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B incipals of the affliated colleges in Arts, Scie

he . nce ,Commerce and
e nee are hereby informed that, the recommendation made by the Board
ies in Home Science at its meeting held on 5™ December,2007 hes been
of St by the Academic Council at itg meeting held op 14™ December,2007 vide

ment Council at its

accept 441 and subsequently approved by the Manage

Further that, in exercxse_of ﬂ](? powers conferred upon the Management Council
under Section ‘54(1) and Section 55(1) of the Maharashtra Universities Act 1994, it
hos made 01.-dmance 5734 andl Regulatlons 5799 and 5800 including syllabi scheme
of examination, standard of passing and fee structure  relating to the Certificate

Course in Visual Merchandising (Add-on Course)is as per Appendix and the same
has been brought into force from the academic year 2007-2008 .

MUMBAI400 032 |
25" January,2008 for Ic.
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\
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The Principals of the affiliated colleges in Arts, Science, Commerce and
dome Science

4.C/4.41/14.12.2007
M.C/9724.12.2007

©UG/ 25 -A of 2008, MUMBAI400 032 25" January,2008
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Enclosure to Item No.4.41

14.12.2007.
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Ordinances, Regulations
and
Syllabus for the

Certificate Course
in
Visual Merchandising
(Add-on course )

(Introduced from the academic year 2007-2008)
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Ccl‘tiﬁcate Course in

VISUAL, l\’[ERCHAND y
IST
" (Add op C NG

oursc)

OBJECTIVES :

1) To impart skills of Visyal Mcrchandislng
2) To help students to Independently et P merchandise in optimum ang

creative ways to face competitiop and achieve best market shares

SUBJECT: Marks 100 each (70 marks theory & 30 marks Project/Assignment)

I. -Marketing & Merchandislng
II. Fashion

I11.Principles of Design
IV. Consumer Buying Behaviour

Theory subjects include few practical exposures

R.5799 :=DURATION OF THE COURSE :

3 Months (24 sessions)

Twice a week - 3 hours each session.

R.5800 :-FEES : Rs. 3500/ (does not cover raw material cost)

ADDED FEATURES : Guest lectures from Industry

MEDIUM OF INSTRUCTION - English

Q5734 : ELIGIBILITY : XII or Equivalent
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PAPER] . I\'IARKET[NG & MERCHANDISIN G:

Total Marks : 100
Theory : 79 marks
Assignment/Project: 30 marks

1. Principals of Fashion Merchandising :

a) Concepts

b) Evolution of Merchandising

c) i\'ierchandising Planning and Controlling
d) Pricing

¢) Budgets

f) Quality Assurance

g) Supply Chain Management

2. Fashion Co~0rdination in Retai

ling :
4. Role

and Responsibilitie

Sof ¥
b. Need for a sep

ashion Co-ordin
arate Promotion
C. Respnnsibility

ator in Rct:iiiing
al division
of fashinn Promotion

3. Fashion Advortising :
& Magazines

h. Catalogues

¢ Fashlon Shows

d. Bill Board

C. \'idvni:ipc.\ and ather epe

alive presentations.

4 Fashion :\l:irkciing :

& Nationy] and [nternationyg dimensiong

b, Fashion .\i:irketing Mix

C. Promnlinnal Techniques — Ads, lmardings, Videos,
S

Fnshinn Market Research and Se
A Scopeg

gmentation -

b. Steps in Research, Process & Tvpes of Surveyg,
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6. Fashion Buying & Me”’h'lndigin
[ ¢ “ g

as
a. Career Development 2 Careep ,

b. Future oh\*lerchzmdislng

REFERENCES :

r, N \ . 9-' . Dyper " \
;. Kale, N.G. (1997), Principle ang Practices of Marketing, v
< ] ¢
Mumbai. 6 Vipul Prakashan,

3. Kotler, P. (1998), Marketing Management India. Prentice Haj|
bl ¢ a .
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PAPER |y - FASHION

Total Marks : 199
. TheOry; 70 marks
. Assignment/Proiacs . N
Objective of Fashion Promotioy, . ° Foject : 30 marks

Responsibility of Fashion Promotjop,
i. The corporate connection
ii. Local store responsibility
1. Elements of Fashion

a. Fashion Cycles — Introg uction, Growth, decline rejection
b. Focus on target customer

Shopper Groups

i. Advanced

ii. Con(mnpnrzu'y

lii. update
Customer self- lmage and store image
2. Fashion Terminology

€ Style

b, Fashion industry

C. .(“hangu

d. Acceptance

. Taste

{. Fashiocn evolution
3. Fashion Shaws and Special EEvents ¢

@ Fashion shows a,e big business industry fashion shows

h. Scheduling, publicizing the market shows.

REFERENCES

. Guerin Pollv (1987) Creative Fashion Presentations, US.A, FIT
Collection.

2, ]";'agruncc and Fashion (2000) Silverdale [)OORS‘ De Agostini UK.
Ltd.

3.

Frings Stephens, Gini, (1999) Fashion Concept to Consumer, Sixth
edition, Prentice Hall NJ.
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PAPER iy - PRINCIPLES OF DESIGN

Total Marks : 100

Theory : 70 marks
Assignment/Project : 30 marks

1. Design in everyd ay life

a. Points to be considered while designing.

b. location

¢. tools ad materia]

| S

Principles of design and (heir applications
a. Proportion
b. Balance
¢. Rhythm
d. Harmony
¢. Emphasis.
3. Elements of design —
a. Lines - straight lines, curved lines
b. FForm — different forms of art
¢. Colour — different color schemes
- monochrometric
- warm color
- cool color
-~ astels
- Neutrals etc,
d. Texture — smooth, rough, geometrical
¢. Space — Negative and positive space, utilizing the space
[. Light.- - Ambient, core, architectural, acent
4. Design and Colour —
a. Classification of Colour
b. Psychological Impact of Colours
¢. Use of Colours.

S. Lighting, Types and their Use.
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6. Window display >
Play, Interior displays — Elements of display, Fixtures

'\, ‘ . :
Mannequins, | rops, nghting, Themes of Display.

REFERENCES

. Cahan, L & Robins
1 obinson, J, (1984) A Practjoal Guide to Visual Merchandising.

ULS.AC T John Wiles angd Sons, Inc

4

Winter, A & Goodmg; s 4) T
- Y - .‘n q. ( ‘. . L . . 4
» - (1984) Fashion Advertisine and Promotion. New

York: Fairchild Publications.
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PAPE -
APER IV -CON SUMER BUYING BEHAVIOUR

Total Marks : 100
. Theory : 70 marks
Assignment/Project : 30 marks
1. Consumer needs and motivation
a. Most intimate products
b. Who decides what vou wear
¢. Motivation

d. Appeals, Selling points,

1.2

Fashion Consumer decision making
a. Fads

b. Styvles

¢. Economics

d. Social

¢, Cultural activities.

foe

" Psvehological Process
@, The psyvehology of clothing and personal adornment

b. Purposes for dress and adornment.

4. Sociological aspects
a.  Socioctltuiral variations in dress.
h. Diversityv in culturat patterns ‘
¢. Social constraints

d. Collective behaviour and the individual.

‘h

. Culture aspects/ context
4. Dress as an aspect of culture
b. Diversity in cultural patterns

¢. Patterns of intra cultural changes.
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6. Origihal buyer. .
a. Needs of the buyer

b. What influences the buyer
i ]

7. Life Styvle .
a. Slimmershape
b. Simpler Clothing - 7

c. Design System. : !

REFERENCES :

1) Singh, R. (1989) Marketing and Consumer Behaviour, India : Deep &
Deep. '

2) Packard Sidney, Winters Arthur, Axeirod Nathan ; (1983) Fashion
buying & Merchandising, Fairchild Publications. New York.
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