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ENCLOSURE TO ITEM NO. 4.14

13/02/2009

- UNIVERSITY OF MUMBALI

ORDINANCES, REGULATIONS
AND
SYLLABUS FOR THE
MASTER OF ARTS
IN |
PUBLIC RELATIONS

(Introduced with effect from the academic year 2009-2010.)
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ORDINANCES, REGULATIONS AND SYLLABUS INCLUDING
SCHEME OF PAPERS FOR TIIE

MASTER OI' ARTS (PUBLIC RELATIONS)

pream ble :

ublic Retations is one of the st professions i \ i

public Rei of the oldest professions in the world, It has changed and
evolved difterently in different parts of the world with the changing Economic, Social and
political conditions. It has gained momentum as a profession in India in the last ten years.

.

From being mere “guest relations” officers (o gaining a seat amongst the top management of a
company as communication managers, the profession has come a long way. With
advancement of technology and communications, both the public and the private sector have
realised the importance of communicating with its important target audiences. There is also a
vital need for well-trained personnel in all sectors who can deal with the Indian and
international media alike. It has also become imperative that they are well equipped with the
various ols of public relations to communicate and enhance their image in the eyes of the
publics. It has beccme essential to train candidates not just in the practice but the theory of

the profession too, such that its application in the field helps improve communication

between the organisation and its various publics.

To address this much awaited need the Department of Communication and Journalism
has introduced a two-year full-time post-graduate course in Public Relations which would be
starting in the new academic year 2009-2010. The course would be divided into four
semesters each having four modules. There will be an extensive mix of practicals and theory

in each semester. The fourth semester will entail the candidates to undertake a dissertation

which will be an extensive research in the field of public relations.

The course will have a set of experienced faculties who will be from the Department

of Communication and Journalism and eminent professionals from the field.
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N g/gl/%/:- TITLE :

Master of Arts (Public Relations)

N L&Lg, .- Eligibility:

or FRESH STUDENTS

gudents seeking‘admission to the Department of Communication and Journalism have t
write an CSS“)'.Ot not less than 500 words and not more than 800 words (tvped in dgsbg
spacing on a single sheet o'f paper and signed by the student) on their purp(')se for seekin
admission 10 the course. This essay has to be submitted along with the application form, Thg

essay has to be i'n the. form of an argument justifying the purpose of taking the course. This
essay may be written in English, Hindi or Marathi.

The student must produce testimonials from at least two teachers who have personally taught
the student in school/college stating why the teachers feel that the student should do the
course and how the course will benefit the student. The testimonials may not exceed 150
words each. The testimonial must mention the period that the teacher has been associated
with the student, in which institution and how long has the teacher been with the said
institution. The testimonials must accompany the admission form. The testimonials may be
written in English, Hindi or Marathi.

The Department of Communication and Journalism shall conduct a test comprising of a
written examination of 100 marks, a group discussion of 100 marks and a personal interview
of 100 marks. Candidates, who have passed their Bachelors Degree in any faculty from the
University of Mumbai or any other University recognised by the University of Mumbai and

those who have submitted the application forms of the Department of Communication and

Journalism along with the statement of purpose and the two testimonials mentioned above,

shall be eligible to appear for this examination.

The written test: The student shall be given four questions/statements to debate and discuss.
Broadly the questions shall cover local, national, international issues and ideas. There will be
a question on creative writing. There will be a word limit put to every question. The student,
in this test, is being assessed for originality and quality of content (20 marks), language and
grammar (10 marks), articulation (10 marks), historical context (20 marks), word
management — whether the student stays within the word limit (20 marks) and conclusion (20

marks).

The Group Discussion: Students shall be given a subject to discuss and debate. The students
are being assessed for language (25 marks), presentation (25 marks), articulation (25 marks)

and content (25).
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abjeet ot certificate within the first month from the

i “the course.
poainning ol the

e & & :- Structure of the Course
OO

/"—1 . . . .
part Semester Subjects Contact Credits Total Total
HO‘er per | per Contact Credit
subject subject Hours
[
| 1 4 32 2 128 8
e Il 04 32 2 128 8
Il [1 4> 32 2 128 8
i\ Y Full Time Full Time S 8 Months 8
Research Thesis

Aminimum ot 8 credits of course work is required for passing Part [ and become eligible to
appear for Part 11 A minimum of 8 credits of course work and thesis are required for passing
Pat!L Only if a student passes Part 11 will the award of the degree with GPA be awarded. If
dstudent opts to take more courses within the department the student shall be a\\:arded
wditional credits as assigiied tc the specific course and these shall be merntioned in the
degree certificate. Those students in Part I who accept teaching assistance assignments n th.e
Department. for a minimum 114 hours shall get one credit in their Part Il course. This

Wditional credit will be separately mentioned in the degree certificate.
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“ GG .. Grade Point Average
R .
griversity has lntroduce;lha 4-point grade scale for M.Tech. (Green Tech). We shall be
¢ ing the same system. The overall GPA includes both institutional and transfer work
foll0 ude ats performance .Wlll be monitored continuously through quiz, assi nment'
‘. ation in class discussions/attendance and the end-term semester exami’nationg for alf

fi : i : :

pr "l od practicals. The \'Vf:lg'htage will be 50 per cent for continuous evaluation and 50 per
fhe  the end-term examination.

¢

or pach of the grades below, the grade carries quality point weights.
. ; - ]

Grade - Marks out of 50 | Quality Points 4 | Marks out of

100

" .

s+ - Outstanding 46-50 4 90-100
- el

A - Excellent 41-45 3.75 80-89
B+ - Very good 36-40 3.5 70-79
B- Good 31-35 3 60-69
—Cf-Satisfactory ) 26-30 2 51-59

D - Passing 25 1 50

F - Failure 24 or less 0 49 or less
WF - Withdrew 0

Failing

Grade Point Averages are calculated at the end of each term after grades have been processed
and after any grade has been updated or changed. Individual assignments/quiz/surprise tests
are all based on the same criterion as given above. The instructor should convert his marking

into the quality points.

R. 6 O L7 :- How to calculate a GPA

The Grade Point Average (GPA) is calculated by dividing the number of hours scheduled in
all subjects attempted in which a grade of A, B, C, D, F or WF has bee received into the

number of quality points earned on those hours scheduled.
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> a studce a > ‘i eohe -
ple, a student had the following schedule. The tutor determines the total number of

‘of Q\'ilm . :
ints and the GPA as given below:

quality po

Subject lours-Grade | Quality Points for the Subject
qubject [-3-A 3*4=12
Subject 11-4-C 4%7=8
3 | *
Subject [1-3-B 3¥3=9
f
Sllbqul [\v" 1-A 1 *4=4
”_‘-—-‘—-——
Subject V-3-B 3#3=0
| e
TO{.ﬂl Hours = 14 Total Quality Points = 42

gum of Quality Points/Total Number of Hours = GPA
42/14=3.0
The student gets B Grade.

(1 all case where selection is to be done award - of prizes/placement etc., selection is based
on CGPA unless some other measure s advocated under the conditions of the award. A
student gets rigorous academic input here over the curriculum. The University expects
1bsolute academic honesty from all the students. In the e.\'ams/assignments/tutorials/projcct a
student must report his/her own work/analysis and conclusions. Whenever he/she uses other's
work he/she must give proper citation references. The Department of Communication and
Journalism has zero-tolerance for plagiarism. If found. the student shall be barred from
further studies in the Department and all previous credits that the student may have acquired

in the Department shall also be withdrawn.

d for the Degree of MA (Public Relations) shall
be required to pass d thecory examination which will be held in three parts: Part | — to be
hereinafter referred to as Semester | and Semester [| examinations and Part [ — to be
hereinafter referred to as Semester 11 The Semester [ will be normally of 10 weeks
classroom  teaching/lectures duration and the examination for this semester will be held
during/after 17" week after the commencement of the Semester 1. Semester [1 will also be
narmally of 16 weeks classroom teaching/lecturers duration and the examination for this
y held during/after 16 the week after the commencement of Szmester [
lly of 16w eeks classroom teaching/lecturers duration and the
rthe 16" week after the commencement

R. 0C ¢ :-Every candidate registere

semester will be
Semester [11 will
examination (or this seme
of Semester [l

R é CG ﬂ_’__ _pyery candidate registered for the Degree of MA (Public Relations) shall
: search work inall the four semesters.

be required to carry out re

also be norma
ster will be held during/atte
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X [0~ ) - No cal)dldalc will be admitted (o the Semester
oduces a satisfactory testimoniol of having passed the
D and having kept one term to the satisfaction of the |

_ I examination unless he
qualilying examination referred to in
lead of the Department.

R-,GQL - Fa‘ll_“}’ t0 pass the Semester | examination ol the MA (Public Relations
course Will not disqualify the candidate from continuing his/her studies for Scmc;tefnlbl)
Failure to pass the Semester | examination will not (Ii.\'qtrzllil")' the cundi(iulc 11;1' resentis ’
herself/himself on a subsequent occasion on a new application being forwarded zlzld a ﬁ'c;ﬁ
examination fee paid. Such a candidate is also allowed (o keep terms and appear ;'or the
Semester [ examination, ll()l\\’ilh-\‘lzlnt|ing the fact that he may not have cleared [Iic Semester
[ examination. A candidate who has kept two'terms (o the gulislhclion of the Head will be
cligible to take the Semester 11 examination.

R. @ 072 - A candidate who has failed o clear the Semester | and/or the Semester [1
examination will be disqualified from presenting  hersell7himsell” for the Semester 111
examination because Semester 111 is g specialised conponent. Thus, a candidate must have
cleared both Semester 1 and Semester 11 (0 be able o keep terms for Semester 1. Only a
candidate who has cleared Semester | as well as Semester [1 and Kept terms of Semester [l to
the satisfaction of the Head will be cligible to present herself/himself for the Semester 111
examination. A candidate who has cleared both Semester | and Semester |1 shall be given a
Certificate that the candidate has successfully cleared Part I of the two-vear MA (Public
Relations) course.

R. L0 73 = Failure to pass the Semester [l examination of the MA (Pullic
Relations) Course wili not disqualily the candidate from continuing his/her studies for
Semester V. Failure to pass the Semester 1 examination will not disqualify the candidate
for presenting herselt/himself on a subsequent occasion on a new application being forwarded
and a fresh examination fee paid. However. the result of the thesis will not be declared until
the student has cleared Semester 11 and kept terms 1o the satisfaction of the Head.

R. 6 C 14 :- Notwithstanding the paper/s the candidate fails to clear in any Semester.
she/he will have to present herself/himself” for an examination of all the papers in that
Semester on a subsequent occasion on a new application being forwarded and a (resh
examination fee paid.

R.L (7 § - Every candidate registered for the Degree of MA (Public Relatons) shall
be required to carry out research w ork for the Lhct\ms under the supervision and guidance ol a
recounised University Tecacher. Whole ora part ol the research work could also be carried out
in zu; industrial establishment or a research institution approved by the Head. The research
project shall be assigned within a l‘oulr weeks of lhc‘ beginning ol S.cmcslcr [1I. Three
typewritten copies of the thcs'is c!nbod_\ ing the result of the r'cscar'ch project logthr with a
synopsis and a statement indicating to what extent the c;mdl‘dutcs work is oricinal and to
\\?h(lt extent it is referred to other sources. >‘_h€1|| be submitted by the candidate o the
Controller of Examinations, through the Cillldldtll.C'S guiding teacher. The thesis shall be
candidates” own work carried out. Llﬂ.(ICI' the k:mdnnc‘c of her/his teacher and shall be
submitied to the Controller of F:.\'ummul.mns at the end of 'lhc S%*mcslcr IV ool auendance. 1 he
time limit for the submiss‘ion ol ‘Illc tl_wcsm‘czm.hc c.\_lcndcq maximum up Lo the fifth semester.
upon payment of fresh fees ol l{s.JQ(J()/-..L-..\'lcnbmn ol the limit will be on the b
recommendations from the Research Supervisor and approved by the [ead.

7

;\Sih ol
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R. 6LO 36 .. At least two months before submitting his/her thesis a candidate sh
forward to the Controller of Examinations through the University T -acher under whon, 2l
has worked or by whom he has been guided, a statement giving the tit'le a_nd the SYnopsis >
the thesis along with his form of application for admission to thf: examination and a fee of of
1,000 (Rupees One Thousand only). In the synopsis the candidate shall 'mdlcate the bma;
outlines of the work carried out by him. Before submission of the thes.ls EVery candigy,
should present Research Colloquium at least two weeks prior to the submission of the
Colloquium schedule should be formally announced
and the colloquium shall be open to all.

hesj
at least ten days before the presentati(;

R. 60 JJ - Every candidate shall submit a certificate signed by the guiding teache,
under whom he has worked stating that there is a prima facie case for the consideration of the
thesis. Such a certificate has to be submitted along with the synopsis of the thesis. Sy, ,
certificate shall be regarded as satisfying the Research and Recognition Committee for the o4
Hoc Committee of the Department of Communication and Journalism that the can'didate_has

done sufficient work to enable him to appear for the examination.

R. 6 O 7@ .- The thesis shall be referred for examination and report to two referees, o
be appointed by the Board of Examinations on the Recommendation of the Research ang
Recognition Committee or the Ad Hoc Committee of the Department of Communication anq
Journalism; one of the referees being always the guiding teacher. If both the referees
recommend the thesis for the award of the degree, viva-voce examination shall be conducted
jointly and at the time of via-voce examination, copy of the thesis should be in their
possession. The referees to whom the thesis is refereed for examination, shall, after valuing
the thesis and holding viva-voce examination, report to the Controller of Examinations
whether the thesis should be accepted or rejected and their report shall be final.

If at the time of the viva-voce examination one of the referees rejects the thesis, while the
other recommends it for the degree, the Board of Examination shall appoint a third referee
and shall decide whether the thesis be accepted or not for the award of degree, after
considering the reports of all the three referees. In addition, viva-voce examination of the
candidate should be conducted once again by the new referee, guiding teacher and one of the
members or nominee of the Research and Recognition Committee for the Ad Hoc Coinmittee
for the Department of Comimunication and Journalism. Majority decision as to whether the
thesis should be accepted or rejected shall be final. This decision shall be circulated to the
members of the Research and Recognition Committee of the Ad Hoc for the Department of
Communication and Journalism and placed before the Board of Examinations for

information.

In case the two referees differ in their opinion on accepting the thesis prior to holding the
viva-voce examination, the Ad Hoc committee will appoint the third referee and shal! decide
whether viva-voce examination should be conducted or not depending upon two of the
referees accepting or rejecting the thesis. If the thesis is accepted, two of the referees
accepting the thesis for the degree will conduct viva-voce examination in accordance with the
procedure outlined below.
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the referees reject the thesis, the viva-
({140 Ote nay resubmit the thesis within one
andl geing rejected. The candidate has to p

‘hcslsdatc Joes not submit the thesis within this

caﬂdi
ot be &

provided further that the thesis submitted and accepted for the degree shall be given a grade:

voce examination will not be conducted. The
year from 'tl-le date he is informed about the
ay fresh tuition and examination fees. If the

- period or if his thesis is rei i :
canted re-admission for the MA (Public Relations) Degree coursee.JeCted again, he will

Grade Quality Points
At- Outstanding ;

A- Excellent —
mGood -

5 Good :

The grade to be awarded shall be decided by the referees valuing the thesis depending on the
quality and the presentation of the research work and performance at the viva-voce
examination. If the research work included in the thesis is already published or accepted for
publication in a peer reviewed international journal, the candidate shall provide a proof of the
same. Only such a candidate should be considered for A+ grade. A mention of the grade so
awarded shall be made in the results of the examination.

R. 6 O3 Q .- The successful candidate shall be awarded the combined GPA in the final
degree certificate jointly on the basis of the results of the Semester I, II and II examinations
and the thesis submitted by her/him.

R, (o OR (O :- A thesis that has been rejected may be submitted again after due revision
and payment of fresh tuition and examination fees. The revised thesis has to be submitted

within two semesters after rejection.

R. 6 Q 8 l .- A candidate registered for the degree of MA (Public Relations) may, on
the merits of the individual case (GPA of 4.00 at the Semester I, I and III examinations) and
on the basis of the research conducted by her/him during the third semester, will be eligible
for the transfer of registration to PhD (Arts), provided the candidate's case has been
recommended by a Committee consisting of (1) Head of the Department, (2) Research Guide
and (3) Senior Professor, subject to the approval by RRC of the University. A slight change
in the thesis title may be permitted while changing to PhD (Arts) Registration. In such an

event, the candidate will not be awarded MPR Degree.
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L0 S 2— - The scheme of papce
) Hllows:

? s for Semester I, Semester [I and Semester 11 is laid

down as
gemester |

. Public Relations Theory and Practice (2 eredits, 32 hours)
Chis paper will give a basic introduction (o the subject and discuss the history
background. theorctical process and the current practice of this profession.

h vl N A 1 G sl Fiya s g .
e Media Relations & Media Wy tting (2 credits, 32 hours)

Uhis module will introduce media and non-media tools of public relations and the
various forms ot writing in public relations.

« Introduction to Organisation Behaviour and HR policies (2 credits, 32 hours)
Basics of Organisation Behaviour and Human Resource Policies and Practices will be

discussed in this module.

+ Introduction to Financial Management and Marketing (2 credits, 32 hours)
Concepts of financial management and marketing which are useful to the field of
Public Relations will be introduced in this module.

Semester 11
e Public Relations Campaigns (2 credits, 32 hours)
The aim of this module is to introduce 1o the student the theory and practice of developing

public relations campaigns.

e Research Methodology in Public Relations (2 credits, 32 hours)

The importance of research methodology in the sphere of public relations is explained at

leneth in this module. [t empowers students to use research tools in conducting various types

of rescarch needed in public relations.

New Viedia and Technologies in Pul'ic Relations (2 credits, 32 hours)
The new media tools and technologies that enhance effective communication today

have been elaborately covered in this module.

« Introduction to Legal and Ethical Guidelines in public relations (2 credits, 32

hours) .

Public relations functions in o business and legal environment. The aim of this paper
(O «

. (0 prepare (e student in company law and media laws,

S &]he .

it an internship in a company / asency — .
The students has to undergo an inte | company / agency — 6 weeks during
- vaeation, where the student has to compulsorily prepare a report at the end of
sumimeir vic: >

the tenure of the internship.
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Semestel‘ III

Public sector PR

This module .would.introduce to the students the nuances of this discipline and equip them
with all the nitty-gritty’s of government public relations. o

. Private Sector PR

Wilh' the .grox\.'mg private sector in the country, knowledge of the functions of public
relat.lo'nS in this area becomes extremely important. This module will train students in
detail in the know- how of how the private sector public refations operates.

o Agency PR

This module. intends to make entrepreneurs of students so that they are well-equipped to
start 'off their own agency business. It will thoroughly train students in all the aspects of
running an agency with all the processes involved in doing the business.

e Media Advocacy
India has been a rich country in political campaigning and advocacy of social issues. It is

extremely important for students to understand the basics of this field and to explore in
depth the processes of working on these issues.

Semester IV

e Research onan advanced topic for thesis (32 weeks, 8 credits)

R. éOSL% :-Duration:

The duration of the course is four semesters. Semester I, Il and III are devoted to the course
work whereas Semester [V is a full time research leading to a dissertation. However,
candidates can do preliminary background work such as experimental set-up, literature search

etc during the first three semesters.

11

(} Scanned with OKEN Scanner



R.M :- Intake Calmcity: 20
-
R'/_QW_,Q&S— - FEE STRUCTURE

Number of students for MA (Public Rclu(i()ns) =20
Tuition Fees (per semester) - Ry 20.000/-
Examination Fees (per semester) - Rs 1.000/-
Thesis Examination Fees (to be paid in the second yearonly) - Rs 1.000
Computer Lab Fees (per semester) - Rs 1,000/-

Library Fees (per semester) — Rs 1,000/-

ape AOQ- Q 25 1 H H H A
Other fees- Rs.825/- (including admission fees)

Total fees payable at the time of admission to Ist semester - Rs.22, 825/-

CX Scanned with OKEN Scanner



Bib"ography

The Unseen Power: Public Relations, a History

Book by Scott M. Cutlip; Lawrence Erlbaum Associates, 1994, 812 pgs

public Relations Theory

Book by Carl H. Botan, Vincent Hazleton Jr.; Lawrence Erlbaum Associates, 1989
354 pgs.

o Strategic Planning for Public Relations

Book by Ronald D. Apr Smith; Lawrence Erlbaum Associates, 2005. 382 pgs

o Public Relations Cases: International Perspectives

Book by Danny Moss, Barbara Desanto; Routledge, 2002. 267 pgs.

o Corporate Public Relations: A New Historical Perspective

Book by Marvin N. Olasky; Lawrence Erlbaum Associates, 1987. 180 pgs

e A Manager's Guide to PR Projects: A Practical Approach
Book by Patricia J. Parsons; Lawrence Erlbaum Associates, 2003. 55 pgs.

e Political Campaign Communication: Principles and Practices

Book by Judith S. Trent, Robert V. Friedenberg; Praeger, 2000. 386 pgs.

e Campaigning Online: The Internet in U.S. Elections

Book by Bruce Bimber, Richard Davis; Oxford University Press, 2003. 224 pgs

e Foundations of Communication Theory

Book by Kenneth K. Sereno, C. David Mortensen; Harper & Row, 1970. 372 pgs.

e The Public Relations Handbook
Book by Alison Theaker; Routledge, 2004. 367 pgs.

e Handbook of Political Communication Research

Book by Lynda Lee Kaid; Lawrence Erlbaum Associates, 2004. 541 pgs.
Crisis Communications: A Casebook Approach

Book by Kathleen Fearn-Banks; Lawrence Erlbaum Associates, 1996. 330 pgs.
o

13

(} Scanned with OKEN Scanner



*[nternational Public Relations: A Comparative Analysis
Book by Hugh M. Culbertson. Ni Chen: Lawrence Erlbaum Associates, 1996
454 pgs.

7 ) Y . T M 5 . .

Social. Political. and Economic Contexts in Public Relations: Theory and Cases Book
by Hugh M. Cuibertson. Dennis W. Jeffers. Donna Besser Stone. Martin Terrell:
[awrence Eribaum Associates. 1993, 322 pus

Managing the Media: Proactive Strateey tor Better Business-Press Relations

Book by Fred J. Evans: Quorum Books. 1987. 176 pes.

Managing the Media: Proactive Strategy tor Better Business-Press Relations

Book by Fred I. Evans: Quorum Books. 1987, 176 pgs.

Rethinking Public Relations: The Spin and the Substance

Book by Kevin Moloney: Routledge. 2000. 196 pgs.

Wartime Propaganda: Enemies Defined by Race
Journal article by Erin E. Sapre: West Virginia ' niversity Philological Papers. Vol.

S1.2004.

The Teonography of Provaganda Analysis

Tournal article: B TC: A Review of General Semantics. Vol. 32, 19953.

A Handbook ot Corporate Communication and Strategic Public Relations: Pure and
Applicd

Book by Sandra M. Oliver: Routledge. 2004, 436 pes.

I:xeellence in Public Relations and Communication Management
Book by James L. Grunig. David M. Dozier. Wiliiam P. Ehling. Larissa A. Grunig.
N Jo ~ i = e

Fred C. Repper. Jon White: Lawrence Eribaum Associates. 1992, 666 pgs

Nedia Writing: Print. Broadeast. and Public Relations
Book by W, Richard \Whitaker. Janet I, Ramsev. Ronald D. Smith: Lawrence

Frlbau n Associates. 2004, 424 pes.

C} Scanned with OKEN Scanner



Models of Public Relations in an International Setting,
Journal article by James I Grunig, Larissa Grunig, K. Srivamesh. Yi-Hui Huang,

Anastasia Lvra: Journal of Public Relations Rescarch, Vol. 7, 1995, 24 pgs.

public Relations as Relationship Management: A Relational Approach to the Study
and Practice of Public Relations
Book by Stephen D. Bruning, John A. Ledingham; Lawrence Erlbaum Associates,

2000. 2535 pgs.

Qualitative Research Methods in Public Relations and Marketing Communications

Book by Christine Daymon, Immy Holloway; Routledge. 2002. 293 pes.

Strategic Public Relations Management: Planning and Managing Effective
Communication Programs

Book by Erica Weintraub Austin, Bruce . Pinkleton: Lawrence Erlbaum Associates,

2001. 402 pgs.

Titanic and Public Relations: a Case Study

Journal article by Tim Ziaukas: Journal of Public Relations Research. Vol. T1. 1999.

19 pgs.

Public Relations Writing

Book by E. W. Brody, Dan L. Lattimore; Pracger, 1990. 267 pus.

Public Relations in Britain: A History of Professional Practice in the Tw entieth
Century

Book by Jacquie ['Etang: Lawrence Erlbaum Associates. 2004, 275 pes.

public Relations- The realities of PR by Newson. Turk. Kruckleberg

Principals of public Relations-C.S Rayudu & K.R.Balan

Public Relations -Diwakar Sharma
Public Relations Practices- Center & Jackson
[ ffective Public Relations in Public and Private Sector b Banik
The Corporate Peacock-Rita Bhimani

Public Relations for your business- Frank Jetkins
o2 “taaddi M2 (Trms
The Art of Public Relations by CEO of leading PR firms

15

CX Scanned with OKEN Scanner



pxcellent Public Relations and Effective Organizations: A Study of Communication

Management in Three Countries

Media writing: Print, Broadcast, and Public Relations

public Relations as Relationship Management: A Relational Approach to the Study
and Practice of Public Relations

public Relations Research Annual Vol. 2

public Relations Research Annual Vol. 1

Public Relations Research Annual Vol. 3

International Issues in PR: Researching Research and Prioritizing Priorities

Gae Synnott School of Communication, Faculty of Arts Edith Cowan University,
Western Australia David McKie

Journal: A Human Nature Approach to Image and Ethics in International Public

Relations

Carl Botan Department of Communication Purdue University

Public Relations as Relationship Management: A Relational Approach to the Study

and Practice of Public Relations

Book by Stephen D. Bruning, John A. Ledingham; Lawrence Erlbaum Associates,
2000. 255 pgs.

Organizational Public Relations: A Political Perspective

Book by Christopher Spicer; Lawrence Erlbaum Associates, 1997. 324 pgs.

Public Relations and Communication Management in Europe: A Nation-by-Nation
Introduction to Public Relations Theory and Practice

Book by Betteke van Ruler, Dejan Vercic; Mouton de Gruyter, 2004. 502 pgs.

Public Relations Writing
Book by E. W. Brody, Dan L. Lattimore; Praeger, 1990. 267 pgs.

In the Court of Public Opinion: Winning Your Case with Public Relations
Book by James F. Haggerty; Wiley, 2003. 258 pgs.

The Business of Public Relations

Book by E: W. Brody; Praeger Publishers, 1987. 330 pgs.

16

(} Scanned with OKEN Scanner



. Dcconstructing Public Relations: Public Relations Criticism

Book by Thomas J. Mickey: Lawrence Erlbaum Associates, 2003, 167 pgs.

« Images of Nations and International Public Relations

Book by Michael Kunczik: Lawrence Erlbaum Associates, 1997, 337 pgs.

(} Scanned with OKEN Scanner



