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Paper / Subject Code: UBCOMFESI 501 / Advertising-I

Q.P. Code: 00003631

[Time: 3.00 Hrs]
[Marks: 100]

Please check whether you have got the right question paper.
N.B: 1. All question are compulsory.
2. Figures to the right indicated full marks.

3. Student answering in the regional language should refer should refer in
case of Doubt tor the main text of the paper in English.

Multiple Choice Questions:

(A) Eillin the blanks choosing the correction option (Answer Any 10 Questions):

1) The best- known and most widely discussed form of promotion is

a) Personal Selling
b) Sales Promotion
c) Direct Marketing

d) Advertising

2) Print advertising is sometimes also called

a) Business Advertising
b) Press Advertising
c) Electronic Advertising

d) None of Above

3) From the perspective of sales, advertisement are required for

a) Profit
b) Loss
¢) Increasing Sales

d) Decreasing Sales
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4) is a Presentation by advertising agency people to a prospective
account.

a) Client Servicing
b) Accreditation
c) Creative pitch

d) Client turnover

5) Design is the Skill of Creating Visual Communication.

a) Publishing
b) Web Design
c) Graphic

d) Multimedia

6) is undertaken by political parties to motivate the general
public infavour of the ideology of the party in question.

a) Political Advertising
b) Retail Advertising
c) Financial Advertising

d) Social Advertising

7) advertising also referred to as e-advertising is the use of electric
channels to promote products.

a) Digital media
b) Mobile devices
c) Social media

d) Email
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8) is a process in which certification of competency, authority or
credibility is presented.

a) Creative pitch
b) Compensation
¢) Accreditation

d) Career options

9) advertising is also known as institutional advertising.

a) Corporate image
b) Online Advertising
c) Green Advertising

d) Digital Media Advertising

10) has long been the Cornerstone of brand-building efforts for many
companies.

a) Interactive media
b) Mass-media advertising
¢) Online Marketing

d) Product placement

11) Advertisement is a mass communication It.addresses to masses and it’s a form of
Communication.

a) Personal
b) Non-personal

c) Direct
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d) Indirect

12) advertising is done by local merchants to encourage consumers to
shop at a specific store, use a local service, or patronize a particular establishment.

a) Trade
b) Professional
c) Direct-response

d) Retail

(B) State Whether TRUE or FALSE (Answer Any 10 Questions): (10)

1) As marketers embraced the concept of integrated marketing communication, they
began to reply primarily on media advertising.

2) Business to business advertising is limited to industrial goods services such as
insurance & finance and banking are not included in this category.

3) The Choice of medium of advertisement depends on the contents of the message.

4) Client turnover has negative effect on the agency as it adversely affects it’s image &
also it’s revenue.

5) under the cost plus system, the agency pays the bill on behalf of the advertiser during
it’s difficult period.
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6) It is one of the most fascinating career. Options and extremely popular among
youngsters.

7) Corporate image advertising is also known as institutional advertising.

8) The Planning and directing of marketing efforts for a brand iscarried out by the brand
management.

9) A Copywriter is responsible for writing the copy for advertisement TV Commercials
or print ads.

10) Print advertising is sometimes also called guerrilla:advertising.

11) Ads advantage of publicity over other forms of promotion is it’s credibility.

12) Sales promations targeted at the ultimate users of a product, such as sampling,
Coupons, contests or sweepstakes as part of trade-oriented sales promotion.

Answer Any Two of the following guestions: (15)
A) Explain the various components of an integrated marketing communication.
B) Explain the types of Advertising.

C) Explain the role of Advertising in marketing mix.

Answer Any Two of the following questions: (15)

A) What is creative pitch? Explain the steps in preparing creative pitch.
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B) What do you mean advertising Agency? Explain the features of Advertising

agency.

C) Elaborate the types of Advertising agencies.

Answer Any Two of the following questions:

(15)

A) What is Pro Bono Advertising (Social Advertising)? State it’s advantages

B) Explain the importance of self-regulation laws in consumers protection.

C) Explain the economic effect of advertising on production & distribution cost.

Answer Any Two of the following questions:

A) Explain the role of advertising in developing brand image?

B) What is rural Advertising? State features of rural Advertising.

C) Discuss the AIDA Model.

Write short notes Any Four of the following:
A) Advantages of Accreditation

B) Benefits to a business firm

C) Political Advertising.

D) Advantages of Branding.

E) Green Advertising

F) Corporate Image Advertising.
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