns - GRASP Patterns etc

Explanation of k 2y Architectural patterns

Overview of Enterprise Architectural Framework — The Zachmanns Framework

Reference Text

124

Art of Software Architecture — Albin Stepehn.
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ond Year - Fourth Semester

nagement Control System - ya 100 Mark
arKs

1. Financial goal sellin
g - Analysis of Incremental RO; - Sensitivity Analysis -

Developing fi i
' ping financial goals along organizational hi
Ef PRt i : ; nal hierarchy - Concept and technique
} udgeti ;
| oo ik geting - Analytical framework for Developing Responsibility
‘ - Integrating R il
. 9 Responsibility Budgets Integrating Responsibility Budaeting
with MBO System,
2. ORGANIZATIONA
L GROWTH : Responsibilty centers and profit centers -
identificati ati
| ication and creation of profit centers, profit centers as a control system - De-
§' Centralization and profit centers.

3. Mechanics of determining profit objectives of profit centers - problems and

perspectives of transfer pricing - Linear - programming technique for d termining

divisional goals in a multidivisional company - Problems of growth and corporate

? control.

4 CONTROL IN SPECIAL SECTORS : Scrap Contrul - Control of R & D - Project

Conirol - Administrative Cost Control - Audit - Efficiency Audit - Internal Audit -

Government Cost Audit - Management Audit. Financial Reporting to Managermert

Under conditicns of price jevel change. Objeciive and mathodelgoy.

ication of MCS In Public Sector, Sswvics

5 Measurement of Assets Employed - App!

Organization & Proprietary Organizations.

Reference Text
ement Control Systems (TATA McGraw Hilh)

t Control Systems (Prentice Hall India)
N Ghosh (Prentice Hall India)

« Anthony & Govindrajan - Manag
. Maciarirllo & Kirby — Managemen
» Management Contro! Sysytems —

121
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‘/ o2 pusiness Ethics and Corporate Governance 10p Mark
T4 s

|

arse content:
our

1. gvaluation pfthrough ethics n business - Culture and ethics — Overview of ethics value

, Attitude, Belief, A life p~
systert eliet, A life patterns — Social Economics values and responsibility -

(mstee§hip management - ngdhi an Philosophy of wealth management Ethics and Indian

management . Basic framework of Normative ethics Ethics aﬁd decision — Making, Social
responsibility of business — Ethical aspects of corporate policy, morality and rationally in

Foal Organization — Moral Relationship between Individual and Organizations.

2. Relationship between ethics and Corporation Excellence — Approaches for Developing

Various Orientation towards Ethical business Behavior

3. Corporate Governance ~ including suggestions of the Adrian Cacbury report, the

<umarmangalam report and their ethical ramifications.

4 Cthics in International scenario — focusing on the unique nature of ethical dilemmas ina

cross — cultural setup, guidelines for resolving and examples of corporate transgressions as

well as corpcrate courage and ingenuity,

5 Moral Evolution of the firm — dealing with the stages of Ethical growth and Organizations

and categorization of Indian trains — national corporate at various stages of growth.

Reference Text

1. Ethics of Management by Hosmer

Ethics of Management by Chakraborty
Ethics by Chandra Sekhar

What is Ethical in Ethics by John Henderson
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43 Entrepreneurshi'p Manageme 1t 100 Mark
3 s

ontent:

reprencurial Perspective:

ncept of Entrepreneur, E
concept p ur, Entrepreneurship and Enterprise ; advantag Ent
: . es nirepreneur

1) Nature and Development of Entrepreneurship ; Gender issues i
. n

Entrepreneurship.

2) The dynamic role of Small Business / Industry in Econoric Development

3) personality of an Entrepreneur / Entrepreneur

4) innovaiion and Entrepreneurshiip

The Entrepreneurial Environment:

1) Policy Perspectives in India to promote Entrepreneurship

2) Analysis of Business Opportunities in different sectors of economy at National

and Global levels.

3) Quick - start Routes to estabiish an Enterprises (Franchising, Ancilliarising &

Acquisitioning )

4) Support Organizations for an Entrepreneur and their Role
ramework for starting a Business / Industry in India.

5) Legalf

(C) The Enterprise Launching :

Product / Project Identification
Developing a Project Report / Business Plan
Busi
Mana
New Venture expansion - strategies and is

ging early growth of a Business, Incuba

Reference Text

- By Jame

Entrepreneurship Manage
Dynamics of Entrepreneurial - B! _
Entrepreneurship Developmentin india -
Literature Published by Support.

i) SHICOM, ii)SIDBI, iiyMSSIDC iv)NSIC

'(J'lv-p(.dr\_)._x

J

ness Financing including venture Capital Fi
tion

SUes.

Beyond Entre reneurship !
Y P ment - By P. N. Sin

By Vasant Desa!
By gishwanath Ghosh ’

Institutions, viz

s C. Collins, William C. Lazier
gh, By J. C. Saboo
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“‘scr\”ces Manad ent 100 marks

s contenrt:
0
¢ introduction = Nature of services

market positioning

3

gervice delivery system

4, New service development

5. services marketing mix decisions

6. Managing demand, capacity and service assets
7 Service processes —managing service encounter
g. Customer satisfaction and service quality

g. Customer complaints and service recovery

10. Managing service profit chaiﬁ

11. Managing customer relationships

12. Managing people in service orgznisations

Reference Text

1. Zeithaml, V, M.J. Bitner, and D. Gremiler (2006), Services Marketing , 4" I=d. ilcGraw Hill

2 Lovelock, C., P. Patterson, and R. Walker (2004), Services Marketing: An Asia-Facific and
Australian Perspective, 3¢ £d, Pearson Education Australia
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N Envnonment Management 400 Marks

course gontent:

. Significance of environment m nal Environmen
nme H i i
t management - Broad cutline of National ENVir t-

olicy Definiti : .
Policy Definition of Environment with particular reference to management.

2. Environmental issues relevant to India
3. Present status of Environment Management

4. Major Issues Scope of Environment Management, Role and Functions of the
government as a planning, organizing, directing, implementing and controlling

agency. Managerial aspects involved in Environmerit management.

5. Environment Quality Management - Overview of the role and responsibility of the

industries.

6. Total Quality Environmental Management, 1SO 14000 EMS certification.

7. Major Legislation iike air (P & C.P.) Act, water { (° & C.P.) Act. Environment

Protection. Act 1986. Wild life Protection Act etc.

Reference Text

wn

Krishnamoorthy: Environmental Management (Prentice-Hall India)
Vijay S Chitris: Changing face of the planet and Environmental Law (Snow White)

Tietenberg: Environmental & Natural Resources Economics (Pearson)
G.N. Pandey: Environment Management (Vikas)

Y.K.Saxena & N.K.Oberoi: Environment Emplaned (Excel)
N.K.Oberoi; Encironmental Management (Excel Books)
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uctivity Techniques 100 Marks

urse content:

! 46 Pl'od

concept of P(oductivity- appiication in manufacturing & o industries, application in
} 1. different functional areas. cturing and service indu

Measurement of Productivity - partial, Mult factor and Total Factor Models, Sumath’s Tota!
2. productivity Model.

Approach to Produdtiity Improvement - Classic ILO approach, Imai's KAIZEN approach
3 glimination of 3 M's (Muda, Mura, Muri).

value Analysis and Value engineering - Functional Analysis - Brain Storming - Evaluation

& and Implementation Phases, Practical application for product and process development and
cost reduction. icati

;  Learning Curves - the concept of leaming curve, its applicability, barriers to its gpp(}catw?r{
quantitative estimation and implication of the learning curve, practical applications
industry. j

g  Job Evaluation - Objectives and need for job evaluation, techniques - point rating and Jort:
classification, Relation between job evaluation, wage structure and Modem appioac

' through muiti skilling. d

7. wage Incentives - Financial Motivation techniques, piece rate and time saved base
systems, Profit Sharing Systems, Scanlon Plan. i

8. Work Measurement - objectives, methods - time study, work sampling, pre-determined

motion time systems - applicability and limitations. Process observations determination and
improvement of value adding ratio through reduction of Muda (waste). .

9. Diagnostic Techniques - Kepner - Tregre Problem Analysis, Decision Analysis and Poter)tlal
Analysis, Practicai applications with case studies. Shirose's phenomena Mechanism
Analysis & Concept of Mura (inconsistencies and it elimination).

10.  Quality Circles - Relationship with total quality Management objectives, seven 100ls - Fareto
Analysis, Scatter diagrams, - use in solving chronic probiems. Organizing for Quality
Circles, Structuie, method of implementation of Quality Circles.

11. Creativity Based Techniques - Brain Storming, Whole Brain Thinking Nominal Group
Techniques. Use in Creative problem solving with practical applications. .

12. Ergonomics - Concepts, design of workplace to suit the human being, use of anthropomsatric
data, principles of motion economy, effect of environment of productivity - Hawtherna
experiment, Design of work station, use in conjunction with process observation. conc=ot of
Muri (non value adding strain) and its elimination.

Reference Text

Productivity Technigues — P.S.Shrike
Introduction to work study — A Hand book --- [LO
Quality Circle in Action —Mike Robson
Productivity Journals Handouts

oM~
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16 Total Quality Management 1gq Marks

courf'e content:

1. Introduction

an ' |
d evolution of quality movement

. Contributions
2 tions of Shewhart, Deming, Juran Feigenbaum, Crosb
' 4 S Y

3. Contributions of J ;
' of Japanese pioneers Ishikawa, Taguchi, Taichi Ohno,

Shigeo Shingo

4, Statistical quality control basics

(&2}

Basics of sampling & reliability

6. Quality tools and techniques

7. Quality Improvement and Total Employee Involvement

8. JIT manufacturing and Lean manufacturing through waste elimination
9. Six Sigma tools, quality circles

10. Statistical Process contro!, process capability studies

11. Cost of quality — Juran / crossby

12. CMM / PCMM

13. Quality Managementin services — the SERVQUAL Model

Reference Text

1. TQM in this Service — By R.P.Murthy, R.R.Lakhe

2 Total Quality — By Institute of Directors )
3 100 TQM Tuols — By Mike Asher, Gopa! Kanji

Beyond TQM — By R.L.Flood

G Scanned with OKEN Scanner



study/report Project formwilation ~Evaluation of figks Preparation of Project report

R gelection of location & site of the project —~ Factors ar

fecting location — policies of Central — State

and Cash Flows.

42) Materials Managemient in Project Planning — Procurement — storage — disposal

5. Financing of the Project :- Source of Finance —

Guidelines for funding projects, Risk Analysis — Sensitivity Analysis

6. Quantitative Aspects of projects :. PERT/CPM Network Analysis for monitoring of the project —

Other quantitative techniques for maritcring and Controi of project

7. Computer Applications - Selection of software Packages for application to Project management.

Reference Text

PMP - Project Management Professional -
Project Management - By S, Choudhary
Text Book of Project Management - By P Gopalakrishnan, V. E. Ramamoorthy
Project Management - By Prasanna Chandra

Project Appraisal - By P. K. Mattoo

Project Management - By Vasant Desai

“Study Guide” - By Kimi Heldman

A A ol

128
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Cost implications thereof Financial institutions —



