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Q.P. CODE -00000320

Advertising-I

[Time:3.00 Hrs] [ Marks:100]

Please check whether you have got the right question paper.

N.B: 1. All question are compulsory.
2. Figures to the right indicate full marks.
3. Students answering in the regional language should refer in case of doubt to the main

text of the paper in English.

Q.1 A. Select most appropriate answer from the options given below. ( Any 10)

1) Advertising is an element of---------

a) Promotion mix ,b) place mix, c) product mix, d) price mix

2. is the oldest form of advertising agency

a) Mega agency, b) space broker ,c) Creative boutique , d) Master agency
3)------- department in ad agency coordinates with advertisers

a) media, b) client service, c) traffic, d) Marketing

4) Swacch Bharat advertising is called ------ advertising

a) Pro Bono, b) political, c) Religious, d) Institutional

5) Deceptive statistics is a form of -------- advertising

a) Unethical, b) ethical, c) Social, d) political

6)-----agency provides services on a piece of meal basis

a) In-house , b) modular, c) mega, d) national

7) ----- advertising is not deceptive

a) Pro-Bono, b)institutional, c) surrogate, d) political
8)-----advertising helped Maggi to regain its market share after the crisis
a) Green, b) advocacy ,c) political, d ) Institutional

9)False statistics is a form of ----------- advertising
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Q.3

a)unethical , b)ethical ,c) social ,d) political

10) ------ Advertising promotes eco-friendly product

a) Green, b) generic, c) friendly, d) national

11)----is also called as corporate image advertising

a) Institutional ad, b) political ad, c) social ad , d) green

12 Advertising helps the product to increase the value by creating ----------

a)Brand ,b) confusion, c)competition, d )monopoly

State Whether the following statements are true OR false : (Any 10) 10 Marks
1. Advertising does not require creativity

2.Radio is no longer a useful medium for advertising

3.Professional advertising is directed towards the consumer buyers

4.Regional ad agencies have presence in all the countries

5.All the advertising agencies provide inadequate services to its clients
6.Advertising promotes monopoly

7.All advertisers adopt exaggerated claims in their advertisements
8.Advertising has nothing to do with branding of the product in the market
9.Advertising has a direct effect on distribution cost

10.Brand crisis and profitability of the company are completely two different issues.
11.Brand extension means starting a new line of product

12. Primary advertising and Generic advertising are one and same .

Answer ANY TWO of the following: 15
1.Explain the advantages of advertising to society
2. Explain the elements of Integrated Marketing Communication.

3. Explain the classification of advertising on the basis of functions and media .

Answer ANY TWO of the following: 15



1. Discuss the features of advertising agency
2. Explain in detail the factors to be considered while selecting ad agency.

3. What are the different ways of maintaining agency- client relationship?

Q.4 Answer ANY TWO of the following: 15
1.Explain the effects of advertising on consumer price .
2. Discuss the positive effects of advertising on Indian values and culture.

3. Discuss the importance of truth in advertising .

Q.5 Answer ANY TWO of the following: 15
1.Describe the role of Advertising in building brand image.
2.Discuss the different aspects of rural advertising

3.Explain briefly the importance of corporate image advertising

Q.6 Write short notes on ANY FOUR of the following: 20
1) Unethical practices in advertising
2) Agency compensation
3) Features of green advertising
4) AIDA
5) Digital advertising

6) Brand Equity
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