UNIVERSITY OF MUMp
IVERSITY OF Mump g

NoUG/ 24 o 2008
s il |
CIRC o principals of the affiliated colleges in

. Atts, Science Comme d
_ Science are heste_by 111f0:med “m’f; the recommendation made .by th;c?}o?ll:d
HOM e in Home Science al its meeting held op st December,2007 has bec

of St § by the Academic Council at itg meeting he] : 7 it
goceP eo 440 and subsequently approved t,

' _ gy - by the Management Cou’nci} at its
e s held on 2} Dccember,2.007 vide item No.9 and that, in accordance
the Certificate Course in Entrepreneursyy

: ; ip in Textil fts -
nas been introduced by the University from thg acad:mifceycca;ag(;’()'(?/-\ZdOdOgn

" Further that, in cxercise‘of the powers conferred upon th e .
" Suction 54(1) and Section 55(1) of the p e Management Council

: g Maharashira Universities Act 1994, it
s made relatingyio the Ordinance 5733 4,4 Regulations 5797 and 579¢

1

: i scheme ol examination, standay :
cluding syllabi Scll o1, standard of passing and fee o
E‘l:rﬁﬁcate Course in Entrepreneurship in Te H e

xtile Crafts (Add-on Conrse)is as
M—g and the same has been brought into force from the academic year ) b
7007-2008 .

JUMBAI-400 032 s
25" January,2008 for Ue. R}z I[STRAR
To, : |

The Principals of the affiliated colle
Home Science

=

<
Z

ges in  Arts, Science, Commeresa and

AC/4.40/14.12.2007
M.C./9/24.12.2007

NoUG/ 24-A  of 2008, MUMBAI-400032 25" January,2008
Copy forwarded with com pliments for information to :-

1) The Deans , Arts, Science and Commerce

2) The Chairperson, Board of Studies in Home Science
23 The Offs. Controller of Examinations, .

The Co-Ordinator, University Computerization Centre, {’ ‘
|

o

A
for V. RE&STRAR

Copy .. (2‘1//\ ex -

e
e Dy ~
g 0 . CE: T B . .
g;:'aon), m:’D?}gz:d of College and University Development, , the Deppty Registrar (Eligibility land Migration
Regstry an thor of Students Welfare., the Executive Secretary to the Vice-Chancellor, the Pro-Vice-Chancellor,
The()(r € Assistant Registrar, A dministrative sub-center, Ratnagiri for information .
5 sy Controp ' ] ) ] ]
:Upieflis ) Pubhca;:xfsEganyinaﬂons (10 copies), the Finance and Accminta Ofﬁﬁﬁ?r't(ﬁ] iop}:‘il ),Nlili:ggi Eescg:t?on A
Cipe )‘ e Deputy Re .?Otxon (5 copies), the Deputy Registrar, Enrolment, Eligibility « M e 2
"ﬁlius)  the Deputy BIstrer, Stat; stical Unit ( 2 copies), the Deputy Registrar (Accounts b_echon), luyanag by
S"e(ial th.3_ Difectm UR?QSW’ Affiliation Secstion ( 2 copies ), the Director, Institute of Distance Educathn,(
iﬁnmaﬂf‘fd, the p, nversity Comiputer Cemter (IDE Building ), Vidyanagari, (2 copies ) the Deputy Reglsgaé (
g ity Epu ' NSGSHER(PRO) | fie Assistant Registrar, Academic Allﬂ\orlngs_lhugz,cgmsﬂanTlé
Al ﬁ?’}nedm%eﬂm_ugthoﬁﬁes \U'mE'_(chpieﬁ_) _They are_requested ta treat this as action taken report on
T "\"m“‘?\adgmed};,_@;—,\-" ademic Council teferred to in the above Circular and that, no separate
G ko %Oby) y tﬁwrlll]i be seﬁmﬂﬁ%‘? Ao th ‘Assistant Registrar Constituent Colleges Unit (2 copies ),
Py, ‘:Ceplionis. & De / Accoans 7isas connection. the stant F F o emputing Facilty (1 cors),
3ty (1 conee 2ecount, Unnyt V(1 copy ), the In-charge Director, e Supetintendent,
l pg” the Telephocyne Operator ( 1 copy), the Secretary MUASA (1 copy),

€OPies ), the SSyperintendent, Thesis Section (2 copies)
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UNIVERSITY OF MUMBAI

Ordinances, Regulations
and
- Syllabus for the

Certificate Course

in
Entrepreneurship in Textile Crafts “
(Add-on course )

(Introduced from the academic year 2007-2008) j
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CERTIFICATE COURSE IN

—— e N

OBJECT JVES:
This course i designed to help students start their own small business.

) To impart skills for designing and developing products  throu

gh techniques of
surface ornamentation.

2) To give students knowledge to help them enter and sustain market competition in
trade of their product.

THEORY SUBJECTS:

1,) Paper [ - Financial Management, Taxation & Duties Marks 100
2) Paper IT - Marketing & Export Import Marks 100
3.) Paper III — Entrepreneurship Marks 100
Paper IV - PRACTICALS: Marks 100

1) Fabric Embellishment
2) Fabric Construction

R.5797 :-DURATION OF THE COURSE: 3 Months (24 sessions)
Twice a weel — 3 hours each session

g'-519&1?}3133: Rs. 3500/- (does not cover raw matenial cost)
ADDED F EATURES: Guest lecturers from Industry
Q5:23-'?'&ELIGIBI LITY: XII or Equivalent

MEDIUM OF INSTRUCTIONS: English
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PAPER I - Section I

Marks : 100
) Theory : 70
Assngnmenl/ Project : 30

FINANCIAL MANAG EMENT (TH EORY)
) EanChlLM"n‘”mm : Meaning

and Objectives, Concepts, Functions of Business
Finance.

2) &M_Mmcmmamgemﬁm Investment decisions, Financing decisions,

pividend Decisions.

3) meﬂmgmn Meaning, Optimum Working capital, Working
Capital Forecast, Management of cash, Management of Inventory.

4) Sources of Finance : short, medium & long term

5) Financial Institutions: IFCI, SFC, ICICT, IDBI, UTI, LIC, EXIM bank, ete.

6) Basic Accounting: Basics to gain insight of accounts. Three golden rules of Accounts,
Types of Accounts-real, personal, nominal account, introduction to &1, aceount,
Trial balance, Balance sheet. Assets and Liabilities.

7) Budget & Budgetary control: Definition, Types of Budget(Coverage- Functional,

Master, Capacity- Fixed, Flexible, Conditions- Basic, Current.)
a) Budgetary control

b) Establishing a Budgetary control system
¢) Establishment of Budgets.

8) Auditing : Introduction, Methods.

REFERENCES:
a. Harngren, Charles & Sunder Gary (1994) “Introduction to Management
Accounting®. New Delhi. Hall of India Pvt. Ltd.
b. Choudhari D.H. and Chopda L.N. (1983) “Book keeping & Accountancy foe
Higher Secondary Course”. Bombay. Neelkantha Publishers
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4) Calculation of Taxation - Method to Calculate tay
5) Taxation systems : Varioyg systems to caleulate tay

6) Exemption and deduction fyom laxation: Exemption ang deduction under section

8CC

7) Income and Wealth Tay - Introduclion, Meaning

REFERENCES:

1) Naik, S.P:(1997) (8th Edition) “Lectures inB

usiness Economics”, Mumbai, Vipul
Prakashan.

2) Samuelson, Paul A. (1995) (14th Edition) “Economics”. New York, Mc. Graw —
Hill. Co. Inc.

3) Shanbhag, A.N (2002) (215t Edition) “In the Wonderland of Investment”.
Mumbai, Popular Prakashan.
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PaperII : Section I
Total Marks : 100
Theory : 70
Assignment/Project : 30

MARKETING (THEORY)

1) mrodustion to Marketing : Meaning, nature and scope of Marketing, role and

jmportance of Marketing in the modern economy, Concept of Marketing, Evolution.
of Marketing, Concept of Marketing Management.

) Marketing Mix : Meaning, Features.

components of Marketing Mix:

2) Product: Product policy decisions (industrial v/s consumer goods marketing,
product Life Cycle, New Product development, Product diversification (packaging,
branding, labeling.

b) Pricing: Meaning, Significance of Pricing, Factors affecting Pricing, Pricing

methods based on costs including break even analysis.

¢) Physical Distribution: Different types of middle men and their importance, choice of
appropriate channels.

d) Promotion : Meaning, Components of Promotion( Advertising, Personal selling,
Sales Promotion, Publicity)

3) Consumer psychology and behaviour: Consumer decisions in market process, factors
affecting consumer’s decisions, programmed and non- programmed decisions.

4) Market research : Market segmentation, scope of market research, steps in the M.R
process.

5) Forecasting : Meaning, methods of forecasting.

REFERENCES:
1) Kale, NG. (1997) “Principles & Practice of Marketing”. ~Mumbai. Vipul
Prakashan.
2) Gandhi, J.C. (1985) “Marketing : A Management Introduction”. New Delhi. Tata
Me.Graw—Hill Pub. Co. Ltd.
3) Kotler, Philip. (1998) (9t Edition) “Marketing Management”. New Delhi,
Prentice - Hall of India Pvt. Ltd.
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unctions of Export Marketing, Problems in
share of [ndia’s Export. o
) Export Marketing Organizations : Export Organization’s S
Marketing Organizations, Functions of Export houses, Tra
houses, Super star Trading houses, Manufacturer exporter,
) Barriers in Export Marketing : Trade Barriers,
) Tariff Barriers: Specific duty, Ad-valorem duty, Combined duty, Stiding scale duty,
countervailing duty, Revenue Tariff, Anti-dumping duty, Protective tariff.
b) Non- Tariff Barriers: Quota system, Prior Import Deposists, Foreign
Exchange Regulations, Consular Formalities, State Trading, Export Obligations,
preferential Arrangements, other Non- Tariff Barriers.
4) Export Pricing and costing: Meaning and objectives, factors affecting pricing.
2) Methods of Pricing (Cost oriented and Market oriented methods), Break cven
analysis.

tructure, Various Export
ding houses, Star Trading
Merchant exporter.

b) Pricing strategies: Skimming, Penetration, Probe pricing, Follow the leader,
differential trade margin pricing, etc.
¢) Export Pricing quotations: FOB,C&F, CIF.
5) Methods of Payment : Factors affecting payment.
2)Advance Payment -
b)Open Account
%) Payment against shipment on consignment
)Documentary bills
E) Letter Of Credit

6) M&: Preliminary stage, Pre- shipment stage, Shipment stage, Post
Shipment stage.

(=¥
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enorl_Docnmentalion: various doomm.
" documenty |y Export g

commemia] Invoice, Certificate of origin, Congul
ceccipl, Bill of Lading, Airway bill, Bil of l".x('hzmg('

ade ( Proforma Invoice,
ar Invoice, Shipping bill, Mate’s
» other documents,

REFERENCES:
) Vaz, M. (1996) (8 Edition) “Export Markeltin
2) Kale, N.G. (1996) (4% Edition)
Prakashan.

3) Kale, N. G. and Ahmed, M. (2001) (gth
Vipul Prakashan.

4) Kale, N.G. (1997) “Prine
Prakashan. |

n .
§". Mumbai. Manan Prakashan,.
Export Marketing”. Mumbai. Manisha

Edition) “Export Manageraent”. Mumbai.

iples & Practice of Marketing”. Mumbai. Vipul
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PAPER IIJ -

ENTRE
Mwm

Total Marks : 100

. Theory:~o
Assngnment/Project 130

) wepﬁlﬁl_l[ﬁmp: Meaning ang importance.
») Advantages & disadvant: e hi
q) Skills/Tt Writing skills, Speaking skills, Listening skills,

problem solving skills.

0 E&wmummmM : Understandj
how it works under Market economy.

5) The Business structure basics : Franchise op start a business

SE.. f; . / ‘
6) Formation o: A BUSINESS PLAN - Purpose, Importance of 4 Business Plan.

Business plan contains History

18 of Demand and supply to know

and background of buginess idea, goals and
objectives, products or service, form ownership, management and staffing,
marketing, financial statements.

7) Siarting up of a small Business : Ways to start up a small business.

REFERENCIS:
1) Murthy, Bevv Narsimha (1989) “Entrepreneurship in Small Towns™. Delhi, Mittal
Publications._
2) Green. C (15t Edition) “Entrepreneurship [deas in Action”. Cineinnati, South.
Western Educational Publishing.
3) Desai Arvindrai, “Environment and entrepreneurs™.
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PAPER IV - TEXTILE CRAFTS (PRACTT

) pabric embellishment: Total Marks : <00
rancy embroidery( Ribbon Embroidery)
Needle Point
peadwork

) Fabric Construetion:

Crochel
pead Crochet
Vacramé

\licro Macramé

REFERENCES:

peader’s Digest, Needle Craft

Reader's Digest Craft and Hobbies - Reader’s Digest Association 1991
The harmony Guides- Vol. VI & VII 1998 - Collins & Brown

The Encyclopedia of Embroidery Techniques 2002 — Paulin Brown
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