Q.1

Paper / Subject Code: UBCOMFESIV501 / Advertising-11

Q.P. Code:00000964

[Time:3.00 Hrs] [ Marks:100]

Please check whether you have got the right question paper.
N.B: 1. All question are compulsory.
2. Figures to the right indicate full marks.
3. Students answering in the regional language should refer in case of

doubt to the main text of the paper-in English.

A. Select the most appropriate answer from the options given below. (Any 10)
i is a form of out-of -home media

a)Radio, b) Qutdoor, c)Digital, d)Transit

2)---------=c= . provides interactive facility

a) TV, b) Magazine, ¢) Newspaper , d) Internet
3)-memmm e e is a form of sky advertising

a) Sandwichman , b)Hoardings, c)Digital, d) Hot air balloons

4) The letter G in DAGMAR model stands for--------

a) goals, b) growth, ¢) garment, d ) gratitude

5) =----mmmmmas IS necessary for planning the advertising campaign
a) Continuity, b) celebrity , ¢) research inputs, d) direct marketing
6) -----=-------- is a-main aim of media .

a) Awareness, b) Brand image, ¢) Reach, d) conviction

1) ---—---- is.an example of low involvement product

a) Jewellery, b) Automobiles , ¢) Houses, d) Stationary

8) ... helps to persuade act on the part of the customers

a) Appeal , b) Reaction, c) Visualisation, d) conviction

9) Selling points arg--------------= of a product

a) special indicators , b) Buying motives ,c ) Price, d) production process
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10) --------- copy is based on current event

a) Topical, b) logical , ¢) humorous , d) emotional

11) s 1S the melodious commercial in Radio ads.
a) Jingle, b) Slogan, c) Headline, d) Announcement

12) ---mmmemeeeeeee copy is required to advertise luxury brands

a) mixsell, b) hard sell, c) soft sell, d) humorous

B. State Whether the following statements are true OR false : (Any 10) ( 10 marks)
1.Radio can provide media support with-current event.
2..Newspaper Medium has the higher share of advertising running in India.
3. In India, television was launched in the year 1990
4. Nature of product factor is considered while selecting ad media
5. Type of media has not effect on ad budget.
6. Force helps to induce action on the part of the prospectus
7. Pride is one of the important selling points of a product .
8. Shampoo is an example of low involvement product.

9..Humorous-copy is based on current events
10. Logo acts as a corporate signature.

11. Creativity makes the advertisement-memorable

12. Layout means arranging the elements of an ad.

Q:2) Answer any two of the following : ( 15 Marks)
1.What is print media. Explain the limitations of Print media.
2. What are the benefits of Magazine advertising ?

3. Explain different forms of internet advertising.
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Q.3)  Answer any two of the following : ( 15 Marks)
1. Describe the importance of media research
2. Discuss the different factors affecting ad budget.

3. What are the steps -involved in - media planning

Q.4)  Answer any two of the following : (15 Marks )
1. Explain the relevance  of creativity in advertisement.
2. Discuss different techniques of visualization in advertising.

3. Explain the role of illustration in advertising .

Q.5) Answer any two of the following: ( 15 Marks )
1. What are the different types of copy in advertising?
2. What are the principles of layout in-advertising?

3. Explain the objectives of testingadvertising effectiveness .

Q.6) Write short notes on any four : (20 Marks)
1) Audit Bureau of circulation
2) Doordarshan code
3) DAGMAR model of advertising.
4) Selling points
5) Creative Brief.

6) Need of copywriting
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[d%5: 3 dT] [ T[U1:100 ]
ST TrTAT a1 YHuAeT fiesTell 3iTe &1 o auTaT.

L CRLE 194 Uy Sifard amga.
2. ISdiwela 3P s Yot o gxfqara.
3. UTGFRI® WTAd SR Sun=aT faemeafit <ot sRyears durean
ST AT SUied TgH e,

.1 (31) TTeie wafaiy= 9 IR gt (@1vide! €8T): (10 70T

1) R & STel HIHTd Wy g
3) AT ) 3MEeseR, &) fefvred, 5) afere
7 PR . RERYATE YfaeT T Hia

3y dt §) A%, F) T, ) Se0)

3) - Hefoawq, ) efsw, &) fefieqd 5) WA 3= %)

4) DAGMAR HISTHENT G 31eRTaT 3% -------

3) &Y, d)de, ) a, ) P

) SfeRTd AifHR O HRuaTe! 3axas 3R
3) g, d) Afcifedt, &) My 3Ye, ) A< fauuH )
T — § HIEHTd - iy 8iig

3) SNEHhdl §) v s Ufaql, &) Ug, ) IEh
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y p— % HH GEHNT UG IAT60 3R
3) MR, §)dEH,6) W, §) ’R)

3) vHfed, §) diviea, &) faAd), §) wiafe)
(R P N—— S Si SfERTATENT AR SfRI STe.
3 ToFe, §) wWNE, @) gsdRd, S ) =iy

3) Ty fapt 9)grs A, &) Toeqd, §) fae

@) Qe 91 b for SRIeR @ " (HI0Taet &@) (10 T0T)

1.31331 ada=T geEEEaR 3TaTRa Af3ar aFdA Ue % AT
2. SR TCOTAT SIERIHAES geq ATCIATET drel ST 3Te.

3. IR, 1990 HEF Iaslel & HUATA 3Tl

4. Sfg0d AETH AasdeT 3cued e TEaRT [99RTd gde Sa

5. HETHATIT YhRIAT AT doical IRUMH gid =ATal.
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6. TFA AEPEAT Fcll FOIH IR .

7. 919 g1 3cdrceArar Ush Fgearan fashr o 3nme.

8. AFY & HHT HEHT 3cqIGeTTd 3GIEI0T ITE.

9. fo=dr Wfedl are] TeAISaR 3mRa 3

10. Srufeg SRS FaTENl FU HR HLd.
11. gorereferar snigrden TEeRuiy seaa

12. 3T TAeEr FgUTST SR Teeh cJaiedd o,

U.2) QTS HIvrTg! gl S &1 : (15 301)

1. BIATT ATETH FEUTS H1T.? DU ATCIHITIT FAATET TISC T,

2. aasifererear SfeIdid S BRI 3Hed?

3. el SAferard fafay g Tase &,

U.3) QIATTID! HIUTATE! ST IO T : (15707)

1. AT HRATEIATS Hged Grem

2. ST Saie gATiad o= [3faer geehr I=T o,

3. ATETH AT HvTa o0 gATfase e
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v .4) WS HIUTATE! gt SY < : (15 OT)
1. Sfrcrcer Goerefierady 3TN faar Fose .

2. STRAATHEN FovaTrazorear [afaer da=h T=r .

3. STIeTcTAEd =1l 87fFehT Tse .

U.5) WTeNtad® | HIUrATs! G- S9N T : (15 301)
1) sfeudiFed Jfgara RAfy YR HIvd 3med?

2) Sferdicirer ATsi acd 1 3ed?

3)STRTA IRUMTARR AT JITHUATY 3¢S TISE T

W.6) HIUTATE! IRaR & forgT: (20 770N
1) HITST ST 3T FIHEIRIT
2) e forgaATael
3) ST DAGMAR HiSoT.
4) fashr e
5) olerelier dfgred

6) Gfgdr @ IR
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