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No, UG/ 157 of 2007,

. Muinbai 40

uaR l a1 400 032,

ggx//’ 17" April, 2007,
‘ (_t(‘:tor»‘

L it : : N
the® . Instituie of Career
O th;on ﬂnd DG\’Q‘_OPH‘_QHL
Cqulett v :
d 1agarl Parisar,

)

_ { am tO inform .\’911 that‘ the recommendation made bv the Advisory

| commitiee of the Gar:;l?‘ﬁi‘e Institute of Career Education and Development at
its meeting h'.eld on 2™ February, 2037 has been accepted bv the Academic
Council at its meeting held on 9% February, 2007 vide item No.73 &
subsequenﬂy approved. by_i‘he Management Council at its meeting held on
14® February. 2007 ﬂig item No.27 and that in accordance therewith the
following Certificates/Diploma Courses are instituted by the University and
that the same are conducted at the Garware Institute of Career Education and
Development from the academic year 2007-200% as per Appendix:-

TV \P 7, TTT—
wd

Part-time Certificate Course in Insurance Marketing.
part-time Certificate Course in Net Programming.
Part-time Certificate Conrse in Hoepital Management.
Fuil-time Post-Graduate Dipioma in Retail Management.

(SR O B

:.[:.

Further that in exercise of the powers conferred npon the Management
Council under Section 34(1) and Section 35(1) of the Maharashtra
Universities Act 1994, it has made the Ordinances 5676, 5677 678, 5679

»

£ 5680, 5681 3682 and 5683 and Regulations 5618. 5619, 5620. 5621, 56272.
o33, 5624, 5623, 5626, 5627, 5628, 5629, 5630, 5631, 5632, 5633, 3634,
5635, 5636 and 5637 including scheme of syilabus relating to (1) Part-tume
Certificate Course in Insurance Marketing, (2) Part-time Certificate Course
in Net Programming (3) Part-fime Certificate Cgurse in Hos)plta.l
Management and (4)Full-time Post-Graduate  Diploma 1n Retail

s Appendix* and that the same have been

~  brought into force with effect from the academic year 2007-2008.

Management have passed as per

4 Yov.};%'faithftllly',
\“\. \
for T/e REGT
. B iyl
%Q{'7.3i'0_9.02.2007 P.T.0. ,
M.C271. T xivopy); DUCTUtE
‘_\4\27 14.02.2007 e P;\P;vpow:f”;;”‘;w %%;%

451 Fation (262777 T _tew (1 Groent Coll
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2DINANCE, REGULATIONS AND SYLLABUS FOR THE

'CERTIFICATE CO
IN
INSURAR

(w.e.f. April 2007)

NCE MARKETING

PR —————
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" studénts wm be assessed ’chrouoh’benodtcxassessment at 60% an
end-COUISE! examination at 40% -

\l s

’l

2. The mlrnmum percentage requwed for passmg will be 35% in eac

paper

Gradifig system :

81100 [O grade |
.\71-'80 | A+grade

1 61-70 | A grade

| 56-R0 | B+ grade

1 50-55 | B grade .

| 35-49 |C grade

| <35 “|-FAIL |

A student -failing in. twe subgectsf-can clear these subjects i

supplementary examination. .

En

[ Paper | Subiject [ Marks ‘--~H-6ur5': \ Gredits
\ !\ | Assigned | s
|71 [ Marketing Management E S EEN S
\ 2 | Insurance Laws and i 50 | 3@ | 2
| Regullations 1 ‘. \
3 | Marketing of Insurance .. |80 ¢ | 30 | 2
-4 | Life Insurance 50° | 30 | 2
5| General & Non-life insurance. 1 50 * 1...30 1 2
6 | Project ] S0 | %™ | 2
B . 300 \ ll 12
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dNIVERS!TY ou— MUMBAI
CERTIHCATE COURSE INSURANGE MARKETJNG

grnamblh..-u- BT

\

The pnvate Insurance companles hévé shown spectacular drovey,
and diversitication 'in thé ‘insutrdnce product porttolio and outreach. It |
expected that torelgn insurance and pension tund mvestmpnt Compangg
may enter Inaig. o '

lhere is a large?r"iéed ot quaimed marKetlna personnel N the
Insurance Sector to can handle the growmg msurance busmess

Qhiactive -

To acquaint the students W|th vano.xs methods practices and
techniques of Insurance sec or and equtp the students with the Knowledge
of insurance business environment for Marketing insurance Products

Career Scope :

The amoiovrnent opnortunities” are: in markeflng departments ¢t
insurance companies, broker companies and banks. Personal business of
Insurance- marketing- 1s .in existence -tor .long and has exceier”
opponu..meo The tourse Wl” help them to put thelr business on systematic

framework,

a 56 76 Title of the Couy rée Certificate Course In Insurance Marketing
’ 5¢ ;8 D _!ratj(__)n e Three months’ Part Time
R 56 [C{ Tgt;i- Canacitv ot Studente * 40
C)‘:)’é, 74 F!lalb!hty o EGraqu_ate in 'ény faculty -

. Admission.on.the basis of
Marks tn Graduatlon

R 5420 Teacher's Qualitication - : ‘Expertise in the subject.

R 542! Fee Structure : Rs. 8000/-
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» Insurance Forms and Documents: Published By Insurance
Institute Of India.

» Commercial Geography Publlshed By Insurance Institite Of India
> MarkE‘tlng & PR: F’ubllshed By Insurance Instltute of lndla '

Preducts, Innovations & Options
Annuities and Pension Products / Group Incn rance
Social Security Schemes and other special need
Preducts / Proposal forms and other related docuinents.
Policy document. ... ‘

" Premium paymem/ pse and vanval ! Nomination

Reference Books : Published By insurance Institute Of India

» Principles Of Insurance ,
Practice Of Life Assurai ce

Practice Of General Insurance

A o

v

Policy servicing methods & procedures

GENERAL & NON-LIFE INSURANCE

Motcr insurance

Fire insurance, Disaster coverage.

Marine insurance
Health Insurance Medi-claim
Agricultural insurance
Reference BooKs
Published By Insurance Institute Of India.
> Application of Assurance
> Mathematical Basis of Life Assurance
» Liability and Engineering Insurance

% Personal Accident, Sickness & Misc.
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 SUBJECT WIS E YLLABUb

| MARKETING MANAGEMENT;;_,_ i \

{
" Marketing Concept , Market-Segmentation, Ma Lc’tmg |
(=]
b i
MIA e"t :ng, p”Ch ig, Cunohmer ucha flour
, - - p
- Marketing. Research ..

Reference Books':

“Marketing Management" by thp Kotler 't

.xMarkettng Management a Hnance Emphasis by Chatter flee B, k
“Pnncnples Of Marketing Management by Bog Ozzi, Richarg P.
Marketing Management & Indian Economy’ by Neela Meghan

V V Vv VY

[ ——

N

—
INSURANCE LAWS AND REGULATiONS y
Insurances Act, IRDA Act and Reguiations

Consumer Protection Act

x
Scheme of Crbudsrrian

#  Reference Bovks . Pubiisiicd By insutanue instituie OF fnidia

.,

» Laws & Economics Of Insurance , Insurance Laws and Regulations, §

MARKETINC OF INSURANCE
Distribution Channels: -

Customer expectations & Behavigur
Advertising & Promolion

Different approaches : 3

-Relationship |, marketlng ' i
-Database Marketmg '
-interactive Marke’tmg
-Micro Marketing " | |
-Mass Marketing R :
~.a,3u .v.ar*netmg LT i
-Marketing High Networth InoMOUdl : |

-Marketing Gray Insurance to corparates
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: ' ‘ ' o
9 Ty " Agriculture Insurance " - S
> Motorllns'urance - o - |‘
> Motor Insurance & Clair \ |
> Miscellaneous I.nsu.rance l‘
» General Fire Hazardg ' ' \
» Fire Insurance Underwriting |‘|
» Fire & Consequential Loss Insurance ‘
» Cargo Loss Prevention

> Marine Clauses

\

|

|

|

> Mearine Insurance Claims - |\
\

|

. ’ ] 1
6 | PROJECT

in insurance sector

-

|
S

Glieel
Y1 2007
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NET PROGRAMMING

(w.e.f. April 2007)
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? standarg, : ' L
assessed
% )St”dents wil be . through PeﬂOdlC assessmem at 60% and end-course

examination at 40%

2)The minmum pereentage required for passing will be 35% l}\ each paper.
3)A student fa|||ng in two SUbjECtS Can clear these subjects i supplementary
examination. |
Gradmg system : i‘ 3 _ |
[7’ 7 (Traa?*ﬁ S |
71-80 A+ grade
26-60 B+ grade
50-55 B grade
% 35-40 C grade ]
[ <35 FAIL
EXAMINATION PATTERN
| Faper | Subject Warks | Teaching | T Credits
\_ ) | Assigned ;- .Hours | r:
1 C# Programming or, VB.MNET 50 45Hours | 3
2 XML 50 30 Hours | 2 -
3 ASP.NET 50 30 Hours | Z _
4 HTML and scripting ) 50 30 Hours_ ll __2;_____
S Basic SQL Programming S0 30 Hours 1 £
\ | Total Hours 250 | 165Hours | 11 .

A
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ONIVERSITY OF MUBBAI== <o ° |
A CERTIFICATE;COURSE NET PROGRAMTV"NG T‘/
preample: PR L T . ’ ' ‘
mers in.NET platform in 'TSOﬁWareinqu
Sy,

There is a need of quailtied progr;m

Objective . :
1o ~acquamt the expe_rlenced candigates with various metnoqs,. p{'aC“CeS
. ? anu

tecnniques of web applications and wep services on the N Platrorm.

Career Scope :
Programming in XML + ASP.NET+ (C#f PROCRAMMING / Visual Basic, Ni= 1 )

B cim i |
0 Title of the Course -: Certificate Course in .Net Programmlng

R 5623 puration B : Three months' Part Time (
[:- & ; 2 T ) »

RD & 27 Total Capacity of Students: 40
CEFF o e |

p.)(\—i}_gug:bslsg’ . ~  Graduate in any faculty,

Working knowledge in Windovs environment
Knowledge of Object Oriented Programming Langua

e
Admission on the basis of Marks in (Sraduation 9

RI6715
? ) - J Y ? it ] :
Ieaggngrsquauncatwn : Expertise In the subject

COI L
R 620 Feestructure - 1. 800U)-
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‘ l.dé.ntify.t‘i"’e heeéf i
! i or

‘. ;n‘terchange, format ?‘ML
ldentify the roe orw

0 \leplementahon of OOPSRC. AN T

Deploying an applisation

s

& S in 'VB.NET_: :

oncept

-as a standard data .
Uly. ie OF World Wide Wel Gon N
(WSC) in defining XML.’rélateg ik .
specifications. 2 Bt 2

ldentify the i

iferences between XML SGVL. and
CHTML T EEES Detweern XML, SGhii, a_ng

ASP.NET

M ’)r\p-\,\‘m';nﬁ. ).' . s
Jeclare clements and attributes in @ Document Type
Letinition (DTD) F

Create an XMl Schema by using XML Schema

Defintion (XSD) tanguage

Idenitify the need fo- XML namespaces

ldentify the nead fo style sheets

Create cascading style sheets (CSS) for formatting
the data stored In an XML document.

Create an XSLT style sheet for farmatting the data
stored in an XML document

Use X Path Paitern matching In a style sheet.
Identify the need for AML Document Object Modei
(DOM) -

Use XML DOM objects to access different parts of an
XML document programmatically.

Cenerate an XML document from data slored on
Microsoit SGL Server

Execute Xpath pattern queries against data stored in
a SQL Server dalabese.

Insert XML data in 2 SQL Server database table.
Identify different types of links in XML

Accessing an XML Document using Server side
scriots using ASP-

Mapping data from relational database tc XML
documenis ,

Manping data from an XML document o relational
database '

Kole of XML In SOUAF

Using the SOAP toolkit.

i
|
i
i
|
i
1

ASP.NET is @ next generation of ASP(Active Seiver

Paoes) introduced by Microsoft- ASP.NET is based on
ine Microsoft NET framework and uses the .NET

features and logis to develop Web applications and Web |

Services.

identifving the structure of ASP.NET Wcb Page

i 3 s Ny
bl day oy
g, g

S
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SUBJECT WISE SYLLABUS

e = e . o e
——

- — ] i Programming N
\dentiy the teatures of G#
Declare variables and arrays in a Cf
Convert data by type casting
Declare and define methods
|dentify the various types of parameters i, .
Creale classes and objects in & EH progra My
Declare namespaces in a Ci program |
Assign preperties to elements
Access data members by using indexes
Create.-compiie and-execute a G# pragram

" Create user-deﬁned data types bv USing StfuCtS

-~ epums o ang
Im plement' an interface in a class
Create Winforms by using System.WinForm ¢lggg !
Write code to handle events and exceptions

 |dentify the types of attributes that can be specifieg

for an object A
Handle files In C#
Access a database.

|
|
|
|
i
|

1 VISUAL BASIC.NET Teaching |
Hours: 40 :
- Using the Visual Basic .NET IDE to develop Visual

Basic .INET
Applications |
Creating Windows Forms I
Using Object Criented programming feaiures invisudi |
Basic .NET |
Creating precedurcs
Using Common Diaiog ciasses (
Retrieving and manipulating the data stored in a
database by Using
ADO.NET
Generating reports -
Creating MDI applications

e Creating multithreaded applications

Creating classes and modules

Event Handling

Handling exceptions

Debugging applications

Creating and using components

Creating user controls

Creating and using Web Services _—

I
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Creating a Weh an

i=d plication by usina ASP N
Binding data to AG lon by using ASP.NET

P.NET Server controls

I . GCQESSIHQ data from a database by using AUO.NE T
] Sing stored procedures in ASP.NET .

Reading from and writing to an XML dooument

Using XML DOM objects to access data from XML
docurnents, in - ¢

- ASP.NET :
“'Binding data from an XML document to Web from
controls o ‘
Converting relational data into an XML docurment
Configuring an ASP.NET agplication -
‘Debugging an ASP.NET Web appiication
- Deploying an ASP.NET Web appiication
- Managing the application state
\dentifying the different security measures that can be
l appliedonan
ASP.NET Web application.

4 H1ML and Scripting :
intraduci.on to HTML
| HTML Document Organization
Document Structure A !

SRR BN L SR VRN

i H=AD and BCDY Structuie !
FRAMESET Structure

Elemnanis —HEAD, BODY, STYLE, SCRIPT i

Text Furnailing

URLs — Absolute, Relative

Protoccis-HTTRP NNTP, FTP

Hyperlin<s and Anchors

Cascading Style Sheets

Scripting
tntroduction to scripis i
Designing documents for user agents '
The SCRIPT element
: Specifying the scripting language
| The detault scripting ianguage
E Local declaration of scrinting language
; Reference to HTML elements from scripts
! Intrinsic Events
I! Dynamic medification of documents
l\ .
LS Basic SQL Programming R —
i ‘ RDBMS Concenis
|- l Dalabase and Objecis
i { indexes
% ‘§ Minta tntA~res, l
] e e B RSN .4'_\“ i
—_—
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“Gusries T |
Pertorming sub-querss -
erorming sub-querie
\ Views q‘_ =
Batches
. Stored Procedures
Triggers "
- Sursors,
'LIST OF BOOKS
Neiand XL Bornstein SPD

Learning VB.NET through Applications ~Clayton Crooks |

Firewall Media

VvB.NET Core classes in a Nutshell ‘Kurniawan - - 8PD

mMagic of C# with .NET Framework Shibi Panikkar _
The Power of C# Raijiv Parida Firewall Media
XML in 2 Nutshell 3/ed Harold sSPD
implementing XML Managing JohhnyBrochard  Firewall Media
and Formatting Data _ o
Magic of ASP.NET with C# Shihi Fanikkar Fif_&‘_ﬁau\ Media
ASP.NET In a Nutshell Duthie b‘l—_’u

Hands On HT ML Robertson -BFB

HINML Comiplete - Sybex BB
Unaerstanding SQIL Gruber tgi;lé

Learn MS SQL 7 . Ramalho !

GICED
2910112007

C} Scanned with OKEN Scanner



———————

e e e T

_UNNEéSI.TY OF MUMBAI .
ORDINANCE, REGULATIONS AND SYLLABUS FOR THE '
CERTIFICATE COURSE -~

N o

HOSPITAL MANAGEMENT

oY ated

{w.e.d. Aprii 2607)
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UNIVERSITY OF MUMBAI
CERTIFICATE COURSE HOSPITAL MANAGEMENT

(For Introductlgn From Aprll 2007)
pf/ea__nl!_)l?_- S |

The healthcare industry, in Pamcular the hospltal “industry is
undefgomg change through, QTOWth corporatizauon of services,
» |nterr1at|onal patient focus The insurance sector's emergerce in this sector
| has further necessrtated d'fferent angles, mvolvements and approach.

- There IS a large neeq of qualmed personnel in the Healthcare Sector
oblectlve . ‘ |

To acqualnt the students W|tn various methods, practices and

techniques of Insurance sector and equip the students with the knowtedge
of insurance business environment for Marketing insurance Products .

Career Scope

Possible employment oppor‘umttes are. corporate hospltals private
~ hospitals, nursing hoime, laboratories and diagnostics centers.

oRN iy ! = L
Qo6 5¢ Title of the Course  : Certificate Course In
~ "R “Hospital Management

R561L8 Duratlon | " :‘Three months'.Part Time
RS i Total Cajpac-tv o Students : .60
056 8‘ EIIC]IbIllt)[ ot Graduate in any faculty

. -~ . Admission on the basls of
Hisic i . . Marks in Graduation
RY é 3 o Tparhpr’ l;flcatlon Expemse in the subject.
R56G 3]- Fee strﬂcture. SRR - Re.8000/-
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132 Stapdagg‘s*f assing ',;!;,_,;_
1 Students will be assessed through pe'.odtc assessment at 60% a
, end-murse exammatnon ai 40%
2 The minimum: Dercentage reamred for oassma will, be 35% in e
O paper
3.
Grading system :
1 81-100 O grade
| 71-80 | A+ grade
61-70 A 'grgde'-':
56-60 B+ gﬁ%de | e
50-55 B grade | |
35-49 C grade |
<35 [FAIL ]
A student failing *in two subjects can olear these subjects
S mptementary exammatlon
EXAMINA VI ")N PATTERN =
( TOTAL MARKS :- 600) '
Faoer Subject T farks | :Hours | Crac
St _ Assigned ‘| ]
1 Materials Management  ..~%.. ~ 50 30 | 2
Financial Management _ 0 - | 30 2
3 Organization Structure & Services in 50 | 30 % 2
a Hospital
4 Overview of Medicine and 30 30 2
Technology o P
5  a)Legal Aspects S0 30 2
byHuman Resource Management in ; o
Hospitais
|6 Project 5C 30 2
L _ ~ 30(1 ET
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&UBJI;CW WIS l: LLABUS S
“WATERIALS MANAGEMENT -
Stores
Cdification, fayout, Types of gtcres Mcdlcmes,
Toois, spares, Linen °
inventory Valuatton Pricing, Scrap ond waste
Purchase , ,

Vendor Management

Vendor evaluation, Rate contracts, Credit oolth

Inventory control: ABC, VED:(Vital, Essential, Desirable),
SDE(Scarce, Difficuit, Easily dvaiiable), HML(High, mediur,
low cost), FSN(Fast, slow. Non-moving), Reorde’ Ievels
Supply Chain Management System ™. '

Control through M!S, Use of web for supp"er

communication.

Reference

Introduction to Malerials Management:

Equipment;

managerment

JR Te! ly Armoid

Stephan Chapman ' :
| ———

FINANCIAL MANAGEMENT

Intraduction in Accaud nhnn Practices l

- Ntk O b anee A ameae
Daiance Sheel &hd Fio fit & LoSs r\uuuul it |

Business Plan, Maxing CApital Investments Propcsals,
Capital Sfructum ROl .

Making Budgets !

Working Capital Qequurements ’ [
Molntanaqr\a r\F Anccur\fs » l

Cosl Accouniling

Dudgets and Cantrol through NManagement information
System : MIS Reports

Performance monitoring through Budgels and MIS

IT Systems in Hospitals. Review of HIS Software

Reference: |
Financial Management: MY Khan ,.PK Jain
Guest Lectures: HIS Software

ORGANIZATION OF HOSPITAL
Front office: Admiésion, Discharge, Transfer, Reservations.
Rilling '
Cepartments: Support departments, Cleaning,

housekeeping services,
Departmentation and process flow of clinical services IPD

OPD, Lah, Radiology, QOTs, ICU, Emergancy, Aursing ‘etc
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/MR‘eférénces T s Nt et atem—. e i e s .

YR ‘P‘rinc;ilples of Hospital Administration: ‘BM Sakharkar
"¢ Indian'Health and Education Scenario: Dr GRM Patil
Clinical Services: Dr GRM Patil:

Supportive Services: Dr GRM Pat‘il

4 | OVERVIEW OF MEDICINE
Health scenario: X : N
Important diseases, Epidemiology and Treatment scenario,
Immunization. . | |
Classifications of

- Mmedicines, tools, implants.

. surgical Procedures o
- Clinicai and Radioiogical Investigations and

e

Diagnosis.
] ' ‘
! References: e l
Oxfard Handhook of Trapical Medicine: Michael Eddleston_&
Stephen Pierin .

“ealth Management: Freeti Oberor .
{ Hospital Administration and Management: Suchir Dawra ;
5 a)LEGAL ASFECTS |

- Laboeur laws applicabie lo huspitais: _
Industrial Disputes Act, Labour court procedures, Maternity
benefits act, PPF act, Trust Act
Domestic Enquiry piocedure, Medico Legal Aspects

b)HUMAN RESOURCE MANAGEMENT

Labour agreements
Recruitment training of manpower, attendance, %{:‘_ave,

* salary, duty scheduling, faciiities like canteen, uniforms,
treatment/eligibility, créche, record maintenance, promations
etc.

Contracts of manpower, consuitants, hired services

laTlaY=1=3
References

————— ey " /-t
Human Resource Management: bl Kaila

6. | PROJECT / SUBMISSIONS
Collection / Collation of study / data / information in hospital / lab

j sector

GICED
2910172007
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UNIVERSITY OF MUMBAI

ORDINANCE, REGULATIONS AND SYLLABUS FOR THE

PG DIPLOMA COURSE
iN

RETAIL MANAGEMENT

ONE YEAR FULL TIME

(w.e.t. academic year 2007- 2008)

A2 e S I _
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UNIVERSITY OF MUMBA
oG DIPLCMA COURSE IN RETAIL MANAGEMENT

ONE YEAR FULL TIME PROGRAMME

preambie

ine orgamised retaiing sector has shown spectacular grovth, and has large
opportunities. Tnere is a large need of aualitied retail manageme 1t ‘persorinel to buid
ana operate the business. 1he sector aiso has plans of co-development of India’s
supply chains to cater o world market.

1o equip the students with various metncds, practices angd techniques of management

in the retai secter; and atain necessary sKills.

Career Scope .

Tha employment opportunties are 1n retail chains, outlets, malls 1n various tunctions.

Store  Management, Supply Chain, Merchanaising, Desidn, wrojects, Marketing.

Promotion, Brand Management, 1echnology, Human Resource management =T

Personal business of retailing is In existence for long and has excelient opportunities.

QD é & ?-/Title of the Course : PG Diploma Course in Retail Management

R ‘3_633 Duration < One yeartull time.
R 56%4 tota Gapacity ot students: 60
0 5683 t:-ugmm_tg - (Graduate in any taculty.
. Admission on the basis of written test and interview
L) A 35 Yeacner’s Qualmecanon . Experuse in the subject.
K 55 3é ree Srructure - semester! Ks. 15000/~

semester | ®s.1000U/-
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1

3 A student failing in two subjects in’ seme

attend semester 11 but has to clear these subjects in suppl

held to be eligible to appear in the semester il end exam.
than twe subjects has to appear in sup

cannot go to the next semester. He can join se

.»;\r\\_(- t SWph "
24 o rin: vl R hARN \)-‘f-‘ pYs
o P AT AL RV I S T R
e X AN Aeat . t <~ ST
FYACE T RL s I A b
' : ¢ passing :- i

RS YA Ae Lexr L ) o X : v
: 'heﬂ:?:)";?gggemmtage fequIreaor passing will be bU% In each paper.
o Evaluation: 80% periodic evaluation, 40% semester end examination

Giading system :

|g1-100 | e
! ‘ !O g!af:ie,. lI

71-80 J A+_grade : 'l

61-70 | A grade " - \

| 56-60 |B+grade . |

s |

| 50-55 |B grade

| <50 | FAIL o

sterl eng examination, gets Al KT and
ementary examination
Student failing in mMoOrS
plementary examinaticnn ali supjects, but
master II, only on passing Sem|

EXAMINATION PATTERN
( TOTAL MARKS :- 1600}

| Paper | - Suhiect |  Marks | Hours | Gredits l\
lg _ | Assigned ‘, } ‘1 o

l | SEMES IER | \ T '\
4 TMarketing Management " 400 145 13 E
1 2 Filanciai Managernenit L 00 = ‘3 Aj
| 3 | Suoply Chain Management | {00 145 13 i
™4 |information technology " 400 145 3
|6 | Product knowledde T I ‘1
‘,7 A | Retall Management ﬁ 100 las 13 ll
{7 | Consumer Behavior & i00 145 HE) \
| Service Management ! | |

8 | Marketing Research ‘l‘ 100 \‘. 45 2 B
I | 800 | ,_f\,_‘%ﬁi )
. | SEMESTER I R !
9 | A) Merchandising, [ 100 |45 5 |
| | B) Advertising &Retail Promotion | | | |
10 | Organization Behavior & i 0 (45 13 ‘.

\ Human Resource pManagement 1 l \‘ l
| 41 | Quantitative Tecnnigues | 100 I 45 | 3 \
I 42 | General Management in Retailing ‘. 100 | 45 '3 |
[ 13 | Quality Management I 106 {45 T3 -,‘
14 1 Project - | 390 g0 15 !

il N (45 2800 chalbiiadan 21.5. 7
i C ‘ AR H_'\"
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S_,UBJEC P-WSe SYLLABUS

" Pa er | N I —
P EMESTER ] Subjact

—1 | MARKETING MANAGEMENT —
" Concept ' | . :
and pifn:o_f present day marketing, Developing strategies

fgfgfﬁg m?fi;lgs, Segmgntation in Business anc
Creating Brand Equity, Compefiti j Si i
Sﬁrat.egy, Pricing gtra%/ém;smpetltnon and Sirstegy, oA
Dtstnbgtion, Channel Ménagement Decisions

Marketing ~Communication: ~ Advertising, Promotion,
. Publicity, Personal Selling, Direct Markating, Fvant
Marketing ' ,

Product Planning: Marketing piari ETEE.
Intraducing New Markets: Tapping Global markets
F:ranchising, Collaborations, Joint Ventures

- Social Responsibiiity of Marketing

| Qales Management. ! ’

l

l ”“[‘k“t: ~ My nd e by ool - L v sepim— AAICS

Marketing Ducges: invesuments, recuiring, MIS :
!
l
!

| Marketing: Philip Kotler

2 FINANCIAL MAN GEMENT |

Introduction to  Acceunting Practices, Maintenance of |
Acouuiiis, colipulericativti ' !
Capital [nvestments, Structure, Return cn investment .
Balance Sheet and Profit & Loss Account Ratic Analysic
Process and Batch Costings i
Working Capital Requirements, Credit in Business §
Project Finance, Business Plan, Sensitivity Analysis }
Budgeting and planning, MIS (Management information {
System) ;
Books: ,
Khan M. Y. & Jain, P. K. : Financiai Mianagement : g
Text, Problems & Cases.New Delhi, Tata McGraw i

Hill  Pub. Co.
Prasanna, Chandra Financial Management fat

Mc Grawhill Pub. Co. Ltd, New Delhi |

3 | SUPPLY CHAIN MANAGEMENT
Process in SUPFY Chain: Custcmer order,

|

|

!

(B4 ~ N 1 ' - H | !
Agglcgauun,wmai.u piatininy, repiel isiunent, i
i

i

i manufacturing. Deliverv. Procurement cvcle.

~haing Forecast base demand

| Demand Supply CO3iNS. - se dem

ourcing Decistolns and vianagement, vVenuot
Development. Negotiations, Strategic Relationships and
o

-~

Qg

: B L
upply chains, Partncrsnips,

l
l
I
i Optimai i evel o Product Avaiiability, Cycie inveniory
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Management ‘Analvais;.- B i - -
, ) AN ABC C it H
Managing Uncertasty: Saety sﬁgﬁ:\na‘y&s

lransportation, Stc,a s ,
logistics Managemeng =G Warehousing, Geographicai

Supply Chain Coordination ’
Cost Price Management

Food & Agriculture Supply Chains: Bulk purchases,

g-’“fr acting, Agriculture Extension, Contract Farming.
Hying Versus own manufacturing.

International Sourcing Decisions

Food and Drug Adminisirati slions

nistration Approvals and regulations on

products - . PRre 0

‘Legal Aspects, Taxation. = =~

Import and Export Management: Customs Tariff Act,

Regulatlons Precedures; Documehtation

: Supp!y Chain Management: Sunil Chopra, Peter Meindl:

Prentice Haii

INFORMATION TECHNOLCGY

WOCRD, EXCLL, MS: Project management, Al. |
It Systems 1n Industry: EXPs, Networking, [elecom |

networks, Operating systems / Database management

seiectioin criterion, vendors and depioyment

Smart card Technology, Time Attendance Systems, Review |

of Retailing Software

| Seminars / guest Lecturgs! two,

PRODUCT KNOWLEDGE .

Qe el ) Fe e i £ AT, + P
SpeEciai 1eatures of difierent Preduct Croups

Develop interest generating, persuasive presentations.
. Personai Seiiing.

l
!
|
{
!
|
|
!
|

. |

Retail Seiling: Petsr Fiemming {

|

-

RETAIL MANAGEMENT

Types of Retaiters, Retaning Strategy.

Retail Environment

International Scenario

Indian retail status, plans aird strategies of ditterent

companies in organized segment. _ |

Expected developments in unorganized retaii. i

I[mpact of Retail on economy and society l

Store Management, Retail Locations, Merchandising, Price '[

Adjuslments, Using Piice o stimulale relail saies, Planning |

Retail Communications Process i
I
|
|
|
!

Rranding Strategies: Manufaclurer Brand, Private
Brand or a stuier

Retail Franchising: Strategy of entry & expansion
Al Tra HIne hnot mpnﬁ+°

Internaticna! Trading issues, ¢cs wofits.

| Retail Management” Gibson Vedamani

bmilime~ M AanAcArmAact: Camome o NieaAblAae
{ RC;G:.:."‘.&, u.ulluyunlul i) L TR T
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CONSUMER BEHAVIOUR & SERVIGE MANAGEMENT

Customer Buying Behavior, Buying Process, Social Factors
Influencing buying, decisions, Glistomsr Service Strategies,
' Op of Mind Recall! Share of Mirid. Customer Evaluation of
Service Quality, Custofmer Research.

Customer Relationship Management

Setting Service Standards, Implementation, Training,
Communication Gaps, Delivery Gaps'

Multi ievel Relationship marketing, Preferred Customes,
Loyalty Programs

e-Commerce

MARKETING RESEARCH

Basic Sampling Concepts, sam‘pling methods, Determining
Sample Size, data preparatiors and analysis,
| Hypothesis Testing, ANOVA :

Measures of Assaciation, Report Writing .
| Market Research 2rocess, Secondary Reseaich, Researdh
| Design, Implemeration, Qualtative ana Observation
! Studieg, Surveyes and Interviews, Experimental Designs,

| Test Marketing, Measureinient, SCaies, Guestionnaires aind
| Instruments, Internet and Warkeung Researcn
Developments

Adverlising Reseaich

References:

i
| Marketing Research: DR Cooper & PS Schindler:
| MicGraw Hili

Marketing Research: Aaker, Kumar & Day

e

A) MERCHANDISING B} ACVERTISING & RETAIL
| PROMOTION

| A) MERCHANDISING

Retail Formats

Store Layout, Types, Selection, Tratffic Flow

Visuai Merchandising

Design: Interior Design, Exterior Desigr

Dwvision, Department, Category. Brand, Style.

| Mall Location, Dasian & customer flow

i

|

| : Sop -

i B) AUVERIISING & RETAIL PROMUTION

. Advertising, Publicity, Madia and Plane: Prees, Radio, TV,

L intemet, Biii Buards, Maniny, Caiaicgues, Yeiivw Payes
1

(} Scanned with OKEN Scanner

i
i
4'
i
I
l
|
!
|
|



web site, e-Cammerga ~ T e - 2o e

Brand Development, Multi
Tap of Mind Regall, Share
Retail Comimyinications, R
interaction: St '
Retailing issu

ple Branding
of Mind, .
e o etail Channels for. customer
e, Catalog, Sales Promation, Electronic
A & €S, Multi-channel Retailing,
“e{sg;nal ‘.tellmg, Shopping Experience
retail Customer Seameitation, Buiding Sustainable

U i 1, Bildir nab
Competitive Advantage. T T
R‘o!e of Advertising Agency, Develeping Communications .
rian,.Crealive Fiovesy |

Advertising & Promotion: GE Belch & MA Belch
AJORGANIZATIONAL BEHAVIOR . |
BJHUMAN RESOURCE MANAGEMENT

A)ORGANIZATIONAL BEHAVIOR

Process of Management, Group Behaviour and Dynamics,
Motivational Theories, Leadership Styles,

Present day Motivational Strategies

B)HUMAN RESOURCE MANAGEMENT

Job Analysis, Job Description, Selection and Recruitment of
employees, Training, Motivational Programs, Team Building,
Social Group Programs, Evaluation and Feedback System,
Reward and Compersation System, Controliing Costs,
Leave altendance, Duty scheduling

Labor Laws, Shop and Establishment Act. Labor
Agresments.

—_——————— e ——

11

Quantitative Techniaues

Investment & Break even Anaiysis,

Decision Theory (Bayesian), rorecasting
Queatiing Theary, Replacement Theary, PERT & CPM,

. B H —~o . e T - »1 V] {
Simulation. Linear Programming, 1ranspartation made:

References:

Quantitative Techniques in Management: Vora

An introduction to Management Science: Anderson, Sweeny
Williaims: Thomsoi Sudth Vestern

Quantitative analysis for Management: Bary Render, Ralf
Stair, Michael Hanna

)

OPERATIONS MANAGEMENT IN RETAILING

Basics of Management : Pianning, organizing, Coniroiiing,
| eading, staffing, l.ine & Staff
Plans, Budgets, Mrojects,
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Profit Loss Statement Competition Activity ™~ |
Budgeting Wages, Expensrréggtltion Activity |

Tracking Customer's purchases

Margin report, Mark-up report’

Cperating ratios, ,

Strategic Communication through Store desian, advertising
Adding Value, Product Category and Customer demand
tracking, te ‘

Customer Information and Feedback measurement

Assess and activate interest, seasonality !
Demand Supply Attival foniloling

Facility Location. Development. Facilily Management,
Safety, Security, Mall Management

HR Recruitment pian, Training pian and progiess
Facility Development, Fagcility Management, Safety,
Security, Mall Management -

Retail Business: Jim Dion, Ted Toppind |

13 QUALITY MANAGEMEING

| Developmant of Guality Munagement: Deming, Juran,
|shikawa, Crosby, Taguchi

Continuous Process Improvement, Supplier Partnershlp.
Quaiity Re-engineering, Customer Satisfaction, Service
Quality, Retention of customers, Benchmarking, 1SO S000,
JIT. Management Tools Total Quaity Managem ient,
Six Siocma. Quality Planning, Quality Contral, Manage '
of Piuz:ess Quaiily, Produclivity, Tolal Quaiily Manaygetnert,
Training as a tooi.

ment

; Toiai Queiily Managerment. JE Russ

I
!
t
l
' I
| Total Quality Management: DH Besterfield, CB Michna’ E

i Ll
| Brontioc Hall ‘

| F1oj |
' Froject . . i
i ! '.ndljxsfry ariented Project with field wark [ training o
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